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CEKLIA 1

MEPEOYMOBM, TPEHOM TA MEPCMNEKTHBU
PO3BUTKY KPEATUBHUX IHOYCTPIA

A



8 MEPEAYMOBW, TPEHAM TA MEPCMEKTVBY PO3BUTKY KPEATUBHWX IHAYCTPIN

KPEATUBHI NMNIAXOAU AO MOHETU3ALLII
PEFIOHAAbHUX OHAAWH-MEAIA B
YMOBAX LLU®POBOI KOHKYPEHLI

Basnepiii Bosiras,
acmipaHr,
3arnopi3pKuii HalliOHAJIbHMI YHIBEpCUTET

Regional online media in Ukraine face financial instability due to declining
advertising and grant funding. This study explores creative monetization strategies
such as crowdfunding, educational services, partnerships, and local marketplaces
to ensure sustainability.

Keywords: regional online media, monetization, crowdfunding, educational
services, partnerships, local services.

YMOBAx 3pocTarouoi 1@ poBoi KOHKYPeHIIii Ta Moc1a6IeHHS IOKATbHOTO
B pEeKJIaMHOT0 PUMHKY perioHajbHi OHIaitH-Me/lia CTUKAIOThCS 3 BUKIMKAMU
(binaHCcoBOi HeCTabITbHOCTI 1 HEOOXITHICTIO ITepeoCMUCIEHHST TPAOUIIiITHUX
Mopeseii joxomy. MoHomosmi3allis yBaru miobasibHMMM I1aTGopmamu, oome-
JKeH1 pecypcu Ta 3MiHM B MeJiacCIOXMBaHHI ayaUTOpil BMMAararTh IOLIYKY
HOBUX, KpeaTUBHMX pillleHb. MeTOI0 HOCTIAKeHHS € aHaji3 HecTaHIapTHUX
MiJIXOMiB 10 MOHETM3allii, IKi 03BOJISIIOTD JIOKAJIbHUM peAaKiliam 36epiratu
He3aJeXHiCTb, 3aTy4aTy HiATPUMKY rpomMaay Ta eekKTUBHO QYyHKIiOHYBaTU B
IMOPOBOMY CepeIOBMUIIIi.

PerionanpHi OHJIaiiH-Me[ia mepe6GyBalOTh y CKIAJHOMY CEpemOBMII, 1e
TpaAulIiliHi 3kepesia JOXOAY CTPiMKO BTpadaioTh epeKTUBHiCTb. OCHOBHUMU
BUK/IMKAMU [IJIST HUX € 0OMEKeHiCTb JIOKAJTbHOTO PEKJIaMHOIO PUHKY, BMCOKa
KOHKYPEHIIis 3 60Ky I1o0aIbHMUX MPOBUX IIaTGOPM, HU3bKUIT piBeHb L(-
POBOI TPaMOTHOCTI cepej MicIieBOro 6i3Hecy Ta 3arajibHe 3HVDKeHHS TOBipy 10
Mepia. Y CyKyITHOCTI I1i aKTOpM CTBOPIOIOTh MOTPeOy B OHOBJIEHHI MiAXOIiB 10
(dbinaHCyBaHHS pelaKIliifHOI TisUTbHOCTI Ta aKTUBHIIIIOMY BIIPOBaIKeHHi iHHO-
BalliiiHMX 6i3HeC-MoIenei.

OkpeMO 3as3HAuMMO, IO iHTepPHeT-pekjama ckiaamae 57% (16,8 3
29,4 MypH TpH) Bif 3araJbHOrO 0OCSTY PeKIaMHO-KOMYHIKalliiiHOIO PUHKY

Il MixHapoaHa HaykoBO-NPAKTUUHA KOHGEPEHLLiA CTYAEHTIB, acnipaHTis, MOAOAVIX YH4EHNX TA NPAKTHUKIB
KPEATVBHI IHAYCTPII: CYYACHI TPEHAW © 2025



PRECONDITIONS, TRENDS, AND DEVELOPMENT PROSPECTS OF CREATIVE INDUSTRIES 9

OpHak SIKIO MOPiBHIOBATM 3 iHIIMMM TUIIAMU peKJIaMM, TO Hampukiaazn Beey-
KpaiHCbKa peKkJaMHa KOoaslillisi HaBiTh He BUPi3HSI€ perioHaabHUII pUHOK. I, 1mo-
Iopyre, KJIaCMYHA peKkjaMa CWIbHO Iporpae HOBuUM (opmatam [1]. llle ogHUM
BUKJIMKOM [IJISI peTiOHAJIbHMX Me[ia CTajJ0 CKOPOUEHHSI TPAaHTOBOro (iHaHCY-
BaHHS y 2025 potiti. BinbIricTh JIOKaAbHMUX Me/lia 3HAYHOI Mipolo 3aeXXaThb Bif,
IOOHOpPCbKOro GiHaHCYBaHHA [2].

ITig, kpeatuBHMMM (popMaTamMM MigXOMiB O MOHETM3allil perioHaJIbHUX
OHJIAMH-Me[lia MM MOXXeMO BUIIIUTY IOHaliMeHIlle 4 TPyl MeTOMiB: Kpay/i-
dbaHaMHT i JOHATH, TTPOAAXK OCBITHIX i KOHCY/IbTAIiHMX ITOCIYT, TAPTHEPCTBO
3 6isHecom Ta HI'O, ymokanbpHi MapkeTIieiicu # mociayru. Te3oBo HaBegemo
MIPUKJIAAN KOSKHOTO.

Kpayadauanur i poHaTu. SKmo cepes 3arajbHOYKpaiHChKMX Meflia
CIIIJIBHOTM Ta KpayadaHAiHroBi KamIlaHii IOMIMpPeHi JOCTAaTHbO HABHO, TO
cepe perioHaJbHUX Mejlia 10 TOYaTKy MTOBHOMACIITAOHOTO BTOPTHEHHS BOHU
Oynu mBKUALIe CUTYaTUBHUMU. ONHUM 3 HANYCHIMIHIMIKX MPUKIALIB € KIy0
cymcbkoro memia Ilykp, sikuit Ha TpaBeHb 00’¢qHaB moHam 900 migMMCHUKIB.
Penaxiiist MpomnoHye yuacHMKaM: 3aKpUTHUIL UyaT 3 pefakilieto, e-mail po3cuiky,
OPYKOBaHUII XXypHaJI y TOAAPYHOK, Oe3IUlaTHUiT APYKOBaHUIt CTiKepIiak,
3HMKKY Ha TOBapu IJis CBOiX Ta ¢ipmoBuit xymi [3]. YacTuHa Menia He CTBO-
ploBaJia BjIacHi maT@opmu Ta BUKOPUCTOBYE BKe iCHyIoUi cepBicu (Patreon,
Buy Me a Coffee, LigPay Tomio), ogHak i TyT € KpeatuBHi BapiaHTu. Tak,
a"HTukopynuiiauit meHTp NGL.media 3i JIbBOBa 3ayCcTUB 0COOIMBY CTOPiHKY
111 360py moHatiB Ha OnlyFans [4].

Mpoaax oceiTHiX i KOHCYAbTaLiHUX NOcAyT. Kypeu MefiiarpaMoTHOCTI,
IIKOJIM JXYPHAJIICTUKM TIpU pelakilisix, HaBUaJbHi MOMii, MOAKACTU UM BOP-
KIIOIM MOKHA 3YCTPiTM B IOyke 6GaraTbox Memia. OgHaK MPUKIIAL XapKiB-
CbKOTO Hakmiriyio 3anminaeThCss OOHMM 3 HaliliKaBiliux och BXe 10 pOKiB.
2015 poKy HaKUMIIiBIIi TTOYa/IX TPOBOAUTY TPEHIHTM 3 MeiarpaMOTHOCTI JIJIst
IrPOMaJICbKUX KYPHAJICTiB Ha CX0Ai, a 2022 poky «Hakurmisio» po3ainuiaocs Ha
YOTUPU HATIPSIMKU: pefaKilisi, IpecleHTp, paAio Ta OKPeMo OCBiTHi LeHTD [5].

MapTHepcobki cneynpoekTn 3 6izHecom Ta HIFO. Mu 06’enHanu 1i Buan
MOHeTHM3allii, Xoua BOHM MaIOTh i 6arato BigMiHHOcTel. Tak, 6i/IbIIicTh He3a-
JISSKHMX MeZia i 1o ITOBHOMACIITaOHOTO BTOPTHEHHSI Majii JOCBif, criBIpaili
3 TPOMAJICbKMM CEKTOPOM, OCKiJIbKM BeJIMKA KiJIbKiCTh JOHOPiB BKa3Ye IiJibO-
BMMM caMe I'pOMaJChKi opraHisamii. OgHak 3 2022 poKy HeoOXiIHiCTh TaKMX
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ob6’emHaHb e migcuamiaacs. llikaBuMm € BapiaHT 00’eHaHHS OZIpa3y cemMu He-
3aJIeKHUX OpraHisaliii-CriB3aCHOBHUKIB y Mepexy «BikHO BimHoBieHHSI»
(Recovery Window MediaNetwork). PerioHanbHi Ta BceykpaiHCbKi Mefia, aHa-
JITUYHI HEeHTPU 00’€JHAINCS OJIsSI MOHITOPUHTY i IIPO30POro BUCBIT/IIEHHST BCiX
acrekTiB BimoymoBu YKpainu [6]. BpeHgoBaHMii KOHTEHT (native advertising)
oyske ONMM3bKMUI OO0 KJIACUMYHOI peKiaaMu, OJHAK i TYT € KpeaTuBHi imei. Tak,
imimiatuBa Mmemia Cximuuit BapiaHT 06’¢mHye 6i3HeCM HAaBKOJIO CITUIBHOL
MeTU: MiATPUMATU SKICHY >KYPHaJiCTUKY, SIKa PO3IOBia€ BaXJIMBi icTOpii
Honeuunnu ta JIyranmynm [7].

NokanbHi mapkeTnaeiicu i nocAayru. Lleit pUHOK € 3BMYaifHO He TiIbKU
MeiiHMM, OJHAK Y perioHaJibHUX Me[ia TYT € pillleHHs, SIKi HaBiThb BUIIUIN
Ha MiKHapomHuit piBeHb. Tak, me y 2006 pori 6y710 cTBopeHO MpoeKT 0629
IJist M. Mapiyrionb, ikuit oyke IMBUAKO CTaB KOMEPIiiHMM Ta TaBHO IlepepiB
y mepexy CitySites, sika 06’enaye moHaz, 100 nmpoekTiB [8]. A oguH 3 Hal6i/b-
X 6peHIiB aBTOMOOIIbHOI iHTepHeT-TopriB/i ABTOPIA € OmHMM 3 TTPOEKTIB
RIA.com. IllorpaBa 1ei MPOEKT Ma€ perioHajbHe KOPiHHS, ajie JaBHO CTaB
MIXHapogHUM [9].

TakuM 4MHOM, [Jis1 YCHIiIIHOTO BIPOBAIKEHHSI KPeaTMBHUX MoJeneil Mo-
HeTu3allii perioHaTbHUM Mefia HeoOXiTHa HAasIBHICTh THYUKOI 7 MyJIbTUIAVICIIN-
IJTiHAPHOI KOMaHAY, 3[aTHOI IpallloBaTy Ha MepeTHHI XKypHaIicTUKY, 1udpo-
BOI'0 MapKeTMHIY Ta KOMyHiKalliil. BasxauBy posb Bifirpae cucreMHa aHaliTMKa
ayauUTopii, 10 AO3BOJISE Kpallle PO3yMIiTH MOTPeOM CIIbHOTU Ta afarTyBaTy
KOHTEHT i ocayru mif, ii 3anuTu. He MeHIlI KpUTUYHMM € (POpMyBaHHS JOBipU —
yepe3 MPpOo30picTh Y GiHAHCOBII 3BiTHOCTI, BIIKPUTICTh IO 3BOPOTHOTO 3B’SI3KY
Ta aKTMBHY KOMYHIKAIIiI0 3 YMTaYaMM, IO ITiICHITIOE e(PeKTUBHICTh OyIb-SIKIUX
MOHeTM3alliliHuX cTpareriii. PerioHasbHi Mefiia MOXyTb cTaTH (PiHAHCOBO JKUT-
TE€3AATHUMM 32 YMOBM KpPeaTMBHOTO MMC/IEHHS Ta afarTarllii o rmorped cBoei
CITIJIBHOTU. BaskMBOIO MepeayMOBOIO YCITIIIIHOI MOHeTHM3allii € MOoCTiliHa Ko-
MYHIiKallisl 3 ayAUTOPI€I0 Ta YiTKe MO3ULIIOHYBaHHS MeZia.
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TPEHAM | KPEATUBHI NIAXOAWN YV
BUAABHUYIN TA PEKAAMHIN COEPAX

Hina Bepuuropa,
KaHAMUAAT HAYK i3 colliaIbHMX KOMYHIiKalliit,
IOLIEHT

CeiTiana BepHuropa,

KaHIUAAT HAyK i3 COllia/IbHUX KOMYHiKalliit,
TIOLIEHT,

KuiBCbKMI1 CTOMMYHMUI YHIBEPCUTET

imeni bopuca I'piHueHKka

The study analyses trends and creative approaches in publishing and
advertising in Ukraine, in particular trends caused russia’s full-scale invasion of
Ukraine. Examples of advertising and publishing products are considered, their
content and efficiency are studied; a discussion of ethical aspects is raised.
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Keywords: trends, creative approaches, advertising, publishing products,
full-scale invasion.

YYaCHMI CBIiT XapaKTepU3YyeThCS IJTI00ATBbHOI BiIKPUTICTIO Ta AMHAMIY-

HUMU 3MiHaMU Y Oyab-sKiii cdepi. Taki yMOBYM 3yMOBITIOIOTH SIK C€pit03-
HUIA MiIXi 70 KOHKYPEHTHOTO CepeloBUINA, TaK i MOKIMBOCTI MOBiAOMIISITU
ab0 X BiZIMOBigaTH aKTyaJIbHUM BUKIMKAM CbOTOAeHHS. ToMy TpeHIu Ta Kpea-
TUBHI ITiIXOM CTaIM HEBi’€MHOIO YaCTUHOIO OYIb-SIKOTO CYCITiIbCTBA.

TpeH[ — 3arajibHa MOJHA TEHIEHIIisl Ce30HY, SIKYy XapaKTepu3ye BuUpaxke-
HiCTb, BIIi3HABaHiCTh, MACOBICTb ¥ 06MeskeHiCTb Yy yaci [1].

KpeaTuBHMIi MiAXiA A03BOJISIE CTBOPIOBATM YHIKa/JIbHMIA i IiKaBUii KOH-
TEHT, 1110 BiAPi3HSIETHCS BiJi MAcOBOI KiJIbKOCTI iHIINMX MaTepiatiB. et miaxis
6a3yeTbCsI Ha KPeaTUBHOCTI Ta HeCTaHAAPTHUX (OPMY/IIOBAHHSX MPU CTBO-
PEHHi KOHTEHTY, IO J03BOJISE MMPUBEPHYTM yBary UMTauiB Ta 3a0e3MeunuTy
YCIIiX TeKCTY, JOCATTH II0CTABJI€HOI Ilepey, 10ro HaluCaHHsIM MeTH [2].

30KpeMa, IIiC/sI TTOBHOMACIHITAOHOTO BTOPTHEHHS POCii B YKpaiHCBHKY
nep>kaBy YkpaiHa Gyia BUMYyIIeHa CTBOPIOBATU TPEHAM Ta IIyKAaTU KpeaTUBHi
MigX0Ay Y BUPOOIeHHI KOHTEHTY, 100 MPUBEPHYTH yBary CBiTy 10 mpobiemu
Kpainnu. OcobaMBO TpeHAM Ta KPeaTuBHI IiAXOAM TOPKHYJINUCS PeKIaMHOI Ta
BUIAaBHMUOI cdep. 3’sIBWIOCS 6araTo pekaaMu, CIIpSIMOBAHOI Ha BHYTPIlTHil
PMHOK, OpeHIu SIKO1 JeMOHCTPYBa/IM CBOIO MO3MITiI0 MO0 KpaiHM-arpecopKku
Ta, 3BUYAIIHO 3K, 3 METOI0 YTPMUMAaTHK JIOSJIbHICTD IIJIbOBOI ayIAUTOPii, a TaKOX
pexJiaMu, TiisigadamMi SIKoi cTaja MikHapoAHa CITiIbHOTA.

Tak ykpaiHCbKMIT MOOiNBHMIT omepaTtop «KuiBcTap» € OgHUM 3 Haii-
SICKpaBilIMX MPUKIAAiB 3MiH Y peKiaMi Ha TeMy ITOBHOMAaCIITaOHOTO BTOPT-
HeHHs. Bske ueTBepTuii pik «KuiBctap» cTBOpIOE pekiaMy, sika BimobGpaskae
IIVICHICTD, B SIKiii )XMBe BecChb 1ieil yac YKpaiHa [3].

TakoX € BejMKa KiJIbKiCTb peK/aMM Mpu3HaAYeHOi MJIsT YKpaiHChbKOTO
rsaua, sika Tak camo Bigo6paykae OyaHi YKpaiHu ImiJ yac TOBHOMAaCIITaOHOTO
BTOpPTHEHHSI, MPOTe eTUYHMII acIeKT TaKoi peKlamu MoTpebye peTesbHOTO
aHasizy. OgHMUM i3 TaKMX MPUKIAJIiB € pekjaaMa cepBicy OHJIaliH CTpaxyBaHHS
«Hotline.Finance» [4].

Iamra cepa, Tka aKTMBHO BipearyBajia Ha TOBHOMACIITa6He BTOPTHEHHS
pocii B YKpainy, cTana BumaBHM4Ya. 3’SIBWIOCS 6e3j1iu BUOAHb, SIKi 3 Pi3HUX
KYTiB MiJHIMaIOTh NUTaHHS BiliHM B YKpaiHi. «KHUIHK, 1110 HAMMCcaau BiliCbKOBIi
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i IMBiJIbHI, ITPO POCiiiChKO-YKPaiHChKY BiliHY IMovauy ¢OpMyBaTy OKpeMY Hillly
mmicist 2014 poky. HoBMM MOIITOBXOM [1JIs1 CTBOPEHHS BOEHHOI JIiTepaTypy CTaB
MOYaTOK MOBHOMAcCIITAa6HOTO BTOprHeHHS PO B YKkpaiHy. 3apa3 BumaHi Bxke
6inbie 1500 KHUT TIPO POCiTICbKO-YKPaiHChKY BiliHY, 3 HUX Oinbine 250 — 11e
KHUTH, SIKi Hanucaau BificbKoBi» [5].

Puc. 1. Peknama komnatii «Kuiecmap» «Cynepcuna «Jonomoza 3CY». Bexa»
Ha wmio6-axkayHmi Kyivstar

lcToTu noniocloTe
HAO MOLUWHKM,

O MM CBOI CTRAXYEMD
holline  Crpoxcesa?
[FimaNGE]

3nicHO orAGHEH

Puc. 2. Pexnama cepsicy oHaatiH cmpaxysamHs «Hotline.Finance»
Ha lomw6-Kavani
BucHosku. TpeHau Ta KpeaTuBHi IigXomu OO BUCBITIEHHS POCiChKO-
YKpaiHChKOi BifiHM € 6€3yMOBHO HEBi’ € MHMMM MeTOoAaMu 60poThoM YKpaiHu
MPOTY KpaiHM-arpecopku. MaeMo HU3KY MPUKIIaiB MPOAYKTIB Y peK/IaMHili Ta
BUIABHUUIN cdepax, sIKi BimobpaskaloTh TOBHOMACIITaOHe BTOPIrHEHHST POCii B
Vkpainy. binbla yacTHa 3 HUX CTBOpPeHa 3a MpodeciiHMMM MIPUHIIUIIAMU i
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MpaBWIaMy BUPOOHUIITBA TAKOTO ITPOAYKTY. [IpoTe € mpuKIaan, IKi BUMaraloTh
IUCKYCii 1IO0 JOTPMMAaHHSI eTUYHUX acleKTiB, a BiAMoBigHO eheKTUBHOCTI
TaKOTO KOHTEHTY.
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BI3YAAbHA KOMYHIKALLIS B
YMOBAX BINHMU:
YKPATHCbKUI AOCBIA

Bnapucinas Biacos,

acmipasr,

HHI sxypHanicTuky KuiBcbKOro HalioHaJabHOTO
yHiBepcuTeTy iMeHi Tapaca llleBuenka

Visual communication during wartime undergoes significant transfor-
mation, acquiring new symbols, forms, and meanings. In the case of Ukraine —
particularly since the onset of Russia’s full-scale invasion in 2022 — profound
changes can be observed in how military units, narratives of resistance, and
civic identity are visually represented. This study explores the evolution of visual
strategies, their symbolic resonance, and their role in shaping both public and
international perceptions during armed conflict.

Keywords: visual communication, war, Ukraine, military brigades, symbolism,
identity, information warfare, resistance narrative.
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isyanbHa KOMYHiKallis B yMOBaXx BilfHM CYTTEBO BiApisHSETHCS Big, Mup-

B HOI0 Yacy Ta iHIIMX iCTOpUYHMX NepiofiB. BiliHa 3MiHIOE He nuIlle 3MiCT

MOBiIOMJIEHbD, a 1 (OPMY iXHBOTO Bi3yaJIbHOTO BMPasKeHHS, BUKOPUCTaHi KO-

JIbOPU, CUMBOJTIKY Ta HaBiTh MIpUQT. SIKIO JOBOEHHI a00 ITOBOEHHI Bi3yasbHi

cTparerii TSOKiloTh 10 pediiekcii, peKoOHCTPYKIIii a6o Memopiaizanii momiit, To

B YMOBax aKTMBHMX OOMOBMX [iii KOMYHiKaIlis opieHTOBaHA Ha MOOii3aIrito,
€IOHICTD i uiTKe (PopMYy/IOBAaHHS 3aK/IMKIB 10 mii.

V Bumaaxy YKpainu Taka TpaHcgopMaliist craja 0coO6JIMBO MTOMiTHOIO ITiC/Ist
MOYaTKy MoBHOMAcCIITaOHOro BToprHeHHs Pocii y 2022 potii. BisyanbHe mosne
KpaiHy 3a3Haa0 KapaMHAJbHMUX 3MiH — BiJl KOJIbOPOBOI MamitTpu A0 (Gopmy-
BaHHSI HOBUX Bi3yaJIbHMX CMMBOJIiB CITPOTUBY. Ileit mpoliec He € 3aBepiIeHUM i
TPUBAE A0 CbOTOJHi, TOCTYMOBO KPUCTA/Ti3yl0UM HOBY €CTETUKY BOEHHOTI'O Yacy.

OmgHuM i3 sicKpaBUX MpPOSIBiB IIiei TpaHcdopmallii € mosiBa i aKTUBHE
MIPOCYBaHHS Bi3yaJIbHUX aiiJeHTUK OKPEMMUX BiiiCbKOBUX OpUTraj, TaKuUX SIK
TpetsiokpemamTypmoBa6purazna[2],A3os[4], Xapris[3] tainmi. [li kamnaHii
HaOyBaIOTh PUC MOBHOIIHHOTO OpeHMHTY, 1110 BKJIIOUAE He JINIie JOTOTUIIN,
CJIOTaHM Ta CTUJIbOBi eJleMeHTH, ajie i1 MpoayMaHy IaliTpy KoJbOpiB, Mep-
YaHOAN3MHT, & TAKOX CTBOPEHHS MOKYMEHTAJIbHUX Ta XYIOOXHIX (igbMiB,
SIK-0T «Mu 6ynu pekpytamu» (2024), pex. Jllo6omup JleBuibkuii. Lle ssute,
sIKe paHilre 6y/10 XapaKTepHUM 3/1e0ibII0Oro IJIs 3aXiTHMUX apMiii, B yKpaiH-
ChKOMY KOHTEKCTi CTaJI0 MOTY>XHUM iHCTPYyMEHTOM ITy6/IiuHOT KOMYyHiKaIlii.
bpeHgoBaHi BiliCbKOBI IMIPO3IiAM CIPUSIOTh (DOPMYBAHHIO iHAMBITyaTbHOTO
iMiZKy KOkKHOi 6Gpuragu Ta € BaXKJIMBMMM IJIs BHYTPIlIHbOI MOO6imizariii,
OJHOYACHO 3MIIHIOIOUM MiXKHapomHui imimk YKpaiHM sSK OepkaBu, IIO
aKTMBHO OTIMPAETHCS arpecii.

LIi Bi3yanpHi KaMmaHii He 0OMEKYIOThCS JIMIIE 30BHIlIHIM BUIVISIAOM Ta
CUMBOJIIKOIO: BOHM TaKOX TPaHCIIOIOTh eMOIIifiHO 3apsimkKeHi MeceIKi Ta YiTKi
3aKIMKHU 10 mii. [Topsim i3 TpaguiliitHMMM 3aKJIMKaMM 10 BCTYIY B psiay 36po-
itaux cu Ykpaiau (3CY) abo 10 JOHATIB HA MiATPUMKY apMii, 3’aBISIIOTCS ¥
HOBi hopMaTyM KOMYHiKaIlilf, ClipsiMOBaHi Ha iHdopMaIliitHy 60poTb0y. Bizy-
aJIbHi eJIeMeHTH IIMX ITOBiJOMJ/IEHb YacTO € JIAKOHIYHMMM, ajie HaJi3BMUUaiiHO
MOTY>KHMMU, 3 BUKOPUCTAHHSIM BiliCbKOBOI1 CMMBOJIIKM Ta repoisaliii, a TaKox
HOBUX Bi3yaJIbHMX KOJIiB, IO BiIOOPaXKalOTh peastii CydacHOi BiifHN!.

[TpoTe BaskIMBO 3a3HAUNUTH, IO 1ie¥t OpeHIVHT He € Juille MapKeTUHTOBOO
cTpareriero. BiH € HeBigiIbHOIO YacTMHOW iHQOpMalliifiHOi BiliHMU, Ie KOKeH
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00pa3, CMMBOJI UM HaBiTh KOJIip CTa€ BasKJIMBUM iHCTPYMEHTOM Yy 60pOThOi 3a
PO3YMiHHS Ta MiATPUMKY Ha Mi>KHApOJHiii apeHi. BomHOUac Ha BHYTPILIHBOMY
piBHi, I1i BisyasbHi Koy JOMIOMaramTb GOpPMyBaTH BiTUyTTs €THOCTI, MaTpio-
THU3MY Ta Hal[iOHAJbHOI iJeHTUYHOCTI cepeJ rpoMaJsiH.

Oxpemy posb Bifirpae Komip. 3ejieHMiI — y BCiX CBOIX BifTIHKaxX — CTaB He
JiuIe KoJIbOPOM BilichKOBOiI opmu, a i1 MapkepoM BOEHHOTO vacy. Bin gemati
yacTilie 3’IBJISIETbCST B OfsI3i, AM3aiiHi, OpeHaMHTY, MO/Ii Ta HaBiTh MOJiTUYHI
KOMYHiKallii. 3eJieH1i1 CTaB YaCTMHOIO Bi3ya/IbHOT'O CJIOBHMKA CydacHOI YKpaiHu.

VY IbOMY KOHTEKCTi BaXK/IMBO aHaJIi3yBaTy He JIAIIe Bi3yaJlbHi KOMyHiKa-
1ii 60ii0BUX 6puUramd, aje i OIUIUIOMATUUYHUI Ta TOMITUYHUI piBeHb perpe-
3eHTanin. OcobnuBe Micie TyT 3aiimae [Ipe3umeHT Ykpainu Bomogmmup
3e1eHCbKMIA, SIKMIi Bif mepimx OHiB MOBHOMACIITAOHOrO BTOPTHEHHS I10-
CiIOBHO TpPaHCIIOE Yepes3 CBili 30BHIIIHiI BUIJISI YiTKe i HegBO3HaAUuHe
NOBilOM/IeHHS: KpaiHa mepe6yBae y cTaHi Biiium [4]. Voro BijicbKoBwmii
OIISIT — ONMBa, KamyQuisiK, 6aBOBHSIHI QyTOONIKM 3aMiCTh TPagMUIiIHUX [IiT0-
BMX KOCTIOMiB — CTaB Bi3yaJIbLHMM CMMBOJIOM COJIiZapHOCTi 3 YKpaiHCbKUMM
BiliCbKOBMMM, PilllyuyOCTi Ta HE3JIaMHOCTi.

Lleit o6pa3 cTaB 4YaCTUHOI HOBOTO HalliOHAJbHOTO HapaTUBY, 1[0 YOCO-
6/110€ €mHiCTh POHTY Ta TUY, a TAKOX BiIMOBY Bif TpamuiiiiHOi auILIO-
MaTUYHOI MOBM Bi3yaJbHOTO IPOTOKOJY. [JIIOCTPaTUBHUM CTaB BUIAAOK Y
binomy momi mim yac odimiitHOro Bi3UTy, KOV NMUTAHHS, aJgpecoBaHe 3e-
JIEHCbKOMY — «HOMY B He B KOCTIOMi?» — CIIPOBOKYBAJIO IIMPOKY MYyOIiuHy
OUCKYCilo B 3aXiIHMX MeJia Ta coljiaibHUX Mepeskax [5]. Lleii MoMeHT cTaB
TOUYKOIO I[epeioMy y CIIPUIHATTI YKPalHCbKOI BOEHHOI Bi3yaJbHOCTI: ayau-
TOpist moyvasa uryKaTy mimbiie 3HaUeHHS B CMMBOJIIYHOMY Psifii 00pa3sy, IKuit
TPaHCIIOE JIifep fepKaBu.

TakuM uMHOM, Bi3yajibHa KOMYHiKallisg B YKpaiHi B yMOBax BiliHUM I1OCTa€
He JIMIIe SIK peakilisi Ha 00CTaBMHM, a SIK CTPATEeTiuHMIl iHCTPYMEHT — UMHHUK
dbopmMyBaHHS HaI[iOHAIBHOI iIeHTUYHOCTi, MOGimi3allii rpoMagsTHCHKOTO CY-
CITiITBCTBA Ta peripe3eHTallii YKpaiHu Ha Mi>KHAPOHil apeHi.
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MPOMOLLISs HOBUHHOTIO HAMPSIMY
YKPATHCbKOIO MACMEAIA

B COLLIAAbHUX MEPEXKAX:

TPEHAM 2025 POKY

Basnepis I'axkaia,

CTyLeHTKa,

KuiBCcbKMii CTONMYHMIA YHIBEPCUTET
imeni bopuca I'piHueHKa

HayxkoBuii kepiBHuk: LIO. AdanacbeB,
KaHAUIAT iCTOPUYHMX HAYK, JOLIEHT

The study highlights an analysis of effective tools for promoting news content
on social media in the context of the digital transformation of the media landscape
2025. It examines platforms such as TikTok, Instagram, and Facebook, as well as
tools that influence the visibility of news content and the formation of sustainable
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communities. The research also analyzes the social media platforms of Ukrainian
media, particularly TSN.ua, and international outlets.
Keywords: social media, artificial intelligence, digital communications.

cyyacHMX yMoBax umndpoBoi TpaHcopmaliii coliianbHi Mepexi Bifirpa-

y I0Th K/IIOUOBY POJIb y MOMIMPEHHI HOBMHHOTO KOHTEHTY Ta (GopMyBaHHi

IrpoMajicbKol TyMKM. 3pOCTaHHSI KOHKYPEHIIii cepel, HOBMHHMUX PecypcCiB 3y-

MOBJIIOE HEOOXiAHICTh BIIPOBA/IsKEHHS iIHHOBAIiiHMX CTpATEeTiif TPOMOIIii, sIKi

BPaXOBYIOTh 3MiHM y MOBEiHIIi CITOXKMBAUiB iHGOpMaIlii Ta TEXHOIOTTUHI MOK-

JUBOCTI T1aTGOPM. 3 OIVISIAY Ha 1Ie PO3IJITHEMO KJII0UOBi acIeKTH, sIKi hopMy-
I0Th aKTyaJIbHi CTpaTerii.

Cranom Ha 2025 pik ogHUM i3 HAMTIOMIMpPeHIMMX iHCTPYMeHTiB cTae Social
SEO - crpareris onTumisaiiii my6mikaliii BiIlIoOBifHO 10 MOMIYKOBUX CUCTEM
coLjiaJIbHMX Mepek. 30KpeMa, YKpaiHCbKi Mefiia, TaKi siK, Hanpukiaz, « TCH.ua»,
aJanTyloTh CBOi cTOpiHKM A0 anroputMmiB Facebook i Instagram, BukopucTo-
BYIOUM KJ/IIOUOBIi C/I0Ba, XEIITETM Ta CTPYKTYPOBaHY MOAAYy KOHTEHTY. AHaIi3
cropinku «TCH.ua» y Facebook meMoHCTpye CTaslicTh pO3MillleHHS 30BHIILIHiX
rinepriocuiaaHb y KoskHoMy gonuci. [Ipore konmirHs kepiBauis digital-Bigminy
Gwara Media, ekcrieptka [lapiss KoTenbHikoBa peKOMeHIYy€e uepryBaTu TaKi
IOOTMCY 3 KOHTEHTOM 0e3 TTOCUJIaHb, 1[0 MTO3UTUBHO BIUIMBAE HA 3ayUEHICTh
Ta OpraHiuHe oxoruieHHs [5]. OKpiM Toro, orepaTuBHe pearyBaHHS Ha 3MiHU
asropuTMmiB Meta 71 akTMBHA B3a€MO/IisI KOPMUCTYBaUiB i3 JOMMUCOM Y IIepIINy
TOAVHY TiCJIs My6JIiKallii CyTTEBO IMiABUIILYIOTh IOT0 PAHKyBaHHS.

CyTT€BMM UYMHHUKOM e(eKTMBHOCTI HOBMHHOTO KOHTEHTY € BUKOPUC-
TaHHSI KOPOTKUX BimeodopmatiB — Reels, Shorts Tomo. Oco611BO BaskJIMBO
BUKOPUCTOBYBATU TOV TUI KOHTEHTY, SIKUi1 M1aTGOPMU 3MOXKYTh ITPOCYBaTU
y TIOIIYKOBMX pe3yabTaTax BIIPOMOBXK TpMBAnoro mnepiomy. Takuii mimxif
I03BOJISIE HOBMHHMM Me/lia He JIuIIle IiBMUITyBaTH OXOIIeHHs, a it popmyBaTu
CTiViKi CIIIIBHOTHU. MapKeTUHT-AMPEKTOP TPOMaZCbKOI opraHisauii «Mae ceHC»
Irop IcMyeHKO TAaKOXX HAroJIOIIye Ha BaKIMBOCTI He juile Bimeodbopmarty B
CTpiuKax colMepex, ajie i iHTepaKTUBHUX eJIeMEHTIB, a caMe «KOMeHTapiB 110
CTOpi3, TOJIOCYBaHHS, TECTIB, CTiKepiB 3 NMUTAaHHAMW» [4]. BOHM CTUMYITIOIOTH
3aJTy4eHHSI KOPMCTYBaUiB i MOCWITIOIOTH €MOIIiifHMI1 3B’I30K i3 OpeHIoM.

Oco6aMBOi yBaru 3acayroBye KOMIIOHEHT KOMYHIKaIlii 3 ayauTOpi€ro, 110
B YMOBax COLiaJIbHMX MepeXX HabyBa€ CTpaTeriyHoro 3HaueHHs. ICMYeHKO

Il MixHapoaHa HaykoBO-NPAKTUUHA KOHGEPEHLLiA CTYAEHTIB, acnipaHTis, MOAOAVIX YH4EHNX TO NPAKTUKIB
KPEATVBHI IHAYCTPI: CYYACHI TPEHAW © 2025



PRECONDITIONS, TRENDS, AND DEVELOPMENT PROSPECTS OF CREATIVE INDUSTRIES 19

ITi IKPEeCITIOE, IO CYYaCHOMY Me/lia BasK/IMBO He JIMIIe TPaHC/IIoBaTHiH(GopMalliio,
a i aKTMBHO CITIJIKyBaTUCS 3i CBO€IO ayauTopi€to. UMTaui cXBajibHO pearyloThb
Ha KOMEeHTapi y BiAOBiIb HA IXHIil 3alIUT, y4aCTh Y CTBOPEHHI KOHTEHTY [JISI
Meia Ta ITOBHY 3aJIyUYeHiCTh Y mpouecu. Lle mo3Bossie hpopMyBaTy eMOIIiHMI
3B’SI30K i3 OpeHOM i IepeTBOPIOBATY KOPUCTYBAYiB i3 MaCMBHMX CITOXKMBaYiB
Ha JIOS/IbHY, aKTUBHY CITIIBHOTY.

IocsiTHEHHIO TIpUpoCTy ayauTopii y 2025 pori Moxke CIpusiT BUKOPMUC-
TaHHS caption-Bigeo. Ik 3a3Havae I. Icuuenko, dopmar i3 cyéTuTpamu € edek-
TUBHMM y KOHTEKCTi TpaHcdopmallii MeaiacmoskMBaHHS: CydacHa ayauTopist
HepigKo B3aeMoji€ 3 BiIEOKOHTEHTOM B YMOBaX OOMEXEHOIO aymioCITpuii-
HSITTS, 110 3yMOBJIEHO AMHAMiUHMM CITOCO60M JKUTTSI Ta 6araTo3agavyHicTio.

LIsoro poky TikTok TakoXX 3aaMIIA€ThCS BasKIMBOIO IIIAT(GOPMOIO IS
IIPOCYBaHHSI MeJiaKOHTeHTY, 0cO6IMBO cepel, MONOAKHOI ayauTopii. Moro
dbopmart cripusie MBUAKOMY 3aJIyUeHHIO yBaru 3aBIsiKM KOPOTKiit hopmi, Bisy-
aspHOCTI Ta AvHaMiti. Hampuknan, mpakTuka The Washington Post memoHcTpye
eeKTUBHICTb 3aCTOCYBaHHSI T'YMOPY, CTOPITeNiHTY Ta MepcoHidikamii ms
aganramnii ckiaagHux Tem [1]. IMomynspHocTi HaOy/nIM HOBMHHI JaiisKeCTH,
MOSICHIOBAJIbHI Bimeo, iHdoTeiitHMeHT i (popmaTu «omHA XBUIMHA — OJHE
MMUTAaHHS», 0 MOEAHYIOTh iH(POPMAaTUBHICTL i mocTymHicTh. Taki dbopmaTu
CIIPUSIIOTH MiABUILEHHIO JOCTYITHOCTI iHQopMallii, eMo1ifiHOMY 3a/lyueHHIO Ta
PO3IIMPEHHIO OXOIVIEHHS MeIialloBifOM/IeHb.

Okpemy yBary cjiJ, OPUOIIATM 3aCTOCYBAHHIO iHCTPYMEHTIB IHITYYHOTO
iHTeneKkTy 111 aBTOMaTu3allii CTBOPEHHSI KOHTEHTY. TeXHoJIorii JO3BOJISIOTh
aBTOMAaTMU3yBaTy reHepallilo TeKCTiB, 300paskeHb, BiZleo Ta ayio. 3aCTOCYBaHHS
IOCTYITHUX iHCTPYMeHTIB moroMarae 3MI aganTyBaTy KOHTEHT A0 crienmdikm
maatgopM, ONTMMI3yBaTM dYac MyOJiKalii Ta IMiABMITYBAaTH 3adydeHiCTh
KOPMCTYBauiB yepe3 pesieBaHTHICTb i eMOIliliHy puBabaAMBiCTh MaTepialiB [2;
6]. [TomiuHMM y HamMCaHHi TeKCTiB MOXKyTb 6yTr Chat GPT, Merlin, Jasper, Copy
Al, Writersonic, iJis1 CTBOpeHHSI Bifieo Ta 03ByuyBaHHs — ElevenLabs, Resemble.
ai, Pictory Al, Murf.ai Ta inri.

OT3Ke, MPOCYBaHHSI HOBMHHOTO KOHTEHTY B COLiaTbHUX Mepexkax y 2025 poiri
CIIMPAEThCSI Ha TIOEAHAHHS aJITOPUTMIUHOI ONTMMIi3allii, aKTUBHe 3aayuyeHHS
CITBHOTM Ta ajarnTallilo 10 HOBMX (opMaTiB CIIOXMBAaHHS iHboOpMaIIii.
EdexkTBHMMM CTaOTh Taki iHcTpymeHTH, sIK Social SEO, BUKOpMCTaHHS KO-
pPOTKMX BimeodopmarTiB i3 3aqydyeHHSIM iHTEpaKTUBHMX €JeMEHTiB, KOHTEHT

1l International scientific and practical conference of students, postgraduate students, young scientists and practitioners
CREATIVE INDUSTRIES: MODERN TRENDS ¢ 2025

4
o
-
O
Ll
(%]




20 MEPEAYMOBW, TPEHAM TA MEPCMEKTVBY PO3BUTKY KPEATUBHWX IHAYCTPIN

i3 mepcoHi(iKOBaHMM CTOPITEIiHIOM, a TAKOX aKTMBHA KOMYHIKaIlis 3 ayau-
TOpi€l0, 0 BK/IIOUAE pearyBaHHS Ha KOMeHTapi Ta 3a/lyueHHsI 10 CTBOPEHHS
MeIianpoayKTy. BaK/MBY pob Biflirpat0Th TEXHOJOTI1 IITYYHOTO iHTENEKTY, SIKi
3a0e311euyI0Th OIEePaTUBHICTD i aZalITMBHICTh KOHTEHTY. Y CYKYITHOCTI IIi ITiI-
xonyu OPMYIOTh Cy4acHY CTpaTerito MPoMOIlii HOBUHHUX PeCypCiB i XypHaJIiCT-
ChKMX MaTepiasiB, 10 BiATIOBigae 3amTamM cydacHoi ¢ poBoi ayauTopii.
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I NMPOEKTYBAHHSA INSTAGRAM CTOPIHKMA
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The article explores the design of an Instagram page as a tool for the
professional development of journalism students. The study analyzes the impact
of social media on the formation of key skills such as visual storytelling, branding,
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content management, and audience engagement. Using theoretical concepts of
digital media and practical experience, the authors emphasize the importance
of Instagram in modern journalism. The novelty of the study lies in recognizing
social networks not only as a means of disseminating information but also as
a platform for professional growth and media expertise. The research examines
studies by Ukrainian scholars on visual communication, brand promotion, and
Instagram algorithms.

Keywords: Instagram, storytelling, branding, content, engagement, journalism.

nstagram cTaB OJIHi€10 3 MPOBiTHMX COLIiaTbHYX IIAT(GOPM JIJISI MOV PEHHS
I indopmariii, oco61MBO cepes MOJIOIOI ayaAUTOPii. YV CTATTi pO3IJISIAETHCS
MpoIleC MPOEKTYBaHHS Instagram-cTOpiHKM K iHCTPYMeHTy Ajisi Tipodeciii-
HOTO CTAaHOBJIEHHSI CTYIEeHTiB-)XYPHaJiCTiB. AHa/IiI3Y€ThCS, SIK CTBOPEHHSI i Be-
IIeHHSI CTOPiHKM MOXXe OTIOMOI'TU CTyIeHTaM pO3BUBATU KIIOUOBI HAaBUUKMU,
TaKi K Bi3yaJqbHMI CTOpPiTEIiHT, GPEeHIMHT, poO6OTa 3 ayaAUTOPi€I0 Ta yIIpaB-
JiHHSI KOHTeHTOM. CTaTTs 6a3y€ThCSI HA TEOPETUUHUX KOHIEMIisIX IMPOBUX
MeJlia i MpakKTMUYHOMY AOCBifi CTYyI€HTiB-KYpPHAJIiCTiB.

AK'ryaAbHiCTb npoekTy Instagram saiiMae Bask/ivMBe Miclie cepef cyvac-
HMX COLiaJbHMX Mefia i cTaB IIaTdopMoOI0, e KYPHAIiCTU Ta MeIiaKoM-
MaHii akKTMBHO B3a€EMOJiIOTh 3i CBOEI ayAuTOpi€l0. BMiHHS cTBOplOBaTH Ta
yrIpaBasTH Instagram-cTOPiHKOIO € BaXK/IMBOIO YaCTUHOM MpodeciitHoi miaro-
TOBKM CTYIEHTiB-)KYPHAaJIiCTiB, OCKiIJIbKM Bi3yaJIbHUIT KOHTEHT i poboTa 3 COIli-
aTbHMUMM MeJiia CTaloTh HeOOXiqHMMY B CyyacHiii MeaiaiHAyCTpii.

HoeusHa HAYKOBOroO MPOEKTY IOJIATA€ Y TOMY, IO COLiajabHi Menia
CbOTOJIHI € He TUJIbKM KaHaJOM [Js PO3MOBCIOMKeHHs iHdopMaliii, ane
i minaTdopMolo IJiSI caMOBMpaskeHHsI Ta mpodeciiiHoro ImpocyBaHHs. 3a
JaHUMM OCTiI)KeHb, COIiaJIbHI MepeXXi CTany iHCTPYMEHTOM [IJisI PO3BUTKY
MeliaeKCIIepTM3M, OCKUJIbKM BOHM HaAalOTh MOXJIMBICTb IIBUAKOI B3ae-
Moii 3 ayAMTOpi€l0 Ta MO3BOJSIOTH KypHajicTaM CTBOPIOBATU BJIACHUIL
MeaiabpeH,.

Instagram € OfHi€0 3 HAVBaXKIMBIMMX IIATGOPM IJISI Cy4aCHUX KYp-
HaJticTiB i MegianpodecioHasniB, OCKiJIbKM BiH MMO€IHYE Bi3yaabHi KOMYyHiKa-
1Iii, MUTTEBY B3a€EMO/i0 3 ayAUTOPi€l0 Ta eheKTUBHI MapKeTUHIOBI iHCTPY-
MeHTH. JIJISl CTYIeHTiB-3KypHAaJiCTiB 115 ruiaTdhopMa € He TiJIbKM MOXKJIUBICTIO
0COOMCTOr0 caMOBMpPaAKeHHs, aje i 3aco60M mpodeciiiHOro pPO3BUTKY.
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MeToI0 1Ii€i CTATTi € aHaji3 MPOEKTYBAaHHS Instagram-cTOpiHKM Ha OCHOBI
CyyacHUX OOCIikeHb y cdepi colianbHMX Mefia, 30KpeMa Ipallb YKpaiH-
cbkux gocniguukiB Tetssnu bes3, Onenu Copoku ta Iropsa MenbHuka [1; 2; 4].

IaHHa poboTa JOCiIKy€e MPOEKTYBaHHS Instagram-cTOpiHKY, aKI[eHTY-
I0UM yBary Ha ii CTBOpeHHi, yIIpaBjiHHI Ta Cy4aCHUX MapKeTUHIOBUX CTpa-
Terisx. BoHa oxormiioe ecteTuuHe odopMaeHHs Mpodinio, BKIOUAIOUM rap-
MOHIHUI CTUIb, BiAIIOBiAHY KOJBOPOBY MATITPY Ta SIKiCHiI 300 paskeHHSI, 1[0
mornoMaraioTh copmyBaTy IOBipy ayauTopii. Baskause micliie 3aiiMae pos-
pobKa KOHTEHT-IUIaHY, SIKMIi BPaXOBY€ aKTyaJbHIiCTh TeM, Pi3HOMAaHITHICTb
dbopmariB, yacToTy myo6IIiKaIliii Ta iHTerpalioo TpeHIiB A 3aTyUYeHHS Mifl-
MUCHMKIB. Instagram npormnoxye Kizbka GopmaTiB KOHTEHTY — IMOCTH, CTOPIC,
pin3, mpsimi edipu Ta rigy — epekTUBHE iX MOEIHAHHS CIIPUSIE OXOIIEHHIO
pi3HMX CerMeHTiB ayauTopii. He MeHIN BaskAMBOIO € aHa/liTMKA, sSIKa TOIIO-
Marae OlL[iHUTYU OXOIVIEHHS, aKTUBHICTb Ta 3ay4YeHiCThb KOPUCTYBaUiB 3a J10-
MOMOTOI0 TaKUX iHCTPYMEHTiB, sik Meta Business Suite un Google Analytics.
IIBOCTOPOHHS KOMYHIiKaIlis 3 MiAMMCHMKAMM Yepe3 ONUTYBaHHS, KOMeHTapi
Ta NMPUBATHI MOBiJOMIEHHS [03BOJsIE GOPMYBATU aKTUBHY CHiJIbHOTY, IO
CTIpusi€e BIi3HABAHOCTI OpeHIy. BusHaueHHS Micii, iHHOCTE Ta TeMaTUKU
CTOPiHKM JOMOMAara€ CTBOPUTU YHiKaJIbHUII OpeHI, 3a6e3reuyrdn OasaHC
MiX TpodecifiHiCTIO Ta MOCTYMHICTIO KOHTEeHTy. Pob6oTa Mae MpakTUYHE
3HAUeHHs IS CrelialicTiB, IKi BUKOPUCTOBYIOTh Instagram K iHCTpyMeHT
MpOCYyBaHHS, a 1i pe3yJbTaTM MOXYTb OYTM OCHOBOIO MJISI TMOAAJbIINX
IOCTiI>KeHb MOBeAiHKOBUX TPEH[iB, iIHTepaKTUBHUX CTpaTeriii Ta BIJIUBY
PI3HUX TUIIIB KOHTEHTY Ha ayauTopiio [1].

IMpoexTyBaHHA Instagram-cTOpPiHKM JJISI CTYIeHTiB-)KypHaJiCTiB Ha OCHOBI
OOC/TiIKeHb, 403BOJISIE PO3BMBATU TPAKTUYHI HABMYKM Y cpepi BizyaabHUX KO-
MYyHiKallii, 6peHIMHTY Ta po60TH 3 ajroputTMamMu ruiaThopmu. Lle 3HaAHHS €
BaKJIMBUM [JIsI CYyUYaCHUX KYPHAJIiCTiB, SIKi IPardyTh HOCITTH YCITiXy y mdpo-
BOMY CepeOBUII.

CI1I/ICOK BI/IKOPI/ICTCIHI/IX A)Kepe/\
1. Ben3 T. ComianbpHi Mefia SIK iHCTPYMEHT IMPOCYBAaHHSI Majioro 6isHecy B YKpaiHi.
URL: http://posibnyky.vntu.edu.ua/bevz,/.
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3. Menbauk 1. Anroputmu Instagram Ta ix BIVIMB Ha BUIMMICTb KOHTeHTY. K.
€BpomneiicbKuit yHiBepcureT, 2019. 145 c.

4. Copoka O. BisyanbHi KoMyHiKallii B colliabHMUX Me[ia: ToOyaoBa 6peHIy uepes
KOHTeHT. MapKkeTHHIOBi KoMyHikauii, 2018, N2 2. C. 78-92.

E®EKTUBHICTb MPOCYBAHHA
MAAOTO BISHECY B COLLIAAbHIN
MEPEXI INSTAGRAM

Amnacracisg KpaBueHko,
CTY[EHTKA,

KuiBCcbKMi1 CTOMMYHNUI YHIBEPCUTET
imeHi bopuca I'piHueHKa

HayxkoBwuii kepiBHuK: O.1. I'ymon,
KaHIUAAT MOMITUYHUX HAYK, TOLIeHT

The study focuses on the effectiveness of promoting small businesses on Instag-
ram as one of the most effective digital marketing channels. It reveals the platform’s
capabilities for direct communication with consumers, building an emotional
connection and increasing sales through visual content. The facts presented in the
study confirm the high potential of using Instagram to promote small businesses.

Keywords: Instagram, small business promotion, visual content, digital
marketing.

Cy4yacHOMY CBiTi coliajibHi Mepexki € HeoOXigHUM i edheKTUBHUM
y KaHaJIoM [Jis1 PO3BUTKY Ta MiATPUMKM KOMYHiKallii Mixk OpeHIoM i
criokuBaveM. Instagram € ofHier 3 maatdopm, sSKa HeabusK akTyaJlbHa
IO TIPOCYBaHHSI Majioro 6i3Hecy, agyke 3a JOMOMOTOI HBOTO MOKHA
IIBUIKO 3asIBUTY MPO cebe, MiaABUIIMUTY BIi3HABAHICTb OpeHayY i 30i/IbIINTI
npognaxi [1].

[TpocyBaHHs B Instagram Hagae 6araTo MOSKJIMBOCTEN IJIsT Majaoro 6i3-
Hecy, a caMe: 3Mora 3/iliCHIOBaTH IIPSIMY KOMYHiKallilo 3 KJIieHTaMM, orepa-
TUMBHO pearyBaTy Ha 3MiHM MOTpe6 pMHKY ¥ amanTyBaTu ix, 30iapuryBaTu
06i3HaHICTp TpO OpeHH, OyayBaTM €MOIliiiHUIT 3B’SI30K 3i CIIOXKMBayaMm,
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BUKOPUCTOBYIOUM Bi3yaJIbHMIT KOHTEHT i OTPUMYBATU aKTyaJdbHUI 3BOPOT-
HUI 3B’S130K [4].

3rigHo 3 maHmMMuM gociimkeHb Kommanii HubSpot, mo € mpoBigHOO y
chepi MapKeTUHTY i TIpomaxkiB, colliaabHi Mepexi € KaHaaoM N2 1 mjast oT-
pMMaHHS iHpopMalii Mpo NpoAyKT [Jisl MOKOMiHHA Z i MiJieHialiB, a TaKOX
87 % mapkeToJIOTiB BBaXkKarOTh e(heKTUBHMMM MTPOJAsKi HA COLiaJIbHMUX TJIAT-
dbopmax, a 59% — MoBimOMIISIIOTH PO Te, 1[0 BOHM peai3yioTh yce Oibiie
MpoJaxiB 3a KOKeH HAacCTynHUIA pik [2]. Lli moKasHMKM CBiguaTh PO Te, 110
MPOCYBaHHSI B COLliaIbHUX Mepexkax, 30KkpeMa B Instagram mae BUCOKMUIL
MOTEeHIIiaJT /ISt Majoro 6i3Hecy.

VCIimHicTh MpocyBaHHS Majoro 6i3Hecy B Instagram 3HAYHOIO Mipoio
3aJIeXXUTh BiJl TOro, sfKi (GopMaTyM KOHTEHTY OyAyThb BUKOPMCTOBYBATUCS.
HocnimkeHHs kKomiadii HubSpot meMoHCTpylOTh, IO Bi3yasbHi (opMma-
TU, TaKi IK KOPOTKi Bimeo, 306paxkeHHs Ta Npsmi edipu € 0co6IMBO TMOMY-
napauMu. Takosk HubSpot mpoBoamiIo onmMTyBaHHS MapKeTOJIOTiB 100 TOTO,
sIKi hopMaTy HafJacTillle BUKOPUCTOBYIOTHCS Y iXHil TisUTBHOCTI i SIKi 3 HUX
3a0e31evyi0Th HalBUINY peHTabe/bHICTh iHBeCcTUIIiii. BOHO MmigTBepamniio
e(eKTUBHICTb BUKOPUCTAHHS KOPOTKUX Bifeo, 306pakeHb Ta MpsiMux edipis,
agke came 11i dopmaTy 6ysin TOI-3 IO BifCOTKOBUX MTOKa3HMKaxX [2].

OKpiM Bi3yaJIbHOTO KOHTEHTY, BasKJIMBY pOJIb y IPOCYBaHHI MaJlOTO
6i3Hecy BimirpatoTh anroputmu Instagram. BoHu BU3HAUaIOTh, SKMii KOHTEHT
Oyme mpogeMOHCTPOBAHO KOPUCTyBayaM y CTpiuIli Ta B po3mini «PekomeH-
nauii». AITOpUTMM BPaxOBYIOTh B3a€EMO/Iil0 KOPUCTyBaua 3 KOHTEHTOM, pe-
TYJISIPHICTD ITy6JTiKaIliif, yac aKTMBHOCTI ayAUTOPii Ta peeBaHTHICTh TEMM.
Tomy [J1st Mmasioro 6i3Hecy BaskJIMBO He JIMIlle CTBOPIOBATH SIKiICHMIT KOHTEHT,
a 1 JOTPMMYBATMCh PEryaspHOCTI Ta aHajaisyBaTu OaxkaHHS i IOTpebu
MOTEHLI/IHNX CIIOKMBAUIB [4].

He MeHII BaskIMBUMMM € i CHiBIIpaIli 3 jJigepaMyu AYMOK Ta MiKpoOiH(Ir0-
eHcepaMu. 3 HUMU Majuit 6i3HeC MOXKe OTPMMATH IOCTYI IO HOBOi ayauUTO-
pii, migBumuTH piBeHb MOBipU M0 GpeHmy i chopMyBaTH MO3UTUBHMUIA iMimK.
BapTicTb Takoi crmiBmparii 3a3Buyaii O6iIbII JOCTYITHA, HiXK BUTPATU Ha BEJIVKI
peKJIaMHi KaMIiaHii, a epeKTUBHICTb 4acTO BMIl[A Uepe3 aBTeHTUUHICTb CITiIKY-
BaHHS iHI0eHcepa 3 i1oro mianucHUKamu [3].

OTxe, Instagram € ogHMM i3 HAMIIOTYXHILIMX iHCTPYMEHTIB A MHpO-
CyBaHHS MaJioro 6i3Hecy, ajyke 1s1 IutaTGopma Halae MM POKi MOSKIMBOCTI st
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peasizailii KpeaTMBHMX iflei, MOKpallleHHsS KOMYHiKallil 31 CroskuBadyamm,
i IBUIEHHS BIIi3HaBaHOCTi OPeH/Iy, a B pe3y/bTarTi i 36i/IbIIIeHHS ITOMUTY Ta
MPOJaxiB. BUkopucTaHHS TpeHIO0BUX (OPMATiB KOHTEHTY, TAKMX IK KOPOTKi
Bimeo, 300paskeHHST Ta mpsMi edipy, BIUIMBA€E HA PiBeHb pe3yJbTaTUBHOCTI
MapKeTUHTOBOI CTpaTerii, 110 MiATBePIKYEThCS HaBeJeHUMM aKTyaJIbHUMU
nocaimkenHsamu[2]. i dakTu oBogsTh, 10 colliajibHa Mepeska Instagram
Ma€ BMCOKMIA TOTEHIliaj AJsT PO3BUTKY Majoro 6isHecy B IudpPOBOMY
cepemoBUIIIi.
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AHAAI3 PUHKY TA LLIAbOBOI AYAUTOPII
YEPE3 COLLIAAbHI MEPEXI

Ajtrica MapieHKoO,

CTYIEeHTKa,

KuiBCbKMI1 CTOMMYHNUI YHIBEPCUTET
imeHi bopuca I'piHueHKa

HayxkoBwuii kepiBHuk: L.10. Adanacbes,
KaHIMJAT iCTOPMYHUX HAYK, TOLEHT

In today’s landscape, the e-commerce sector is experiencing relentless growth.
The creation of online stores is becoming increasingly prevalent, and the effective
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promotion of a business on social media stands as a pivotal factor for achieving
competitiveness and brand recognition. Online retailers encounter a significant
degree of competition, particularly within the clothing industry, which is populated
by numerous established chains and local vendors alike. Market research aims
to identify opportunities, threats, strengths, and weaknesses. Furthermore, a
thorough analysis of the target audience serves as the bedrock, enabling businesses
to cultivate audience loyalty towards the company and to develop impactful
advertising campaigns.

Keywords: promotion, social media, market research, target audience,
advertising campaign.

eBIIMHHUI PO3BUTOK €JIEKTPOHHOI KOMepILiil y CydaCHOMY CBITi JOBIB
H IO 3HMKEHHSI KOHKYPEHTOCIIPOMOXHOCTi. Yce O6ijibllle Mara3uHiB
CTAlOTh NIPUMITUBHMMMU, HE MAIOTh YHiKaJbHOI TOProBeabHOI MMPOIMO3MUILii,
HiUMM He 3aI1aM’SITOBYIOThCSI ayauTopii. TeHIeHIIisl 10 3HMKeHHSI KOHKYPEeH-
TOCIIPOMOXKHOCTi KOMIIAHiii JIOTIYHO OOIPYHTOBAaHA, ajke OiJbIIiCTD
OHJIaliH-MarasuHiB He BUBUAIOTh PUHOK, He aHAJIi3YIOTh IIiJIbOBY ayAUTOPI 10,
i, BiAMOBiAHO, HE BJYyYalOTh CBOIMM NPOMOIPOAYKTAMMU Y SIAPO IIIJIbOBOI
ayauTopii.

AHasi3ylouM akayHTM OHJIaMiH-MarasyuHiB >KiHOYOTO OJSTY Y COLiaTbHUX
Mepexkax, 30KpeMa B iHCTarpami Ta TiKTOKy, Yy OLIbIIOCTI HeMae iHAMBILY-
aJIbHOCTi. 3a3BMYaii 1ie MIPUMITMBHE 3HIMaHHS TOBapiB, sike i3 POKY B Pik Bce
6inbire HaGpumae ayguTopii. PMHOK cTae mepeHacMYeHUM OJHOTUITHUMMU TO-
Bapamu. Bci XxouyTh 3apo6UTH, ajle MajIo XTO XOue aHai3yBaTu i1 afanTyBaTUCS
ITiJT TOTpeou ayauTopii.

OusaitH-MarasuH XiHouoro oxgsary «Dusha», 110 3aiiMaeThcsl po3po06IIeH-
HSIM [Au3aiiHy, BUPOOHUIITBOM, [I€KOPYBAaHHSIM OMSTYy Ta TMpPOHaXKeM Mae
3HAYHMI TIOTEHIias JJIsT YCIIiXy, OCKiJIbKM IIPOIIOHY€E He 3BUYaiiHi GabpuuHi
TOBapy, a iHAMBiAyaJIbHUI MigXim MO CTBOPEHHS CTUMJIbHUX Ta YHiKaJbHUX
BUPOGIB I151 KOXKHOI JKiHKM.

MerTa IoC/iikeHHsT — ITpoaHaji3yBaTy PMHOK Ta 1Ii/IbOBY ayIUTOPiI0 uepe3
coliiasbHi Mepeski Ha MPUKJIai OHJIAliH-MarasuHy skiHoyoro oxsry «Dusha»
IJISI CTBOPEHHS e(heKTUBHOI peKJIaMHOI KaMIaHii.

3aBAaHHS OOCTiMKeHHS: 1) mMpoaHani3yBaTuM PUMHOK Ta BU3HAUUTU TU-
MOBi MTOMMWJIKM OCHOBHUX KOHKYPEHTiB; 2) MpoaHa/li3yBaT! IiJIbOBY ayauUTO-
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piio OHJIaiiH-MarasmuHy KiHouoro ogsiry «Dusha» mjst cTBOpeHHST e(heKTUBHOI
peKJaMHOI KaMITaHii.

OCHOBHMMM KOHKYPEHTaMM OHJIaliH-MarasmHy XiHouyoro ogsary «Du-
sha» € «ByMe», «Arturela_official» Ta «Nadiya Khyliuk». ITepiuri gBa maioTh
IOBOJII BeMKY KiJIbKICTh MiANMCHUKIB B iHCTarpami [iHcTarpaM-cTopiHKa
ByMe. URL: https://www.instagram.com/tm.byme/ 154 Tuc. mignucHUKIB
craHom Ha 17.04.2025]; [incTarpam-cropinka Arturella official. URL: https://
www.instagram.com/arturela_official?igshid=MzRIODBiNWFIZA%3D %3D
30.4 TMC. miANMCHUKIB cTaHoM Ha 17.04.2025]. Tperiit oHnaiiH-mMarasmH
TeX Ma€ He HaiTO HU3bKY KiJbKiCTh ayAuTOpii [iHcTarpam-cTopinka Nadiya
Khyliuk. URL: https://www.instagram.com/nadiya_khyliuk/ 15 Tuc. migmnuc-
HMKiB cTaHOM Ha 17.04.2025]. Xo4 Bci BOHMU i1 TO3UITiIOIOTH cebe SIK «OpeHan
i3 BTaCHUM BUPOOHUIITBOM», IIPOTE BeCh TOBAPHUIL aCOPTUMEHT BUTJISITAE
MPUMITUBHO i He CTBOPIOE «POI3UHKM». BifbIlicTh TOBapiB MOTPiGHO TOBro
yeKkaTy 3 BUPOOHUIITBA, 1[0 GOpMY€e HeOaKaHHS ayAUTOPii KYIIyBaTH y LUX
MarasmHax. I[HTepakTHMBHOI B3a€EMO/Iii 3 ayAUTOPi€l0 HEMAE.

st TIMOIIOTO PO3YMiHHSI CUMJIBHUX i C/IaOKMX CTOPiH, MOKIMBOCTEN i
3arpo3 KOXKHOTO 3 KOHKYDEeHTiB, 3filicHeHo SWOT-aHani3 [js BCiX TpboOx
OCHOBHMX KOHKYPEHTIB

Ounnaitn-marasunu «ByMe», «Arturela_official» Tta «Nadiya Khyliuk» €
KJIIOUOBMMM KOHKypeHTaMy 6peHay «Dushax», mpoTte Bci BOHM MalOTh MOmiOHI
CJ1abKi CTOPOHU — MPUMITMBHMIT aCOPTUMEHT, 3aTPUMKM 3 BUPOOHUIITBA Ta
HeCcTauy iHTepaKTUBY 3 ayJIUTOPi€l0.

«ByMe» BUPi3HSIETBCS BEJMKOIO KiJbKICTIO IMiAMMCHUKIB Ta OdJaiiH-
MarasmMHaMmu, aje CTpaxkaae Big HecTabiJIbHOI HAasIBHOCTI TOBapy.

«Arturela_official» mae rapHy oHJIaliH-TIPUCYTHICTb, MPOTE CJAOKY aii-
IEeHTUKY.

«Nadiya Khyliuk» mpomoHye mommB 3a mapamMeTpamu, IO € YHiKaJbHOIO
MPOTIO3MIIi€l0, ajie BiICYTHICTh CaliTy Ta 4YiTKOI Bi3yaJibHOI igeHTUYHOCTI
CTPUMYE i pO3BUTOK.

I[i cmabkocTi KOHKYPEHTIB CTBOPIOIOTh MOXJIMBOCTI JISI OHJIAMH-Ma-
rasuny «Dusha» BupiinuTucs 3aBAsKM HEMOBTOPHIil KacToMisallii peueii,
cTabiNbHIl HasIBHOCTI TOBapiB, MBMUAKII NOCTaBIIi Ta IKiCHOMY Bi3yaimy.

LIinbOBOIO ayaMUTOpPi€I0 OHJIAMH-MarasmMHy 3 IPOJaKy >KiHOUOI'O OJSry
«Dusha» € mepeBaskHO XiHKM i3 cepemHiM abo BuUIe CepegHbOTO MaTe-
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piaJIbHMM [OXOIOM, IO I[iHYIOTh KOMGOPT, ajie MparHyTh CAaMOBUPAsKEHHS
IIISIXOM He3BMuaiHoro ogsary. llomo reorpadiyHmx xapakTepuCTUK, TO Lie
YKpaiHKM, IO MPOXMBAIOTh Ha TepuTopii YKpaiHM abo 3a KopaoHOM. 3a
BiKOBMMM XapaKTepUCTMKaMU Iie TepeBakHO 23-45 pokiB, 0 3YMOBJIEHO
HaaKTUBHIIIMM BiKOM AJiS po6OTM Ta OGaskaHHSIM CJTiIKYBaTU 3a CTUIEM i

MOJHVMM TeHAEHIIISIMU. 3 TICUXO0JIOTiUHOTO TOTJISIY, 11 SKiHKY, 110 He 60SIThCSI
BUIISATHUCS i cCaMOBMpaykaTHUCS.
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TEMATUYHO-KOMMO3ULINHA
MOAEAb CANTIB KIBGEPCMOPTY

Tetsina IlnexaHoBa,
NOLIEHT,
3anopi3bKuii HalliOHAJIbHUI YHIBEPCUTET

SIpocnas Ilaganko,
CTYIEHT,
3anopisbKuii HalliOHAJIbHUI YHIBEPCUTET

The theses examine the thematic-compositional model of esports websites,
including structural features, content filling, and functional purpose of platforms.
An analysis of modern trends in the development of esports media and their
impact on the information space is conducted.

Il MixHapoaHa HaykoBO-NPAKTUUHA KOHGEPEHLLiA CTYAEHTIB, acnipaHTis, MOAOAVIX YH4EHNX TA NPAKTHUKIB
KPEATVBHI IHAYCTPII: CYYACHI TPEHAW © 2025




PRECONDITIONS, TRENDS, AND DEVELOPMENT PROSPECTS OF CREATIVE INDUSTRIES 29

Keywords: esports, digital media, thematic-compositional model, information
platforms, digital content.

ibepcIiopT Ha CHOTOIHI MePETBOPUBCS 3 HIillIEBOT'O X00i B MAacOBY KYJIb-
KTypHy Ta CIIOPTMBHY iHAYCTpil0. 3@ OCTaHHI POKM CIIOCTEPIiTa€eThCs
3HauyHe 3pOCTaHHS 3alliKaBJeHOCTI IMIsJauiB Ta YYaCHMKIB y Uit cdepi [1].
Bin € omHi€ro 3 HaOiMbII AMHAMIYHO 3pOCTAKYMX iHAYCTPIi Y CBiTi, 110 3y-
MOBJIIO€ aKTUBHMIT PO3BUTOK iHPOpMaLiiiHuX rmaaTdopm, IpUCBSIUYeHUX 11ii
cdepi. CaiiTu KibepcmopTy BUKOHYIOTh BaskauBi QyHKIiT iHpopmyBaHHS, KO-
MYHiKallii Ta 3aJlydeHHS ayauTOPii, 0 poOUTH iX HEBi’€MHOIO YaCTUHOIO
cyuacHoro uudposoro npoctopy. OcTaHHi JecsiTb JOBOEHHMX POKiB Halla
IepskaBa «CTajia OOHMM i3 TOJTIOBHMX KibepCIopTMBHUX XabiB EBponn». Be-
JIMKa BiliHaA BIUIMHY/IA Ha BCe, KibepCIopT He BUHSITOK: «yKpaiHChKi OpraHi-
3anii TpaHchopMyBanucs», SMiHMIUCS TiAX0OM N0 BeleHHSs 6i3Hecy, 3’SIBU-
JIACSI HOBI IIPOEKTHU 3 BUXOAOM Ha HOBI pUMHKM [2].
Oco6aMBOCTI TeMaTUYHO-KOMITO3UIIIIHOT MOIeJTi caiiTiB KibepcropTy.
TeMaTUYHO-KOMITO3UIIiliHA MOZe/Ib KibepCIOPTUBHUX CaiTiB BU3HA-
Ya€eThCSI 0COOIMBUM IiJIXOIOM O CTBOPEHHS KOHTEHTY, SIKUt € aKTyaJbHUM,
iHTEepaKTUBHUM i HaCMYeHUM MYJbTUMEeNiiHUMM eleMeHTaMu. TemaTuka
TakuX IAaTGOPM OXOIUIIOE IIMPOKe KOJIO acleKTiB iHAyCTpii, Bif HOBUH
Ta OIMISIAIB TYpHipiB A0 TAMOOKOI aHAMITMKM MAaT4iB Ta TPEHIIiB Yy CBiTi
KibepcropTty. OKpeMe Micile 3aiiMarOTh iHTepaKTUBHI eJleMeHTH, SIKi CIIpusI-
I0Th 3aJyYeHHIO KOPUCTYBAUiB 10 aKTUBHOI y4acTi B 06rOBOpEHHSX, TOJIOCY-
BaHHSIX 260 HaBiTh B CTBOPEHHi BIACHOTO KOHTeHTY. KoMmo3uiiiiHa CTpyK-
Typa TaKMX CaiiTiB 3aCHOBaHa Ha iHTerpailii pisHUX TUIIiB KOHTEHTY: TEKCTY,
rpadiku, Bimeo Ta aHimailiit. Lle mo3BosIsie KOpUCTyBayam OTpUMyBaTu iHdoOp-
MaIjilo B 3py4HOMY Ta pi3HOMaHiTHOMY (opmari, 1110 pOOUTH B3aEMOZIIO 3
1aTGopMoI0 6iTbII 3aXOIIMBOIO Ta e(PeKTUBHOIO.
CTpyKTYpHi CK/IaIOBi Ta QYHKI[IOHATBHICTh KiOEPCIIOPTUBHUX CANTIB.
CTpyKTYpHO KiGepCIopTUBHI CaiiTy MalOTh YiTKMII PO3TOIiT HA KIIOUOBi
PO3Mi/iN, KOKEH 3 SIKMX BUKOHYE MeBHY QYHKIIi10. HOBMHHI CTPiuKM € OCHOB-
HUM JIKepeJIoOM aKTyajbHOi iHdopMalii npo nmoaii B iHAyCTpii, SKi BKIOYa-
I0Tb HOBVMHM TYPHipiB, OHOBJIEHHS Ta aHAJITUYHI MaTepiasin, 10 A03BOJSIIOTh
KOpucTyBauaM OyTM B KypcCi BCiX BakJMBUX Mopii. TpaHwisiii MaT4iB I10-
CiIalTh BaXX/IMBe MicClle Ha caiiTax, /e OHJalH-CTpiMM Ta BieOoomIsiAn 3a-
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6e31euyoTh MOXK/IMUBICTh CTEXXUTU 32 MaTyaMM B peaJibHOMY uaci, a TaKoxk
neperssiiaTi 3aluCy 3 OIJIsIIaMy Ta KOMeHTapsSIMMU.

®opymMHi po3pminu Ta comiasbHi (QYHKIII TO3BOJSIOTH KOPUCTYBayaM
00TrOBOPIOBATY TYPHipH, pe3yJbTaTU MaTUiB, a TAKOX B3a€EMOIISITU 3 iHIIMMM
yYaCHMKaMM CIIbHOTY 4Yepe3 KOMeHTapi, 6;i0ru Ta iHili GpopMyu KOHTEHTY.
CraTucTuuHi 623y JaHUX, SIKi MICTATh apXiBM MaTuiB, PEMTUHTY KOMAaH[ Ta
IPaBIIiB, € BASKJIMBUM iHCTPYMEHTOM [IJIsI JIIOOMTEJTiB KibepCcIIopTy, SIKi 6asKar0Th
MOMIMOUTY CBOI 3HAHHS MPO iHAYCTPIIO i CTEXXUTH 3a ITPOrpecoM KOMaH[I [4].

[TepcrieKTMBY PO3BUTKY KiOEPCIIOPTUBHUX IIATHOPM.

[Momanpimii PO3BUTOK KibepCrmopTUBHMUX IuIaThopM OesrocepeaHbo
MOB’SI3aHMI1 3 iIHTerpalic€l0 HOBITHIX TE€XHOJOriN, 30KpeMa LITYYHOrO iHTe-
JIeKTY, SIKUJ 3[1aTeH I1epCOHa/Ii3yBaT KOHTEHT 1 IIPOIIOHYBAaTU KOPUCTYBA-
yaM iHAMBigyasi3oBaHi peKOMeHallii Ha OCHOBIi iX BIogo6aHb i MoBegiHKMU
Ha cairTi [3]. e migBUIINTD piBeHb 3a7y4€HOCTI aygUTOPii, OCKIIbKM KOKEH
KOPUCTYBa4 OTpUMyBaTUMMe caMe Ti MaTepianu, SIKi BiITIOBiAaOTh OTO iH-
TepecaM. BrpoBajikeHHS BipTyaJibHOI Ta AOMOBHEHOI peajbHOCTi MOXXe
BiIKPMUTM HOBi MOKJIMBOCTI AJIS1 B3a€MO/Iil KOPUCTYBAUiB i3 KOHTEHTOM, J0-
3BOJISIIOYM CTBOPIOBATM Oi/IbIT iHTEPAKTUBHI Ta 3aXOIIMBI popMaTy IS Te-
perisily MaTuiB Ta HaBUaHHs. TexXHOJOrii BipTyaJbHOI peasbHOCTi, HAIIPH-
KJIaJl, MOXYTb AO3BOJIUTHU Isma4aM BiguyTu cebe yacTUHOIO Tpu abo 6yTu
MPUCYTHIMM HaA TypHipi 6e3 HeobxigHOCTi ¢Gi3MuHO mepebyBaTy HaA Miclii
MpoBefeHHs nofii. Bce me cnpusitume 36iblIeHHIO B3aeMoOfii 3 ruaTdop-
MaMM, MiJBUILEHHIO 3aJy4eHOCTI KOPUCTYBAauiB Ta ONTMUMIi3alii KOHTEHTY
IIJISI KOKHOI OKpeMOi ayauTopii.

Ki6epcropTuBHi caiiTy BUKOHYIOTh BasK/IMBY pojib Y GOpMyBaHHi cydac-
HOTO Me[ialipoCTOpYy, B SIKOMY MOEIHYIOThCSI iHGoOpMmalliliHi, coliaabHi Ta
po3BakabHi QYHKIIii. 3aBOSKM CBOili TeMaTMYHO-KOMITO3UIIiIHIIT Mometi
BOHM e(eKTUBHO iH(GOPMYIOTh KOPUCTYBAUiB ITPO HOBUMHM iHAYCTPii, pe3yb-
TaTU TYPHipiB, aHATITUUHI MaTepianau, a TakKo 3a6e3MeUyloTh iHTePAKTUBHY
B3aeMopilo uepe3 dopymu Ta colianbHi mMepexi. Tomy po3pobKa Takux
m1aTdopM BUMarae BMBasKeHOTO IMTiAX0Ay MO0 KOHTEHTHOTO HAallOBHEHHS Ta
CTPYKTYPH, 110 JO3BOJISIE KOPUCTYBauaM JIerKO OpieHTyBaTucsl B iHdopma-
IiiIHOMY MOTOTI{.

AHaJi3 TeMaTMYHO-KOMIIO3MIiMMHOI Mogesi OO3BOJSEC BUOIIUTHU KilbKa
KJIIOYOBMX ACIEKTiB, sIKi BU3HAUAlOTh e(eKTUBHICTh Ki6epCIIOPTUBHUX Caii-

Il MixHapoaHa HaykoBO-NPAKTUUHA KOHGEPEHLLiA CTYAEHTIB, acnipaHTis, MOAOAVIX YH4EHNX TO NPAKTUKIB
KPEATVBHI IHAYCTPI: CYYACHI TPEHAW © 2025



PRECONDITIONS, TRENDS, AND DEVELOPMENT PROSPECTS OF CREATIVE INDUSTRIES 31

TiB. IHTerpailisi MyJbTUMEIiiHUX eJeMeHTIB € BaKJIMBUM KOMIIOHEHTOM,
OCKiJIbKM CydYacHi KiGepCIopTuBHi IIaTGOPMM aKTMBHO BUKOPUCTOBYIOTH
TEKCTOBY, Bi3yaJibHY Ta MY/IbTUMeEiliHY iHpopMallito, 1o 3abe3reuye iHTe-
PaKTUBHICTD i 3pYYHICTb CITOKMBAHHS KOHTEHTY.

BripoBa[>keHHSI HOBITHiX TeXHOJIOTii, TAKUX SIK IITYYHUI iHTEEeKT, 1a€
3MOTY CTBOPIOBAaTM iHAMBiAya/si3oBaHi peKOMeHAallii, 0 BiAIMOBiIAOTb
iHTepecaM KOPUCTYBaviB, TUM CaMMM 30i/JIbIIyIOUM PiBeHb iX 3aTy4E€HOCTI.
®opyMHi po37isiM Ta MOKIMBOCTI JJisT OOTOBOPEHHS TYpHipiB, MaT4iB i
HOBMH CTBOPIOIOTh CepefoBuIle MJISI CITIJIbHOTHU, Ae IpaBlii Ta haHaTU MO-
KYTh OOMiHIOBATHCS TYMKaMM, IO CIIpUsi€ 30i/IbIIEHHIO Yacy B3aeMOfii 3
m1aTGopmoro.

[TepcrieKTMBY PO3BUTKY KiGepCIIOPTUBHMX TIATHOPM MAIOTh TiCHMUIA 3B’SI-
30K 3 PO3BUTKOM TEXHOJIOTI, IO TO3BOJISIE peai3yBaTy HOBi GyHKIIIOHATbHI
MO>KJIMBOCTI, TaKi SIK iHTerpaiisi 3 BipTyaJIbHOIO Ta JOIIOBHEHOIO PeasIbHiCTIO.
LIi iHHOBAIlii MOXKYTD He JuIIe 30ITbIIUTY TIMOVHY B3aEMO/Iii KOPUCTYBaUiB 3
KOHTEHTOM, a i1 CTBOPUTY HOBi (hopMaTy KOHTEHTY Ta pO3Bar, 1o Iie GibIie
TTOCUJIUTD TTOIYJISIPHICTh Kibepcropry.

Bask/iMBUM acIleKTOM € TaKOX POJb KiGepCIOPTUBHMUX CANTIB Y hopmy-
BaHHi Ky/JbTYpPHOI Ta COIliaJibHOI CKJIamOBOI iHAYCTpii. BoHM cTaiTh IIaT-
dbopmamMm Ajis1 CTBOPEHHS i PO3BUTKY CITUIBHOT, IO 06’€IHYIOTh I'PaBIIiB,
daHaTiB Ta ekcrepTiB. lle Ma€e BaskIMBe 3HAUEHHS IJISI MMOMY/ASpU3allii Ki-
6epcropTy Ha MiXKHApOJHOMY PiBHI Ta 10Oro iHTerparilii B 3arajbHy HudpoBy
€KOHOMIKY.

OTke, KiGepCITOPTUBHI CAliTV MalOTh BEJIMKMIA ITOTEHIIia/ IJISI PO3BUTKY
SIK MepmiariaTdopmu, 10 MOEAHYIOTh iHGOpMallilo, po3Baru Ta CoIiajabHi
dbyukiii. Ix BgockoHa/meHHs Ta iHTerpalisi HOBiTHIX TE€XHOJIOTIN JT03BOIUTh
CTBOPIOBATH GiJbII 3aXOIIMBUI Ta TTePCOHATI30BAHMI JOCBiM /IS KOPUCTY-
BauiB, 1110 Oy/ie CIIPUSITY MTOAATbIIOMY PO3BUTKY KiOepCIIOPTY SIK KYJIbTYPHOTO
dbeHomeHy B IM(PpPOBOMY CBITi.

Cnucok BUKOPUCTAHUX AXKEPEA

1. BiitHa i kibepcroprt. SIK yKpaiHCbKuMii KibepcropTUBHMIT Gi3HEC 3MiHUBCS Bif
MOYaTKy ITOBHOMACIITaGHOTO BTOprHeHHs1 [EnektpoHHMit pecypc].  2023.
URL: https://techno.nv.ua/ukr/innovations/kibersport-v-ukrajini-shcho-
zminilosya-pid-chas-viyni-kontrakti-partneri-perspektivi-50328450.html (maTta
3BepHeHHSs: 20.01.2025).
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2. Tankina H. XapakrepucTuka KOMIT'IOTEPHUX irop SIK eIeKTPOHHUX BUIAHb iHIY-
cTpii po3sar. ColianbHi KOMYHiKallii: CTpaTeriyHi B3a€EMOJisl Ta B3a€EMOBILUIUB :
MaTepiasim BceykpaiHCbKOi HAyKOBO-IPAKTUMYHOI KOHMepeHIii, 3amopisxoks,
2020. 3amnopisicks : 3HY, 2020. C. 148-153.

3. Yaiika €. B. CraH Ta AMHaMika POCTy PMHKY Kibepcriopty. ExoHoMmiuHuli 8iCHUK
HayionanvHozo mexHiuHo20 yHigepcumemy Ykpainu «Kuiecekuil nonimexHiuHull
iHcmumym». 2018. N2 15. C. 443-452.

4. NAVI ysiitmnu B ictopito Counter-Strike. Ctaso BiZoMo, CKibKM YKpaiHCbKa
KibepcropTuBHa KOMaHAa 3apobuJia Tic/s mepeMoru Ha TypHipi (2024, 2 KBiTHS).
URL: https://sport.nv.ua/ukr/other-sport/navi-uviyshli-v-istoriyu-counter-
strike-voni-zarobili-ponad-10-mln-dolariv-prizovih-50406518.html (maTta 3Bep-
HeHHs: 20.01.2025).

TPEHAV NEPEO3BYYYBAHHA -
HOBI BUKAUKUN KOHTEHTY
COUIAABHUX MEPEX

Tetssna Porosa,
IOLIEHT,
3anopi3bKuii HAI[iOHAJIbHUI YHIBEPCUTET

Russia’s full-scale invasion of Ukraine has left its mark on a partial change
in the content of Ukrainian bloggers. While in the first half of 2022 there was a
military focus (petitions, reflections on the consequences of the arrivals, appeals
for donations), by the summer the situation had partially changed. Bloggers
realised that in order to stay afloat in their niche and continue to develop, increase
the number of subscribers and paid advertising, they needed to continue working
in their topic area and add light humour and irony to make the content easier for
subscribers to understand. One such way was to use a trendy cartoon voice in a
re-voicing that offers TikTok functionality, and then distribute the video on Meta-
owned platforms such as Instagram and Facebook.

Keywords: trends, dubbing, content, brand voice.

KpaiHChKi 6;10Tepy aKTMBHO BUKOPMCTOBYIOTh METO]] IIepe03ByUyBaHHS,
0COOIMBO B KOHTEHTI, 1[0 BBA)KAETHCSI HEMTPATbHUM, Hece MO3UTUBHI
eMOllii, 30KpemMa TakKoOMY, 1110 TPUCBsIUeHMIT TBapUHAM, POCIMHAM, Jaiidxakam
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y TTOO6YTOBOMY >KMUTTi TOIIO. YaCTO BUKOPUCTOBYETHCS [JISI HaJAHHS MOSKIM-
BOCTi TOBOPUTM IreposiM, SIKi 6i0JIOriYHO Ha 1ie He 3[aTHi.

Hocnigauk X. T'oTT/ai6, BM3HAUarOuM 4OTUPM KaTeropii Kpaid i3 pis-
HMMM TUIIAMM ayAioBi3yajJbHOIO MepeK/aaay, 3aKOHOMipHO IOMAIJIMB Kpa-
iHM Ha rpynu 3a crocobom ay6mioBaHHs. 1li MipKyBaHHS, HOIpU Te, IO
03ByYeHHI 1e y 1998 porti, akTyasnbHi i mOHMHI. YKpaiHa, 3TifHO i3 UMM
ONMMCAHUMU KPUTEPiIMU, HAIEKUTb OAHOYACHO 10 ABOX I'PYI — KpaiHu, e
repeBakae 3aKaJAPOBMUII MepeKas Ta Kpaiuu i3 cyoTutpyBaHHsam [1, p. 16—
18]. 3akazmpoBuii mepekiaf 4acToO MOMAETHCSI came yKpaiHCbKOo, abu He
MOpyIIyBaTH 3aKOHOAABUi HOpPMM, BIiAIOBiZaTH 3amuTam ITiANMCHUKIB, a
HasSIBHICTb IapajieibHOTO TpadiuyHOTO TUTPYBAHHS CITPOIIYE CIIPUITHSTTS,
IO3BOJISIE 3PO3YMITH IIOBHMIT CEHC HaBIiTh Y TUX YMOBAaX, KOJIM HEMOXKIUBO
MOC/JyXaT OPUTIHAJIbHUII 3BYK, a TaKOX BBAXAETbCS IO3UTUBHOIO
MPaKTUKOIO y BIIPOBAJ’)KeHHI iIHKI/II031ii.

Hocnigauk A. [lymiH, aHami3ylouM CUCTEMM aBTOMATU30BAHOTO O3BYUY-
BaHHS 3 eJleMeHTaMM IITYYHOTO iHTe/JIeKTYy, HAaBOJAUTh Ilepesiik 3aCTOCYHKIB Ta
Mporpam JJisi aBTOMaTUYHOI TpaHCcKpuballii, a TaKoX HAroJjIoIIye, 110 Ha 3a-
pas IOBOJIi MaJI0 MOJIe/Iei IS «...BM3HAUeHHS eMOLIi/fIHOTO 3a06apBIeHHS MOB-
JIEHHSI, TIPOTe TaKi MojiesTi ToTpeOyITh JOAATKOBOI iHTerpaiiii B IKyCh CMCTEMY
yepe3 BifCYTHICTb KOPUCTYBALbKOTO iHTEpdeiicy» [2, c. 116]. BaskiuBo, 1106
repeo3ByYKa He Jullle I[ikaBO 3Byuasia, ajie BiAIoBimana eMoIlisiM, CTaHaM
reposi, sSIKMii TeMOHCTPYETbCS Ha eKpaHi IIiJi yac BMKOHAHHS IeBHOI mii. Y
HaAYKOBIii1 pO3Biflli, IpUCBSUEHil ceMaHTUIIi KiHOAMCKYpcy, M. ITacTyx, Haro-
JIONITY€E, 10 3HAKM KiHOAMCKYPCY MOXKYTb OyTU JTiHTBICTMYHI i HeMiHTBiCTUYHI
[3, c. 134], i 03ByYyBaHHS LIITKOBUTO MOXHA BigHeCTU A0 mepuioi rpynu. Ha
OCHOBI IoTepeHix po3BimoK Y. ITipca, aBTOpKa pe3l0MYye JIOTiYHY KOHIIeMIIilo,
Ie oJlHi€er i3 mifcTaB 11 nudepeHiialii 3HaKiB € ix cTaBlIeHHs 40 06’eKkTa [TaM
camo]. ['oBopsiumM PO «iKOHM» 3 XapaKTepoM Ipunucy, y 6;o3i [I. MelbHUK,
MOXXHa BUAimuTH Bupasu «Ot, Mocun gpanmit», «KoxkaHa, HY T Jaell» Ta
KJIMYKY CO0AK, SIKi BUKOPUCTOBYIOTHCS Y KTMYHOMY BiIMiHKY ITPU PO3MOBI MiX
c06010 (KIMUKM COOaK — Iie Ha3BM aJIKOTOJbHMX HAIOiB, OKPiM TO¥i-ITymesst
Konu ta mkek-paceyia OJMBKY — IPUM. aBT.). 3HAKM-CUMBOJIM MIpeICTaB/IeHi B
IHTOHAIIiIX, 3BYKOHAC/iTyBaHHIi, BUTYKaX.

Buyrpimui ¢dyakuii TikTok mo3BonsiioTh 03ByuyBaTu pfio, ¢dpasu
6e3mnocepeHbO, «IIOTPAIUISIIOYM» B KOHKPETHMII YaCOBUIi Iiama3oH, TOMY
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3a 3MiCTOM Ta eMOIli€l0 He BiguyBa€TbCs «po3puB». Jlaji 3BYK IIBUAKO
MepepooIII0IOTHCSI Y BapiaHT JIerkOi 'YMOPUCTUYHOI MMogadi, 0 CTBOPIOE
ooNaTKOBMUIT KoMiuHMIT edeKkT. Ha Hally AyMKy, LOBOJi SICKpPaBO i BAYUHO
IIeii MeTOJ BUKOPUCTOBYETHCS Ha cTopiHui [dianm MenbHuK (diagnessa)
[4] - mepemoskuui «Cymep mamu» (8 ce30H), CO6AYHUII HA MOTOLMKIII,
BJIACHUIII AeB’sITM cobak. KoxkHa Bimeo — Have cepis B cepiaji mpo KUTTS,
3abaraHku, IMOKYIKM, 3Ky, po3Baru, KOMyHikalipo 3 sogbMmu. OKpim TOroO,
IOBOJIi SICKPaBO MpeACTaBleHNIi peKJIaMHMII KOHTEeHT, CTBOPeHUi 3a UM
ke TIPUMHIUIIOM, e B ycTa co0aK BKJIAAIOThCsT (ppasy Mpo rmepeBaru rep-
HOTO iHTepHeT-IIpoBaiigepa y perioHi, Kommnaxii 3 mocTtaBKku ixi, cobauoro
O Ty, aMyHillii TOIIO.

Hiana MenbHMK Mif 4Yac TBOpPYOi 3yCTpiui 3i cTymeHTamMu (aKyJIbTETy
skypHanictuku 3HY [5], ckasana, mjo came Takuii ¢opmar, Koau cobaku
PO3MOBJISIIOTh Haye oM (i3 BUKOPUCTAHHSIM XapaKTepHUX YKpPaiHCHKiil
KYJIbTYPi CJ1iB Ta CJIOBOCIIONyUYeHb Ha MO3HAUEHHS 3IMBYBaHHS, HECIIOAiBaHKM
Ta iHIMX eMolLiit), it i ii ayauropii migxoguTh Halibinbile. BoHa moumHaia
BeCTM CTOpiHKY 3 TMoOpaj, JaidxakiB 1040 [OIJsAy 3a TBapuUHaMWu, aje
MTOCTYIIOBO Iepeiiia came Ha Takuii popmar, i Tpanmmaoch e HeBIOB3i micIs
MMOBHOMACIITaGHOTO BTOPTHEHHSI.

Cepep, mepeBar Bifeo, 0COOJIMBO PiJI3 UM TiK-TOK i3 MOAIOGHOI0 03BYUYKOIO
I1s1 301/IbIIEHHS TIePerVISIAiB, MiANMCOK (ITiC/s Meperysiay y peKOMeHIalIlisIx)
BapTO Ha3BaTy TaKi:

1. Jlerkuii, HeHaB’I3JIMBUI1 KOHTEHT.

2. MOKIMBICTb PO3BAXKUTUCS, IIOCMISITUCS i 3PEILTO0 3pOOUTY PEIIOCT.

3. Tapuwuit mpukaam ajs JeMOHCTpallil CTOpiTesiHTy.

4. VYHiBepcasbHMIi CIIOCIO AJIS MMOAAaYi Pi3HOMAHITHOTO KOHTEHTY, HaBiTh

peKJIaMHOro.

5. MosKIMBICTh 3aCTOCOBYBATH [ O3BYYYBaHHSI MOBJIEHHSI SIK OFHOTO,

TaK i IeKiJIbKOX repoiB y Kafapi.

[linkpecaumo, 10 Take MHporpaMHe IepeO3BYYyBaHHS yHiBepcalibHe —
MiAXOAUTD [1JIs1 BUMOBM SIK TepOsi UOJIOBiUOi, )KiHOUOi CTaTTi, IOBOJIi eMoIliliHe,
SICKpaBe, IOJaTKOBO MOXKe CYIPOBOMKYBATMUCSI TUTPYBaHHSIM i crtae brand
voice cTOpiHKK. OTXKe, [1lepe03ByUYyBaHHS 3 MYJIbTUIUIIKALIIHMM XapakKTepom
€ TPEHJIOM y HallOBHEHHi KOHTEHTY COIliaJIbHUX MepeX, SIKMii, Ha Hallly JYMKY,
Oy[ie IPOIOBKYBATHCS i HaJasli, PO3BMBAIOUMCD Y Pi3HUX TeMAaTUUHMX Hilllax.
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KIHOTPEMAEP IK PEKAAMHUN
MEAIATEKCT (HA OCHOBI TPEAAEPY
«007: KOOPAVHATU "CKANDOA"»)

Mapis PyneHko,
acripanTka, CyMCbKUi fiepskaBHUI YHiBepCUTeT

HayxkoBwuii kepiBHUK: I.B. YiianmoBcbka,
KaHOMaaT QiooriYHMX HAYK, TOLEHT

The research employs qualitative analysis of the trailer for “007: Skyfall”.
Through thematic analysis, this study aims to elucidate the significance of multi-
modal strategies in trailer production, ultimately providing insights into effective
marketing practices within the film industry. By emphasizing the integration of
diverse communicative components, this research seeks to advance the discourse
on film marketing and narrative construction.

Keywords: film trailer, multi-modality, climax, dynamic music.

iHOTpeilyiep € K/IIOYOBMM eJIeMeHTOM MapKeTMHIOBOI CTpaTerii mpocy-
BaHHS (ibMiB Ha KiHOpMHKY [1, c. 188]. Xoua Tpeiiepn HanexaTb OO
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pPEeKIaMHOTO AVCKYpPCY, BOHM BOJHOYAC PpENpe3eHTYIOTh YHiKaJbHY (Gopmy
JeMOHCTpallii HapaTMBHOTO MPOAYKTY, Jle TOEAHYIOThCS eJleMeHTU peKIaMu Ta
eCTeTUYHOT0 3aJJ0BOJIEHHS Bif, icTOPII [2, c. 6]. SIk 3a3Havae ['ikcoH, Tpeiliep — Lie
«bparmeHT dinbMy, 110 TPAHUTIOETHCS Tepe]; OCHOBHOI CTPiUKOI0 3 METOI0 pe-
KJIaMM iHIIMX KIHOIIPOZAYKTiB» [3, €. 213-214]. TUI0BO 11e KOPOTKi ayAioBi3yanbHi
TEKCTU TPUBAJIICTIO BiJl OOHI€I MO TPbOX XBWJIMH, $SIKi TPE3€HTYIOTh K/IIOUOBI
acrekTy GisibMy, aKIeHTYI0UM Ha 10r0 MpUBabIMBUX PUCAX; OCHOBHUM MiClleM
JIleMOHCTpallil TpeiiepiB € KiHOTeaTpu [2, ¢. 6]. TakuM UMHOM, Tpejijiepy MO>KHA
PO3IISIIATH SIK CBOEPIIHI «3pa3Ku» /151 TIOTEHIIIMHMX IIS11a4iB, 1110 OIIOMAaralTh
iM OLIiHUTM >KaHPOBY HAJIEKHICTb CTPIUKM Ta YXBAJIUTU PillleHHS 1100
neperyisigy [3, ¢. 213-214]. V upbomy KOHTeKCTi KepHaH MpOBOAUTH Mapaesb
3 «BITPMHOI0 MarasuHy», e Tpeiiepy BUKOHYIOTh (GYHKIII0 «0e3KOIITOBHUX
3paskiB» QibMiB, 1110 CTUMYITIOIOTH BMOIp [1, . 6]. OcHOBHA QyHKIIis Tpeitnepa —
BUK/IMKATU 3alliKaB/IeHiCTb i copMyBaTH OUiKyBaHHS, CTIOHYKAOUM IJisggada 0
neperssigy dinbmy [4, c. 159].

Tpeitnep ¢inemy «Ckaiidon» (2012), Bumymienuii 3 Haroau 50-pigust
KiHemaTtorpadiuHoi ictopii IkeiiMca BoHga, Mae TpuBaslicTh 2 XBUJIMHY 33 ce-
KyHU. BiH OKpewiioe OCHOBHY CIOXKETHY JIiHi10 GibMy, YHUKAIOUM HAJMipHOTO
aKIeHTYBaHHSI HAa aKTOPChKiit iHTepripeTaliii o6pa3y aredta 007 y BUKOHAHHI
Heniena Kpeiira. IlouaTkoBa ciieHa, B SIKiii BOH BUSIB/ISIE KOMIT'IOTEp i3 BifICYyT-
HiM KOMIIOHEHTOM, Oipa3y iHTPUTYE Isiaua, BBOASUYM ii0ro y Gabymmy cTpiuku.
Tomcen i l'aii3esbbepr xapakTepusyIOTh 11e/i MOMEHT SIK «ITOYaTKOBMIA ITiK»,
1m0 epeKTMBHO MpUBePTAE yBary ayauTopii [5, c. 48].

[Tposor Tpeiiepa BUKOHYE HapaTUBHY (GYHKIIIO, TTPE3E€HTYIOUM TTepeciTi-
OyBaHHSI HEBiZOMOrO AaHTAroHiCTa Ta IMOJAAbITy 30pOJHY CYTUUKY, sKa
3aBePIIYETHCS YSIBHOIO CMEPTIO TOJIOBHOTO Teposi. Bske Ha moyaTKy Tpeitnep
CTBOPIOE TIMOOKe CIOXKeTHe 3aHypeHHs. Hamasmi po3moBifb YCKIATHIOEThCS —
IeMOHCTPYEThCS ClieHa, B sIKiii MaHineHHi BUIIaAKOBO CTpijisie B boHma, Tomi
K M ckazae iioro HekpoJior. ITorpu 1ie, MomabIili Kaapy BKa3ylTh Ha ii 00i-
3HaHICTh IOJ0 BMKMBAHHS areHTa. ATMocdepa HaBKOJIO IepcoHaxka M mepe-
IA€ThCS SIK MTOXMYPA, 1110 Bi3yaJIbHO MiJIKPeCIIOEThCS MOIEeM Y T/i, Hagarun
ClIeHi eMoOIIiliHOI HacuueHOoCTi. Y piHanbHMUX emnizomax Tpeitiepa boH mosep-
TA€ETHCS 3 TiHi, @ M BiTae 110T0 y CBOIIi XapakTepHiil maHepi (1), AeMOHCTPYIOUU
BIli3HABaHHS repos.

M: [le su, uopm 3abupati, 6ynu?
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KynbMiHaIiiHOIO TOUKOIO IepIoi YaCTMHM Tpeityiepa cTae BUOyX OymiBIi
MI6, mo ¢yHKIiOHYe $IK MiK ApaMmaTuuHOoi Hamnpyru. Lleit emiszon ¢opmye
3B’SI30K i3 ITOYATKOBUMMM CLIEHaMM, ITOIJIMOJIIOI0UM CIOSKeTHUI KOHMJIIKT MixXK
OPUTAHCHKOIO CITEIC/TY;KO0I0 Ta 3araJikOBMM AaHTaroHiCTOM, SIKMit BIiepiie
aKTMBHO 3asBJIsie Ipo cebe. Uepes 3pyitHyBaHHS ITab-KBapTUpyu MI6 risgau
OTPMMY€E HATSIK Ha OCOOMCTY 3alliKaBJIEHICTh 3JIOUMHIIS Y IIiii CTPYKTYpi, 10
I ICUITIOE BimuyTTs iHTpUrK. JI0gaTKOBY IJIMOMHY CIOKETY CTBOPIOE MOMEHT,
KOJIM aHTaroHiCT Hajacwiae aupekTpuci M 370BicHe moBigoMiieHHs Y dopmi
dororpadii 3 migmicom: «IlomymaiiTe mpo cBOi rpixm», BKasywuM Ha iXHii
0COOMCTHUII 3B’SI30K.

V mopanbliMxX Kagpax Tpeiijiepa akKIeHT poOGUTbCS Ha TMOBEpPHEHHi
KYJIbTOBOTO mepcoHaxka Q, BiICYTHbOTO y TonepenHix dismbmax i3 IeHiemom
Kpeiirom — «Kasuno Posiib» Ta «Keanm munocepds». 11boro pasy mnepcoHasx
MOCTae€ y HOBiit iHTepm-peramnii — gk mosoguit daxiBeub, 4yuii obpas
BUKJIMKAE CKeTicuC y boHIa e A0 iXHbOTO 3HAOMCTBA. Tpelinep migkpecitoe
BimHOBJIeHHS Tpaauiliii GppaHIIN3M Uyepe3 NeMOHCTPAIil0 XapaKTepPHOI IJIst
Q ¢yHKIIii: 3a0e3MmeyeHHs areHTa TeXHiYHMMM 3acob6amu. CileHa BpyYeHHS
36poi Ta ragkeTiB y rajepei 3aBepHIyEThCS CMMBOJJIYHUM PYKOCTUCKAHHSIM
(2), 10 O03HAua€ MOYATOK IXHbOI CHiBIpalli B paMKax CHiJibHOI Micii 3i
3HEIKOKeHHSI aHTaroHicTra.

Bono: Q.

Q: Hynv-Hynb-cim.

di”HanbHUII CerMeHT Tpeiepa BUPI3HSIETbCSI iHTEHCUBHUM BUKOPMUC-
TaHHSIM HeBepOaJbHMUX €JIeMEHTIB, MPeACTaBIeHUX y BUIJSIAI AMHAMIYHOI
MOC/IiMOBHOCTI KapiB, SIKi aKLEHTYIOTh K/IIOUOBi MOMEHTM: 30pOViHi KOH-
(biikTH, MPOTUCTOSIHHSI MiXK MepCOHaXXaMM, POMaHTUYHY JiHit0 areHTa 007 Ta
KyJbMiHaIliliHy 3yCcTpiy M i3 TOJIOBHMM aHTaroHiCTOM. PUTMiuHiI MOHTaXXHi
repexoay CIPUSIIOTb CTBOPEHHIO aTMocdepy Hampyru i HermepenoadyBaHO-
cTi. Takuii CTWIICTUIHMI IIPUITOM Ma€ Ha MeTi aKTUBi3yBaTH iHTepecC isigayva,
BUK/IMKATH iHTPUTY Ta CTUMY/TIOBATY OaskaHHS MepemrIsiHyTH GilbM 3 METOI0
OCMMCJIEHHSI Bi3yasli3oBaHMX (pparMeHTiB y KOHTEKCTi ITOBHOiI HapaTMBHOIL
CTPYKTYPH.

3HauHy posb y (opmMyBaHHI €MOIifHOTO BIUIMBY BiIirpae Mys3uyHe
obopmieHHs1. CayHATpeK afanTy€eThCs 10 Bi3yaJIbHOTO PSAY: MOCUITIOETHCS Y
KyJIbMiHaIlil/iHi MOMEHTY Ta MPUTTYIITYEThCS Tif, yac aiasoriB abo cieH ped-
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Jiekcii repcoHaxiB. My3uuHe apaHXyBaHHSI OpraHiuHO MOEIHYETHCS 3i 3BY-
KOBUMM edeKTamu, 30KpeMa MocTpijiamu Ta Bubyxamu. Ha gpamaTuduHOMY
MiKy — MOMeHTi BuOyxy OyziBii MI6 — My3uKa TMUMYaCOBO 3yMUHSIETHCS, 10-
3BOJISIIOUM TJIsiaueBi CKOHIIEHTPYBATH yBary Ha Bi3yaJlbHOMY 3MiCTi Ta YCBi-
OOMUTU BaXXJIUBICTh nOAii. CMHepris ayaioBidyaqbHMUX KOMIIOHEHTIB i BU-
mye epeKTUBHICTh KOMYyHIKaTUBHOTO MOBiIOMJIEHHS, CIIPUSIIOUM TJIUOIIOMY
eMOLIiiHOMY BIUIMBY, @ TAKOXX KpalOMy CIOPUIHSITTIO Ta 3allaM’ITOBYBaHHIO
iHbopMmariii.

He3Baxkalouu Ha WIMPOKY OOCTIAHUIIBKY yBary A0 KiHOOMUCKYPCY, OK-
peMi acmeKkTy KiHOTpeJijiepiB 3aJMUIIalOTbCS HEeIOCTAaTHbO OIPalibOBAHMMM.
Oco6MMBOCTI CTPYKTYypM Ta JIEKCUMYHOTO HAIlOBHEHHS TpeiiiepiB, 30KpeMa y
SKaHPi NIMUTYHCBKOTO KiHO, Bifirpar0Th BaskKJIMBY POJIb Y MPOIECi MPOCYBAHHS
dinbMy. AHasis BepbaJbHUX 3aC00iB, IPpUTAMAaHHUX IIbOMY JXaHPY, T03BOJISIE
BUSIBUTY KJIIOUOBI CTUJTICTUYHI TTpUitoMHU, 1110 GOPMYIOTh 3arajabHy aTMochepy
Vi )KAaHPOBY BIIi3HABAHICTh.
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OCBITHIV BIAEOKOHTEHT Y SMM-
CTPATETIi BAATOAINHOIO ®OHAY
«FRIDA UKRAINE»

Amnresrina CrapikoBa,

CTYIEeHTKa,

KuiBCbKMI1 CTOMMYHNUI YHIBEPCUTET
imeni bopuca I'piHueHKa

HayxkoBwuii kepiBHuK: B.B. Biacos,
BMK/Iaa4u Kadeapy peKkiaMu Ta 3B’s13KiB
3 TPOMaJChKiCTIO

In the modern digital environment, educational video content plays a key role
in social media strategies, especially for charitable organizations. This paper
analyzes the use of educational video content in the SMM strategy of the charitable
foundation «FRIDA», particularly on its YouTube channel. It explores how such
videos not only benefit the audience but also contribute to brand scaling, attracting
new target audiences, enhancing reputation, and advancing the organization as
a whole. Special attention is given to a podcast featuring doctors on the topic
«The Importance of Knowledge About Mine-Explosive Injuries», which serves as
an example of effective video content use to achieve these goals.

Keywords: educational video content, SMM strategy, charitable foundation,
YouTube, brand, scaling, reputation.

cBiTi, me 1uMdpoBi TexHOJOrii CTalOTh BCce OiJbII iHTErpOBAaHUMMU B
y MTOBCSIKIIEHHE JKUTTS, 6J1arofiliHi opraHisallii 1mykamTh HOBi CITocoom
3aJyuyeHHsI Ta iHQopMyBaHHS ayauTopii. OCBiTHi/ BiZeOKOHTEHT Ha ILIaT-
dopmax, Takux gk YouTube, cTae moTYy>KHMM iHCTPYMEHTOM JIJIs1 TOCSITHEHHSI
ux 1ineit. [3, c.1]. bnarogiituuit doup «FRIDA» aKTUBHO BUKOPUCTOBYE 1[I0
m1aThopMy ISl TOIIMPEHHSI BaskaMBOi iHGopMallii Ta 3aJydyeHHS HOBUX
MPUXUJIBHUKIB.

YouTube € apyroio 3a MOMYJASPHICTIO MOLUTYKOBOIO CUCTEMOIO Y CBiTi mic/is
Google, mo pobuts ii Hag3BMUATHO e(PeKTUBHOW IIAaTOOPMOIO IJISI TOCST-
HEeHHSI yBaru mmpokoi ayaurtopii [1, ¢.2]. [Ins 6naromiiiHuX opraHisaitiii, Takux
K «FRIDA», 11e BiIKpMBa€ MOXK/JIMBOCTI JIJIST:
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e TMigBUIEHHS 00i3HAHOCTI PO OpeHm: peryjaspHa IyosiKallisl SIKiCHOTro
KOHTEHTY AoIloMarae opraHisallii 3aJiMiiaTUCs B LIeHTPi yBaru Ta mpu-
BepTaTy HOBMX MIANMUCHUKIB [2, .3];

e 3aJlydeHHS HOBOi ayAuTOpii: OCBiTHII KOHTEHT, IKUIi BiJIIOBiga€e ak-
TyaJbHUM IIUTAHHSIM, MOXe IPUBEPHYTHU yBary JIOfei, sIKi paHille He
Oy 3HaloMi 3 misIbHICTIO 61aroaiiitHoro Goumy [2, c.5];

e TIOKpAIeHHS pemnyTallii: HaJaHHs JOCTOBipHOi Ta KOPUCHOI iHbopMmalrii
3MILHIOE TOBipy A0 OpraHisauii Ta miaBuilye ii aBropurer [4, c.1];

® OUTiAXEeHHS MOKA3YIOTh, 110 BiTEOKOHTEHT MAa€ JOBIIMIT TEPMiH XXUTTS
MOPIiBHSIHO 3 iHIMMMM (OpMaMyM KOHTEHTY, IO POOUTH 10r0 iHBeCTu-
1i€10 3 JOBroTpuBainm edexrom [1, c.3];

YouTube-kanan 6marogiiinoro doumy «FRIDA» € mpukiagmom e(peKTMBHOTO
BIIPOBA/I)KEHHSI OCBITHBOTI'O BiZleOKOHTEHTY B SMM-cTpaTeriio, ikuit 0OfHOUaCHO
BMKOHYE KiJTbKa KIIOUOBMX (YHKIIi: iHpopMyBaHHS, MiABUIIEHHS PiBHS 006i-
3HAHOCTI CYCIIiTbCTBA, PO3IIMPEHHS IiIbOBOI ayAMTOPii, a TaKOK opMyBaHHS
i 3BMilIHEHHS penyTallii Openmay. OCBiTHI Bigeo, 30KpeMa cepist ITOAKACTIB i3 Ji-
KapsIMM Ha TeMy «Bak/MBiCcTh 3HaHb IIPO MiHHO-BMUOYXOBY TPaBMY», BUKOHY-
I0Tb HAZBaK/IMBY COIIiaIbHY MiCit0 — TIOIIMPEHHSI KPUTUUHO HEOOXiZHMX 3HaHb
cepen HaceleHHsI YKpaiHM B Iepiof MOBHOMACIITAOHOI BifiHM. Takuii KOH-
TEeHT 3a0e3meuye IOBipy m0 GOHAY, ITiABUIIYE BIli3HABaHICTh OpeHIy, popmye
MO3UTUBHUI IMIiZ[K Ta CHpUSE 3aJydeHHI0 HOBUX MiANMUCHUKIB, TOHOPIiB
i maprHepiB. 3aBasku YouTube-kaHamy ¢GhOHI Ma€ 3MOry ITOHOCUTU CBOIO
eKCITepPTU3Y A0 IMIMPOKUX BEPCTB HAaceJIeHHS, pO3IIMPIOBAT CBOIO ITPUCYTHICTh
y MenianmpocTopi Ta 3akpiluIIoBaTMCS SK HafiliHe [>kepeso MepeBipeHoi
inbopmarii. TakMmM UYMHOM, BiJEOKOHTEHT CTAa€ He JIMIlIE iHCTPYMEHTOM
COIIiaJIbHOTO BIUIMBY, a Ji KaTajai3aTOpOM 3pOCTaHHS, MOJlepHi3allii Ta CTajioro
PO3BUTKY OpeHAY 6;1aroIiitHOro (OHIY.

VY koHTeKcTi cydyacHoi Mmemiachepu YouTube € Hag3BuuaitHO e(EKTUBHOIO
m1aTdhopmMolo, amke A€ 3MOTYy CTBOPIOBATM AOBroTpMBaJi iHbopMaliliHi
JIAHITIOXKKM, (OPMYBaTU CHiIBHOTM HaBKOJO OpPEeHIy Ta ITOCUMIIOBATH e(deKT
colliaJpHMX KaMIlaHiii 5, c.1]. Bizeo Ha Temu oxopoHM 300pOB’sl, peabitiTairii,
MICUXOJIOTIUHOI MiATPUMKU Ta MPOGiNaKTUKM TPaBM, siki mommpioe «FRIDA»,
BiZMOBiAI0OTh HA 3alUTU CYCIJIBCTBA, 30KpeMa BiliCbKOBUX, MEOUYHUX Mpa-
LIiBHUKIB, POIMH 3aXMCHMKIB Ta BCiX, XTO JXMBe B yMOBaxX BOEHHOTO yacy. CTpa-
TeriuHe BMKOPUCTAHHS Bimeo 3abesmneuye eMOLiiHMIT 3B’SI30K i3 IIsgmadyeM,
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MiABMILYE CTYMiHb 3aJIydeHHS Ta 3HMKYE MOPIr BXOAKeHHSI HOBUX KOPUCTYBa-
4iB 10 CIiIbHOTY OpeHAy [3, c.1]. Yemimue Begenns: YouTube-kaHammy cripusie
dbopMyBaHHIO HOBOI ayguTOpii He iuile BcepenuHi YKpaiHu, a i cepem Mixk-
HApOAHOI CITIJIbHOTH, BiIKpUBAa€ IEpCIIeKTUBM [JisI KOMYHIiKalliii 3 miacrio-
poto Ta GrarofiiiHMMM opraHisauissMu 3a KopaoHoM. Takum unHom, YouTube
€ He ymie TIaTGOPMOI0 PO3MIIIeHHSI KOHTEHTY, a 7 BaXKIMBUM CKIAJHUKOM
iHppacTpykTypu 1ndpoBoi peryTatii 6penny [1, c.2].

[To-nepiie, MOXHa CTBepIXyBaTH, 110 iHDopMaliiiiHa (YHKIIiST Bimeo-
KOHTEHTY JIi/iICHO € Ha/I3BMUatHO OTYKHOI0. BisyanbHuit popmar no3Bossie
3HAYHO e eKTUBHIIlle JOHOCUTY CKJIAAHiI TeMu Ta ictopii 6eHedirmiapis. 3a-
MiCThb CYXOi CTaTUCTUKM UM TEKCTOBUX OIMCIB, IJISAAUi MOXKYThH IM06AUNUTH
peasibHi 06/IMYYS, BiZUyTHU eMOIlii Ta Kpale 3p03yMiTy MacuiTabu mpobiem,
3 IKMMM OOpeThcs 3a3HaueHuit omaromiiiauit ¢houa. Ile cTBOprOe eMIaTiio
Ta CIIPUSE MNMOIIOMY €MOIiiHOMY 3B’SI3KY 3 MeIMKO-BOJOHTEPCHKOIO Mi-
cieto «<FRIDA».

[Mo-mpyre, 3ajydyeHHs ayaMTOPii yepe3 BifeOKOHTEHT € 3HAYHO BUIIUM
MOpiBHSIHO 3 iHIMMMM GpopMaTamu. [IMHaAMiuHi Bifleo, 1iikaBi icTopii, iHTepB’10
3 eKcIiepTaMy Ta Bi3yastisallis JaHux — yce Iie poouTh iH¢opmaliiio 6iabir
MpUBaOIMBOIO Ta JIETKO 3aCcBOBaHOoI0. YouTube sk rutaTdopma 3 MiJIbSIpTHOIO
ayIUTOpPi€l0 HAZA€ YHiKaJIbHY MOK/IMBICTh OXOIUTU HIMPOKE KOJIO MOTeHI -
HUX TOHOPiB, BOJIOHTEPIB Ta MPUXMUIbHUKIB. AITOPUTMHU TIIATHOPMU CIIPUS-
I0Th MOIIMPEHHI0O KOHTEHTY cepej, 3allikaBJIeHUX KOPUCTYBauiB, 110 3HAYHO
pPO3ILINPIOE OXOIUIEHHS opraHiszailii. KpiMm Toro, iHTepakTUBHI eJeMeHTH,
TakKi SIK OMUTYBAHHS, KOMEHTAapi Ta 3aKIUKU [0 Ail, CTUMYJIIOIOTh aKTUBHICTb
ayIuTOpii Ta CrpusitoTh GOPMYBAHHIO CITIIBHOTY HABKOJIO OpeHay «FRIDA».

[To-Tperte, 3MillHEHHS GpeHAY Ta MOKpaIlleHHs pernyTarlii 6aroiiiHoi op-
TeHTy. [IpodeciitHo 3HSTI Ta MOOpPe MpoayMaHi BiZeopoanKu TeMOHCTPYIOTh
cepiio3HMIt MiAXiA opraHisailii 40 CBO€i IisVIbHOCTI, MiABUIIYIOTh ii aBTOPU-
TeT B OYaX I'POMAJCHKOCTI Ta MapTHepiB. PerymsipHa my6stikaliisi 1iHHOTO
OCBiTHBOTO KOHTEHTY To3uilionye «<FRIDA» sik ekcriepTa y cBoiit cepi, cripusie
(hopMyBaHHIO ITO3UTUBHOTO iMiIKy Ta ITiIBUIIYE BITi3HABAHICTh OPEHITY.

[TlimcymoByOuM yce BuIle CKa3aHe, MOXXHA [iliTU BUCHOBKY, 11O BUKO-
PUCTaHHSI OCBITHBOTO BigeoKOHTeHTY Ha ruiaTdopmi YouTube € epeKTUBHOIO
CTpaTeTi€lo TPOCYBAHHS AJIsI 6/1aroiiiHMX opraHisailiii, Takux K «FRIDA». Ie
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I03BOJISIE He uie iHGopMyBaTH Ta 3aaydyaTy ayauTOopiio, aie i 3MillHIOBaTU
OpeHp, IIOKpAIlyBaTM peIyTalilo Ta pO3IMIMPIOBaTM BIUIMB OpraHisailii.
[HBecTyBaHHS B SIKiCHUIA BileOKOHTEHT € BaKIMBUM KPOKOM JIJIsI TOCSTHEHHS
IOBrOCTPOKOBUX IIiJieit Ta 3a6e3MeYeHHs CTaJIOr0 PO3BUTKY.
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44 KPEATVBHICTb Y PEKAAMI TA 3B’A3KAX I3 TPOMAACBKICTIO

NYBAIMHUA BUCTYN YV NPO®ECINHIN
AISABHOCTI PEKAAMICTA Y NIAPHUKA:
NOEAHAHHS NPABUA TA KPEATUBY

Taicia BenodacrtoBa,

IOLIEHT,

KuiBCbKMIT CTOMMYHNUI YHIBEPCUTET
imeni bopuca I'piHueHKa

The profession of advertiser and PR-specialist is largely related to the speech
impact on the individual and the public (audience) in general. Influenced with
the help of speech supported by non-verbal means, public opinion is formed, and
goods or services are promoted on the market. One of the most dynamic forms of
speech influence is public speaking. Since this format of public communication has
a long history, there are time-tested rules (laws) that, combined with creativity,
create an original oratorical style.

Keywords: public speech, public communication, speech, model of material
presentation, speech influence, technique of preparation for a speech.

yOIMiYHMIT BUCTYII CHOTOAHI IIPOMOBKYE BifmirpaBaTM Y CYCITiIbCTBI
I_I posib 3acoby kKomyHikaiii. [llomeHHi 3BepHeHHs [Ipe3umenTta Ykpainu
IO YKpaiHIiB Ta YKpaiHOK, IPOMOBM JIiiepiB TPOMaAChKOI TYMKM O CITiJIb-
HOTH, BISYHi TPOMOBM BiliICbKOBMM 3a 3aXMCT, IPOMOBM-3BEpHEHHS OifIIiB
PO IOIIOMOrY B 030po€HHi i OaraTo iHmmx. Xoua yepe3 BilfHY BOHM YacCTO
HarlOBHEHHI TparisaMmoM, 6i/ITi0, ajie TOBEPHYBIIMCDH 10 MUPHOTI'O KUTTS, MaTU-
MYTb Vi iHIIIi HACTPOI.
3a yaciB KJIaCMYHOI pUTOPUKM Oy chopMOBaHi 6a30Bi 3aKOHM, IKVMMMU I10-
CJIYTOBYIOThCS TTpodeciitHi opaTopu. [lo MpuKIamy, — 3aKOH CTYIIeHeBOi MoCTi-
IOBHOCTI, KOHIIETITyaJbHUI 3aKOH, 3aKOH «30J/I0TOT0 [TepeTUHY», 3aKOH «e(deKT
MeXi». JlogamMo 10 mepesiikKy KIacUMJHi 3aKOHM JIOTiKM, 6e3 KX HEeMOXKIUBO
IOTPUMATUCS TIPUHLIMITY JIOTIYHOTO BUKJIALy TYMOK y ITPOMOBI (3aKOH TOTOX-
HOCTi, 3aKOH BUKJTIOYEHOT'O TPETHOTO, 3aKOH CYTIeEPEeYHOCTI Ta iH.), IKMii OyB 3a-
MoYyaTKOBAHMIA y pyUTOpULIi 1ie 3a yaciB CTapomaBHboi 'periii.
[ToemHaHHS MPaBUJI i KpeaTUBY y MyOJiYHOMY BUCTYIIi MOXKHA ITPOIEMOH-
CTPYBaTU TaKUM YMHOM (OUB. pUC. 1).

Il MixHapoaHa HaykoBO-NPAKTUUHA KOHGEPEHLLiA CTYAEHTIB, acnipaHTis, MOAOAVX YHEHNX TA NPAKTHKIB
KPEATVBHI IHAYCTPII: CYYACHI TPEHAW © 2025



CREATIVITY IN ADVERTISING AND PUBLIC RELATIONS 45

Puc. 1. [To6ydosa epexmuerozo nyoniuHo2o sucmyny

CyuacHa TpaKTHKa TiArOTOBKM ITyOIiUHOrO BUCTYITy 30pi€HTOBaHa i
Ha JOTPMMaHHSI 3aKOHiB, $IKi BiJHOCHO HOBi. [I0 mpukiagy, 1ie — 3aKOH
€MOIIi/fHOCTi IIPOMOBM, 3aKOH ITOBAary ajipecara i 3aJJ0BOJIEHHS Bif My0IiuHO1
KOMYyHiKaIlii, 3aKoH edeKTy penakcaiiii Ta iH.

EneMeHTU KpeaTMBHOCTI MPUCYTHIi i TIpM HOpMyBaHHI BJACHOTO OpaTOp-
ChKOTO CTMIIO (MaHepy B3aeMOIISITU 3 IMy6ikow). TyT i MOXIMBICTL 00paTu
30BHIIIHI BUIJISII, CITOCOOM BCTAaHOBJIEHHSI KOHTAKTY i3 ayaMTOpi€o, TOIOC Ta
TexHiKM ¥ioro moaysnsiii. [llogo cTwI0 CIiIKyBaHHS, TO MPOMOBeIb camM 00u-
pae€, HaCKiJIbKM BiH Oyme OPY>KHiM, IIMPUM, eMOLiifHMM, Ha SKOMY eTalli KO-
MYyHiKalii 10ro 3MiHUTH.

[lle omHMM MTPOSIBOM IMO€JHAHHS KJTACUYHMX 3aKOHIB Ta KpeaTUBY € BUCTYIIN
eKCIIPOMTOM, KOJM TiJi BIUVIMBOM CIIOHTAaHHOTO PillleHHSI BUTOJOLIYIOThCS
iMIpoBi3oBaHi MPOMOBM. 3 OTHOTO GOKY, CIIOCTEPIra€ThCsl MOPYIIEHHST KOH-
LIeNTyaJbHOTO 3aKOHY, SIKMIT 3aCBiguye, 1110 Mepes TUM, SIK CTBOPIOBATH TEKCT
My6GIiYHOI IMMPOMOBH, TTOTPIOHO MpoBecTH ii KOHIIeNTya/lbHE PO3POOIEeHHS. 3
iHIIIorO, — 36€piraeThCsl 3aKOH CTYIEHEeBOi MOCIiIOBHOCTI, X04a y IpMCKope-
HOMY BapiaHTi: IIBUIKO 0OMipKOBYETHCS iiesl, CTPYKTypa KOPOTKOTO BUCTYITY
Ta 3[i/ICHIOETHCSI CAM BUCTYII 3 peasti3alli€elo KOMyHiKaTUBHOI MeTH.

B YkpaiHi cboroiHi mypoka mporo3ullis IJisi pO3BUTKY KOMYHiKaTUBHUX
3ai6HOCTelt, opaTopcbkoi MajicTepHOCTi. Ile TpeHiHroBi IeHTpU, HaBUaJIbHi
KypCH, OHJIaiH-TIaTGopMu. BakMBO BU3HAUUTHUCS 3 METOIO, SIKY MOTPiOHO
IOCSITHYTM B pe3yJibTaTi HaBuaHHS. Tak, crBopenuii y 2008 p. B KueBi IHCTUTYT
putopuku imeHi [I. KeHHei, 30pieHTOBaHMIi Ha «OK/IaAHY aHATITUKY Cy4acHUX
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opaTopiB, KoHdepeHIlii Ta MajicTep-KiIacu Ha aKTyaJbHi TeMMU PUTOPUKH,
CKJIaJaHHs Ta aHaJli3 PeMTUHTIB HaliKpallux OpaToOpiB, MporpaMyu HaBUaHHS,
KypCU OpaTOpPCbKOi MaiCTePHOCTi, TPEHIHTM 3 OpaTOPChKOTO MMUCTEITBA, a
TaKOX MpodeciitHy MiArOTOBKY 0 MyO/JIiuHMX BUCTYITiB». [1]

Cepen, KpeaTMBHMX TEXHiK IMiATOTOBKM IO IyOJIYHMX BUCTYIIB HAMIIO-

LIMpeHilli, Ha JyMKY YKpalHCbKMX HayKOBLiB O. [lleBueHKo Ta A. SIKOBLIS, — Tex-
HiKa KPYIJIMX CTOJIiB Ta TeXHiKa «message hous» (abo 6yamHOYOK). Briepire ix
IoyYaJiy 3aCTOCOBYBaTH y cepennHi XX CT. [2]

OTske, KpeaTuB y My6JIiYHOMY BUCTYIIi peK/amicTa Ta miapHuKa J03BOJISIE
MEepeTBOPUTUCS 3 «PeMiCHUKA» Y «MaiiCTpa», SIKUi BOJIOAi€ MUCTEITBOM MOB-
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JIEHHEBOTI'O BIVIMBY Ha CBOIO ay,)lI/ITOpiIO.

Cnucok BUKOPUCTAHUX AXKEPEA

1. TIrcruryr putopuku imeni [I. ®@. Kenuneni: Be6caiit. URL : https://rhetoric-hall.
com/about (maTta 3BepHeHHSs: 13.05.2025).

2. IlleBuenko O.B., fIxoBeupb A.B. PR: Teopis i mpakTuka : nigpyyHuxk. Kuis: «bi3-
Hecnosirpagd». C. 214-218.

TEHAEHLIT PEKAAMHUX KPEATUBIB
B TPETbOMY CEKTOPI: AHAAI3
®AHAPEN3NHIOBUX KAMIMAHINA
IHOAIOEHCEPIB

Kcewnist Bepouipka,
acripaHTKa,
3aropi3pKuii HalliOHAJIbHUI YHIBEpCUTET

Harania CanakoeBa,
DOLEHT,
3arnopi3pKuii HallilOHAJIbHUI YHIBEpCUTET

The article focuses on advertising creatives as a communication tool in
the third sector, analyses fundraising campaigns of Ukrainian influencers
and identifies trends in creative fundraising involving advertising and PR
technologies.
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Keywords: creative advertising, PR, storytelling, fundraising, crowdfunding,
influencer.

iSUTbHICTB TPETHOT'O CEKTOPY ITiJT YaC MIOBHOMACIITAOHOI BiitHM B YKpaiHi

00yMOBJIEHa BUKIMKAMM, i3 SIKUMM CTUKAETHCS YKPAiHChKE CYCITib-
cTBO. OgHMM i3 TaKUX BUKJIMKIB € HEOOXigHICTh MOOiMi3yBaTH pecypcu 3ajist
i IBUIEHHSI 000POHO3IAaTHOCTI Ta HAIiOHAJMIbHOI 6e3meky KpaiHu. 3 rmovart-
KOM TIOBHOMACIITAaGHOTO BTOPTHEHHS B YKpaiHi aKTMBHO PO3BMUBAETHCS (paH-
IOpeisyHr Ta KayadaHayHT 1J1s1 300py KOIITIB Ha MOTpe6y BiliICbKOBUX.

XapaKTepHOI O3HAKOI0 [JIs1 YKPaiHCbKOTO TPEThOrO CEKTOPY € aKTMBHA
HisTbHICThHEeMIIIe HeMMPUOYTKOBUX OPTaHi3allii, aneirpoMaacbKMXaKTUBICTiB,
iHduroeHcepiB, SIKi OKpeMO BiJ opraHisarliii 34iliCHIOIOTh (haHAPEN3UMHTOBY
HoistTbHicTh. HeoOXimHiCcTh 3a/IydaTy yBary JIIOAei y HaCMYeHOMY MOIiOHOI0
iHpopmaliiero cepemoBMIi Ta ICUXOJIOTiUHI Gap’epu CTUMYJIIOIOTH JIiepiB
IYMOK IITyKaTV KpeaTUBHi MiIX0Ay 10 peKIaMyBaHHS Ta IPOCYBaHHS BJIACHUX
daHgpeiisMHroBMX KaMIaHii. s 1[bOro BMKOPUCTOBYIOTHCSI iHCTPYMEHTU
SMM, iHTepHeT-peK/IamMM, nofieBoro PR, B sIki iMIIJIeMeHTYIOTbCSl eJleMeHTU
CTOPUTEJTIHTY, Bidyasi3ailii Ta MUCTEIITBa.

SIBuille pekJaMHMX KpeaTUBiB B KOMEPILiiHOMY CeKTOpi OOC/imkeHe Y
TMpalsXx sIK 3apyOisKHMX, TaK i yKpaiHCbKMUX HayKOBIIiB. Tak, HaykoBIli O. CBiH-
nuibka Ta B. Tkauyk BimHOCATh pexynaMy Ta PR 10 KpeaTMBHUX iHIYCTpiii,
110 3YMOBJIIOE TBOPYY CKJIaJOBY MpPOLeCYy HafaHHS TMOCIYT Ta OOCSITHEHHS
pexknaMmHuux uineti [3]. Jocaiguuk T. HryeH (T. Nguyen) po3misifae Taki CKiaagoBi
peKJIaMHMX KPeaTuBiB, IK CTOPUTEJTIHT Ta Bi3yasi3allio, 110 poo6JisITh peKiIaMHi
MOBiIOMJIEHHSI BIUIMBOBMMM Ta Oinbin ebekTuBHUMM [5]. OgHaK peknaMHi
KpeaTuBy B TPETbOMY CEKTOPi MalOTh BiAMiHHOCTI, SIKi Majo MpenCcTaBjeHi B
HayKOBOMY JVICKYPCi.

[Ty6smiuHi 360pu KOMIITIB MOTPeOYIOTh e(@eKTUBHOrO peKJaMyBaHHS Ta
mo6yI0BM 3B’3KiB i3 rpOMaiChbKiCTIO, a6M opraHizaTopu 360piB Maau 3MOTY
oocsSiTaTy MeTU Ta HaJaBaTy JIOMIOMOTY B pe3yibTaTi. OCOOIMBOCTSIMU 1IbOTO
MPOLIECY B TPEThOMY CEKTOPI € TEPMiHOBiCTb Ta 00MEKEHICTh peCcypciB. 3 OTISIIY
Ha Te, 1[0 KiHIleBa MeTa TaKuX 300piB — BUPIillIeHHS COlLlia/IbHMUX ITpo6ieM abo
HaJaHHSI OTIOMOTH, 300pM MalOTh 3aKPUBATUCS UIBMIKO Ta OMepaTMBHO. B
[IbOMY BUTIAJKy BUMKOPUCTOBYETHCS iHCTpyMeHTapiit kpayadaHauHry, B paM-
Kax SIKOTO BeJIMKa KiJIbKiCTh JTI0[Ieli JOMydaeThCs A0 300py HEBEIMKUMY BHE-
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ckamy. OgHaK 1151 TOTO, 00 CTUMYJ/TIIOBATY OakaHHS Ta TOTOBHICTb ayAUTOPii
ooHaTUTH, (paHapeiizepy MalOTh 3aaydaTy pekjaaMmHi Ta PR-texHosorii, abu
MIpUBEPTATH YBary 10 KOHKPETHOTO 360py.

3a T. HryeHoM, repir Hisk MOKHa Oy/ie 03BYUYMTHU ITOBiTOMJIEHHSI i TIpe/I-
CTaBUTU H0oOpe NMpOAyMaHy ifero, pekjaMa IMOBMHHA 3MYCUTU ayIUTOPii0
CIOYaTKy 30CepenuTuCss Ha Hil. Y 1IbOMY MpoIeci KpeaTuBHUNM 3MiCT Ta
eJieMeHTH BiJlirpaioTh BaskKJMBY pOJIb Y IIpMBEePHEHHI yBaru Ta akTuBi3allii
I[iKaBOCTi CMOXMBaUiB. 3aBASIKM PEKJIAaMHUM KpeaTuBaM OpPeHAM MOXYTb
BUTpAaYaTy MeHIle KOIITiB HAa MeJia Ta IIPOCYBaHHS 3aBASIKYU 11 BIUIMBY
Ha 3BMYKM aygurtopii. Crocrepiraioum 3a KOHTEHTOM, 0COOJMBO Ha MeJi-
a-miaTdopmax, CrmoXkuBadi CXMIbHI TiTUTUCS HUM i3 iHIIMMM; 15 it HA3U-
BA€EThCSI «OPraHiYHMM IOIIMPEHHSIM», IK€ BBa)KA€ThCS OiJbII HOLIiTBHUM,
HiX 3BMYaliHe mjaTHe MpocyBaHHSI. CTOPUTENIHT Ta Bi3yaJibHe MUCTEITBO
€ HeOoOXiAHMMM JIJIST CTBOPEHHS HECIIOZiBAaHMX Ta KPeaTUBHUX €JIeMEHTIB y
peknami [5].

[TpoTsiromM oCTaHHIX POKiB iH(JII0EHCEPU, TPOMAJIChKI Aisiui Ta IIpeacTaB-
HUKM II0y-6i3HeCy movasy 3[i/iCHIOBaTM aKTMBHY T'DOMAajiChbKy Ta BOJIOH-
TePChKY isUIbHICTD. 3aTydyalouy BIACHUI TBOPUYMIA LOCBi/, BOHM CTBOPIOIOTH
KaMIIaHii o1 TpMBepHEeHHS yBaru 40 300piB, sIKi TPOBOASTD IJISI IIPSIMOi JOITO-
MOTU BilicbKoBMM. Tak, ooMH i3 HallaKTUBHIINX YKPAiHChbKUX iHGII0eHCePiB
i BosmoHTepiB Bacuip bajimak, a Takoxk KoMiku AHTOH TumoiieHko, Kemp,
Ouner CBui Ta criBak Bomogumup OanTtec y 2023 polii yTBOPUIN My3UIHMIT
rypT Badstreet Boys, MeTO0 SIKOTO € 36ip KOIITiB Ha MOTPeOU BiliChKOBUX. Ap-
TUCTU 3MiHIOIOTh CJIOBA BigOMMX ITiceHb, BKIaJalOuM B TEKCTU iHGOopMaIliio
Mpo 360pu i 3aKAMKYU JoydaTucs. s mpocyBaHHS 1IMX 360piB apTUCTY Ta-
KOXX 3HIMarTh MY3UYHi Bifle0, IKi aKTMBHO ITPOCYBAIOTHCS B COIiaJIbHUX Me-
peskax, a TakoxX IOMNPIOITHCS ayauTopieto [4]. OCHOBHMMM 0COGIMBOCTSIMU
TaKMX KaMIIaHiil € sICKpaBicTb 00pa3siB, KpeaTUBHICTb, BipyCHiTb, BUKOPU-
CTaHHS TOIYJSIPHUX CUMMBOJIiB, HAsIBHICTb e/leMeHTiB TYMOpY Ta 3aJyuyeHHS
IHIIMX BiTOMMX JisSIUiB B SIKOCTi TOCTEIA.

My3uuHi KpeaTMBHI KaMIIaHii € MOIIMpPeHMM croco6oM (aHApei3uHTy
cepen nigepiB mymok. Tak, ciiBauka Hanst [lopodeeBa, pectopaTop Muxaiinio
Kamypin, a Takoxx 6;1orepu IBaH JlauenkoB Ta AHTOH IITymkin y 2023 poiri
BUIYCTUIN MMicHIO «CKMHDb AOHAT», SIKY MOIMPWIN B COLIiaJIbHUX Mepeskax i3
KpeaTMBHMUM BifeoposMKoM [2]. 3a IOJIOBMHY IepIIOro AHS iM BOAJIOCS 3i-
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o6paty 1 MinbiioH TpuBeHb. Ile cBiTUMTh MPO BUCOKY ePeKTUBHICTb MOmiIOHMUX
KpeaTUBHMX KaMIIaHiii [1Jis 360py KOIITiB.

[lle oguuM dopmMaToM peKkJIaMHUX KpeaTuBiB, O SIKOTO 3BepPTaIOThCS
yKpaiHChbKi Misiui, € CTBOpeHHS BiJeOoIpOAYKTiB i3 ejieMeHTaMM CTOpPUTe-
qginry. Y 2024 pomi ykpaiHcbkuit rypT «KypraH&Agregat», SKUiT TaKOX
BioMMit aKTMBHOIO BOJIOHTEPCHKOIO i TBOPUOIO AisNIbHICTIO, Ta iHGII0€HCED
Bacwib Baiimak 3Hsiu MiHiinbm, 11106 3i6paTt 5 MiJIbIOHIB IPMUBEHb IS Bili-
CbKOBUX. [IJIsI TpMBEPHEHHS yBaru 10 300py Aisiui BUKOPUCTAIN TOMY/ISIPHI Ki-
HOO0Opasu, siki mepeocMUCIUINU B KoMmeniiHomy ctuii [1]. Leit menianpoaykT
CTaB BipyCHMM Ta MOMYJISIPHUM B COIliaJIbHUX Mepeskax, a KpeaTUBHUI Tigxis
I03BOJIVB aKI[eHTYBATM Ha BAXKIMBOCTI Ta aKTyaJbHOCTi 300DiB.

OTske, pekiIaMHi KpeaTuBy € edeKTUBHUM iHCTPYMEHTOM B KOMYHiKallii
IPOMAJICbKMX TisIUiB, SIKi 3[1i/ICHIOIOTh 300pM KOIITiB. Pi3HOMaHIiTTSI TBOpUMX
npuitoMiB Ta popMaTiB B3aeMO/Iii 3 ayAUTOPi€I0 3yMOBJIIOIOTh HEOOXiAHICTh Ta
TOIIBHICTD aHAMi3y AOCBiAY YKPAiHCbKUX TIPEACTABHUKIB TPETHOTO CEKTOPY.
[lepcieKTMBHMUM € T/IMOIIe OOC/iIKeHHS TeHAEHIi/i PO3BUTKY KpeaTUMBHUX
iHgyCTpilt B KOHTEKCTI 61arofAiifHOCTI Ta coliaIbHMX 3MiH.
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KPEATUBHI PILLEHHS Y MTPOMOLLIT
3AKAAAIB KYABTYPU

i Jepe6aduyk,

CTYeHTKa,

KuiBcpkuii CTONMYHNI YHIBEPCUTET
imeni bopuca I'piHueHKa

HaykoBuii kepiBHuK: O.1. I'ymom,
IOOLEeHT, KAHAUAAT MO TUUHUX HAYK

The paper examines current creative strategies used in the promotion
of cultural institutions. It emphasizes the role of social media in building
emotional connections with audiences, the importance of interactivity, and the
implementation of an omnichannel communication approach.

Keywords: creativity, promotion, cultural institutions, social media, inter-
activity, omnichannel.

cyyacHOMy iH(opMalliiitHoMy cepemoBUIIi 3akaafy KyJIbTypu Iepe-

y OyBalOTh Yy MOCTiHilt KOHKYpeHLlii 3a yBary ayauTtopii. TpaguiiitHi me-

TOAM IMPOCYBAHHS Oisibllle He TapaHTYIOTh BMCOKOI BiiBimyBaHOCTi, TOX 3po-

cTae€ rnorpeba y BIPOBAIKeHHI KpeaTUBHUX MigX0AiB. BaskaMBY pojib y IIbOMY

Ipoiieci Bifirpae couiajbHuii Meaia-mapkeTuHr (SMM), 1110 IepeTBOPIOE KO-

MYHiKallil0 Mi3K KyJIbTYPHOIO YCTAHOBOIO Ta ayAMTOpPi€l0 Ha iHTepaKTUBHMUIA,
eMOLi/iHUI Ta ITepcoHani30BaHuii npouec. [1, ¢.7]

OmuuM i3 HaibiIbl eeKTMBHMX KpPeaTUBHMX pillleHb € CTBOPEHHS
Bi3yaJIbHOT'O CTOPITEiHTY — pO3ITOBizelt y popmaTi KOpOTKMX Bieo, Kapyceseit
3 ¢oTo abo cepiit icTopiii, Mo mepenarTh aTMocdepy BUCTaBKM, 3aKyTiCHi
MOMEHTHM UM icTopii MuTiB. Takuit migxim He auire iHGopmye, a i eMOIiIiHO
3aHYyPIOE IJisgAa4ya, GOpMYyOUM BiAUyTTS 3a7Ty4eHOCTi.

[HIlle BakiMBe pillleHHSI — iHTepPaKTUBHUII KOHTEHT: ONMMUTYBaHHS, BiK-
TopuHU, AR-biNbTpU, KOHKYPCH, SIKi He TIPOCTO PO3BasKaOTh, @ CTUMYJ/IOIOTh
KOpUCTYyBava B3aeMoZisiTu 3 6penmom. Oco6imBO eheKTUBHOKW € KoJa-
6opatist 3 iHdMOEHCcepaMy Ta JigepaMyu OYMOK, SIKi MOXYTb BUCTYIIUTU
«ambaccamopaMi» KyJIbTYPHOTO IPOEKTY, PO3MIMPUBIIN OXOTIJIEHHS I03a
Me3Ki 3BMUHOI ayJuTOopii.
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ColliayibHi Mepexi T03BOJSIOTh TaKOK BMKOPMCTOBYBAaTU TapreTOBaHy pe-
KJIaMy;, sIKa ITepCOHaIi3y€eThCS BiATOBIIHO N0 iHTepeciB i MOBeiHKM KOPUCTYBaYiB.

3aBAsIKM aHAMITULI CTOPIHOK, KYJIbTYPHI 3aKjJaAy MOXYTb aHajli3yBaTU
eeKTUBHICTb CBOIX KaMITaHii, afalTyi0uy KOHTEHT i TOTpedu ayauTopii.

BasxiMBMM UMHHMKOM YCITIIIHOI KOMYHiKallii € OMHiKaHaJIbHICTb — LiJIiCHA
CTpaTeris, sika CMUHXPOHi3ye OHJIAMH Ta odJaitH KOMyHiKallifo.

BigBimyBau mMa€ OTpMMYyBaTH OJHAKOBY SIKiCTh BpaskeHb, He3aJesKHO Bif
TOrO, UM BiH 6GauuTh adimry B Instagram, oTpuMmye pO3CWJIKY 3 aHOHCAMM,
UM B3a€EMO/i€ 3 ITPalliBHUKOM.

Cepe[ MOTEHI[iITHMX KPeaTUBHUX PillleHb, SIKi MOKYTb e()eKTUBHO BIIPO-
Ba)KyBaTUCh 3aKIafaMu KyJbTypU, BapTO BULUIUTHU TaKi popMaTu:

1. Cepist «)KuBi ekCIioHaTU»: Bifl€0, e €eKCIOHAT PO3IOBiIa€ CBOIO iCTOPiI0
Big mepioi oco6u.

2. Pyb6puku Big criiBpobiTHUKIB: «OMMH IeHb 3 KypaTopoM» a60 «Mos yiTio-
6neHa kaptuHa» y Reels un TikTok.

3. MiHi-cepianu B Stories: cepii KOpOTKMUX Bifleo PO XUTTS XYTOKHUKIB,
CTBOPEHHSI eKCIT03MUIiii TOILO.

4. AR-dinpTpu: iHTEpaKTMBHI MacKu aJist Instagram, 110 103BOJISIIOTh <ITPY-
MipsSITU» eJleMeHTU 3 KOJIEKITilt.

5. Bigmeo «3a 3auMHEHMMM IBEpUMa»: 3aKPUTi IPOCTOpU My3eiB abo Tea-
TPiB, SIKi 19124 3a3BUYai He 6AUNTh.

OTKe, KpeaTMBHI pillleHHS B MIPOCYBaHHi KY/JIbTYPHMX YCTAHOB — 1ie He pa30Bi
aKlIiii, a JOBroCTPOKOBA CTpaTeTis MOOYI0BY BITi3HABAHOTO iMi[Ky, popMyBaHHS
JIOSIZIBHOI CIIIIBHOTY Ta PO3IUMPEHHS KyJbTYPHOTrO BILIMBY. [HTerpauis SMM sk
TTOBHOIIIHHOTO iHCTPYMEHTY KOMYHiKallii JO3BOJISIE 3POOUTU KYJIbTYpPYy OJIVK-
Y010, 3pO3yMIJTIIIIOI0 Ta 6askaHOIO [JIs MIIMPOKOI ayauTOpii.

Taknii miagxia copusie He auIle 3pOCTaHHIO KiJIbKOCTI BiABiAyBayiB, aje i
3MillHEHHIO COLiaJIbHOTO KalliTaay 3akjaagy — CTBOPIOETHCS AOBipa, 3’sIBJIsI-
I0ThCSI TIOCTiliHI MPUXUIBHUKMY, SIKi CTAIOTh aiBOKaTamMu 6peHay B iHbhopma-
1iriHOMY mpocTopi. KpeaTBHa KOMYHiKaILis B COIliaIbHUX MepeXXaX TAKOX €
edeKTUBHMM iHCTPYMEHTOM 3aJy4YeHHS 30BHIIIHIX MapTHEpPiB, IPaHTOdAB-
L[iB Ta CIIOHCOPiB, OCKIJIbKY IEMOHCTPYE BiAKPUTICTD 1,0 iHHOBALLi i aKTUBHY
B33a€EMOJIiI0 3 CYCHiJIbCTBOM.

Takum uMHOM, B yMOBax 1I1(ppoBoi TpaHchopMmallii KyabTypHi iIHCTUTYIIII, SIKi
BUYACHO aJanTyThCS A0 HOBUX (DOPMATiB i MUC/SITh KpeaTUBHO, OTPUMYIOTh KOH-
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KypeHTHY IlepeBary Ha pMHKY KyJIbTypHUX OCTyT. Tomy cucTeMHa poboTa HaJ, pO3-
pobkoro SMM-cTpaTerii 3 BUKOPMUCTaHHSM KpeaTUMBHMX iHCTPYMEHTIB Ma€ CTaTu
HEBIi[I’€MHOIO YaCTMHOIO MeHEePKMEHTY KOKHOTO Cy4aCHOTO 3aK/Iay KyIbTypU.
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KPEATUBHUM BISYAAbHUMN KOHTEHT AAS
NMPOMOLLIT B AIADKUTAA-CEPEAOBULLLI
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The article explores modern approaches to creating creative content for digital
promotion. There are considered recent trends, features of communicative influence
and the role of analytical preparation for development of visual solutions.

Keywords: creativity, visual content, digital promotion, online space, social
networks, strategy
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JIOKYIOUM 32 OCTAHHIMM TEHAEHIIiSIMM, MOXKHA ITOOAUMTH, IO KOMYHi-
CKauiH Mik OpPeHIOM i CIIOKMBAveM Iepeifllia B OHJIAH-TIpocTip. e
CTAEThCS Yepe3 CTPIMKMII PO3BUTOK LMGPOBUX TexXHOJOT. Taki rutaTdopmm
gk Instagram TpaHchopMyBamMcs B IIOTYKHI iHCTPYMEHTM Bi3yaJbHOTO
cTopiTestiHry. 3a gaHumu pecypcy Statista, cranom Ha 2024 pik Instagram mae
MOHAA, 2 MIiTbSIPAM AKTMBHUX KOPUCTYBauiB momicsis. [lonam 60% 3 Hux
pery/IsipHO B3a€EMOJIIOTh 3 KOMEpIIiifHMM KOHTeHTOM. Lle pobuth 1uiatdopmy
HaJ3BMYaiiHO e(deKTUBHOIO JIs MPOCYBaHHS KOMEPIifHMX MOCIYT i TOBapiB.
Tomy ycCIix peKIaMHOTO KOMYHIKaTMBHOTO BIUIMBY 3HAUHOIO MipOI0 3aJIEXKUTh
BiJI Bi3yaJIbHOro 0(OpPMJIEHHS Ta KPeaTUBHOCTI KOHTEHTY.

Chepa pexknamu Ta Imiapy, OCOOJMBO B cOI[Mepeskax, Aedami Oinbiie
OPIEHTYETHCS HA Bi3yaJbHY CKJIaA0BY SIK OJIVH i3 KIIIOYOBUX iIHCTPYMEHTIB [IJIsT
MIpUBEePHEHHS yBaryu, GOpMyBaHHS iMiJI3Ky, eMOILIi/AHOTO 3B’SI3KY 3 ayAUTOPi€I0
Ta BIi3HABaHOCTi 6peH Y. B yMOBax KkOpCTKOI KOHKYPEHIIii Ha CyuacHOMY PUHKY
Ta BEJMKOI KibKOCTi Bi3yaJbHOrO IIyMY, SIKICTb Bi3yasibHOTO OGOpPMIIEHHS
KOHTEHTY BU3HAuae€, HACKiIbKM e(@eKTMBHO OpeHJ 3MOXKe JOHEeCTU CBOIO
LUiHHICTh LJIBOBMM TrpynaMm. BakamMBO poO3yMmiTH, IO [J HPOCYBAaHHS Y
digital-cepemoBuiii HeOCTAaTHBO MPOCTO MPUBA6IMBOI KapTUHKMU. KoskeH Bi-
3yaJbHUI eJleMeHT Ma€ repeaBaTy YiTKi CeHCH, MiATPMUMYyBaTH pelryTalliio Ta
BiATIOBiAATH OUiKyBaHHSIM aygUTOPII.

Hapa3si 6peHu Ta eKCIIepTy aKTMBHO 3aiiMarOThCsI YIIaBKOO Mpodiaio B
coliaTbHUX MepexkaxX, PO3poOKOI0 aiIeHTUKH, TKIYIOTbCS Haf, CTBOPEHHSIM
Bi3yaJbHO TPMBAGIMBMX CTOpPi3, TOCTiIB i KOHTEHTY. 3aBIASKM TapHOMY
odopMIeHHIO Ta 1iKaBOMYy IPMBAOIMBOMY KOHTEHTY aKKayHTU 3[00yBaiOTh
HOBUX MianucHUKIB. CMM-1IpocyBaHHS CK/Iaa€ThCs 3 6araTbOX €TalliB, aje
Bi3yasibHa CKJIa[l0Ba Ta AM3aliH BiJirpaloTh BOKIMUBY POJIb Y LIbOMY CKJIaJHOMY
nporieci, amke «90% Bciei iHbopMalrii, sika mepegaeTbCsl y HAIl MO3OK, €
BisyasibHOIO iHbOpMallieto» [1], a «BCbOTO IBi CEKYHAU — MaKCUMMaabHUI yac,
110 BUIISIETHCS peKiaMi 6peHy, 106 MpMUBepHYTH 10 cebe yBary» [2]

V cdepi peknamu, MapKeTUHTY ¥ IU3aliHy Bi3yasbHi eJIeMeHTH BiIirpamThb
KJIIFOYOBY pOJb y (QopMyBaHHI BpaskeHHSI MMpo OpeHa. OmHuM i3 mieBUX
iHCTpyMeHTIB [IJIS1 BIVIMBY Ha JIIOe} € IICUXO0JIOTisI KOJIbopy. BoHa I'PYHTYETbCS
Ha 3JaTHOCTiI KOJbOPIB Ta iX MOE€OHATh BUKAMKATHU II€BHi acoljialii, eMoIiii,
Ta MOBEIiHKOBI peaxilii.. 3rimHO 3 mociimkeHHSIMM KomItaHii Colorcom, mpu-
6/3HO Bif 62 10 90% mepiioro BpakeHHsI PO MPOIYKT GOPMYETHCSI Ha OCHOBI
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nuie Koabopy. I 1ie BimbyBaeTbcst BOPOAOBK repinx 90 ceKyH[, KOHTaKTY [3,
121]. OTske, IpaBWIbHO Mii6paHi KOJIbOPY MOKYTb OYTY KIIOUOBUMM [JISI TIO-
KpallleHHsSI KOHBepcii mpomykTy. Kombopy Takox moromaraioTb 6peHmaM Bif-
Pi3HSTHCS Ta OApa3y 3asBJSTU PO CBOE MO3UI[IOHYBaHHSI.

EcdexTrBHA BisyasbHa KOMYHiKallisi GpeHIy HEMOsK/INBA 6e3 IorepeIHbOro
cTpareriyHoro aHasnizy. CTBOpeHHS Bi3yaJbHOI aiiIeHTUKM Ta KPeaTUBHOTO
KOHTEHTYyMae 6a3yBaTICs HAaTJIMOOKOMY PO3YMiHHI CUTYallii Ha pUHKY, IIITbOBO1
ayauTOpii, KOHKYPEHTHOIO CepemoBuINa Ta OaXaHOTO ITO3UIIIOHYBaHHS
6penpy. Lli eTanu € BasKIMBUMM [1JIS1 He JIMIIIE TIPUBAOINBOTO, a ¥ e(peKTUBHOTO
Bi3yaJIbHOTO KOHTEHTY, L0 CIIPUSIE NOCSITHEHHIO MapKeTUHTOBUX LIiJIe.

[TepmiM KpPOKOM € aHali3 PUHKY, SIKUIi HO3BOJISIE OIIHUTU 3arajbHy
CUTYyaIlil0 y TIEBHOMY CEKTOpi. BMSIBIEHHSI OCHOBHUMX TeHIEHIIili, BIIOJ0OaHb
CITOKMBAUiB, OCHOBHMX KOHKYPEHTIB i eKOHOMiUHOi cuTyallii B KOHKpeTHilt
cdepi HeoOxigHe Mepe[ moyaTkoMm poboTu. [ToTpi6HO MTpoaHaTi3yBaTH iCHYIOUi
MiaXoau 00 AU3aiiHy Ta moaadi ingopMallii Ta IpUAIIUTY Yac MOIIYKY BAAIUX
MIPUKIIAAIB Bidyaly, KOMyHiKallii Ta aiigeHTuKn. [TligzroroBka g0 po60TH TaKOXK
Mae€ BKIodaTy npoBeneHHs: SWOT-aHasi3y Ta BUBUEHHSI TOUOK audepeHilia-
11ii, TOOTO 3aBISKM SIKMM eJIeMEeHTaM Bi3yaJlbHOi KOMYyHiKallii MOsKHA BUITATIA
CBilt OpeH[ cepen, KOHKYPEHTIB.

Iani ciimye BU3HAUEHHS Ta CerMeHTallis 1iJIboBO1 ayauTopii. Lle € omHUM i3
KJIIOUOBMX €TarliB y IpoIieci po3po6Ku 6ymab-sIKOi peKIaMHOi, MapKeTUHTOBO1
abo Bi3yasnbHOI cTparerii. [MM6oKe po3yMiHHS TOro, KOMYy aIpecoBaHO ITIeBHE
MOBiIOMJIEHHS, T03BOJISIE afanTyBaTU MOTO 3MiCT, CTWIb, (opMy ¥ KaHaIU
PO3MOBCIOMKeHHS. TaKMM UMHOM, BIAETHCS PO3POOUTH Ta PO3MICTUTU 1OTO
Tak, 00 BOHO BUK/IMKAJIO IMOTPiOHY peakiliio y crosxkuBada. CerMeHTalist
IIiJTbOBOI ayAUTOPii — Iie IMpolleCc MOATy MOTEeHIIiiHUX KJIi€HTiB Ha rpynu 3a
nemorpadiunumm (BiK, CTaTh,0CBiTa, JOXi, CiMeIiHMI CTaH), IcuXorpadiyHuMu
(IiHHOCTI, iHTepecH, CTUIb KUTTS, TIePeKOHAHHS), TIOBEJiHKOBUMMU (3BUUKU
CIIOKMBAHHS, CTaBJIEHHSI 0 OpeH/iB, piBe€Hb JIOSJIBHOCTi, YaCTOTa IMOKYIIOK)
abo reorpadiuHMMM (MicIle MPOXKMBAHHS, PEriOH, TUIT HACEJIEHOTO ITYHKTY)
o3HakaMu. TaKoX BaskK/IMBY POJIb Biflirpae piBeHb HMGPOBOi IpaMOTHOCTI Ta
YacToTa KOPUCTYBaHHS collialbHMMM utaTGopmamu. Takuii migxin 103BOIUTD
aanTyBaTU Bi3yasibHi pillleHHS BiAMOBIAHO A0 OUiKyBaHb KOXKHOTO CETMEHTY
Ta 06MpaTH BiAIOBigHI KOTBOPH, CTWUIIi, €MOLIi/iHe HalIOBHEHHSI KOHTEHTY Ta
TOHAJIbHICTD [IOBiIOMJIEHbD.
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HacTynmHMM He MeHII BaKJIMBMM KPOKOM € MO3UIIiOHYyBaHHS. Lle wiTke
BM3HAYEHHS TOTO, sIKe BpakeHHSI Ma€ CTBOPIOBATY OpeH I i sike Miclie BiH Mae
3aliMaTu y CBiIOMOCTi CIiOkMuBava. bakaHe MO3UIIIOHYBAaHHS BIJIMBAE HA BCi
MOJaJIbIIi KpeaTUBHi pillleHHS IIOJ0 KOHTeHTy. Hampukiam, SKImo OpeHp,
rparde BUIVISSAATY CyYacHMM, TEXHOJIOTiUHMM i mpodeciitHum, 1ie Mae 6yt
IiIKpeC/IeHO Y Bi3yalbHill KOMYHiKallii.

Takoxk Mae 6yTM 4iTKO BM3HaueHa MeTa Bi3yaJbHOro KOHTEeHTY. BoHa Mae
OyTM KOHKPETHOIO, BUMipIOBaHOIO Ta BiAIIOBimaTM MapKeTMHIOBil cTparerii
6peHgy. MeTroo Moxke OyTM TigBUINEHHS BITi3HABAHOCTI OpeHAY cepef,
IOPOCJIOTO TIOKOJIiHHS, 30iJbIIeHHSI KOHBEpCiii 3a JTOIOMOTOI0 COIiaJIbHUX
Mepesk, popMyBaHHS CTiiKMX acoliallii 3 HaAifiHiCTIO Y1 ITpeMiabHiCTI0 a60
K 3MiHa iMigKky. Ko>kHMIT efleMeHT MOBMHEH MAaTy BU3HAUEHY METY Ta HEeCTU
CeHcH, SIKi Xoue repenaTtu ayauTopii 6penm. Jiuire micis yitTkoro gopmyiio-
BaHHS METM MOKHA TPAMOTHO MPUCTYIIATU 0 MigO0py CTUIIIO, KOJIbOPOBOI
nasitpu, Tunorpadiku, enemenTiB au3aitHy Ta Tone of Voice.

OTKe, Bi3ya/IbHMI1 KOHTEHT — 1le He [TPOCTO TBOPUMII KpeaTUBHUI MTPOIYKT
i KpacuBa KapTMHKa. lle iHCTpyMeHT MapKeTMHIOBOI CTparerii, KUl Mae€
OymyBaTucs Ha aHAJITUYHOMY MUCJIEHHi, TMOOKOMY pO3yMiHHI MOTpeb
LIJTbOBOI ayAuUTOpii Ta 3HAHHSIX MPO pUHOK. CHUCTeMHMII Migxim mo aHasisy,
cerMeHTallii, MO3UI[iOHYBAHHS Ta MOCTAHOBKM METU HO3BOJUTH CTBOPUTU
IiicHO e(peKTMBHMII KpeaTUBHMI KOHTEHT JIJIsSI IPOCYBaHHS OpeH Y.
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TEOPETUYHUN ACNEKT
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Visual content plays a key role in forming the first impression of a product,
brand, or service. Thanks to visual perception, consumers make a purchase
decision before they even begin to analyze the rational characteristics of the
product. The thesis discusses the main theoretical approaches to the impact of
visual content on consumer behavior.

Keywords: visual content, consumer, perception, trust.

cydyacHOMY IMMPOBOMY CepeoBUIli Bi3yaJibHMII KOHTEHT JIEKUTh B

y OCHOBi KOMYHiKaIlii MiX crioskuBauamu ta 6pengamu. [Tonam 90% iH-

dopmariii, ska cripuiiMaeTbCs JIOAMHOI0, € Bi3yalbHOI, @ MO30K OTPUMYE

306paskeHHs y 60 000 pasiB mBuaIIe, Hixk TekcT [1, c. 3]. 3a Takux obCTAa-

BUMH 3MiCT Ta SIKiCTh Bi3yaJIbHOIO KOHTEHTY 6e3IocepeiHbO BIUIMBAIOTH Ha

CIIPUIAHSITTS TIPOAYKTY, CTYMHiHb TOBipY 10 OpeHAy, a TaKOXK Ha MPUIHSITTS
pillleHHS PO MOKYIIKY.

CyyacHMI1 CIOXMBA4 BCe 4YacTillle BUMAra€ BiJl KOHTEHTy He Juiie
¢dbyHKIiOHaIBHOI iIHOOPMATUBHOCTI, a ¥ eMOLiiiHOI 3a/yyeHOCTi. BisyanbHuit
KOHTEHT — Iie «Iepilie BpakeHHsI», i BiH MOBMHEH OYyTM 3JATHUM BUKJIUKATU
iHTepec, moBipy a6o HaBiTh GakaHHS BOJIOJITM TOBAPOM 3a JIiYeHi CEeKYH]IMN.
Oco6MBO B OHJIAMH-UIOMIHTY, OCKIIbKM KJIi€HTU HE MOXYTb TOPKHYTHUCS i
BiIUyT¥ TOBap, BOHM MOK/IAAAI0THCSI HA 300paskeHHSI. 3TiTHO 3 JOC/IiIKeHHSIM,
npoBeneHum Nielsen Norman Group, KOHBepCiio MOKHA MigBUIuT 10 40% 3a
IOTIOMOTOIO0 SIKiCHUX 300pakeHs [2, c. 6].

Il MixHapoaHa HaykoBO-NPAKTUUHA KOHGEPEHLLiA CTYAEHTIB, acnipaHTis, MOAOAVX YHEHNX TA NPAKTHKIB
KPEATVBHI IHAYCTPII: CYYACHI TPEHAW © 2025



CREATIVITY IN ADVERTISING AND PUBLIC RELATIONS 57

EdexTuBHMIT BisyaabHMII KOHTEHT 3a/y4a€ SIK KOTHITUBHI, Tak i eMOIIiliHi
nipoitecu. CHHii Kostip 6e31ocepeaHbo BIUIMBAE Ha HACTPIili i KOHOTAIIii: JOBipa,
YepBOHUIT — eHePrisl, 3eJIeHNI — TPUPOIHicTh. KoMmosuilisy, Tum 3006paskeHHST
Ta KiJIbKiCTh 00/1MY BIUIMBAIOTh Ha eMOIiliHMI (GOH crIpuitHSATTS. [Icuxomorist
Ta MapKeTHHI TOBiJOMJISIOTH, IO 300pakeHHS 3 OOAMUYYSIMM BUKIMKAIOTH
6ibIITy eMOT1IiliHy 3a/TydeHicThb i JOBipy, Hi3k 300paskeHHsT 00’€KTiB [3, c. 124].

ABTEHTUYHICTb Ma€ IeBHY NPUUYMHY — TparHeHHs OpeHAy BUTISIOATU
«CIIpaBXHiM» i He HAATO BimperymoBaHuM. HagmipHa peTyin ab6o IITydHa
KOpEeKIliS MOXe TPU3BECTU 0 MPOTUJIEXXHOTO — HEeOBIpU Ta CIPUMAHSITTS
MaHinyssii. Otske, y XXI CTOMITTI KOPMUCTYBAIlbKIIT KOHTEHT HaOyBa€ Oi/IbIIO1
BUIMMOCTi, OCKi/IbKM BiH BUJIAETHCS CIIOXKMBAYaM Oi/bII aBTEHTUYHUM [4, C.
89]. BisyanbHMI1 KOHTEHT CIYI'y€ HOCIEM COLiaIbHUX CMMCIIB i KyJIbTYPHUX
KoJiB. IKOHM, KOTbOPH i HaBiTh BMpa3 00MUUS] MOIe/Iel i MOXYTb I10-PiSHOMY
cripuitMaTucs B Pi3HMX Ky/abTypax. Hampwukiaz, 6Ginmii Kojip € CMMBOJIOM
YMCTOTU B 3aXiJHUX KYIbTypaX, ajie B OiNbIIOCTI a3ilficbKux HApOJiB BiH €
3HAKOM 3Kayio6m. ToMy TpaHCHAI[iOHAJIbHI KOMIIAHii BUTpavalOTh Yac i TpoIiri
Ha JIOKaji3allilo Bi3yaJbHOTO KOHTEHTY, 1100 BiH BiAMOBiZaB LIiHHOCTAM i
CIIPUIHSITTIO LIIbOBUX ayaAUTODiii [5, c. 41].

OKpiM eMOIIi/iHOTO Ta KyJbTYPHOI'O BIUIMBY, Bi3ya/IbHMI1 KOHTEHT BUKOHYE
TaKOoX HaBiraiiifHy Ta iHTeprperauiiftny dyHkuiwo. JlroaguHa crpuitmae 306pa-
SKEHHSI He i30JIbOBaHO, @ B KOHTEKCTi BepOasibHOTO 0OPMIEHHS, HABKOJIUIII-
HBOTO CepeloBUIIA, 3BUYHOI0 OTOUueHHsI. ToMy cImocib rmogaui BisyaabHOTO Ma-
Tepiany (¢popmat 306paskeHHs, KiJIbKiCTb JeTasieit, KOHTPACTHICTh, TUIT (JOHY)
dbopmye ysBIEHHS PO CcaM IPOAYKT i ioro (yHKIioHa/MbHiCTh. Hampukia,
PO3MIillleHHS Y Bi3yaJIbHOMY TIOJTi PYK, 11O B3a€EMO/IIOTh 3 00’€KTOM, 30i/IbIIIye
BUTOHUYEHICTb 3 TOYKM 30py PO3YMiHHSI PO3Mipy ITPOAYKTY, IOT0 KOPUCHOCTI Ta
TeKCTypU, 3MEHIIYIOUM TPUBOKHICTD Iepe[] TOKYIKOI [6, c. 5].

HeobximHO BpaxoByBaTy y3roIKeHHS Bi3yaJIbHOTO CTUJIIO i3 3araJIbHUM
MO3UIIIOHYBAHHIM OpeHny. SKIIo 306paskeHHS He BiAIoBimae IiHHiCHi
npono3uiiii abo eMoIiiiHiil 06iLsIHIII OpeHIy, CMOXKMBAYi BiquyBaTUMYTh
KOTHITMBHUII nucoHaHc. Hanpukian, 6peH, sikuit CIIOBiye CBOIO MTPUXUIIb-
HiCTb 0 €KOJIOTiUHOI CTiliKOCTi Ta BUKOPUCTOBYE CTEPUIbHY CTYAiHY (OTO-
rpadiio 3 IacTUKOM, MOsKe MifipBaTu TOoBipy crioxkuBauiB. Tomy BizyanbHUi
MaTepiaja Ma€ MiATPUMYBaTHU 3arajbHy KOMYyHiKallifiHy cTpaTerilo Ta Iocu-
JIIOBATU e MOIIifiHMII TTOCHII.
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Teopist MoBemiHKM IPOKPYTKM OyKe aKTyaJbHa B KOHTEKCTi IM(ppoBOi
B3aeMo/ii. 3aXOIUII00Yi 300pasKeHHS Y CTPIivlli IPMBEPTAIOTh YBATy i MOXKYTb
CTaTM KaTajldi3aToOpoM IMOOaIbIIoi B3aemogii 3 OpeHmoM. Ocob6aMBO 1ie
BimOyBaeTbhCs y COLia/IbHUX MepeXkaxX Ta MapKeTIlIeiicax, e 6opoTbba 3a yBary
ayauTopii € HaibiMbIl KOHKYPEeHTHOI0. CIIOKMBaYi Mil0Th CIIOHTAHHO: BOHU
MeperisiAaloTh YMCIeHHI 300paskeHHS i pearyiTh Ha Ti, SIKi Bigpasy cripuitma-
IOThCS SIK pesieBaHTHi. ToMy MaTepian Mae OyTy He JuIie sIKiCHUM, a 7 KOHTeK-
CTyaJbHUM — BiTIOBiIaTU 3amiMTaM B MOMEHTi [7, ¢. 55].

[HITMM KTI0YOBMM MOMEHTOM € aJaliTUBHICTb Bi3yaJbHOTO KOHTEHTY [JIs
pisHux memia. Te, 10 Ipallroe Ha Be6-caiiTi, MOsKe He ITiAX0IUT A1t MOOLTbHUX
IomaTKiB abo OyTM cinabkum y ¢opmati cTopiTesniHry. BidyaabHuii KOHTEHT
MOBMHEH OyTM THYYKMM, MacIITabOBaHMM, HE BTpPavyaldy MMPU IIbOMY CBO€I
CyTi. 3pOoCTaHHs KiJIbKOCTi TOUOK KOHTAKTY 3i CIIOKMBaUeM, 1[0 XapaKTepusy-
€THCSI OMHIKAHATbHUMU CTPATErisIMM, 3MYIIIye KOMIIaHii po3po6IsiTH CKIATHI
CUCTEMM Bi3yaJIbHOI iTEHTUUYHOCTI — CKOOPAMHOBAHI KOJIEKI[il KOMITOHEHTIB,
SIKi MalOTh CTWIICTUYHY €QHICTh | KOMyHiKalliiiHi HacTaHOBM [8, c. 9].

3 TeopeTUYHOi TOUKM 30pY, BIUIMB Bi3yaJIbHOI'O KOHTEHTY Ha CIIOXKMBayda
PO3KpMBAETHCS i B Meskax momesti AIDA (yBara — iHTepec — 6askaHHSs — [1isT). Came
Bi3ya/IbHMI1 €JIeMeHT YacTo € MeplIMM KOHTaKTOM CIIOKMBaya 3 ITPOJyKTOM ab0
OpeHOOM. SIKIIO 1€/ KOHTAKT BUK/IMKAE 3allikaB/IeHHs ab0 eMOlIilo, 1ie MiaBu-
11y€e MIMOBIPHICTh MOAABINOI B3a€MO/ii. 3arajiomM Bi3yaJibHUI1 KOHTEHT — 11 He
IpOCTO 3aci6 KOMyHIKallii, a ck/afloBa eMOLi/iHOro JOCBify crokuBaya. Moro
SIKiCTh, CTUJIb, KYyJbTYPHA Ta COLiaJlbHA JOPEYHICTh — BCe Ile Ge3rnocepeaHbo
BIUIMBAE Ha CTaBJeHHS 10 6peHAy. Komm iimeThes Ipo MepBMHHY B3a€EMOIIIO 3
MPOAYKTOM UM MMOCTYTOl0, CaMe Bi3yaJbHUIT BUL/ISA MOKEe BU3HAYUTU Pe3yJib-
TaT B3a€EMO/Iii: BiJl 3a1[iKaBI€HOCTI 10 MMOKYIIKM. Y yac rnepeHacuueHHs, KO 3a
yBary 60pIoTbCs MIOMUTI, 300paskeHHST CTAIOTh MOTYKHUM (DaKTOPOM BIUIMBY
Ha fii. YcImix Takoi Bisyastisailii 3a/IeXkuThb He JIUIIe Bifl TeXHIYHOCTi 300paskeHb,
aje ¥i BiJ 30aTHOCTI BpaXxOBYBaTHU IICUXOJIOTiYHI, KyJIbTYPHi, COLIia/bHi Ta I10-
BeJIiHKOBi 0COG/IMBOCTI IiTbOBOI ayaUTOPIi.
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E®EKTUBHUIN KPEATMUB:
COLUIAADHA PEKAAMA B YMOBAX
«IHOOPMALIVMHOIO LLYMY»

Onexkcanapa IBoH,

CTyIEeHTKa,

KuiBcbkuii CTONMYHNI YHIBEPCUTET
imeHi bopuca I'piHueHKa

Basnepis IBaHueHKO,

CTYLeHTKa,

KuiBCcbKMii CTONMYHNIA YHIBEPCUTET
imeni bopuca I'piHueHKa

HaykoBuii kepiBHuK: T.B. Ky3He1oBa,
IOKTOP HayK i3 collia/IbHMX KOMYHiKalliit,
rpodecop

Today, social advertising operates in an overloaded information environ-
ment, so the effectiveness of traditional methods of communication is declining.
The study analyzes the emotional and cognitive mechanisms of influence on the
example of two international campaigns — “Dumb Ways to Die” and “Uprooted”.
It is considered how creativity helps social messages to form a stable emotional
resonance and be remembered by the audience.
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Keywords: social advertising, creativity, emotional impact, media, com-
munications

Cy4YaCHOMY MeIilfHOMY ITPOCTOpi, IO XapaKTepu3yeThCs rirepiHgop-
y MAl[ilfHiCTIO Ta KJIIMOBUMM MMUCJIEHHSIM ayauTopii, TpaauuiiiHi dopmu
CollialbHOI peKyamMy — SIK-OT AeKJIapaTuBHe iHHOPMYBaHHS UM OUPEKTUBHUI
3aK/JIMK — MOCTYIIOBO BTpPavyarTh MepeKOH/INBicTh. HagmipHe 1ogeHHe nepe-
BAHTaXXEHHS 3HWKYE KOTHITUBHY UYTAMUBICTh, IPUTYIUIOE eMIIaTiiiHi peakiii
Ta GopMye 3BUUKY 10 TTOBEPXHEBOTO CITPUITHSITTS. Y TaKMX YMOBax eeKkTuBHA
KOMYHiKallisi ToTpedye HOBUX MiIX0OMIiB — 30KpeMa, BUKOPUCTAHHS TICUX0EMO-
IIi/iHOTO ay[ioBi3yaJIbHOTO KOHTEHTY, 3aTHOTO BUKIMKATV KOPOTKOTPUBAJII,
ajie TIMOOKi MepeskMBaHHSI.

Kpeatus, 3a gociimkenusimu R.G. Heath [3], cTae He jniiie iHCTpyMeHTOM
MIpMBEPHEHHS YBaru, a i 3ac060M BUKPUBJIEHHS] 3BUYHUX KOTHITUBHMUX MapIil-
PYTIB, 1110 CIIpMSIE 3aHYPEHHIO B CEHCH i HOPMYBaHHIO €MOIIiiHOTO pe30HAaHCY.
Takum 4MHOM, colliaJibHa peKjama Iepectae OyTu juine Hociem iHpopMmarrii
Ta TI€PeTBOPIOETHCSI HA TPUTEpP €EMOIliifHOI 3aJlyueHoCTi ¥ IJIMOMHHOIO
IepeoCMUCIeHHS COLia/IbHMX CMMCIIIB.

Kammaniss «Dumb Ways to Die» cTasa yCHillIHOIO 3aBHASIKM ITO€IHAHHIO
MYJIbTUILUTIKALiAHOI CTWIICTUKU, OUTSYOI MY3UKU i KOHTPACTHOTO 3MICTy —
cMepTh Y 6e3rmy3auii croci6. 1le mopyirye ouikyBaHHSI ayquUTOPii, BUKIMKAE
KOTHITMBHMII IMCOHAHC i 3MYIIIY€E 30CePeaUTICD.

Bukopucrani npuitomu:

1. Amnensriisi 4O KOHTPACTy (KOTHITMBHUI AUCOHAHC)

— Becena menomist B CTW/Ii AUTSYOI IMiCHI pO3MOBiae Mpo abCypaHi CIo-
coOM MOMepTH Yepe3 BJIaCHY HEYBAKHICTb.

—  Koutpact mixk popmoro (MmUI010, BeCesow) i 3MiCTOM (CMEPTIO) BUKJ/IM-
Ka€ IIIOKOBY peakllilo Ta HaIOBTO 3aKapOOBYeThCS Y maM’sTi. JItonuHa He
0uiKye, 110 colliaJibHa peKyiama IIpo CMePTh Oy/ie TPUEMHOIO.

2. TexHonoril BIMBY 3BYKYy Ta My3ukyM IliCHS Mae IPOCTy MeJIOAi0, KA
JIETKO 3araM’sITOBYETbCSI Ji BUKJIMKAE eMOIliiiHe 3BMUKaHHS (edeKT
«HaB’I37IMBOI MeJIOfii»).

—  PwuTMm moBinpHMI1 i po3cimabaennit, Mo CTBOPIOE aTMocdepy JIerKoBaxk-
HOCTI — I1e KOHTPACTY€E 3 TEMOI CMepTi, MiC/II00uM e(eKT KOHTPACTY.

3. Anensiis oo pallioHaJIbHOCTI yepe3 ipoHito
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— 'V micHiI mepepaxoBYIOThCSI 0e3mTy3ai MPUUMHU CMEPTi (MIPOKOBTHYTU
0eH3MH, IOTJIaAUTY BeIMe/Isl TOIIO), SIKi 3 TOUKM 30pY pallioHaJIbHOI JTI0-
IVHU abCYPIHi, a OTKe — BUCMIIOIOThCS.

— Ingpmay aBTOMaTUMYHO II€PEeHOCUMTHb 1[I0 ipOHiUHY eMOIlil0 Ha BJAaCHY
TOBEeiHKY: «5 K He Takuit, o6 CTOSITU Ha Kpalo ratgopmu» — came 1ie
MiACBiAOMO CIIpaIlbOBYE.

MemeTuyHicTb KamiiaHii (ii 3maTHICTh [0 CaMOBiATBOPEHHSI B KYJb-
TYPHOMY IIpOCTOpi 4epe3 mapopii, pemikcu, reiimicdikaiiro) 3abesneunsia
IM60Ke TPOHMKHEHHS B MOJIOJIisKHE CepeoBUIIe.

KirouoBuit edext — 1e ¢popMyBaHHS 3B’SI3KY MiXK PM3MKOBAHOIO ITOBEIiH-
KO0 i caMopedyiiekci€lo: MmepcoHaXxi KaMIaHii — I1e OHOYaCHO ¥ «iHIIi», Ta
«s1». BOHUM TO3BOJISIIOTH OTOTOKHUTYU cebe 3 TTOMMWIKOIO 6e3 COpOMY, a OTKe —
3MiHMUTY ITOBEIiHKOBY YCTaHOBKY.

PesynbraTi: Kammnaniss Dumb Ways to Die 3a6e3neunia rnoHan 127 MIH
my6/iyHUX 3000B’S13aHb [TOTPUMMYBAaTUCh Oe3Meky, CIpusiia 3HUKEHHIO
iHUMIeHTiB Ha 3ani3HuIli Ha 10-20% (7o moToro 2013 poKy) Ta Jocsria moHa
50 mutH nepersaziB Ha YouTube. Ii yerix — He yuie y BIasaomy Bizfeo, a B IICK-
XOJIOT1YHiV CcTpareril, 10 BpaXOBYE BTOMY, LIHI3M Ta ipOHIUHICTb ITOKOJIiHHS.

Bonmuouac kammaniss «Uprooted» mpaifioe 3 MPOTUIEKHOIO €CTETUKOI —
MiHIMaJIICTUYHOIO, Cepi03HOI0, eMNaTu4yHow. [lepeminieHHs (mirpauisi) TyT
He TpocTo reorpadiunmii pakT, a TizecHa TpaBma. Lleif TMI BIIMBY BMMAarae
6inbI101 YBaru, ajie 3abesmnevuye TPUBAIMII MOpaabHMIA pe3oHaHC. KaMmmaHis He
3aK/IMKaE, He MOBYAE, a HAJla€ MOCBia. [/simay He yMTae Mpo BTPATy — BiH il
MPOXKMBAE Ha PiBHi 006pas3y.

Bukopucrati mpuitomu:

1. Tpurepu nmocTTpaBMaTUYHOIO CTpecoBOro posiany (IITCP):

— Pexitama neMOHCTpYE, SIK 3BMYalHI MiCbKi 3BYKY — IPIOKaHHS IBepet, C1-
PeHM MBUIKOI JOITOMOTIH, GeepBepKM — MOKYTb BUKJIMKATU Y Oi’KeHIIiB
crioragu npo BiriHy. Li ayaianbHi TpuUrepu il0CTPYIOTh, SIK IOBCSKIEHHI
CUTYyalii MOXYTb I€PETBOPIOBATICS HA JIKePesio TPUBOTHU JJISI TUX, XTO
repeskmB KOHQITIKT.

2. 3BYKOBMI IM3aH SIK IHCTPYMEHT eMIIaTii:

— 3BYKOBMI1 CynpoBif pinbMy cTBOpIoe aTMOchepy HAIPYTH Ta HECTIOKOIO,
I03BOJISI0UM TJIsAAaueBi BiquyTy eMoliliHuii cTad repoiB. Takuii migxin
CIIpUsi€ TIMOIIOMY PO3YMiHHIO ITepeXXrBaHb OisKeHIIiB.
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3. CHUMBOJIi3M «BKOPiHEHOCTi»:

— VY dinanbHilt cueHi 6ixeHIi dopmyoTh dirypy gepeBa, CMMBOIi3yIOUM
nmotpeby B migTpumiIli Ta crabimbHOCTI. Lleit 06pa3 migKpecaoe Bax-
JIMBIiCTD CITIIBHOTY Ta B3a€EMHOI MiATPUMKM JIJIS1 ITTIO0aHHS TPaBM.

O6unBi kKamItaHii pisHi 3a cTuiaeM, ajge NMoAiOHI 3a MexaHi3MOM: BOHU He
3BEPTAIOThHC 10 JIOTIKM, & aKTUBYIOTh €MOLIiJiIHMIA IHTeJIeKT, BUKOPMCTOBYIOUN
abo aucoHaHc (K y «Dumb Ways to Die»), abo emmnaTiitHuii pe30HaHC (SIK Y
«Uprooted»). BoHM MiATBEepAXYIOTh OAHE i Te X caMe MpPaBUIO: MOYYTUM
Oyne He TOI, XTO TOJIOCHIIIMIA, a TOM, XTO TOBOPUTH Yy CIAYIIHUIA MOMEHT
MPaBWIbHUM TOHOM.
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KntouoBe TBepAykKeHHS HAIIOTO IOCTi/I)KeHHSI: KpeaTMBHA CTpaTerisi — He
IOIIOBHEHHS, 8 OCHOBA e(peKTUBHOI COLIiaTbHOI peKIaMu, 110 He TiJIbKM CIIpaB-
JIsle BpakeHHs, a 1 hopMye B ayauTOPii eMOIiliHMi1 TOCBiz.
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NMPOCYBAHHA HE3AAEXXHOTIO TEATPY
Y COLIAABHUX MEPEXAX

l'anHa 3axapeHKOBa,

CTYIEeHTKa,

KuiBCbKMII CTOMMYHNUI YHIBEPCUTET
imeni bopuca I'piHueHKa

Poxcosana /Ips14eHKO,
IOLIeHT,
KaHAugaT MUCTeIITBO3HABCTBA

This paper explores the tools of digital promotion for independent theatre,
with a particular focus on the visual aspects of communication on social media.
The Playwrights Theatre is presented as an example of a cultural initiative
working with contemporary playwriting and independent directing. An analysis
of its content, visual strategies, and publication dynamics has made it possible to
identify effective approaches to building a digital strategy for a theatre operating
with limited resources.

Keywords: promotion, independent theatre, digital strategy, visual com-
munication, social media, content.

apa3s BasKKO YSIBUTU Oy[b-SIKY iHCTUTYIIi10, BifoKpeM/eHy Bif| i1 pOBOTO

3 MPOCTOPY, i 1le MUTaHHS HabyBae 0CcOOGMMBOI aKTyaJbHOCTi B KOHTEKCTi

He3aJIeXKHMX TeaTpiB, IKi He MaloTh [IOTY>KHUX PeCypCiB, aje IParHyTh i [HoTpe-

OyI0Tb CYCIiIbHOTO BU3HAHHSA. ToMy pekiaMa IPOAYKTiB y COIiaTbHUX Mepe-

’KaxX CTa€ He Jiuile iIHCTPYMEHTOM 3a/TyueHHsI [MsiAaviB, a it crrocobom hopmy-
BaHHS penyTallii 3akiagy [2, C. 36].

MeTta po6OTM - TMpoaHani3yBaTu Ta OXapaKTepu3yBaTU iHCTPYMEHTHU
Bi3yaJbHOTO Ta 1MGPOBOTO MPOCYBaHHS HE3aJeXHOIrO TeaTpy B COLialbHUX
MepeXXax, 3 aKLeHTOM Ha CTBOPeHHS peKJIaMHMX IIPOAYKTiB a1 Instagram.

He3saneskumii Teatp B YKpaiHi 3arajiom 1o306aBjieHnii 3HAUHUX OIOMKeTiB, i
came 1ie 3MYIIy€ iHCTUTYIIii ITyKaTy HeCTaHAAPTHI pillleHHs AJ1s1 KOMyHiKaIlii
3 Iy6/1iKO010, & TPOCYBAHHS B COIia/IbHMX Mepeykax CTa€e He JIUIIe CII0CO60M iH-
dbopmMmyBaHHS, a i1 YaCTMHOIO XYI0KHbBOTO CAMOBUPasKeHHS. SIKIO pPO3IIsiAaTu
TeaTp IpamMaTypriB, COiIbHOTY CydaCHMUX YKPAaiHCbKMX aBTOpiB, PEXUCEPIB i
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I paMaTypriB, sIKa Mpaifoe 6e3 cTabiIbHOTO perepTyapy, IMOCTiiiHOro ¢iHaHCY-
BaHHS UM BEJIMKOTO OGJIaHAHHS, TO 1€ OUKTYE HEeOoOXiTHIiCTh CTBOPEHHS JN-
HaMivyHOi Ta YyTAMBOi A0 3MiH udpoBoi cTpaTerii [1, 166].

AHaui3 cTopiHKM TeaTpy B Instagram rmokasaB, IO IIONMPM aKTUBHICTb,
Bi3yaJIbHUIT CTWIb 3aJIMILIABCS HEPEryJIsIpHUM: UepryBaaucs MOCTePU Pi3HUX
dopmariB, dparmenTn Bimeo Ta dortorpadii 3 BucraB. Y cTpiulli He 6ys0
Bi3yaJIbHOI TMOCIiZOBHOCTI, BMIiCT BUIJISIAAB (parMeHTOBaHMM. Y BiIIOBigb
0y/10 po3p0o6IeHO HOBMIA MiAXifl, IKMii BK/IIOUAE OUMINEHHS TPpodiIo Big Bu-
MagKOBOTO KOHTEHTY, KpPiM MapTHEPCbKUX MOMili, BUPIBHIOBAHHSI KOIipHOI
raMu Ta Turorpadiku, a Takoxxk GopmMyBaHHS Bi3yaJIbHUX Cepiii — HaIIPUKIIA/I,
Kapyceseii 3 poTorpadisiMm okpeMoi mosii abo TeKCTOBMX IOCTiB, 1[0 PO3KPMU-
BalOTb Te, 1110 paHille 3aJIMIIaI0Cs JIMIIe 3a JAalITyHKaMU BUCTaBy [3].

Iyist rpadivHOil YacTMHM KOHTEHTY 0y/10 o6paHo rmoeaHaHHs doTtorpadiii i
Bi/leo 3 KOJTbOPOBUMM aKI[eHTaMM, @ TAKOK CITPOILeHO TUIorpadiky Ta 101aHO
IOAATKOBI HIPMUMTY 711 CTBOPEHHS €AMHO]I Bi3yaabHOI JTiHii. AKIIEHT pOOUTHCS
Ha YMTabeabHOCTI Ta BIIi3HABAHOCTI.

KoHTeHT-1U1aH TMOAi/IeHO Ha KiJibKa KaTeropiii: aHOHCH Tofiit, ¢oTo/Bimeo 3
110y, 3aKyJTiCHI MaTepiajay Ta BiATYKM ayoguTopii — 1ie m03BOJIsIE 36eperTu ecre-
TUYHY LJTICHICTb i BOAHOYAC Pi3HOMAaHITHICTb, 1110 He JTa€ HyAbI'YBaTH IJIsiAadaM.

Ocob6siBa yBara puIiIsEThCS BimeOKOHTEHTY — popmaTty Reels. Came 11i
dbopmaTy MalTh HAVBUIIMII TTOTEHIIia] IJIS OPraHiYHOro OXOIUIeHHS. Takuit
KOHTEHT J03BOJISIE IIsifaueBi «3a3MPHYTU» BCepeIuHy TeaTpy, BiAuyBIImn cedbe
YaCTMHOI TBOPYOTO Ipoliecy [5].

Tone-of-voice TeaTpy B coliaibHUX Mepexkax chOpMOBaHMIT HaBKOJIO imei
BimkpuTOCTi i moBipu. BimMmoBsirounch Bin madocy, TeaTpasbHe CITIIKYBaHHS
HabmKaeTbC 10 GOpMM IIOJEHHMKA — 3 TEeIUIMMM iHTOHAIisIMMU, aje 6e3
3aiiBoi (haMiJbSIpPHOCTi, 0COOGIMBO 1€ BasKJIMBO IJIS IJIsigada, SIKMii BTOMUBCS
Bif «MapKeTMHIOBOI MOBM» i IIIyKa€ MPSIMOTO KOHTAKTy 3 MMUCTELITBOM.

[TpocyBaHHSI He OOMEXYETHCSI aHOHCAMM. 3HAUHA yBara IMPUIIISETHCS
IOKYMEHTYBAHHIO MOJili: Bi3ya/ibHi 3BiTU 3 BUCTaB, iCTOpii 3 peneHsisimu. Lle
He JIMIIle apXiBHA MaM’sITb, ajie ¥ KUTTS KOM IOHITi, OCKIJIbKH, SIK y3Ke OyJI0 CKa-
3aHO, TeaTp He Mae€ IOCTIfHOTO perepTyapy, i MeBHi BUCTaBM B MOAIOHI 1MO-
CTAHOBIIi MOKHA ITOGAYNUTH Y T€aTPi BOCTAHHE. BapTo TaKOX 3a3HAYUTH, 110 B
TaKOMY KOHTEKCTi MyOstikallii cTaroTh CrIOCOO0M ITiATPMMAaHHS yBaru rismada
Mi3X ITOJIisIMM, OCOGJIMBO KOJIM ITepepBa BejIMKa.
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Lindposa cTpaTeris He € UMMOCh HiKCOBAHMM i ITOCTiAHMM, OCKiJIbKM BOHA
TOCTiAHO TeCTYeTbCSl, MOAUDIKYETbCS BiMIOBIMHO MO peakiiii Ta KOHTEKCTY
nofii, i Mae OyTM rOTOBOI O MBUAKMX 3MiH. [HYUKiCTh i aJanTUBHICTb €
rOJIOBHMMM TlepeBaraMu Majnx TeaTpiB y 1MdpoBOMY cepelOBUIIli, caMe TOMY
po6OoTa CIIPOIIYETHCS Y TTEBHOMY 3HAU€HHi, OCKiJIbKM BOHM MOXYTb IIBUIKO
pearyBaTH, 3MiHIOBaTH MiAXif i eKcliepuMeHTyBaTu 6e3 pusuky [4].

[IpocyBaHHS He3aJe€XHOrO0 TeaTpy B COLiaJIbHUMX Mepexax — Ie He
arpecuBHMII MapKeTMHT, a IMoOymoBa Bi3yaJbHOI MOBM, SIKa IIPOIOBIKYE
€CTeTUKY CIIeHM, a TAKOX CMJIbHOI CITiIbHOTH, SIKQ MOXe MTU uepe3 3MiHU
pa3om 3 TeaTpoM. Y Bumanaky 3 TeaTpom [IpamaTypriB coliiajbHi mMezia
CTaJIM TIPOJOBXKEHHSIM MMUCTEILLKOTO KeCTy: KOKHA My6JIikallis mpaifioe sk
HeBeJMKMII mepdopMaHC, KOXKeH Bi3yaJbHUII PSI SIK apXiBHUI e€JIeMeHT.
Taxkmii miaxia m03BOJIsSIE€ He TibKY CITiIIKYBATHCS, a 7 pO3BUBATU CTOCYHKU
MiX IJIggaueM i TeaTpoM, He TiJIbKM Ha CIeHi, [0 JoroMarae 36iJbImTi
OXOIUJIEHHS i 3aIiKaBjeHiCcTh. BapTo 3a3HAUMTH ¥ TOV (HAKT, [0 3 MOMEHTY
BBEI€HHSI HOBOI CTpaTerii, My mobaunan i MpuUpicT rasgadiB, caMme TOMY Iie
TiIbKY MiATBEPIKYE Te, 1[0 Hapa3i MIPOCYBaHHS Yy COIliaJIbHUX Mepexkax JJisl
TaKUX IHCTUTYLiJ € KpUTUYHO BasKIUBUM.
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KPEATUBHICTb Y MPOCYBAHHI NMOCAVT
IHAYCTPIi KPACU 3ACOBAMU SMM

I0nis KopoTueHko,

CTYeHTKa,

KuiBcpkuii CTONMYHNI YHIBEPCUTET
imeni bopuca I'piHueHKa

HayxkoBwuii kepiBHuk: T.10. Benodacrosa,
KaHIMIAT [eIaroTiuHuX HayK, JOI[EHT

In the digital era, where attention spans are shrinking and visual saturation is
high, creativity becomes the main tool in the online promotion of beauty industry
services. Permanent makeup, laser treatments, and other aesthetic procedures
require more than just showcasing results — they demand emotional connection,
trust-building, and immersive storytelling. Social networks offer the perfect space
for this blend of beauty and creativity, especially when fueled by interactive
content formats.

Keywords: creativity, beauty industry, SMM, social media, content, audience
engagement, interactive.

y4YacHi CIOKMBaui — 0COOMMBO MOKOMiIHHS Z Ta MiJieHianu — Gisbline He
C pearyioTh Jiuille Ha CTaTUYHI 306paxkeHHS «I0 i mic/st». BoHM mparHyTh
y4acTi, rpy, aBTeHTMYHOCTi Ta MIMOIIOro eMOlLiifHOTO 3amydyeHHs. Ileit mo-
MIUT CIIPUYMHUB 3POCTAHHS iHTEPAKTMBHOTO KOHTEHTY SIK IPOBiAHOI TBOPUOi
cTparerii. Bif BikTOpuH Ta irop 40 eMOIIiifHO 3apsiIKEHUX POJIMKIB Ta CTOPi-
TeJIiHTY — TaK HOBa XBWIS SMM-KOHTEHTY MEepeTBOPIOE MaCUBHUX IISIAAUiB
Ha aKTMBHUMX YYaCHUKIB. [HTepakTMBHiI popmaTy He julle po3BaXkaloTh, ajie
i HAaBYaIOTh, GOPMYIOTbH JIOSIBHICTb i TOHKO IPOBOASITH ayIUTOPiI0 yepes Bech
LUISIX KJIi€HTA — Bij 3a1ikaBJIeHHS 40 MOKYIIKM ITOCTYTY YU IIPOAYKTY [1].

Ha Ham norsisig, MOXKHa peKOMeHAYyBaTM [leKilbKa IiKaBMX, a TOJIOBHE
KpeatuBHUX SMM-dopmaTiB a1 MaiicTpiB Kpacu, 106 BUIIISITUCS cepep,
KOHKYPEHTIB i yTpuUMyBaTH yBary ayauTopii:

1. Cepis «OuikyBaHHS TPOTU Midy»

Lleit dopmar po3BiHUYe TOIIMPEHi TOMMIKOBI YSIBJIEHHS IIPO IpoIlle-
oypyu (Hampukiaf, «Jlasep myske Gosstue» abo «IlepMaHEHT 3aBXKIOM BUIVISIIAE
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HITYYHO»). MaiicTpy BUKOPUCTOBYIOTh TYMOPMCTUYHI KOHTPACTH, ITepebibiIeHi
Bi3yasibHi eleMeHTH ab0 TeKCTH, I1I06 CITPOCTYBaTH XMOHI ITepeKOHaHHSI, BOIHO-
yac npencTaBisiioun GakTy y IPY>KHbOMY, JOCTYITHOMY TOHi. [le 3MilHIOE [OBipy
Ta aBTOPUTET.

2. ASMR

Bimeo ASMR (aBTOHOMHA CeHCOpHa MepuiaHHA peakilisl) Hapasi € gyxe
MOMYJISIPHMMM Ha MpoOCTOpax iHTepHeTy. Lle 3amucu, ge BUKOPUCTOBYIOTh
HAOUyTAUBI MiKpodOHM, IIENOYyTh y HUX, MOCTYKYIOTh MEeBHUMM IIpe]-
meramu [2].

HocnimskeHHsT OpuTaHCbKOro YHiBepcuTeTy COyHCI BUSIBUIIO, 10 98% KO-
PUCTYBaUiB po3CIabISTIOTHCS ITiJT TaKi Bigeo, 82% BMMKAIOTH iX, 06 3aCHYTH,
70% 1030yBalOThCS CTPecy, a 38% HaMmaralThCs MMONermnTH 6ilb [3].

I B iHAyCTpii Kpacu IOLiIbHO BUKOPUCTOBYBATH TaKi ¢popmaTu. [Tpomony-
BaTM 3axOIUIIIOUMII ayZio OOCBif: LIYPXiT PyKaBMUYOK, HAHECEHHS MirMeHTY
neHssneM abo arulikaTopoM — 3BYK JOTUKY A0 LIKipH, TUXe KJIallaHHS Jiazep-
HOTO amapary abo 3ByKM KOCMETOJIOTiYHOTO 061afHaHHSI, M’IKe TTPOMOKAaHHS
cepBeTKaMM UM BaTHUMU AMCKAMM TOLIO.

3. Tytopian

VY cydacHiii KOMyHiKallii 3 ayauTopi€lo 0CO6JMBY IOIYISIPHICTD 300Y/IM
Bileo-TyTOpianu, e TMOKPOKOBO AeMOHCTPYETHCS MPOIeC BUKOHAHHS Ti€i
uy iHImoi 6’1Ti-mpolemypy abo BUKOPUCTAHHSI KOCMETMYHMX 3aco0iB. Lle He
nuie popmaT HaBUYaHHS, a ¥ iHCTPYMEHT CTBOPEHHS IOBipH, a TAaKOX (Gopmy-
BAHHS €KCIIePTHOCTI y CBiAOMOCTI MOTEHIiiHUX KITi€HTIB.

Jly1s1 MancTpiB Taki POJIMKM IEePeTBOPIOIOTHCS HA Bi3yasibHY Bi3UTIBKYy —
KJIiEHTM 6auaThb, SIK BiIOyBa€ThCS MPOLIeaypa, 3 SKMMM MaTepiajaMy ITPalioe
(daxiBellb, HaCKiJIbKY I6aiMBMi1 Ta mpodeciiiumii miaxin,.

4. Teimidikaris

3anyueHHSI ayguTOpii A0 B3aeMomii — HalKpamuii crocidé NpuBepHYTU
il yBary. BuMKopucTaHHSI TaKMX BiKTOpPMH, SIK «SKa ¢opma 6piB BimmoBimae
BaIlIOMY TUTIaXKy?» a60 «U1 TOTOBI BM A0 JIa3ePHOI emisIsiii?», po6JIsSITh ITpoIiec
MIPUITHATTS pillleHb BeceauM i KepoBaHMM.

KopuctyBauaM momo6aeThcsl OTPMMYBATM I1€pCOHAJi30BaHi BiAIOBii,
a (popmar opraHiyHO IMiJABOAUTH M0 PEKOMEHAIliN IIOJ0 MOCIYT 6e3 TUCKY.
Terimidikaliist 3avimnae 1ikaBicTb i 3a6e3reuye M’SIKMIi 3aKIUK 10 Oii [4].

5. UGC KOHTeHT
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OmHMUM i3 HaAMOIMBIN AMHAMIYHMX Ta OpPTaHIYHMX TPeH[iB y cdepi SMM-
MPOCYBaHHS € KOHTEHT, cTBopeHuit kopucrtyBauamu (UGC — user-generated
content). Y 6’10Ti-iHAyCTpii 11e71 popmar Bizmirpae ocobaMBY posib, amKe JO3BO-
JISI€ TIOTEHIIiiHUM KJIiEHTaM M00aYnTH He «IVISTHCOBY» KapTUHKY, a peaabHUit
pe3y/bTaT peaibHUX JII0JIe.

UGC cTBOp1o€ edeKT IOBipH, OCKIJIbKM CydacHa ayauTopis Aenai GisbIine
OpieHTYeThCS He Ha OQilliiiHy peKiIaMy, a Ha BiITyKy JIFOMIEi, iX BpakeHHsI Ta
neMoHcTpalii pe3yabTaTiB. Komu KiieHT ginuThbest GOTO cBOiX HOBMX GpiB 260
BiZleo-peakKIli€lo Mmic/as Ja3epHoi MpoIeaypu — e He MPOCTO KOHTEHT, 11e JKU-
BUIt TOKa3 SIKOCTi OCTYyTH [5].

OTxe, 1 MiABUIIeHHS eeKTUBHOCTIPOLIeCy TPOCYBaHHSIOCIYTiHAYCTPil
Kpacu BaXJIMBO 3alpPOBAKyBATU KPeaTUBHUIA MiXi[l, BiC/IiAKOBYBAaTU HOBI
TeHJeHIIii Ta MPOBOAMUTY iXHIO alrpoballiro y 3a3HaueHiit cgepi.
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PO3POBKA BI3YAAbHOI AMAEHTUKU
TA IHOOPMALLIMHUX MATEPIAAIB ANS
NPOMOLLIT BPEHAY

Codis Jlenex,

CTYIEeHTKa,

KuiBCbKMI1 CTOMMYHNUI YHIBEPCUTET
imeni bopuca I'piHueHKa

HayxkoBuii kepiBHuK: B.B. Biacos,
BMK/Ia a4 Kadeapu pekaaMu Ta 3B’I3KiB
3 TPOMaJChKiCTIO

The paper highlights the concept of visual identity as a key element in bran-
ding. It explores the structure and functionality of corporate style and analyses
the role of logos, fonts, colour schemes and slogans. Modern design trends and
the importance of multisensory approaches in brand communication materials
are also considered.

Keywords: visual identity, logo, brand, corporate style, slogan, visual com-
munication.

XXI cTomiTTi pekiamMa He MPOCTO CYNPOBOIKYE Hallle MOBCSIKAEHHS —

BOHA aKTUBHO (HOpMye CMaKy, 3BUYKM, €CTETUUHI OPi€HTUPU ¥ HaABiTh
crioci6 mucaeHHs. Y TaKOMY HacuMueHOMY iHQopMalliifHoMy cepemoBuili edek-
TUBHE ITPOCYBAaHHS TOBAPIB i MOCIYT HEMOXK/TMBE 63 BUPA3HOTO, BIIi3HABAHOTO
BizyasmbHOrOo 06pasy. Ilif BIIMBOM 11bOTO, 3pOCTA€ 3HAUEHHS Bi3yasbHOI aii-
IEeHTUKU — I[IJTICHOI CMCTeMMU, SIKa 3a JOTIOMOTOIO Bi3ya/IbHMUX 3aCO0iB TPAHCIIIOE
ceHcy OpeHAyY Ta BUOYIOBYE 3 HUM €MOLIiiHNI 3B’SI30K.

HuHi MOHSTTSI cyyacHOTO OpPeHAMHTY Ta Bi3yalbHOI aiileHTUKU PO3yMi-
€ThCS SIK CYKYIHICTh Bi3yaJIbHUX, BepOAJIbHUX i HEBEpOAJTbHMUX €JIEMEHTIB, 110
pa3oM GopMYIOTh YHiKaIbHMIT 06pa3 KOMIIaHii, 3a06e31meuyioTh ii Blli3HaBaHiCTh
i CIpUSIIOTh OBrOTPUBAJIOMY KOHTAKTY 3i CHOKMBa4yeM. [I0 Takux eeMeHTiB
HaJIeXXaTh: JIOTOTUII, KOJTbOPOBa Maitpa, mpudt, rpadika, dororpadii, nmusaita
YIIaKOBKM, peKjaMHi MaTepiajiy, a TaKOX CTUJIb KOMYHiKallii. BoHu cTBOpIO-
I0Th €IVHY Bi3yaqbHy MOBY OpeHIY — 3p0O3yMisny, IpMBabINUBY i BIli3HABaHY.
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Y BITUM3HSIHOMY HayKOBO-IIpo(deciiiHOMY IMCKYypCi TepMiH «aiiIeHTUKa»
TPAKTYETHCS SIK KOHLEMNTYaJTbHO BMOYAyBaHA CUCTeMa eJeMeHTiB OpeHI0BOi
iTeHTUYHOCTI, SIKa OXOTIJIIOE He JUIlle TPAAMILiViHI HOCII (JIOTOTUT, KOJIbOPU,
mpudT, momirpadist), a i uudposi maatdpopMu — BebcaiiTH, MOOITbHI 3aCTO-
CYHKM, CTOPiHKM B COLIia/IbHUX MepeXax [2, c.5]. Yci 11i KOMITOHeHTM MTPalol0Th
y3To/IKeHO0, GopMyIouM BIlisHaBaHe o6/nuust 6peHay B iHGopmaliitHoMy ITOTi.

Ornspaouy HAyKOBY JIiTepaTypy, MU [IiilUIM BUCHOBKY, IO ITOHSITTS
aliIeHTUKM YaCTO BM3HAUAETHCS SIK CMCTeMa Bi3yaJbHUX CUTHAJIiB, 1[0 KOAYE He
JIMIIe CTUITICTUYHI 0COBJIMBOCTI, a ¥ iiHHOCTI 6peHAy. 3okpema, O. [llaHapeHKO
Ta B. Ko3aueHko B. HarosioImrywTh, 10 aiileHTKa Ma€ He JiMille TeXHiuHe 4u
MapKeTUHTOBe MpU3HAUYeHHSI, ajie i1 BUKOHYE BaXK/IMBY COIlia/ibHy QYHKIIiI0 —
dbopmye 06pa3 6peHAY SIK Cy6’€KTa KOMYHIKallii, IKMii TOBOPUTH i3 IiTbOBOIO
ayJIUTOPi€r0 3p03yMiJiolo, MpMBabIMBOIO Ta BITi3HABAaHOI MOBOIO [4, C. 25].

CTpykTypa Bi3yaJqbHOI aiiIeHTUKU TIOAIISIEThCS Ha KiJbKa PiBHIB: Bif,
6a30BMX — JIOTOTHUIT, KOJTbOPU, MIPUGTU — A0 CKIAHIIINX, 30KpeMa CTVITiCTUKI
dororpadiit, kommosuiiii mosirpadiuamx MaTepiais i HABITh AM3aiTHY YITAKOBK.
Hanpukiian, nu3aiid msimky Nestea, e CTW/Ii30BaHMI IMCTOK TTiJT BEIMKUIA a-
Jiellb — 1@ YacTMHA HeBepOa/IbHOI imeHTUYHOCTI, SIKa MiICUII0E BPakeHHS Bif
MPOAYKIIii Ta 3aK/IaJla€ YHiKaJIbHY TaKTWJIbHY XapaKTepuCTuKy OpeHpy [3]. Lie
MpUKIa epeKTUBHOTO MY/IbTUCEHCOPHOTO IMiIX0my, [0 HabyBa€e aKTyaJbHOCTI
B YMOBaX HaJyIMIIKy Bi3yaJbHOrO KOHTeHTy. Po3pobka dipmoBoro ctuiio €
MIpO1IecoM, SIKMiA Iepedauae He Jiuiiie ecTeTuuHe 0oOpMJIEHHS, a ¥ CTpaTeriuHy
KOHLIeMIIito0. 3a Bu3HaueHHsIM B. TyBaToBOi, GipMOBMIi CTUIIb — 1€ BUKOPUCTAHHS
€IVIHUX TIPUHLINIIIB 0pOpMJIEHHS TS BCiel KOMYHIKAIIiiiHOI AisSUTbHOCTI GpeH/y,
SIKi 326€e3MeYyI0Th Bi3yaabHY ITiICHICTb i BITi3HABAHICTS [6, €. 77-78].

HeBin’eMHOI0yMOBOI0 e(DeKTUBHOI aiiIe HTUKY € TPUHIIUITKOHCUCTEHTHOCTI
(IOCJIiIOBHOCTI) — KOKeH HOCiii iHdopmalilii, Big JjoroTumna a0 Bi3sMTHOI KapTKu,
Ma€ TPAaHCIIOBATY OAHY i Ty K CUCTeMY IL[iHHOCTeJ i Bi3yaJbHUX KOOPAMHAT.
Hampuknag, Bimomuit cioran 6penmy Snickers «He ranbmyit — 3’k Snickers»
BUKOPUCTOBYETHC SIK Y TeIEeBi3iliHil pekiami, TaK i Ha YITaKoBILi, TOCUITIOI0YN
BIi3HABaHICTh i Gopmytoun cTabinbHMIT 06pa3 ToBapy [7].

AKTyanbHi TeHJeHIlil y Au3aliHi BKa3ylOTb Ha TOCTYIIOBMII BifXin Bif
HaJMIipHO CKIaJHMX KOMIIO3ULLiVi A0 MiHIMa/lIi3My, THyYKMX MOJLY/IbHUX PillleHb
Ta TunorpadiyHoi uncrotu. Ilpuknamom € pegmsaitH joroturniB Mastercard,
Love Cyprus i Zip, e KJII0OUOBUM € BUKOPUCTaHHSI TeOMeTpUUHUX hopM, Hallla-
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pPYBaHHSI €JIEMEHTIB, a TAKOX SICKpPaBMX KOJIbOPOBMX aKI€HTIiB, afalTOBAHMUX
st uudpoBoro cepenosuina [1, c. 32].

VcminmHi Keiicu 1eMOHCTPYIOTb, IO HaBiTh OJIHA JTiTepa ab0 CMMBOJI MOXKYTh
CTaTM Mapkepom OpeHy — 3a YMOBM MPABMUIbHOTO TTO3UITIOHYBaHHS i AM3aiiH-
MiATPUMKU. ATiIeHTMKA 3HAYHOI MipOI0 3aJIeXKUTh TaKOX BiJ TuUorpadiku.
SIK HarosomyeTbesl y (haxoBiit iTepaTypi, UMTAOGENbHICTD, PUTM i IIPOCTOPOBE
pPO3MillleHHSI TeKCTy Oe3mocepeAHbO BIUIMBAIOTb HA CIPUIHSITTS Bi3yaJbHOTO
MOBiJOMJIEHHS. AileHTKa € TUM (PaKTOpOM, SIKMI1 HEIIOMITHO, ajie MOTYKHO
BILIMBAE Ha Te, UM 3a/TUIINTHCS BidyaabHUIt 00pa3 6peHmy B mam’sTi [5, c. 97-103].

OTke, po3pobOKa Bi3yaJbHOI aiAeHTUKM BMMAra€ ITMOOKOrO PO3YMiHHS
CTpaTeriyHMX Iiijieit 6peH.y, TICUXOJOTii CroXkuBava Ta MPUHIUITB iH(Op-
MalifiHOro Au3aiiny. [ e(eKTUBHICTh 3a/IeXKNUTh Bif, 3JATHOCTI CUHTE3yBaTU
rpadivHi, CEHCOPHI ¥ eMOIIiliHi eJleMeHTH y IiJIiCHY iTeHTUYHICTb, sIKa Oyme
pe30HyBaTH 3 LIiHHOCTSAMM Li/IbOBOi ayauTopii. [Ipogymani indbopmaiiiHi ma-
Tepiasm — Bi3UTKM, Gpoirypu, Be6-caiiTu — CTaloTh iHTepdeiicom MiX OpeH-
IIOM i KJTIEHTOM, a OT3Ke TTOTPeOyITh MaKCUMMAaJIbHOI yBaru A0 3MicTy i hopmu.
Came edeKTMBHO BMOymyBaHa aiileHTUKA He JIUIIe MiJCUITI0E MapKEeTUHTOBY
BILUIMBOBICTb, @ Ji CIIPMSIE CTBOPEHHIO TOBTOTPUBAIMX €MOLIMHMX 3B’SI3KiB MiX
OpeHIOM i 10T0 IiJTbOBOIO aYAUTOPIEIO.
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COLLIAABHI MEAIA IK IHCTPYMEHT
®OPMYBAHHS KOHKYPEHTHOI
NEPEBATU B B’IOTI-IHAYCTPIi

(HA MPUKAAAI KOMMAHIT

«SHOP MANICURE»)

Katepuna MockajieHKko,
CTYLEeHTKa,

KuiBCbKMII CTOMMYHNUI YHIBEPCUTET
imeHi bopuca I'piHueHKa

HaykoBwuii kepiBHUK: 1.10. AdpaHacbeB,
KaHOMUIAT iCTOPMYHMX HAYK,
DOIEHT

In today’s business environment, social media is becoming a key tool for
creating, maintaining and strengthening competitive advantage. This is espe-
cially true for the beauty industry, which is actively adapting to digital
transformation. A striking example is Shop manicure, a Ukrainian company
specializing in the distribution of products for nail technicians and beauty salons.
Its uniqueness lies not only in its wide product range, but also in its positioning as
an expert in the industry: the brand offers not just a product, but also knowledge,
experience and support.

Keywords: social media, beauty industry, digital marketing, Instagram,
visual content, e-commerce, Shop manicure, content marketing

peH, YCIIIIIHO BUKOPMUCTOBYE COIliaJibHi Mefia, 30KkpeMma IHcTarpam,
E TikTok Ta ®eitcOyK, IK IaTGopMM IJIs B3a€EMO/Iii 3 ayAUTOPi€0, IeMOH-
cTpanii mpoaykilii Ta ¢opmyBaHHSI OpeHAy. KOHTeHT KoMmIlaHii moemHye
iHpopmMaTuBHICTL (OTJIAAM, TIOpAaAM), €CTeTUKY (Bi3yalbHi pillleHHS, CTWIb
OpeHIy) Ta eMoOIliiiHe 3a/JlydeHHsT (BiATYKM KJIi€HTiB, iHTepakTuBu). Hampu-
K1az, Reels-Bifeo 3 TexHikamMu HaHeCEHHS Te/ib-JIaKy abo CTOpi3 3 naitdxakamu
111 MaycTpiB GOpMYIOTh JOBipy Ta IMiABUITYIOTh €KCIIEPTHICTbh OpeHy B 0Uax
ayauTopii. 3a JOMoMOrow Hux GopMaTiB CTBOPIOETHCS Bi3yasbHa I[iHHICTb i
dbopmyeTbcs TOBipa 40 GpeHAy, IO € KIYOBUM UYMHHUKOM IS 3aTyU4eHHS
HOBMX KIIi€HTIB|[1].
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He MeHII Ba)k/IMBOIO € Bi3ya/ibHa MOCTiIOBHICTb, SIKA MiJCUIIOE BIIi3-
HaBaHicTh 6peHay. Komopucruka, ctuib dortorpadiii, putm myoJtikaliiit — yce
1le CTBOPIOE IIiTicHMIiI 06pa3 Shop manicure SIK Cy4acHOTO, BiIKPUTOIO 10
CITIJIKYBaHHS 6peHay. KoMraHist TakoK e(peKTMBHO BUKOPUCTOBYE iHCTPYMEHTH
Instagram Shopping Ta dyHKIIit0 3amMmoBJieHHs B Direct, 1110 CKOpouye MUISIX KTi-
€HTa BiJi Teperasay KOHTeHTY 10 MOKYTIKMU.

AHasti3 KOHKYpPEHTIB IOKa3sye, 110 CXOxKi KOMITIaHil — SIK YKpaiHCbKi, Tak i
MixkHapopHi (Hanmpukian, Kodi Professional, Born Pretty, Oxxi Ta iH.) — TaKOX
BUKOPMCTOBYIOTh IM(POBi KaHamM Ay MpocyBaHHS. 30Kpema, Ha TikTori
3pOCTa€E MOMYJISIPHICTh KOPOTKUX Bimeo 3 nail-musaitHamu, Tomi sik ®eiicOyk
a1yrye miatGopMoro s CHibHOT, akiliii. KimtouoBum enementom SMM-cTpa-
teriit € UGC-KOHTeHT (user-generated content) — mocTu Ta Bizeo, CTBOpeHi ca-
MMMM KiTieHTaMu. Bimomi 6’10Ti-OpeHIy aKTMBHO 3a0XOUYIOTh CBOiX ITiAImc-
HMKiB O CTBOPEHHSI KOHTEHTY i3 3raJikoio 6peH/y, BUKOPUCTOBYIOUM XEIlTerH,
MapadoHM Ta posirpairi. Lle go3BosIEe He JuIIe MiABUIIUTY OXOIIEHHS, a i1
Mo6yIyBaTy CIiJIbHOTY HABKOJIO OpeHy — IO ChOTOAHI € OMHMUM 3 TOJIOBHUX
HeMaTepiaJbHUX aKTUBIB[2].

[le omyH BaskMBUit HArpsiM — iMdpoBa TpaHchopMarlis 6i3Hecy. Kommasii
nail-cepu BIpoBaIKyIOTh €-commerce-pillleHHsI: 3pyYHi OHJIalH-MarasyuHu
3 agarnraiiiero mig Mo6inbHi puctpoi, CRM-cucremu, 4aT-60TH, GyHKIIi10 6pO-
HIOBaHHS, iHTerpaiito 3 Instagram Shop.[3]

Shop manicure, 30Kkpema, Bxke peaizyBaaa MOXK/INBICTh 3aMOBJIEHHS Uyepes
Direct, a TaKOX ITporpamy JIOSIZIbHOCTI, 1110 A03BOJISIE BiICTEXYBAaTH iCTOPiIO MO-
KYIIOK i IPOIIOHYBATy [IePCOHai30BaHi 3HIKKNU[4].

V BinmoBiab Ha r1106aIbHI BUKJIMKA — SIK-OT 3POCTaHHSI KOHKYPeHIIii, 3MiHa
TOBEJIiHKM CIIOKMBAua, aKTMBi3allid MapKeTIUIelCciB — KOMIaHii mepexodsThb
IO aHATITUKM KIi€HTCbKOI IMOBediHKU. Lle cTae MOXX/IMBUM 3aBIOSIKM BIIPOBA/I-
skeHHI0 CRM-cucTeM, sIKi T03BOJISIIOTH He Jiniie 30epiraTii KOHTaKTHi JaHi, aie i
aHaJi3yBaTy 4aCTOTY ITOKYIIOK, TUIIOBI 3alIUTH, peakLii Ha mpomoliii. Lle cyTTeBO
MiABUIIYE piBE€Hb CEPBiCy, MO € KPUTUYHO BAKIMBUM Y TEPCOHATI30BaHiN
6’10T1i-cdepi[5].

TakuM 4UMHOM, colliajbHi Mepexi y cdepi Kpacu — 1ie BXe He MPOCTO
KaHaJI po3Bar abo iHCTpyMeHT pekiamMu. Ile — moBHoIiHHA TIaTdopMa IJIst
peasisaliii cTpaTeriyHMxXx MapKeTUMHTOBMUX 3aBlaHb: CTBOPEHHS JIOSUIbBHOCTI,
MO3MIiIOHYBaHHSI OpeHy, OMepaTMBHOI B3a€MOIii 3 KJIi€HTOM i 3pOCTaHHS
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nponaxkiB. Ha mpukinazai Shop manicure Mmu 6aumMmo, SIK HaBiTh JIOKAJIbHMUIL
O6peHp Moke eDeKTMBHO BIIPOBAIKyBaTH iHCTpyMeHTH digital-mapkeTuHTYy,

BUOYIOBYBAaTM [TOBrOCTPOKOBY KOMYHIKaIlil0 3 KJIi€HTaMM Ta pPO3BMBATU

BJIACHY CITIJIbHOTY.

Takum 4MHOM, coliiajabHi Mefia B 6’10Ti-cdepi — 1e He juie Mpo KOH-

TEeHT, a MPO CUCTEeMHMII MiaxXia mo dbopmMyBaHHSI KOHKYPEHTHOI IepeBaru,

6a30BaHOI Ha iHHOBAIIiTHOCTI, IMdpoBisallii Ta KOMYHiKaIlii 3 ayAUTOpi€IO.
Kommnanig Shop manicure ycITinmrHO AeMOHCTpPYE, SK JIOKAJbHUII OpeH[

MOXe IIOCIiCTM TifiHe Miclle Ha PMHKY, 3aCTOCOByuUM SMM 4K yacTuHy

CTpaTeriyHoro MapKeTUHTY.
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3ACTOCYBAHHSA HOBITHIX KPEATUBHUX
®OPMATIB Y KOMYHIKALYII MIA YAC
BIMHW (HA MPUKAAAI MPOEKTY
«MAIY-O-TAIM LWKIABHI AITU: KUTB»)
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The article is dedicated to a study of the communication strategy and
practice of the Kyiv city government’s project «IIniu-o-nniu wkinoHi nieu: Kuig».
The main communication platforms, innovative and creative approaches in the
dialogue between the government and citizens were identified and the target
audience was segmented. The relevance of the content for the school students
was assessed through the development of a SWOT-analysis of the project’s
TikTok page.

The result of the study is a new communication strategy and practice, aimed
at creating diverse and creative content for the children and teen audience by
using modern technologies.

Keywords: communication, Kyiv, sport, children, teenagers, TikTok, trend.

repiop, BiifH Ta BiliCbKOBMX KOHMJIIKTIB 3aBXXIM HAA3BUUAITHO BasK/IMBO,

y HeoOXiTHO, OIepaTMBHO MOC/TiIKyBaTy CTPATETIIO i TAKTUKY KOMYHIKaIlii

MiX BJIa[IOI0 Ta I'POMAaIChKiCTIO, OCOOIMBO HOBITHI TeXHOJIOTIi, hopMaT IIbOTO

crinkyBaHHS. Ha nmouatky mtotoro 2024 poky KuiB goyumBcst 10 POEKTY «I1miu-

O-IUTiU BCeYKpaiHChKi IIKiJIbHI JIirM» — HaliMacIITabHIlIMX CIIOPTUBHMX 3MaraHb

cepen, miTeit Ta miMTTKiB [1] As momynasipusalii CropTy, 3JJ0POBOTO CIIOCOOY
SKUTTS cepef, IKOJISIPiB Ta MTOKpallleHHSI CHOPTUBHOTO iMiIKy MicTa.

B ymoBax moBHOMAcIITa6HOI BiliHM ITPOEKT CIIPUSIE MOKpaIleHHIO (Gi3ny-
HOTO Ta MCUX0eMOIIi/iHOTO 3I0POB’SI yKpaiHCbKOi Monoi. KomaHAHMIT CTIOPT
PO3BMBAE COIia/IbHi HAaBMUUKM, IO HEOOXimHi I/ 3MillHEHHS CaMOOLIiHKM
Ta MOJIETIIEHHS CUMIITOMIB CTpeCy, SKUIlI € HEMUHYUYMM HACTiIKOM >KUTTS
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y HebOe3MeyHMX YMOBAaXx: ITiJl Yac paKeTHMX Ta IIaxegHUX 3arpo3s, BiJl BTpaTu
O/1M3bKUX Ta JOMY, BUMYIIIEHO1 Mirpailii Tomo. TakoxX 11e MOK/IMBICTb IJIS [Ti-
Teli-IiepeceieHLiB afanTyBaTUCh 40 HOBMX YMOB B iHIIOMY MiCIii.

OCHOBHMMM KOMYHiKaIliliHMMM MaiifaHuMKaMM € CTOPiHKM B COIliaJIbHUX
Mepexax: Facebook, Instagram, TikTok Ta mecenmxkepi Telegram. 3araibHa
KiJIbKiCTb ITiATIMCHNUKIB CTAHOBUTD MOHAS 2,5 Tic. LiboBYy ayauTopito MokKHA
PO3OiMNUTY 32 TPbOMA KaTeropissMm: IIKOJSIPi, iXHi 6aTbKM Ta CIIOPTUBHI Tpe-
Hepu/BuKIagaudi micta Kuepa. 3amyuynTy MIKOSPiB 10 B3a€EMO/Iii 3 KOHTEHTOM
CKJIagHilIe, agxke, 3a3BUUali, iX [iKaBUTh pO3BakKa/IbHUI JKaHp, a MeCeHIKepu
BUKOPMCTOBYIOTHCS JIJISI CITIIKYBAHHS 3 APY3SIMU Ta GIM3bKUMMU [2], TOK BapTO
IeTasbHille JOCTiINTY MeIiallpoCTip, B IKOMY BOHM ITepeGyBaioTh.

OpnHieo 3 HaNMOMYMSPHIMINMX cepel MOKOJMiHHS «Z» («3eT») Ta «Alpha»
(«Anbdar) €, 1Kk Bimomo, rtatdopma TikTok, opieHTOBaHA Ha PO3MIIlIEHHS MY-
3UYHO-TAHIIOBAJIbHOTO T T'YMOPUCTUUYHOTO KOHTEHTY. [CHYIOTh IOCTiI>KeHHSI,
0 BM3HAYAIOTh: AiTM Ta MimaiTku 11-17 pokiB mpoBoasTs y TikTok mo 2-x
TOOMH CBOrO LIOJEHHOTO Yacy [3]. prHTyIOqMCB Ha JAHOMY CYIKeHHi, AJs
cropiHky «Ilmiv-o-1uriv mKinbHi jtirn: Kuis» 6ymo npoBegeno SWOT-aHaitis.

3’s1cyBasiocs, 110 CTBOPEHA paHillle KOMYyHiKalliliHa cTpaTeris npu3sene o0
HU3bKOI 3aJIy4eHOCTi ayauTopii. AGM YHUKHYTM 1Ii€i cuTyallii, 6y/o 3ampormo-
HOBAHO i/1el0 CTBOPEHHSI KOHTEHTY 11 ayAUTOpil IIKOISIPiB, BMICT SKOTO CTa-
HOBUTD iCHYIOUMIA BifleOMeM Ta OPUTIHAIBHUIA MiANUC 3 XUTTEBOIO IJIs1 CIIOP-
TCMEHiB CUTYalli€l0, BUK/IMKAIOUM B ayAUTOPii iHCAT Ta eMOlliliHe 3a/TydeHHSs.

MeTOl0 BUMKOPUCTAHHS KpeaTUMBHOIO KOMYHIKaIlilfHOTO TiAXOoy €
MiJBUILEHHS] aKTUBHOCTiI KOPUCTYBaUiB, TOOTO BUKOHAHHSI UiTKOTO QJITOPUTMY
Iifi: meperJisif Bijleo IeKiabKa pasiB, HATMCKaHHS «IaiiKy», HallMCaHHS KOMeH-
Taps Ta HaACWJIAHHS KOHTEHTY iHIIIOMY KOPUCTYBauy, B SIKOTO BiH TaK Camo
BUK/IMUE eMOLliliHMI Tpurep.

3a pesyibTaTaMy ABOX TUKHIB Oysia ITpoaHai3oBaHa CTAaTUCTMKA ITOLIN-
peHHsI KOXHOro pgomucy Ta Bimeo. s aymmuropii TikTok HajiiikaBimmm
BUSIBUJIOCH BiJle0 3 BUKOPUCTAHHSIM BifleoMeMy 3 «BaMITipOM» YBaru — KOTOM.
O6pa3 KOTiB YaCTO BMKOPMCTOBYIOTH JJISI €MOIliifHOTO 3aJyuyeHHs IJIsSIauviB,
aJiKe BiH He BUK/IMKA€E€ HEraTMBHUX eMOIlili, a HaBIIaku, 3MYIIIY€E CIIPUIIMaTu
iHpopmarmiiituuit MaTepiaJ MeHII MPUCKIMINBO. 3aBASIKM TOMY, IO Y Bimeo
0y/10 BUKOPMCTaHa TPEHI0Ba, HA MOMEHT PO3MIillleHHS, My3YHa KOMIIO3MIIisI,
po6ota anroputmiB TikTok cripusiia MBUAKOMY PO3IIOBCIOIKEHHIO KOHTEHTY.
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g crabinbHOTO 306iMblIeHHS 4MciIa MianucHMKIB SMM-cheniazicTam
MPOEKTY «ILMiv-o-TIiu mKiIbHI JirM: KuiB» peKoMeHI0BaHO MHPOIOBXUTHU
po6OTY 11010 HOBOi KOMYHIKaIIi/fHOi cTpaTerii Ta MpakTUKM, IPYHTYIOUMCh Ha
YiTKOMY C€rMEHTYBaHHi ayauTopii, BUKOpMUCTAHHI AOIiIbHOTO tone of voice,
IOCTi/I>KeHHi TCUXO0JIOTiI KOPUCTYBauiB Ta TPeHAOBUX TEHEHIlisIX KOXKHOI i3
HasIBHUX COIIMEPEX.
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KPEATUBHA PEKAAMHA KAMMAHIA
YKPATHCbKOTO BISHECY (HA MPUKAAAI
BPEHAY «CHER'17»)

Kpicrina IIpyc,
CTyIeHTKa, KuiBCbKMIT CTOIMYHMI YHiBEpCUTET
imeHi bopuca I'piHueHKa

HayxoBwuii kepiBHUK: A.C. CiHbKO,
BUK/Iagau Kadbeapy pekiamu Ta 3B’I3KiB
3 TPOMaIChKICTIO

Theses for participation in the I1I International Scientific and Practical Online
Conference of students, graduate students, young scientists and practitioners
«CREATIVE INDUSTRIES: MODERN TRENDS» are presented. The development
of Ukrainian business through creative campaigns is investigated. The tools and
methods used in the strategy of the brand «CHER ‘17» are characterized.

Keywords: advertising, marketing, brand.
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Cy4yaCHOMY CBiTi, ITic/II TIOYATKy MOBHOMACIITAOHOTO BTOPTHEHHS 24
yHIOTOI‘O 2022 poky, B YkpaiHi sMiHmIoCh GYKBaJbHO BCe — Bin Mefia-
MMPOCTOPY IO HOBUX YMOB XUTTS. HacTaB MOMEHT, KOlMM YKPaiHCbKi KOMITaHii
CTaM KOPUCTYBATUCh OiMbIIMM MOMMUTOM Ta IOYaIM 3’SIBJISITUCH TiIHi asib-
TepHATUBY )1 3aMiHM iHO3eMHUX OpeHiB. Came TOfi JTOKa/JIbHi BUPOOHUKM
OIISITY CTaJIM BUXOIUTYM HA HOBUII piBe€Hb, KON OibINi iHBeCTUIIii 3aKIaman
6e3rocepeIHbO B MapPKETUHT Ta IMOOYIOBY SIKiICHMX Ta e(PeKTUBHUX KOMYyHiKa-
1Ii¥1 31 CIIOKMBaUeM.

OpHuM 3 Takux € ykpaiHcbkuii 6peHp onsry «CHER'17». IIporoHyemo
Ha TMPUKIaAi OgHi€li 3 MapKeTUMHIOBMX KaMIIaHii 1[bOro OpeHOy PO3TISTHYTHU
pPO3BUTOK ePeKTUBHMX KOMYHiKaIlliit. 3arajom 6peHp 6ys0 3acHoBaHO y 2017
portii cim’eto 6yorepiB TetsiHotw ITapdinbeBoto Ta IBaHoM Kpumranem. 3i ciB
ponuHH, 6i3Hec Oy7I0 3aCHOBAHO HA CyYyaCHUX MPUHIMIIAX MapKeTUHTY, KU
3a7Iy4a€ ayAuTOpil0 3a JOMOMOTroI0 HeCTaHJAapTHUX Ta CydacHMX imeit. 3aB-
OIKM iHHOBAIiMHMM iHCTpyMeHTaM Ta edekTuBHUM KammnaHisMm «CHER'17»
CTaB BiIOMMM [IJISl pi3HUX CEI'MEHTIB ayAuTOPii, a ToYajioch yce 3 eraTaskHOi Ta
MIPOBOKATMBHOI KaMIIaHii, sika Maja Ha3By «Tbosouka». YBary rpoMaacbKOCTi
SKiHOUOi 0COOGMCTOCTi Ta i CIIPUITHSTTS B CYCITi/IbCTBI.

V kBiTHi 2023 poKy 6peH/, BIiepiiie MPOBiB MacIITaAOHY peKIaMHY KaMITaHiio
y BUIJISIZi KOPOTKOTO ITPOBOKAIliifHOTO Bifeo. [I0 311 0MOK JOTyIMINCH ITyOTiuHi
0COOMCTICTh 3 MiJIbIOHHOIO ayIMTOPi€I0 B COLliasbHilit Mepexi Instagram, ce-
pen sSIKMX cama criB3acHOBHMII Gpennmy TersHa IlapdinbeBa. 3a ciokeTom
PeKJIaMHOI'0 POJIMKa, SIKMi1 IOMIMpIOBaIM 6e3mocepeqHbO B COLaIbHii Me-
pexi Instagram, repoiHi BUCMiIOTb CTEPEOTUIIM PO Te, SIK CydyacHe CYCHiJib-
CTBO CITpMitMaE yCIilHUX XiHOK. Ha pycyHKy 1 mogaHo ¢pparMeHT IIbOTO Biieo
[CHER 17 Kpaca BpsiTy€ CBiT].

JIroay OOiMMINCS Ha TUX, XTO 3p0O3yMiB BKJIaJeHUI1 CEHC Ta Ha TUX, XTO
TIOBEPXHEBO CIIPUIHSIB TEKCT i He 3pO3yMiB CyTHiCTb. bpeHJ OTpuMaB KyIly
THiBHMX KOMEHTapiB Ta BUCIyXaayu 6araTo KPUTUKHU Y CBiit OiK.

“KputiKa — posmisih SIKOroch SIBUINA, IpeaMeTa, 0co0u; Moro aHajis ta
OIliHKa 3TiIHO 3 iCHYIOUMMM HOpMaMu, MacIITabaMu, IiHHOCTSIMM” [2].

Peknamua arentisi «DramaQueen» Ta 6peHA BUPILIMIN, IO YKpaiHChKe
CYCITiIIBCTBO BXXe TOTOBE [0 TakOi pekjiamMy, IMPOTe JOCUTh HeCTaHAapTHAa Ta
IIOKYIoYa, 60 BUCMilO€ HaJAMKTOBAHi CYCITiIbCTBOM HapaTMBH, IIOIO0 SKiHOY-
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HOCTi. | BHAC/TiZOK 3iIIITOBXHY/NUCS 3 TUM, 110 AesKi IIsiadi He 3unTaIu 3aKja-
I€HOTO CeHCY, T06aumMIn 06’eKTUBI3alIiI0 JKiHOUOT Kpacy i KpUTUKYBaIN OpeH I
3a peKjaMy 00pa3IMBMUX KIIillle.

PucyHox 1

Uumasio XTO Hapikae, 110 ipOHisI He BiACAiAKOBYETbCS B 3aKJIafeHUX
ceHcax pO3pPOOHMKiIB. 30KpeMa, aKTMBHI KOPUCTYBaui B KOMEHTapsSX OO0
BiZeo B colliaJibHIMi Mepexi 3a3HavyalTh, IO B YKpPaiHCbKili MOBiI HeMae
CJIOBA «ThOJIOUKA» i MPOTIOHYIOTh HA3MBATU MOJIOAMX IMPUBAGIMBUX KiHOK
«TIeJII0CTOYKAMM» ab0 «BPaHIIIHIMM POCMHOYKaMM». VIMOBipHO, KOMMaHiI0
HaMarajamch mo6yayBaTy Ha «60JTi» MOTEHIiTHUX KITi€EHTIB, OJTHAK B pe3y/IbTaTi
1le TIPM3BeJIO 0 MacIITabHO1 KpM30BOi cutyarlii. PR-MeHemkepKa, MEHTOpKaA
yKpaiHcbkux OpeHmiB Hartami YynmoBchbKka TeX Hamana komeHrtap, — «Ilo
0COo0MCTO $1 TTobaumiIa B pOJIMKY Ij1s1 JaHoro 6penmy? Ilo 6peHy 3aMicTh TOTO,
mo6 3pyiiHYBaTM TUIIOBI CTEPEOTUIIM IPO SKiHOK, HABIAKM iX MigKpecaunB
i mocunus. Ilpu 1bomy OyiM oOpaHi TakKi CTepeoTUIH, SIKi MU BKe, UeCHO
KaXkyuu, B MPOTPECUBHOMY CYCITi/IbCTBI MOTpOXy mnepexkuan. Ti Kk BUCIOBU
«HEeCTU Kpacy», BCTaBaTy 0 6-i1 paHKy, HY a IIpo 45 KijorpamiB sKiHKM 5T B3araji
MOBYY» [3]

[ToTeHIIiiTHO MOXXHA BBaskaTy, IO aKTUBHE OOTOBOPEHHSI Ta edeKTHBHA
KOMYHiKallisi B yMOBaxX KpM3M, I0O3BOIWIA KaMIaHii cTaTu epeKTUBHOIO
ycrinHow. KirouoBuMM eJleMeHTaM CTpaTerii KamMItaHii 6y/M Taki eJIeMeHTH:

e Iponisallisg Hag cTepeoTUIIaMU IIOAO «iHCTarpaMHMX JiBUaT»

1l International scientific and practical conference of students, postgraduate students, young scientists and practitioners
CREATIVE INDUSTRIES: MODERN TRENDS ¢ 2025

z
o
|—
)
i
v




=
o
4
w
O

80 KPEATVBHICTb Y PEKAAMI TA 3B’A3KAX I3 TPOMAACBKICTIO

e VYyacTb JilepoK AYMOK, CyMapHe OXOIJIeHHSI SIKMX B Instagram moHaf
5,5 MinbitOHIB

o [lonspusaiiis AyMOK yHACTigOK KOHQIIKTY

Binmeo 3 peknamoro-maHidecTom BigareHTcTBa «DramaQueen» reperisiHyin
Hatat@opmax Instagram, YouTube Ta TikTok 6 MiTH yHiKa/IbHMX KOPUCTYBaYiB.
3a iHbopMalrieto rpeIcTaBHNUKIB 6peHy, B repion 3 3 mo 12 kBiTHsS 2023 poky
tpadik Ha caiit «CHER 17» 36inbpmmBcs y 5,2 pasu nmopiBHsSHO 3 6epesHem [1].
AJte HalrojIoBHiIlle KiJIbKiCTh OHJIaifH-3aMOBJIEHb Y KBiTHi 36ijbInmiach Ha
172% (2,7 pasn).[1] Ouinka moBHOro 6101KeTy KammaHii — 80000$ -1000008%,
ase GaKTUYHI BUTPATU OY/IM HIMSKUYMMMU 3aBOASKY OCOOMCTUM JOMOBIEHOCTSIM
i3 6orepamMy Ta BHYTpPIlIHIMM pecypcaMy. 3a JaHMMM, IO HajgaB OOUH i3
3aCHOBHMKIB 6peHAyY y KBiTHI 2023 poKy pe3yabTaTy MPOAaskiB 301MbIINMINCS
IO PiBHSI JOBOEHHOTO nepioxy [1].

Otxe, «CHER'17» € mpukiamom O6peHmy, mo He 60iTbCa miITV Ta
pU3MKyBaTH. 3aBIOSKM TaKuM Oi3zHecam, OyAyeThCsl 3arajbHMUII MO/, Ha
cyyacHe OaueHHSI e(eKTMBHOTO MAapKETMHIY ¥ iHIII OpeHau TeX A0 TaKuUX
IHHOBALiIHNX METOIMK.
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KPEATUBHI BTL-KOMYHIKALIT
AASl MTIPOCYBAHHSA CMOPTUBHO-
BAATOAINHUX NMPOEKTIB

Hap’sa PyokoBa,

CTYIEHTKA,

KuiBCcbKMii CTONMYHNI YHIBEPCUTET
imeHi bopuca I'piHueHKa

HayxkoBwuii kepiBHuK: I.B. Ky3HerioBa,
CTapIIMii BUKIagad

The study focuses on creative BTL communications for promoting sports-
charity projects in Ukraine and globally, analyzing the «Chestnut Run» portfolio.
It examines modern BTL tools, Ukrainian and international event experiences,
BTL references, and trends to enhance audience engagement.

Keywords: BTL communications, sports and charity projects, creativity,
promotion.

y4yacHMIt pekyaMHMii i PR-pMHOK IMPOITOHYE MMPOKUIA CIIEKTP iHCTpyMe-
HTiB KOMYHiKaliit, moginenux Ha ATL (above the line) Ta BTL (below the
line). ATL-komyHiKkartii (Tese-, pagiopekiama, 30BHIIlIHS peKIaMa) OpieHTOBaHi
Ha MAacoBi OXOIUIEHHS, aJie BTPavyalTh e(PeKTUBHICTb Yepe3 HU3bKY ITepCOHaTi-
3aiito Ta iHpopMmauiiiHe nepeHacuueHHs. [1; 2] YV cBow uepry BTL-komyHika-
11ii 3a6e3I1euyIoTh MPSIMUIA, IIIbOBMIT KOHTAKT 3 ayIUTOPIEI0, CTBOPIOIOUM eMO-
LiHMIA 3B’I30K i MiABUIIYIOUM JIOSUTbHICTD 3aBIASIKM iHHOBALiiHUM hopMaTam,
TakKMM SIK event-mMapKeTUHT, reimicdikaitis, SMM, influencer-mapkeTtunr, VR/
AR-akTuBanii, nepcoHasnizoBaHi po3cuiaku Towpo. [3; 6; 7; 8] BTL-komyHiKaLil
BUPi3HSIIOTHCS IMPSIMUM KOHTAKTOM, BMCOKOIO e(heKTMUBHICTIO Ta EKOHOMIUHICTIO.
[6] BoHM CTBOPIOIOTH €MOLIiliHMIT 3B’30K, MiABUIIYIOTh BITi3HaBaHICTb OpeHAY
Vi [O3BOJSIIOTH BifCTEXyBaTU pe3yibTaTi. [IpoTe iXHe OXOIUIEHHS 3a OIHY
KaMIIaHil0 o6MeskeHe, a peastizallis oTpebye 3HAUHMX pPecypciB. [8]
V mupxkutan-enoxy BTL-iHCTpyMeHTM pO3LIMPIOIOTHCS 3a PaXyHOK iHTe-
pakTuMBHOTO KOHTeHTY, UGC, yaT-60TiB i BipyCHOrO MapKeTMHTY, 1110 3abe3Ire-
yye SIKiCHY OHJIaliH-B3a€MO/Ii10. [5]
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VYV Mexax Iiiei HayKoBOi poboTu OyB mociimkeHuit moptdens «IIpobiry
ITiJT KalllTaHaMM» — HaiiMacIITaOHiIIoro 6;1aroiiiHO-CIIOPTUBHOIO IPOEKTY B
VYxpaiHi, skuii 3 1993 poky momomarae AiTsSM i3 BagamMu cepiis. Y MpOMOIiii
«[Ipob6ir» 3a uwaciB mpoBedeHHs oduiaitH 3axomiB g0 2022 POKy aKTUMBHO
BUKOPUCTOBYBAB MIMPOKuii crekTp BTL-iHCTpymeHTiB, 1m0 3a6e3meuyoThb
eMOIIilfHy 3aJy4yeHicTb 1 TlepcoHali30BaHy KOMYHikaiiw. IIpote Ta
YyacTMHA iHCTPYMEHTIB, sIka MOXXe OyTHM peasli3oBaHa B OHJIAH-TIPOCTOPI,
iMIIJIeMeHTY€eThbCS 1 Hafadi B cTpaTerito npocyBaHHsS. Cepell HMX HACTYIIHI:
6peHIOBaHi eleMeHTH (CTapTOBi/biHINIHI apKu, BiHAEPH, ITparmopu, MObiTbHI
OrOpoKi, HameTOoBe MicTeuko, POS-maTepiann); CIIOHCOPCTBO/TIAPTHEPCTBO
(ceMILTiHT, MOJapPYHKOBiI HA60pU, 6peHI0BaHi CTiIKM, IUIKUTAI-TOMCHU, KOH-
Kypcu); experiential MmapkeTuHr (OTO30HM, CITiIbHA TBOPYICTh (MaIOBAHHS
Ha [Jomi); arMocdepHi aKTMBHOCTI (KOHIIEPTHM, aHiMaTOpPM, KOCTIOMOBAaHi
YYaCHUKM, AeKopalii 3 KyabokK); influencer-mapkeTuHT (3a/iyueHHS JifepiB
IYMOK, 3ipOK, KyJAbTYPHUX [isiUiB); CyBeHipHa MPOAYKIlisl (MepCcoHani30BaHi
Mepdasi, ctapToBi Habopu (Homep, Obpaciert), ¢yrdbonku); SMM-TIpocyBaHHS
(UGC-KoHTeHT, TeiimidikoBaHi eleMeHTH, KOHKYpCH, (iienimMoomn).

B ocTaHHiI poKM Ha yKpalHCbKOMY PMHKY IIOMITHMMM € Taki TeHIeHIIii:
3pPOCTaHHS KiJIbKOCTi 6y1arofiiiHuX opraHisatiiit, TpaHcopmailisi CIIOpTUBHUX
3axo/iB y daHapaii3uHroBi Ta rmosiBa HoBux KCB-iBeHTIB, 110 afaITylOThCS 3
Mi’KHApPOAHOTO PUHKY Vi BUKOPUCTOBYIOTh event-mapkeTUHr sk BTL-iHCTpy-
MeHT. Cepen HaliBigomimmx — Run Ukraine, Race Expert, New Run ta Race for
the cure. Y mexxax po6oTu 6yau rpoaHanizoBaHi iHcTpymeHTH BTL-KoMyHiKa-
1ii1, SIKi BUKOPUCTOBYIOTb I1i TPOEKTH [IJIs1 3a/TyUeHHS ayauUTOpii Ta hopmMyBaHHS
IOBTOTPUBAJIIOTO 3B’SI3Ky 3 yuacHuMkamu. Cepen Hux: ¢isudHi GpeHmOBaHi
ejleMeHTM (HaayBHi apku, MMpecBOM, HAMETOBI MicTeuKa); MepuyeHAA3UHT
(crapToBi HabOpM, EKCKIIO3MBHI Mepmami, ¢GyTOOIKM); IHTEPAKTUBHI 30HMU
(doTo3oHM, reiimidikoBaHi KOHKypcu); digital-inctpymenTu (iHTerpatist 6i-
rOBMX 3aCTOCYHKIiB, IlepcoHasi3oBaHi po3cwiku, SMM); influencer-mapkeTuHr
(3asryueHHs 6;10TepiB i 3ipoK).

HocmimsKyoun YKpaiHChbKUiA PUHOK CIIOPTUBHMX iBEHTIB 3 0JIarofiitHO0
CKJIa/I0BOI0, BSKIMBO 3B€PHYTM yBary Ha 3aX0Ay 3 MOMiOHOI0 KOHLIEMI[i€lo Ha
Mi>KHapOJTHOMY PUHKY, SIKMA € O1/IbII yCTAJIEHUM, PO3BMHEHUM B iCTOPUYHOMY
aCIleKkTi Ta HacuyeHMM. Y KOHTEKCTi IbOrO HOOCIIIKeHHS 00’eKTaMu
BUCTYIIAIOTh HACTYITHI CIIOPTUBHO-61arofdiliHi 3axoanu: London Marathon, NY
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Marathon, Boston Marathon, Team in Training, Run for the Oceans Big Adidas
ta Parley, Pink Ribbon Walks, Race for Life, Wings for Life World Run. I1eit aHa-
7i3 HOMOMIT BUSIBUTY HAcTymHi iHHOBauiiiHi BTL-iHCTpyMeHTHU: GpeHI0BaHi
inctansii (3D-morotury, imomiHaliiiHe odopmiaeHHs, (oTopaMKm); aT-
MochepHi akTMBHOCTI (aHiMaTOpM, KOCTIOMOBAHi Y4YyaCHMKM, JeKopallii);
reiimidikariisi (KBeCcTM, 4deNeHIKi, MOTMBALIi/iHi 6aHepu); MapTHEPChKi iH-
Terpailii (bpeHmOBaHi aTpPaki[iOHM, BUCTABKOBi 30HM); Bi3yaJbHUII KOHTEHT
(boTto-/Bigeobynku, cendi-30HM, TpaHCIALS HA eKpaHaX); CyBeHipHa MPOAYK-
1is1 (AM3aiiHepCbKUIA Mepy, TUMUYACOBi TaTyIOBaHHS); AUAKUTAT-KOMYHIKaIlil
(TpeKiHT yYaCHMKIB, ITiApaxXyHOK BHECKIB Y pea/ibHOMY 4aci).

Baxk/inBoOwO CK/Ia0BOI0 aHa/Ti3y Mi’KHAPOJHOTO JOCBiAY € TAaKOK BUBUEHHS
pedepenciB BTL-igeit, sIKi akTMBHO BUKOPUCTOBYIOTbCSI He JIMIIE JISI TIPOMO-
1Iii CITOPTUBHO-0/IArOMiiHNX iBEHTIB, a i1 3arajiloM y IIPOCYyBaHHI MisKHapOTHUX
openniB. Cepen HaliIiKaBilMX: HAMETY He3BUYHMUX (OPM, SICKPaBi TEKCTWIbHI
aKIeHTH, 00’€MHi KOHCTPYKIIii, PoTO30HM 3 3D-iHCTANMALiSIMM, TOIIKA [IJIST T10-
BiIOMJIEHD, apT-00’€KTM, iIHTEPAKTMBHI MTOIIKM, aTPaKI[iOHM, CEHCOPHI IaHeJI,
BUKOPMCTaHHS MiCbKOTO IIPOCTOPY (IeKOPYBaHHS BY/IMLb, «TYHeJi» 3 IIParopiB).

Otxe, BTL-KoMyHiKkalii € eeKTUBHUM iHCTPYMEHTOM [JIT CIIOPTUBHO-
6JIaroiiiHMX IIPOEKTIB 3aBMASIKM IepPCOHAsIi3allii Ta eMOIliiiHii 3a7y4eHOCTi.
Posmmpennit cnektp BTL-iHcTpyMeHTiB «IIpoGiry mim KamrraHamu» —
Bil OpeHIOBaHMX €JIeMEeHTIB 10 AUIKUTAI-aKTUMBHOCTE — 3abesmeuye
YHiKaJIbHMI AOCBiA ydyacHMKiB. AHa/li3 KOHKYPEHTIB, Mi>KHapOJHMX 3aXO[IiB
i pedepeHciB moKasye, 10 iHTepPaKTMBHi iHCTansLii, reimidikauis Ta
IUIKATAT-KOMYHIKallii 3HaUHO MiABUIIYIOTh iHTEpeC ayauTopii, CTBOPIOYN
MIiIIHMI1 eMOLIiiiHMI1 3B’SI30K i3 OpeHI0M 3aXO0my.
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M MUCTELTBO BiTpaxy B YKpaiHi € yHiKaJbHUM SIBUILIEM: 1I€ TBOPUiCTh,

sgKa IIO€AHYE IIPpaKTUMYHE 3adaCTOCYBAHHA " €CTETUYHY I_[iHHiCTb.

Bitpasxi, Ik mpaBmI0, KYIyIOTH [IJ1S1 iHTEep’€piB MpUBATHUX OYIMHKIB, pecTo-

paHiB, xpaMiB. [TonuT Ha HUX €, ajie 151 Hillla JIMIIA€ThCS MaTOBiJOMOIO JJIsT
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CroXXMBauiB. BijlblIicTh MalicTepeHb Ta MPUBATHUX ITIANPUEMIIIB He 3aii-
MalOThCS IIPOCYBAHHSIM CBO€i cripaBy ab6o pobisiTh e HernpodeciitHo. Cbo-
TOJIHi JIeBOBA YacTKa MPOIaXiB BimOyBaeThCSI camMe uepe3 Mepexxy IHTepHerT,
i 119 TeHOeHIIis CTPIMKO poCTe 3 KOKHUMM pokoM [1], 0cO6/IMBO 3 TOYATKOM
emigemii Covid-19, Konu 6araTo IANPUEMCTB Uyepe3 HeagalTOBaHICTh 0
poboTu aucraHiiiiHo 3a3Hanu 36UTKiB [2]. [lepexin no mponasxkiB OHJIANH
CTaB He TPEHIOM, a HeBiJI’€MHOI YaCTUMHOIO Cy4acHOro 6i3Hecy i Toprisii. B
YMOBax BOEHHOTO CTaHy B YKpaiHi MOKpamuancs ounanH-npogaxi [3]. Tox
MaTy CTYHil0 a60 MaiCTepHIO Jech Y MiCTi i Tam Xe, Ha MicIli, TpogaBaTu
BUPOOU, HE € KOMEPI[iiiHO BAAJUM PillleHHSIM.

BuKopMCTaHHS COLiaJIbHUX MepeX MJIs IMPOCYBaHHS BJIACHOTO GpeHmy
CTajl0 HEBiIl’éMHMM iHCTPYMEHTOM [JiS PO3ApiOHOI TopriBmi. 3a3Buuait
iX 3aCTOCOBYIOTh BeJIMKi KOpIIOpallii Ta HeBeJMYKi MaJIoBimoMi OpeHmu.
Haiinmomynsipuinii 3 Hux — X, Youtube, Tiktok, Instagram ta Facebook, siki, okpim
BMKOHAHHS CoIiaabHOi QyHKIIii, € 1m1e 1 Uy1oBYMM I1aTdhopMaMu IJIs ITOITYKY
HeoOXigHOro ToBapy abo Mocayru. 3aropyKoI0 YCITiXy € KOHKYPeHITist. SIKIIo X
il Hemae, 1le 3MeHIIIye TMOTeHIIiiiHy BUOIpKY [JIs1 camMoro crioxkuBayva. Iligmpu-
€MIIi, IKi pO3YMiIOTb, 110 Hillla He € KOHKYPEHTHOI0, HEXTYIOTh YaCOM Ta JIUIIA-
IOTb IIPOCYBAHHSI Ha caMOILIMB. Lle Bce CBiZUMTb PO AKTYAAbHICTb poboTH:
yCITillTHA PeKJIaMHa KaMITaHist Xoua 6 OHOTO i3 Mara3mHiB BiTpakHUX BUPOOGiB
3MOKe BUBECTH 11Ty cepy AJ1sl Hace/IeHHS, CTBOPUTM KOHKPETHICTh HAa PUHKY,
10 MiABUIIUTb PO3BUTOK Hillli BiTpaxkiB 3arajiom.

MeTol0 po60OTM € BM3HAUEHHS CTpaTerii 1[0[0 BIPOBAKEHHSI peKIaM-
HOi KaMIaHii JyisT Mara3mHy BiTpakHMX BUPOOIB, sika Oyme crpsiMoBaHa Ha
JIiKBigaIrio iHhopMaliiiHOro BaKyyMy: MpuoMpaHHs AMcOanaHCy MiX ITOTTUTOM
Ha TOBap Ta HM3bKOIO 00i3HAHICTIO IMPO Micld iX mpuabaHHs. Peanizaliist Takoi
PR-kammnaHii 1acTh 3MOTY 3aITyCTUTY KOMEPLiHY AiSUIbHICTb Mara3muHy i CTaHe
eeKTUBHMUM iHCTPYMEHTOM JIJIsI IIPOCYBAHHS BiTPasky y COILIiaJIbHMUX Mepeskax.

3BepHeMoOcs [0 icTopii. CbOromHi MPUITHATO BBaXKaTH, IO PaASHCHKMUIA
6pyTasizm, GyTypu3M Ta KOHCTPYKTHMBI3M JIMIIIE TICYIOTh KO/ MicTa: SIK iHTep’epu,
TaK i eKcTep’epy 3a3HAIOTh 3HAUHMX PEKOHCTPYKILiii. XMOHO BU3HABATH, 1110 MO-
HYMEHTaJIbHe MMUCTELITBO OyIb-SIKOTO Mepiody nmorpedye 3amiHm, GiIbIll TOrO —
came y XX cTomiTTi Bin6yBcst po3KkBiT MoHyMeHTani3my (I[lanal ypounucrocreii y
YepHirosi, ByauHok KynabTypu y KpeMeHuylli, unciieHHi xpamu). HesBaskaroun
Ha Te, Mo YKpaiHa — CBiTCbKa, BOGHOYAC peJIiriiiHa mepykaBa, BiTpaki He Oy
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MpUTaMaHHi apXiTeKTypi IepKOB Ha Hallliii TepuTopii, Ha BigMiHy Bim OymiBesb
mofi6HOro Xapakrepy B KpaiHax €Bpony. OCBiT/IEHHSI B YKPaiHChKMX XpaMax,
IIepKBaX Ta KaIIMYKaxX € KaMepHUM Yepe3 MaJIeHbKi BiKOHEYKa, Y TOI 4Jac $SIK
BeJIMKIi BiTpaskHi BikKHa 3aroJIOHSIM CBIT/JIOM I'OTMYHI XpaMy HalllMX CYCifiB Ha
3axoi. [Ticis posnaay CPCP mouaso Bce Ginbiiie 3 SIBJSITUCS KYJIbTOBUX CITOPY/I,
1110 0COGIMBO MOCTIPUSIIO TIOSIBi MTOTIUTY Ha BiTPaskHi BikHA, 30KpeMa — IoOymoBa
MOJIUTOBHUX OYIMHKIB KaTOIMIIbKOI KOHpecii.

M rTpoBeJIV OITUTYBAHHS, 1100 Ai3HATMCS OO ITOITMATY Ha BiTpaskHi BUPOOH,
OaskaHHS JII0Mei MpuabaTH iX Ta 06i3HAHICTh — Ie BOHM MOXKYTh 3pOOUTH II€.

Pe3VIBTATH ONHTYBAHHA

BTax BHi

Yu nmogobawThes BiTpasi Yn 3HAWTE, T¢ KYIIHTH

PesynbTaT OMMTYBaHHS CBigyaTh, M0 B YKpaiHi BMCOKO IiHYETHCS
MMCTEITBO BiTpasKy: i3 377 onutyBaHux — 375 BiAmoBinm, 1mo iM momo6aeThest
LIeit HarpsiM MPUKIIAJAHOI TBOPUOI AisyibHOCTI. OmgHaK ynile 5% 3HaIOTh, Kyau
MOYKHA 3BEPHYTHCS 3a GakaHHS MPUIOATV TOBAP/TIOCIYTY, MOB’SI3aHy 3 IIi€I0
Hilmew. Ile MeBHOI MipOl0 TOSICHIOE MPUYMHY, YOMY He TaK 4acTO MOXXHa
3YCTPIiTU BJIIACHUKIB BiTPasKHMX BUPOOIB: HABiTh MPM HaAMipi KYIIUTU JTIOOU He
3HAIOTh, e 1ie 3pobuTn. Hirra Mae BeJIMKuMii MOTEHITias, ajie MoTpedye MMUPOKOTo
iHpopmyBaHHS. 3BaxkalouyM Ha Te, 110 y HAC iCHYIOTb MaiiCTepHi, BiACYTHICTh
MapKeTMHIOBOI IMPUCYTHOCTI MarasmHiB abo MajiCTpiB Ha PUHKY € ITPo6IeMOI0
o6izHaHOCTi. BeayMOBHO, MalOTh Miclie B Gi3HeC-ImpoAakax Aesiki peKoMeHIalii
BiJ 3HAlOMMX, ajie 1e He OiibIie, HixK 15%, 1110 He MOKHA BBasKaTy YCITIITHMM
IUIST TIPOCYBaHHS TOBapy abo MowIyru. SIK BKe 3a3Havaiy, HUM3Ka COIMepex €
OCHOBHMMM JIKepeiamy OTpuMaHHs iHdopmartii. [To mpukiagy, Instagram i
Pinterest - BesmKi ruiaTgopmu IJ1st TIOIIYKY HATXHEHHS 7 TBOPYOCTi abo imeit
IIJIS TIOKYTIOK, TOMY OCHOBHMM KaHaJIOM ITPOCYBaHHS CTaHYTb caMe BOHM yepes
iXHIO Bi3yalbHy aJanTUBHICTb Ta rpadiuyHy CIIPSIMOBaHICTh.

[ns peanizaiiii Takoro 3agyMmy BBaKaeMo 3a IMOTPiOHe CTBOPUTY KOHTEHT-
IUTaH y JeKiJbKa eTalliB TPbOMa PisHMMM TUTaMu Iybaikamii. Hampuknaz:
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IeMOHCTpALIisl ITPOIeCy BMUTOTOBJEHHS BiTpakKHUX BUPOOIB, TOTOBi BUPOOU,
BiIlyKM KIi€HTChKOI 6a3u; BUKOpUCTaHHS Instagram-stories mjst Toro, 1mo6
OyTyM Ha BUIY B CTPiylli, CTBOPIOIOYM aKTUB. Lle MOKXYTb 6yTM HaBiTh HAIMEHIITi
IpiGHMIII POOOUOro MPOIEeCy, OrOJIOIIEHHS TOINO. Biablll BaroMuMu CTaHyThb
Instagram-reels: mpogymaHi, SIKiCHO 3MOHTOBAHi BiieOpPOIMKMY, SIKi BUBEIYThb
aKayHT Ha KUPOKY ayauTopiro. CIoAaM XK MOKHA BiTHECTY i KODOTKOYACHI, TPEH-
IOBi iHTepaKTUBU. AHAIi3yI0UM KOHTEHT Ta J10r0 MiHIMBICTh y COIliaIbHUX Me-
peskax, BapTo afarnTyBaTu Oyab-110 O TPEHIiB MOPSIAKY JeHHOTO, [0 TAKOX Y
pa3y MiABUILUTD IIOTEHIIiliHe OXOIIJIEHHS.

BapTo mam’statu ¥ TIpo IUIaTHe TapreTyBaHHSI Ha IiIIbOBY ayaUTOPilO:
iHBecTUIis1 Y CBii1 ke Mpodinb. SKIO MPaBUJIbHO BU3HAUUTU ayJUTOPil0, TO
MOKHA CITPSIMYBaTy peKkiamy B ixHilt iHdbopmariitamii mpoctip. Croam kK MOXKHa
BimHecTy i Koabopaiiii. 3aBKaM 1iKaBO CIIOCTEPIiraTu, SIK Pi3Hi 0OV B3a€EMO]Ii-
I0Th 3apajiy JOCSITHEHHS CITITbHOT MeTH (1@ MOoske OYTH SIK i 6apTep: BiTpaskHMIA
BUpiO 3a Kojabopailito 3 610repoM/0peHapOM; CITiJIbHI iHTepecu Ta BecesIolli:
LIMPiCTh IPUBEPTAE yBaAry; MaicTep-Kiaacy Ta CIiBIIpaLis 3 apT-1IKOIaMM).

OTke, Tmicas IpOBeAeHHS peKJIaMHOI KamIlaHii 3aBAsSKM CuUcTeMaM
OIiHIOBAHHS e()eKTUBHOCTI, HATTPUKIIAJ, SIK «aHaJTi3 OXOIIJIEHHS Ta 3aTyYeHHS»,
«A/B TecTyBaHHSI KpeaTHUBiB», «MOHITOPMHI KOHBepcCii» Ta ejieMeHTapHi
OMUTYBAHHS KIi€HTIB Oyme MOSKIMBICTh TMepeBipuUTH YCIIUIHICTh mii
MPOCYBAHHS Hillli BUTOTOBJIEHHS BiTpakHMX BUPOOIB [IJIST CIIOXKMBAYIiB.

TakM YMHOM, MM PO3TJISIHYJIM CTPATET 10 MPOCYBaHHS MarasuHy BiTpaskHUX
BUPOOGIB, 1110 6a3y€THCST HA aHAJIi3i COLiaJIbHOTO OIMMTYBAHHS CTOCOBHO IOITUTY
Ha TOBap Ta 00i3HAHICTIO BiTHOCHO MiCLIsI I0T0 MPUIOAHHSI.
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NPOMOLLISs BCEVKPATHCbKOIO
KOHKYPCY ®OTO TA BIAEOPOBIT
«LIME. GO TO READ!»

Onekcanapa Ckuoa,

cTymeHTKa DaKy/nbTeTy sKypHaTiCTUKA
KuiBCcbKOTO CTOMYHOTO YHiBEPCUTETY
imeHi bopuca I'piHueHKa

HaykoBwuii kepiBHUK: ITomimyk T.I.,
CTaplIMii BUKJIagad

This paper analyzes the key role of social media in promoting the All-
Ukrainian photo and video competition LIME. Go to read!. The focus is placed on
the strategy of original content creation, visual design of social media pages, UGC
practices, and transparent communication as the main tools for popularizing
the competition among youth. The study explores innovative formats of audience
interaction that contributed to building the competition’s recognizability,
increasing engagement, and creating an active online community. The paper
highlights the importance of consistent communication and digital channels for
effectively implementing social and educational initiatives.

Keywords: All-Ukrainian contest, social media, content strategies, UGC
practices, promotion, branding, communication, project promotion.

bOTOJIHI COIia/bHi MepexXi cTaiu AJISI MOJIOA0TO ITOKOJIiHHSI HeBim eM-

C HOIO0 YaCTMHOI XUTTS. IX BUKOPUCTOBYIOTh SIK OCHOBHMIA CIIOCi6 OT-
puMaHHs1 iHdopMmallii Ta 37AiliCHeHHSI KOMYHiKallii. 3rimHO DOC/iIkKeHHI0
Mepiameriikepa y 2024 polii, 3arajom JIOAU y CBiTi KOPUCTYIOTbCSI IHTepHe-
TOM 6M3bKO 6 ToguH 40 XBUAMH Ha 00y, 3 SIKUX 2 TOOMHU 23 XBUJIUHU
HaJlekaTh colliaJibHMM Mepeskam.[1] 3a pe3ynabTaTamMu, MOsKHa 3pOOUTHU
BUCHOBOK, 1[0 TakKuil piBeHb 3aJy4eHOCTi ayguTopii y 1mudbpoBoMy Ipo-
CTOPi, CTBOPIOE 3HAUHI MepPCIIeKTUBY Ta MOXJIMBOCTI [IJIsI IPOCYBAaHHS pPi3-
HMX COIliaJIbHMX iHil[iaTUB, 30KpemMa OCBiTHiIX KOHKYpCiB. MoJiofii mpocTiiie
aHanisyBatu iHbopMallio, iKa MOAAETHCS Y JOCTYITHOMY Ta IBUAKOMY dOp-
MarTi, 3 TapHUM Bi3yajibHUM KOHTeHTOM. Came Tomy KoHKypc «LIME. GO TO
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READ!» BUKOPMCTOBYE COIllia/ibHI Mepexi, SIK TOJIOBHMIT KaHa/l MIPOCYBaHHS
Ha BCceyKpaiHChbKOMY piBHi. 3aBIsIKM KOMOiHOBaHMM eTaraM Ta ITiJXomaM,
BiH 30cepezKye yBary Ha OUTSUiM Ta MOJOILDKHIV ayauTopil — Mosonma
1IKOJIa, CepeaHs 1IKOoJa, CTapila IMIKoJa Ta CTyAeHTH.

Inst monynasgpusaliii KOHKYpCY CTajJi0 BaXXJIMBMM BTiJIeHHSI KOHTEHTHOI
cTparerii, sika repembavasna po3poOKy KOHTEHTY, BUKOHAHOTO Y KOPIIOPaTUB-
HMX KOJIbOpax i3 BUKOPUCTAHHSIM aiiieHTUKH, 1110 BiZlIOBigae cyyacHUM TeH-
IOeHIissM. Yci 3HaIOTh, 1110 Ieplie BpaskeHHSI BUHMKAE BHACTILOK Bi3yaJTbHOIO
cipuitHsTTS. Lle 03Hauae, 10 [113aiiH Ma€ BerKe 3HaUeHHS — BiJl CTUITI0 0hOpM-
JIEHHSI CTOPiHOK [I0 IM3aiiHy KOHKPEeTHMX AOMNUCIB. IIpocyBaHHS B COLIia/IbHUX
Mepekax He MOske 37iliCHIOBaTUCSI 6e3 peTesbHO CIUIAHOBAHOTO Bi3yaJIbHOTO
KOHTEHTY, OCKiJIbKM BiH He Jiuiile MpuUBAGIIOE yBary, ajie it popmye ysBIeHHS
PO 0COOAMBOCTI i I[iHHOCTI TTPoeKTy.[2] OCHOBHMIT aKI[eHT Oy/I0 3p06eHO Ha
CTBOpPEHHi JonuciB Ta cepii Stories i3 sicCKkpaBUM OM3aiiHOM i LOCTYITHOIO iH-
dbopmatiieto, sIKi TOCTYIIOBO BUCBIT/IIOBA/IM METY, YMOBU, eTalu KOHKYpPCY Ta
Jioro comiajgbHy 3HAUYIIiCTh. TakMil MiAXim m03BOAMUB He juile edeKTUBHO
CTPYKTYpyBaTu ropavy inpopmartiii, ase i 3aayduT skoromora 6iyibiiie HOBUX
MOTEHIIIMHMX YYACHUKIB 3aBISIKM BITi3HABAHOMY Ta I[iJiICHOMY Bi3yaJbHOMY
odhopmeHHIo. Lle CrpusIo MigBUIIIEHHIO BIIi3HABAHOCTI KOHKYpCY Ta (hopmy-
BaHHIO JIOSJIBHOTO iH(QOpPMalliiiHOTO TPOCTOPY HABKOJIO MTPOEKTY.

[Tpo3opa geMoHCTpaIlisl KOXKHOTO eTally — Bifi TOYaTKy 40 OTOJIONIEeHHS Tepe-
MOKIIiB — CTajia BasK/JIMBMM €TalloM IPOMOIIii. YUaCHMKM, CTiIKYIOUM 3a COIliaslb-
HUMU MepeskaMu, MaJIi MOKJIMBICTb CITIOCTepiraTu 3a PO3BUTKOM KOHKYPCY B pe-
a7IbHOMY 4aci, 10 3MOIVIO MiABUIIUTY iHTepeC ayanTopii mo mpoekTy. Lleit miaxin
CIIpUSIB Pi3HOMaHITHOCTi KOHTEHTY, ITOKPaIIMB 3a/TyUYeHiCTh YUaCHMKIB Ta BUKJIA-
KaB BpaskeHHSI TIOCTiiTHOTO TepeGyBaHHS KOHKYPCY B iHOpMaliifHOMy IpOCTOpi.

BaxxnmBy ponb y nonynsipusanii KoHKypcy 3irpaB UGC KOHTeHT. YMOBOIO
y4JacTi 6yso ctBopuTu ¢OTO, Bimeo um poboTy, CTBOPEHY 3a TOIMTOMOTIO0 IITYY-
HOT'0 iHTeJIeKTY, Ta PO3MICTUTH 11 y TaKMX COLia/IbHMX Mepekax sIK : Instagram,
Facebook, Tik-Tok un You-TubelO, a Takok Ha oiliiiHux Be6caiiTax ixHix Ha-
BUAJIbHMX 3aKaafiB.[3] YuacHUKM Ainmancsi CBOiMMU AOPOOKAMM Ta BpaskeH-
HSIMM, BUKOPUCTOBYIOUM KOPIIOpaTUBHI xemrTeru. Takuit migxim mormomoras
He JIuIIe pO3MIMPIOBATH ayauUTOpito, aie i1 ¢hopMyBaTH JOBipy A0 iHilliaTMBU
Ha TpUKIaAi peanbHMUX KeiiciB.[4] TTy6mikaliii yyacHMKIB i3 pi3HMX peTiOHiB
YKpaiHyM CTBOPIOBAIM BiUYTTS CITIIbHOTY Ta 3MOIJIM MOKPAIIUTH iMiIK KOH-
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KYpCy, SIK BiIKpUTOI Ta JOCTYITHOI rutaTgopmu aJisi camoBupaskeHHs . Lleit Bup,
KOHTEHTY aKTMBHO TOUIMPIOBABCS Ha Pi3HUX IJIaTPOPMax COLIIbHUX Mepex,
II0 CITOHYKAJIO iHIIMX MPUETHATICS 10 KOHKYPCY. 3aiydeHHs] ambacamopis ce-
pell Y4aCHMKIB MUHYJIMX POKiB CTaB JOAATKOBMM eTarliom A0 IOmy/spu3aliii.
3aBAsIKM LIbOMY KOHKYPC IIepeTBOPIOBABCS He JIMIIe HAa OCBITHIN IIPOEKT, ae i
CTaB YaCTUHOIO COIiaJIbHOI iHiI[iaTUBU, e MOJIOAb 3MOTIJIa BUCTYIIUTU He JINIIIe
Y pOJIi CTIIOKMBaya, ajie ¥ SIK aKTUBHUI TBOpellb KOHTEHTY, SK1ii IIepCOHaTbHO
Mir B3SITM y4acTh y IIPOMOLil IIPOEKTY. SIK 3a3HAYA€THCSI B aKTyaJIbHOMY [10-
crimkeHHi mudposoro mapketuHry, UGC cripye posmMpeHHI0 OXOIUIEHHS Ta
MMiBUIIIEHHIO 3aJy4eHOCTi ayaAuTOpii, OCKIJIbKM KOPMCTyBaui, SIKi TeHepyloTb
KOHTEHT, POOJISTH I1e Ha BJIaCHUX TUIaTdopmax , TOCTYITHUX IJIS X Apy3iB i mif-
MCHUKIB, CTBOPIOIOUM OCOOIMBUI Ta BaXK/IMBUIL eTar MPoMOIiii.[5]
[TigcymoByroun iHdopMallilo, BapTo 3a3HAYMTH, [0 €TAMM Ta IiJAX0au 10
nonynsipusanii Bceykpaincbkoro KoHkypcey «LIME. GO TO READ!» npogemoH-
CTPYBaJIM BaKIMBICTh €(eKTMBHOTO IUIAHY CTpaTerii KOHTEHTY Ta aKTMBHOI
B3a€MO/Iii B COLIiaIbHUX MepeskaX. BUkopucTaHHs cydyacHMX (hOpMaTiB Impocy-
BaHHS, 3a/yuyeHHs yyacHUKiB 10 UGC-KOHTeHTy, rpo3ope iHQopMyBaHHS Ta
pob6oTa 3 Bi3yasom, 4OTIOMOT/IM CTBOPUTY JMHAMIUHY Ta IOBipUIMBY KOMYHiKa-
1Ii10 3 ayIUTOPI€I0, IO CITPUSIIO 301/IbIIIEHHIO 3aTyUYE€HOCTi Ta BITi3HABAHOCTi.
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KPEATUBHUI NIAXIA Y CTBOPEHHI
NPOMOLIAHNX MPOAYKTIB Y
KOHAUTEPCbKOMY BI3HECI

XpuctuHa Tepeinyk,

CTYIEeHTKa,

KuiBCbKMI1 CTOMMYHNUI YHIBEPCUTET
imeni bopuca I'piHueHKa

HaykoBuii kepiBuuk: T.IO. Beimodacrosa,
KaHIUAAT MeJaroriyHux HayK, JOLEeHT

Nowadays, visual communication has become one of the leading tools
for brand interaction with its audience. Eve Make Cakes is a small personal
confectionery brand. For a small confectionery business, the aesthetic component
directly influences purchasing decisions. Thanks to high-quality promotional
products, the company attracts the attention of potential customers and builds
brand recognition, evokes a response and emotion.

Keywords: promotional products, brand, confectionery business, identity,
social network.

POMOIIiiiHi TPOIYKTU OXOILUIIOIOTh IIMPOKUII CIEKTp eJeMeHTiB -
I_I Bif, Bi3yaJIbHOTO KOHTEHTY [JISI COLiaJbHMUX MepeX A0 PO3JaTKOBUX
MaTepianiB, K mmoctepu, daaepu Toio. Ilig yac mpoxomkeHHsI BUPOOHMUUOL
MpaKkTUKM yBara Oyna 3o0cepemkeHa Ha IMGPOBOMY KOHTEHTI, ajke Iie
OCHOBHe JiyKepeJio KOMyHikallii 3 ayguTopie€to. Instagram — equHMUit iHCTPyMeHT
KomyHikarlii ®OIT KoHAMTEePKH, [0 HA CbOTOAHI € OMHUM 3 Halie()eKTUBHILINUX
CIIoco6iB PO3BUTKY OpeH/Y, TO3BOJISIE 3a/Ty4aTy KpeaTUMBHMIA MiAXi y B3aeMo-
noii 3 KiIieHTamMmu.

CTBOpPEHHSI KOKHOTO IPOAYKTY MOTpebye UiTKOro pO3yMiHHS IIiTbOBOIi
ayauTopii. BaxknMBO He IMPOCTO TOKasyBaTM TOBap, a JAeMOHCTpPyBaTU art-
Mocdepy, 3 SIKOI0 acOIiIEThCSI OPEH]T: BUTOHUEHICTh, YHiKaJbHICTh, TTOCTiliHe
CBSITO, MiHiMaJsIi3M Ta xaoc ogHouYacHo. Ile ocobucTuit 6peH, 1e KOHAUTEPKA
ITOKa3Ye€ TaKOK CBOIO 0COOMCTiCTh, 60 BOHA € Aylielo OpeHay. Came TOMY, KOXKHA

CTOpiHKM. Y KOHTEHTi MepeBaxkajiM MiHimMamicTuuHi ¢ororpadii TopTiB
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KPYIIHMM Ta JajekKuM IJIaHOM, Biieo Ha KijJibka CeKyH[, Y IToCTax Ta KOPOTKi
3MOHTOBaHi poauku B Instagram Reels. 3po6iieHi Kaapu Maike He POXOIMUIIN
penaryBaHHs KOJIbOPIB, ajie YiTKO mepenaBaiy Kpacy MpoAyKIlii, poosissum ak-
LIEHTU Ha JAeTaISIX AeKOpY.

CTBOpEHHS MOTYKHOTO OpeH/Iy Ha PMHKY KOHAUTEPChKUX BUPOOIB € Tpio-
PUTETHMM 3aBHAHHSIM JIS1 YKPAiHCbKMX BUPOOHMKIB, OCKiTbKM ChOTOAHI Y
IIbOMY CErMEHTi KOHKYPYIOTb BiZoMi MpomyKTOBi KoMITaHii. «ToBapHMit 6peH-
IVHT € KOMIIJIEKCOM 3aXO[IiB, CIIPSIMOBAaHMX Ha BUJIiJIEHHSI TPOAYKTY B KOHKY-
PEHTHOMY CepeIOBMIIi 3a JIOIMOMOTIOI0 Bi3yaJbHMX i BepOAJIbHUX €JIeMEeHTIB
KOMYHiKaliii» [1]

BaxknuBuii eTan — pefaryBaHHS Ta ajamTalliss MaTepialiB ITiJi KOHKpeTHi
dopmatn. Koxkna miarpopma Mae cBOi ocobiamBocTi: mis Instagram 1o
HeaBHBHOTO vacy dhopmat dortorpadii ayis mocty 6yB 1080 x 1080 px (1:1), ane
3rozmoM ratdopma 3minmia popmar Ha 1080 x 1350 px (4:5). Instagram Stories
MaroTh popmat 1080 x 1920 px (9:16), Tak camo, 5K i Instagram Reels.

KoxkeH cTBOpeHMIT MPOAYKT MPOXOAUB KiibKa €TamiB: MepBMHHA 3110MKa,
BimOip HalKpamux KaApiB, iHOAI MiHiMa/JbHA KOJILOPOKOPEKIlis, pemary-
BaHHSI, TOAAaBaHHS MIPUQTIB i eJIeMeHTiB CTU/Ti3allii BiIIOBiIHO OO aiiIeHTUKNA
KOHAMUTEepKU. KOHTEeHT BUI/IsIAA€ He TepeHaCuYeHUM Ta JOCUTD KUBUM. TakoXK,
BaSKJIMBO 30epiraTu IKicTb 300paskeHb Ta BiJleo Mpy po3MmileH:o B Instagram. [2]

CTBOpeHHSI TIPOMOIIiMHMX IPOAYKTIB Iepenbdavae TaKOX KpeaTUBHY
CKJIAIOBY — HEOOXimHiCcTh BUramyBaTu imei, ki OymayTb pe3oHyBaTu 3 Mif-
nucHukamu. Hanpukinaza, Instagram Reel mpo gekopyBaHHS TOpTa 3 IiTbMU
Ha IUTSYOMY JHI HAPOJ>)KEeHHI BUKJIMKAE SICKPaBi eMOollii uepe3 IMHAMIUHICTb
BiZmeo, KOJOPMUCTMKY Ta MaJeHbKMX YYaCHMKIB Bimeo. Y 6inpm mopocioi
ayauTOopii 3 AiThMM MOAIOHI POJIMKY BUKIMKAIOTD I[iKaBiCTh Ta MOMUT Ha TaKi
iBeHTH. A60 Instagram Reel 3 mekopatlisimu TOpTiB, HiI6U 3ay4yae ayguUTOPiio
IO CTBOPEHHSI MPOAYKTY Pa3oM. 3pa3oK TaKUX KpeaTMBHUX MPOMOLIiMHUX
nponykrtiB Eve Make Cakes npeacraBieHo Ha puc. 1.

Ille ogyiH MPUTOM — CTBOPEHHSI «C€30HHOTO» 800 TEMaTUYHOTO KOHTEHTY.
Harmnpukian, 7o CBST, TaKUX SIK BemukmeHb, PizgBo a6o JleHb cBsITOTO BaneHTHHa.
TemaTuUyHMUt TeKOp TOPTiB, 0OPOPMJIEHHS CTOPIC UM ITOCTiB 3a0X0UyBaTUMYTh
KJTI€HTIB Ta YPi3HOMAaHITHSTB CTOPiHKY. [IOMUT Ha MPOAYKITiIO 1O CBSIT 3aBXKAU
30i/bIITY€EThCSI. 3pa3Kky «Ce30HHUX» KpeaTUBHUX MpoaykTiB Eve Make Cakes
Tpe/icTaB/IeHi Ha puc. 2.
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Puc. 2. «Ce3onHi» kpeamueHi npodykmu Eve Make Cakes

OTsKe, CTBOPEHHSI MTPOMOIIiIHUX MTPOAYKTIB € 6araTorpaHHUM ITPOIIECOM,
SIKMJ BMMarae He Jylle TeXHIYHMX HAaBUYOK, a I eCTeTUYHOrO CBIiTOIJISILY,
BMiHHS aHaJTi3yBaTy PMHOK i MOTPeOU ayaUTOPii, a TAKOK MPOSIBJIATY KpeaTuB
y MIPOAYKYBaHHI MPOMOIIiTHUX TTPOAYKTIB y KOHAUTEpPChbKOMY Oi3Heci. Manuii
6i3HeC He € BUK/TIOUEHHSIM.
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OCOBAUBOCTI SMM-NMTPOCYBAHHA
OCBITHIX MOCAYT

Anina Illecrak,

CTYLEeHTKa,

KuiBCbKMII CTOMMYHNI YHIBEPCUTET
imeHi bopuca I'piHueHKa

Osena Yomaxamsii,
IOLEHT

The abstract examines the features of SMM (Social Media Marketing)
application for promoting educational services. The essence of SMM as a
marketing tool, main social media platforms and their specifics for educational
institutions are analyzed. Successful cases of Ukrainian and global educational
establishments are studied, key trends and effective SMM promotion strategies in
the educational services market are identified.

Keywords: SMM promotion, educational services, social networks, targeted
advertising, content marketing.

CY4aCHOMY CBiTi collia/ibHi MepesKi IepeTBOPMINCS 3 MPOCTOT0 3aco0y
yKomyHiKaui'l' Ha MOTYXHMIT IHCTPYMEHT [Jis1 NPOCYBaHHS TOBapiB Ta
rocayr. Social Media Marketing (SMM) - 1ie ¢popMa iHTepHET-MapKeTUHTY, sIKa
nepenbavae CTBOPEHHS Ta MOIMMPEHHS KOHTEHTY B COLIIa/IbHUX Mepeskax st
NOCSTHEHHSI MapKeTMHIOBMX i OpeHAMHIOBYX 11i/iei KoMmaHii [1, c. 2].
losoBHa BigMiHHiCTE SMM Bif TpaAuMIliiiHOTO MapKeTUHTY IIOJISITAE Y
BMCOKOMY PiBHi iIHTEpaKTMBHOCTI Ta JBOCTOPOHHbOMY XapaKkTepi KOMyHiKaIiii.
[TpocyBaHHST OCBIiTHIX IMOCIYT Yy COIiaJIbHMX Mepeskax Ma€ CBOW crenudiky,
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00yMOBJIEHY OCOOIMBOCTSIMM TajTy3i. 3a JaHMMM OOC/TiakeHHsT Morgan (2023),
74% MOTeHLiiHUX CTYJIeHTiB aKTMBHO BUKOPUCTOBYIOTH COLIia/IbHi MepeXxi /it
MOIIYKY iHGopMaIlii mpo OCBiTHI 3aK/Iaay Ta MporpamMu, pu 1bomy 68% 3 HUX
BiZl3HAUalOTh, 1110 KOHTEHT Y COLliaJbHMUX MepeXax CYTTEBO BILIMBAE Ha iXHE
pileHHs OO0 BMOOPY HABUAIBHOTO 3akiany [2, c. 12].

KitouoBMMM 0COBIMBOCTSIMY TTPOCYBAHHS OCBITHIX TOCTYT y COLiaIbHUX
MepesKkax €:

® BICOKMI1 piBeHb €KCIIEPTHOCTI;

® Ce30HHICTb IIONUTY;

e MHOXMHHICTh CEIMEHTIB I[iJIbOBOI ayAMTOPii;

e 3HAYHAa POJIb COIliaIbHMX AOKa3iB;

e TpPUBaJIUI LIMKJI B3a€EMOJIii;

e Ta BMCOKMII piBeHb eMOIIi/iHOTO 3a/Ty4eHHSI.

Pi3Hi TMOM OCBiTHIX YCTaHOB MalOTb CBOIO CIelM(diKy BUKOPUCTAHHS
conianpHUX riatgopm. MoBHI MmKoAM HalieeKTUBHIiIIE BUKOPUCTOBYIOTh
Instagram, YouTube Ta TikTok, rmy6rikyroum KOpOTKi HaBYa/IbHi Bifgeo, Ky/b-
TypoJsioriuyHi ¢axkTu Ta icTopii ycmixy BMITyCKHMKiB. Buli HaBuasibHi 3a-
KJIaau 30cepemkyioTh 3ycyuist Ha LinkedIn, Facebook ta YouTube, akiieHTy-
I0UM yBary Ha HayKOBUX AOCSITHEHHSX, CTYLEeHTCbKOMY KUTTi Ta Kap’€pHUX
nepcrnekruBax. llIkonu mpodeciiiHoi ocBiTu HazawTh nepeBary Facebook,
Instagram Ta YouTube, meMOHCTpyHOYM IMPAKTUYHI HABUUKM Ta icTopii
YCIIIIIHOTO TpaleBJaallTyBaHHS.

VYV 2023-2024 pokax CIIOCTepiraroTbCs IeBHi TeHAEeHIlil Yy IpPOCyBaHHI
OCBITHIiX ITOCJTYT, cepe[i IKMX TOMiHyBaHHS BiIeOKOHTEHTY (0COBIMBO KOPOTKi
BepTUKaIbHi Bigeo y dopmari TikTok Ta Instagram Reels), momynsipHicTb iH-
TepakTuBHMX (popmariB (AR-QinbTpu 3 HaBYAIbHUM KOMIIOHEHTOM, TeCTH,
ONMUTYBaHHS), IEPCOHAJI30BaHMITI MapKeTUHT Yepe3 TapreToBaHy peKjiamy Ta
Kojabopatiii 3 induoeHcepamu [3, c. 8].

Anani3z ycmimHux KeiiciB SMM-npocyBaHHSI OCBITHIX IOCTYT ITOKa3sye
pisHOMaHiTHicTp edexkTMBHMX cTparteriit. Tak, British Council Ukraine
peryssipHO My0ITiKy€e KOPUCHMII KOHTEHT JJIsI BUBUEHHSI aHIJIi/iICbKOi Ta CTBOPIOE
cepii Bifleo-iHTepB’10 3 YCMIIIHMMM BUITYCKHUKAMMU, 11O CIYXXaTh MOTY>KHUMU
ColLlia/IbHMMM TOKa3aMM IIHHOCTI iXHiX OCBiTHIX IIpOrpam.

MixkHapogHa 1iatdopMa s BUBUEHHS MOB Duolingo cTBopmia
Haa3BMYAliHO ycIminHy SMM-cTpareriio, 1leHTpaJbHUM eJIeMeHTOM SIKOi CTaB
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ixHiit mackor — 3eymeHa coBa. Ha TikTok xkomraHist my6/1ikye TyMOpUCTUUHI
CKeTUi, 10 PeryJsIpHO CTalOTh BipycHuMM. Taka cTpaTerist ;o3BoImIa GpeHy
30iIBIINUTY KiJIbKiCTh MignMcHMKIB 3 500 Tucsu 1o 5,1 MiibiiOHIB 3a OAVH pikK
(2021-2022). 3a gaHMMM KOMITaHii, 613bK0 40% HOBUX KOPUCTYBAUiB JOIATKY
MIpUXOJSITh CaMe uepes colliaabHi Mepexi [4, c. 15].

VKpaiHCchKa IIKOJIa MOMY/SIPHOI KylnbTypy SKvot.io meMOoHCTpye iHHOBa-
LiiHMII Tigxiza, mepeTBOPIOOYM CBOIO Instagram CTOpPiHKY Ha IOBHOIiHHE
Mefia Mpo KpeaTUBHY iHAyCTpito. [lIKkosa poOUTH aKLIEHT Ha CTBOPEHHI YHi-
BepCaJIbHOTO Ta KOPUCHOTO KOHTEHTY JJisSl BCiX, XTO I[iKaBUTbhCS KPeaTUBHOIO
cheporo, He3aJlesKHO Bif TOTo, UM IUIAHYIOTh MiANMUCHUKM TIPUAOATHA KYpC.
lle mo3BOJsl€E 3HAYHO PO3IIMPUTU AyAUTOPI0 Ta 3aayYUTU MOTEHLIMHUX
CTYZIeHTiB uepe3 (popMyBaHHS JOBipU 10 €KCIIEPTHOCTI GpeHmy.

3a manummu SproutSocial, ocBiTHI 3aKmamy, sIKi MyOGIiKYIOTh Y COIIMepeskax
KOPMCHMIT KOHTEHT, ITOB’I3aHM i3 TIeBHOIO CIielliai3allieio, MaloTh Ha 86% BU-
Vi piBeHb 3aTy4€HOCTi ayAUTOPii MOPiBHSIHO 3 TUMM, XTO (POKYCY€ETHCS TTepe-
Ba’kHO Ha IPOMO-KOHTEHTI.

Takum umHOM, edekTBHe SMM-IIpOCYBaHHS OCBITHiX MOCIYT BUMarae
KOMILJIEKCHOTO ITiIXOMy, SIKUI TIOE€IHYE €KCIepPTHICTh, MOOYI0BY MOBipu Ta
CTBOPEHHSI IIiHHOT'O KOHTeHTYy. OCBITHI YCTaHOBMU, SIKi BIIPOBAJIKYIOTh 11i ejie-
MEHTH Y CBOIO CTpaTeriio, OTPMMYIOTh 3HAUHi MepeBaru y BUCOKOKOHKYPEHT-
HOMY PMHKOBOMY CepeIOBMUIILi.
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COMPARATIVE ANALYSIS OF
MEDIA-AUDIENCE MEMBERSHIP
MODELS: UKRAINIAN AND
INTERNATIONAL EXPERIENCE

Kostiantyn Bakaievych,
PhD student,
Borys Grinchenko Kyiv Metropolitan University

This paper presents a comparative analysis of membership models in media,
using the cases of Ukrainska Pravda and The Washington Post. It examines
their audience engagement strategies, revenue structures, and innovative
practices. The Ukrainian model focuses on community and voluntary support,
while the U.S. model emphasizes subscriptions and data-driven interaction. The
study highlights the potential of adapting global practices to national media
landscapes.

Keywords: membership model, media, media monetization, audience,
subscription, engagement, membership.

n the current context of a trust crisis in mass media, membership models
I are becoming a key tool not only for financial stabilization but also for
building long-term connections with the audience.

According to a Gallup survey, public trust in media in the United States
remains relatively low: only 31% of respondents fully or mostly trust
national media, whereas 45% trust local media. Moreover, the level of trust
is strongly correlated with political affiliation: Democrats demonstrate
a higher level of trust in the media than Republicans [1]. In Ukraine, the
situation with trust in the media is also characterized by low figures.
According to the USAID-Internews survey “Public Attitudes Toward the
Media and Consumption of Various Types of Media in 2019,” the level of
trust among Ukrainians in the media ranges from 19% (regional radio,
national press) to 49-51% (national television and national online media,
respectively) [2].
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Ukrainska Pravda (UP) implements a club-based membership model

that offers the possibility of voluntary financial support, access to exclusive
resources such as a closed Facebook group, specialized merchandise,
discounts on media-organized events, as well as regular communication with
the editorial team through formats like “Letter from the Editor” and “Letter

for Members” [3].

Table 1

Comparative Table of Membership Models:
«Ukrainska Pravda» vs. «The Washington Post»

Criteria

Ukrainska Pravda

The Washington Post

Type of Model

Donation-based (voluntary
support, VIP club)

Subscription-based (prepaid
with paywall)

Access Structure

Free access + gated content
for club members

Limited free access, full version — via
subscription

Audience Motivation

Identification with the
mission, support of
independent journalism

Access to premium content, convenience,
and personalization

Forms of Interaction

Online events, exclusive
merchandise, 50% discount
on all media group events,
closed Facebook group,
email newsletters

Subscriber onboarding, Creator Hub,
social media, push notifications,
discounts for certain reader segments
(students, veterans, politicians, opinion
leaders, corporate clients)

Innovative Crowdfunding formats, Personalized onboarding scenarios,
Approaches engaging the community in | cross-platform analytics

content creation
Editorial Maintained through Partially dependent on commercial policy
Independence reader support and income |and shareholder structure

transparency
Technological Basic CMS, integration Arc Publishing, Al recommendations,
Infrastructure with payment systems, use |complex CRM systems

of Facebook

Financial Challenges
(2023-2025)

Limited audience solvency
but high emotional loyalty

Subscriber losses, internal restructuring
and HR crises

Strengths

Localization, flexibility,
reader loyalty

Scalability, technical capacity,
diversified products

In contrast, The Washington Post (WP) implements a subscription model

using personalized engagement, audience segmentation, and digital analytics,
which help to improve reader retention rates. This model emphasizes attracting
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new users through personalized onboarding scenarios aimed at maximizing
customer lifetime value [4,5].

The membership model used by Ukrainska Pravda (UP) is viewed not
only as a source of funding but also as a mechanism for ensuring editorial
independence. Despite the Ukrainian audience’s limited willingness to pay for
news content, UP has successfully built a loyal community core that actively
engages with the editorial team and influences editorial policy [6].

Meanwhile, The Washington Post actively invests in innovative digital
products, including the Creator Hub platform, aimed at expanding its audience
through social media and video content [7]. At the same time, during 2023-2024,
WP faced significant challenges related to a decline in subscriber numbers and
internal organizational crises [8].

Thus, the compared membership models demonstrate their effective-
ness in different cultural and economic contexts. While Ukrainska Pravda
focuses on horizontal interaction and direct community involvement, WP
emphasizes technological innovation and audience scaling. The successful
adaptation of membership models in media depends on striking the right
balance between emotional motivation and offering tangible membership
benefits. For Ukrainian media, it is essential to strengthen analytics and
personalization tools—practices that are already effectively implemented
in international cases like WP. On the other hand, for global outlets such
as WP, it is important to integrate approaches that foster active and
engaged communities—something that has ensured the resilience of UP’s
membership model, even in conditions of low audience willingness to pay
for content.
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Additionally, it should be noted that the future prospects of media within
the context of membership models largely depend on organizations’ ability
to adapt to rapidly changing media consumption patterns, use data analytics
to anticipate audience behavior, and implement innovative digital tools. A
systematic combination of emotional, community-based, and technological
factors forms the foundation for building sustainable audience loyalty, which
in turn contributes to financial stability and editorial independence. In-depth
research and integration of best practices from international experience
can significantly enhance the potential of Ukrainian media in a competitive
digital environment.
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NARRATIVE MODELS OF
CONSTRUCTING IMAGES OF HOPE,
ACTION, AND EFFECTIVENESS IN
SOLUTIONS JOURNALISM:

THE CASE OF MEDIA «RUBRYKA»

Yana Bakaievych,
PhD student,
Borys Grinchenko Kyiv Metropolitan University

This paper explores how solutions journalism contributes to the construction
of a positive narrative in the context of war and post-war recovery, particularly
through the creation of images of hope, agency, and effectiveness. The focus is
on the online media Rubryka, which systematically implements the principles of
solutions journalism within the Ukrainian context.

Keywords: narratives, solution journalism, image of hope, post-war recon-
struction, media.

n the context of the war in Ukraine, the media space is dominated by crisis-

I oriented content that focuses on loss, destruction, and threats. The media’s

influence on public consciousness is often reinforced through stereotypes and

the mythologization of images, which shape the entire process of information
perception [1].

At the same time, there is a growing need for communication practices
that do not deny the harsh realities but instead highlight ways to overcome
them. Solutions journalism offers such an approach by shifting the focus from
crisis to action-emphasizing ongoing efforts and initiatives that produce
tangible outcomes. A key element of solutions journalism is the creation
of narratives that inspire action, instill hope, and reinforce the audience’s
sense of agency. This approach prioritizes not only the relevance and social
significance of the topic but also meaningful presentation that integrates
psychological considerations: working with vulnerable groups, applying
empathy, presenting subjects responsibly, and using communication tools
that foster constructive societal dialogue [2].
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The aim of this study is to identify and describe the narrative models
through which the media «<Rubryka» constructs representations of hope, agencyj,
and effectiveness in the context of Ukraine’s post-war recovery. The study
applies qualitative narrative and discourse analysis to 30 materials published
by Rubryka between 2023 and 2025 that focus on reconstruction initiatives.
The analysis includes examination of narrative structure, lexical and visual
elements, as well as the types of protagonists, actions, and solutions depicted.

Narratives in these materials help articulate real opportunities for change,
motivate audiences to participate, and cultivate a sense of hope and personal
efficacy-particularly in times of crisis or post-crisis. J. Bruner conceptualized
narrative as a cognitive mechanism through which individuals make sense of their
experiences. In his view, narrative is a fundamental form of human thinking and
communication [3]. In a wartime context, narratives take on special importance as
they serve not only to preserve memory but also to provide interpretive frameworks
for events. Through narrative structures, society organizes collective experience,
interprets reality, and constructs the foundation of collective memory [4].

H. Piskorska defines a strategic narrative as a system of interconnected
stories that encompass the past, present, and future, created to influence
the perceptions of target audiences. These narratives are designed to achieve
strategic goals by appealing to emotions, values, and deep-seated archetypes
within public consciousness [5].

As a result of the analysis of solutions journalism content produced by
Rubryka, four dominant narrative models have been identified:

1. «From Ruin to Hope» - a transformational storyline with a clear
developmental trajectory;
2. «The Local Hero» — personalized action as the catalyst for change;
«Together We Can» — collective responsibility and collaboration;
4. «The New Ukraine» — recovery as modernization, not merely restoration
of the past.

All four models possess strong mobilizing potential and contribute to the

image of Ukraine as a state capable of renewal-even in the midst of war.

o

The solutions journalism materials published by Rubryka generate powerful
narratives that counterbalance destructive media discourse and serve as effective
tools for fostering public trust, resilience, and civic engagement in recovery
processes. The content analysis further reveals that these narratives do not merely
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inform but also serve a mobilizing function: they have the capacity to evoke

emotional engagement, encourage active participation, and support collective
recovery. Through the integration of visual storytelling, personalization,
and emotional tone, solutions journalism functions as a resilience-building

mechanism in the context of hybrid warfare and post-war reconstruction.
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BIAEOBAOIU AK IHCTPYMEHT
NONYASIPU3ALIT AETEKTUBHOI
AITEPATYPU

Onsbra bansc,

CTYIEeHTKa,

BonuHCbKMIT HalliOHA/IbHUI YHiBEpCUTET
imeHi Jleci YkpaiHku

HaykoBuii kepiBHUK: O.M. Kociok,
KaHauaaT QisoaorivHmMx HayK, JOLEHT

The paper considers the videoblog as a modern media communication tool

that promotes detective literature among readers. The advantages of YouTube

reviews over classic critiques are described, and their impact on readers is analysed.
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yJacHMii iHdopmaliiiHuii IpoCTip menasai aKTUBHilIe iHTerpye Bimeo-

dbopmatu y chepy nmitreparypHoi KomyHikarlii. Oco6aMBOI aKTyaJIbHOCTI
HabyBae >kaHp Bifgeobsory, MO0 CTaB HEBil’€MHOI0 YacTMHOW Osiorocdepu
Ta aKTMBHO BUKOPUCTOBYETBHCS MOJisI MOMYJSIpU3allil KHMXXKOBOI TIPOMYKIIii,
30KpeMa B kaHpi merekTtuBy. Came 3aBIOSIKM Bimeodopmaram, Ha MpUKIAIi
YouTube-6s10riB, MOkHA e(eKTMBHO BIUIMBATM Ha UMTAI[bKMII iHTEpeC, 3a1y-
yawuyM MMUPOKY ayauTopito. Bimeobsor ik oopMa caMorpeseHTarlii MoegHye
iHOMBigyaNbHMIT OOCBiA UMTAHHS 3 MYJbTUMEIiiHMMM 3acobamMy BIUIABY:
Billeo, My3UKOI0, Bi3yaJbHMMU eeKkTamu.

MeTo10 mOC/TigKeHHS € 3’IcyBaHHS e(eKTUBHOCTI Bimeobsory sk iHCTpy-
MeHTa BIUIMBY Ha UMTAllbKy ayAMTOPil0 B KOHTEKCTi IOMy/spu3sallii JeTex-
TUBHOI jJiTepaTypu. OCHOBHMM 3aBIaHHSIM: BU3HAUeHHS creuudiku Bimeo-
KOHTEHTY IIPO KHUTH, 30KpeMa AeTEeKTUBHI TBOPM; aHasi3 ¢dopmarTiB momaui
BiZeoorsamiB; BUSBIEHHS UMTAILbKOI peakilii yepe3 KOMEHTapi Ta COIlia/ibHY
B3a€MOIiI0; OMIC BJACHOTO JOCBiy CTBOPEHHS Bieo6JIoTy.

MeTonu mOC/TiIKeHHS BKJIIOUAIOTh MOPiBHSUIbHUI aHAJi3 BileOKOHTEHTY,
CIIOCTEPEKeHHS 3@ YMTAlbKOI0 aKTUBHICTIO B COLIMEpeXKaX, KOHTEHT-aHali3
KOMEHTapiB [0 BiJleo, a TAKOXX MeTOJ CaMOaHaJli3y B paMKaxX CTBOPEHHSI BJjac-
Horo 6s1ory. AHaJTi3 6;10TiB TaKMX aBTOPOK, K Kcenis Kesurepman, KuysklOmst Ta
Svitlo bibliotek, mokasas, 1110 Bizeo6/i0ry1 MalOTh 3HAUHMI BIJIMB HA YMTAlbKi
CMaKM ¥ CIPUSIIOTH TIOIYJIsipM3allii KOHKPEeTHMX aBTOPiB Ta KHMXKOK, 30KpeMa
y cdepi meTekTUBy. BaskinmBuM € Te, 110 Bimeoborepu He Juile OIJISIAIOTH
HOBMHKM, a ¥ CTBOPIOIOTbh UMTALIbKMIT KOHTEKCT: MOJAlTh iHpopmallito mpo
aBTOPA, iCTOPiI0 CTBOPEHHS KHUTH, i1 TPUITOM Y ITyOTiKM.

Ocob6imBy yBary mpuaiieHo aHanisy YouTube-kaHamiB, mo crerianisy-
IOTbCS Ha OIVISAI eTeKTMBHOI JiTepaTypu. Hampuknazn, Kcenisi Kennepman
aKLeHTye€ Ha IICUMXOJOriYHOMY aHali3i IepCoHaxiB, BUKOPUCTOBYIOUM
iHTepTeKcTyanbHi nocunaHHs [9]. biorepka «KaykIOis» ginnUThCsS YUTALbKUM
IOCBiOM Uuepe3 cy6’eKTUBHI eMolliliHi Binryku [8], a «Svitlo bibliotek» popmye
YUTALbKY CIIBHOTY, 3aydaroun 6i6mioreuny ayguropito [10]. Taki npukiagn
IeMOHCTPYIOTb BapiaTUBHICTD MiAXO/AiB 10 MOIYISIpU3allil KHUT.

3asHaueHi O6J0TepPKM BUKOPUCTOBYIOTh CYO’€KTMBHY OIIiHKY TBOPIB,
eMOIIiliHy moavy, AMHAMiUHMIT MOHTAaX, a TAaKOX 3BepTaIOThCS A0 Bi3yallbHOL
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€CTeTUKM, IO Pa3oM CTBOPIOE edeKT MPUCYTHOCTI i moBipu. Lli mpuitomm
MiABUIIYIOTh e(eKTUBHICTh KHIKKOBOI KOMyHikaliii. Kpim Toro, y mesxax
KyPCOBOTO AOC/iIKEHHSI MM CTBOPWJIM BJIACHMIA Bifle006JI0T, Y SKOMY ITpeCTaB-
JIEHO aBTOPCHKMUIA ITOIJISIA, Ha CyYacHi YKpaiHChKi meTeKTuBM. Y 6/103i mpeacTaB-
neHo orsiau TBopiB 0. Bununuyka, M. Kigpyka, I. Po3go6yabko Ta iHIIMX aB-
TOpiB. CTBOPEHHS BilEOKOHTEHTY BMMAraso He JIMIIe YMTAIIbKO1, a 1 TEXHIYHO1
MMATOTOBKM — ClieHapilo, 3IOMKM, MOHTaXKy, IIpOCYyBaHHS Uyepes COLiMepexi.

V pe3yabTaTi CltocTepeskeHHs 3a aKTUBHICTIO IVISITaviB Ta aHaJi3y 3BOPOT-
HOTO 3B’SI3Ky MOXXHa 3pOOMTM BUCHOBOK, IO BimeodopmaTu 3ab6e3meuyioThb
rIMOINI piBeHb B3a€EMO/Iii 3 ayAUTOPIi€I0 IMMOPiBHSIHO 3 TEKCTOBMMMU pelleH-
3isiMmu. Po3MillleHHS BiAeOoOTsiB Y COlliaJbHMX Mepeskax CIpUSIE 3aTydeHHIO
MOJIOIO1 ayauTOpii, ika cripuitMae iHpopmairiro rmepeBaxxHo Bi3yasbHO. Y KO-
MEeHTapsIX [NSaadi JiISSThCSI CBOIMM BPaskeHHSIMMU, IO CBigumMTh mpo edek-

TUBHICTb hOpMaTy Miajory, a He Jiuile MOHOJIOTiYHOTO OIJISI Y.

Taxkum uynMHOM, BiZe06IOTIHT, 0 I'PYHTYETHCS HA JeTeKTMBHOMY KOHTEHTI,
€ TIepCrHeKTUBHOK (GOPMOI0 MOMY/AIpM3allii YMTaHHS, sIKa MoeaHye (GYHKILIi
po3BakaHHS, iHOOPMYBaHHS Ta KOMYHiKallii 3 uuTayamu. Bimeobaor moske
O6yTy He juIIIe 3aCOO0M ITpe3eHTallil KHUT, a i matdopmoro ajst GopMyBaHHS
YUTALBKOI CIJIBHOTM, OOMiHY myMKamMy, ()OPMYBaHHSI UMTAIlbKOTO CMakKy,
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PENPE3EHTALIS YKPATHCbKUX
BINCbKOBOCAY)XEOBLLIB, SIKI
OTPUMAAM TAXKKI TPABMU 1
NMOPAHEHHS, HA MEAIATNAATOOPMI
«CYCMIAbHE XMEAbHULLbKUN»

KamniTonina BygHAK,
acripaHTKa,
3anopisbKuii HalliOHAJIbHUI YHIBEPCUTET

Jrogmuiia YepHAaBCbKa,
npodecopka,
3arnopi3pKuii HallilOHAJIbHUI YHIBEpCUTET

This scientific work examined 36 materials about Ukrainian servicemen after
injuries at the «Public Khmelnytskyi» for the period from February 24, 2022 to
March 15, 2025. This allowed us to determine how the number of publications
increased and how their topics changed.

Key words: injury, amputation, prosthetics, disability.

i3 36 mocnimkeHux marepiasiB Ha «CycriibHe XMeabHUIIbKUII»
3 4TpaHCJIIOIOTb MeniaayauTOpii MepcoHa/lbHi icTOpPii yKpaiHChKUX
3aXMCHUKIB i3 Habytumu tpaBmamu (4. Aumowescvka, I. Bimko «/liz Ha
MIHY, W06 npukpumu nobpamumis. [pyiuHa xmeJlbHUYbK020 canepa npo tiozo
cyxc0y ma nikysaHHs» 6id 15 cepnusa 2023 p.) [1]. ] uje 2 € HOBUHaMM, JOTUY-
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Humu go Temu (O. Konosanosa «Ha XmenbHUuUuUHi 8ilicbk0o8ux, AKi empamuiu
KiHYyieKu, 6e3K0owmosHo nidgo3umumyms 00 Mmed3aknadie YkpaiHu» 8id
13 n1omozo 2024 p.) [5].

3a rmepiod Bim MOYATKy MOBHOMACIITAOHOTO BTOPTHEHHS i OO KiHIS
2022 poky maTepiajiB JOTUUYHUX IO TEMM HaMU 3HAMIEHO He 6YJI0.

[Mepma my6mikanis gatyeTsbest Big 23 TpaBHs 2023 p. (M. XKuaa, /1. Boposeys
«€ waHc odyxcamu: 80iH 3 XmenvHuuuuHu 11 micayis npoxodums peabinimauiro
nicis mpasmu xpeébma, wo6 cmamu Ha Hozu») [2].

Kpaitusa 36 nybsmikariist matyerbest 9 6epesnst 2025 poky (T. Onekciok, T. Bo-
poxyosa «Icmopii 8iticbkosux: Npome3y8aHHs. ma no8epHeHHsl 00 #ummsi») [7].

3arajiom 3a 2023 pik 3HaiimeHo 8 my6siKkalliif, 10 BiANOBiZalOTh TeMi
HAIIOTO AOCTiAKeHHS. BOHM BUXOOMIYM IIOMICSIIIS: Y TPaBHi, CEPITHi, BepecCHi,
SKOBTHI; Ta ABidi y IMcTONAaAi i rpymaHi.

3a 2024 pik KinbKicTh TakuX MybIiKalliit craHoBWIA BXe 18, 36iIbIIMBIINCD
OLTbII HiK yIBiUi.

VY nepiop i3 mouaTtky 2025 mo 15 6epesnst 2025 poKy KiJIbKiCThb MaTepiasiB
ckiaia — 10. To6TO 1 KiJIbKiCTh JiMIIe 3a 2 3 TIOJIOBMHOIO MicsIli 6yia 6iIbIoio
Ha [iBa Marepiaau Hixx 3a yBecb 2023 pik, Koy MefiliHi MaTepiaau, siki perpe-
3€HTYIOTb BiliChKOBMX i3 iHBaTiIHICTIO, IIPOTE3yBAaHHSIM Ta OOMEXKEHO IpuUIaT-
HUX BHACTIIOK OTPMMaHMUX TPaBM JIMIle Tovaau 3’IBasTucs Ha «CycIlijibHe
XMeJIbHUIIbKUI».

HocmigHuIbKMi iHTepec OXONuB i TeMaTUKy IMyOJIiKalliii 3a BUIe3a3Ha-
yeHi poku. Tak y 2023 potii nmpoBigHOI0 TemaTuKowo 6y/aa peabimitaiis. IIpo
Hei imocd y 6 marepianax, OOUH 3 KX TaKOX BKJIIOUAB €JIEMEHTU iCTO-
pii mpo koxaHHs. Ille 2 MaTepianu perpe3eHTyBaIM KUTTS BiliCbKOBUX MiC/Is
OTPUMAaHMX TPaBM Ta ITPOJOBXKEHHSI.

Hajiuacrime y 3arosioBkax ONMCY€TbCS OTPUMAaHa TPaBMa BiliCbKOBOIO
(O. KoHosanosa ««Buycsi cmpinsamu 3 nigoi». Bilicbkosocmyxb6o8eup nicaisi nopa-
HeHHsl NPo008xYE CyHOy y XmenvHuyvkomy» 8id 26 eepecHs 2023 p.) [3]. Ta-
KOX Moske BkasyBatucst paxkrt ammyrarii (K. Hlesuyk, T. Bopoxcyesa ««IIpome3
HiKosu He 6yde 3pyuHum». Icmopis yuacHuka ATO/OOC i 8ilicbk08020 ncuxoJioza
3 XmenvHuuyuHu» 6id 12 aucmonada 2023 p.) [10].

B camMmux TekcTax 4acTO 3a3HAYAETHCSI PO OOMeEXKeHy MPUIATHICTb A0
cTy>k0m. A ocb ogHa mmy6stikariist i3 BocbMmu (O. KoHosanosa «5 nocmitiHo smpauas
cgidomicmobuepe3 6pak KucHwo. MeHe scmuenu 8idkonamu», — 8iticbKo80C1y#608eyb
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3 XmenvHuuuuHu» 6id 1 #coemus 2023 p.) [6] MiCTUTB y TEKCTi MpsSIMy BKa3iBKy Ha
OTPMMaHHS 3 Ipyny iHBaJIiJHOCTI.

3a 2024 pik TemaTuKa myosTiKaliiit 6iybie TsSsKie He A0 omucy peabimitarii,
a caMme agamTallii Ta KUTTS IMiC/IsT OTPMMaHUX TPaBM. POOUTHCSI aKkLEHT Ha
3000yTKax BilicbkoBux (FO. Quuwyyk «Y XmenvHuyskomy semepat 0Ootiosux 0iti
gidkpusae npusamuy IT-wkony» 6id 5 nomozo 2024 [8]; I. Xuxa, /1. KonecHik
«Bemepan Onexcaudp apmopoc 3 XmenvHuuuuHU 8ede 8ide067102 07151 niompumxu
saxckonopaHeHux» 8i0 30 uepeus 2024 p.) [9].

6 MaTepiajiB pO3IOBiAAIOTh iCTOPii BifiCbKOBMUX, SIKi ITiC/ISI OpaHEHHS Ha
dponTi nmpomoBxkmm cayk0y B TIK. 3ragka mpo 1e 3yCcTpiuaeTbCs B 3aro-
JIOBKax abo X tekcrax (H. IlInynax, M. JKuna «ITepecenexeys, decaHmHuk, npa-
yieHuk TLIK: icmopis Cepzis Muzosuua 3 Hogoi Kaxoeku, sikuli 3apa3 xcuee Ha
XmenvHuuuuHi» 8id 20 nunus 2024 p.) [11].

B caMux TekcTax TaKOX 3a3HAYaA€ThCs iHGOpMallis NpPO HAsBHICTb

iHBamigHOCTi. AJsle € i TMOOAMHOKI Imybsikallii, SKi pO3MOBimalOTh IIPO
BiliCbKOBMX, SIKi He MOXYTb OTPMMATM MeAMUHe IiATBepKeHHSs iHBaJIi-
HocTi monpu TpaBmu (H. Ilnynax, [. KoaecHik «KonuwHitli 8ilicbkosuli 3
XMmenvHUuUUUHU yHce nig poKy He Moxce ompumamu iHeanioHicme» 8i0 10 1unHs
2024 p.) [12].

3a mouaTok 2025 poKy 3ycTpiyaloTbCs MaTepiajM Ti€li X TeMaTUKU:

z
o
|—
)
i
wv)

peabimiTaliist, agarraitisi, cay>k6a Ta JXUTTS Mmicis oTpuManHs TpasM (O. KoHo-
eanosa, M. JKuna «Icmopis 8ilicbk08020 3 XMeNbHUUUUHU, AKULl NiC/I NOPAHEHHS
8 207108y NP0008H#CUB CYHOY» 8i0 25 1omozo 2025 p.) [4].

BucHoeku: 3a 2022 pik 3a Terom «3CY» my6ikaliiii, ki 6 po3mnoBimanmn
icropii BifiCbKOBUX IIiC/ISI OTPMMAaHMX TPaBM Ta HAaOyTTS iHBaMigHOCTI Ha

«CycrmimpHe XMeTbHUIbKUIT» BUSIBIEHO He Oyi0. BoHU modanu 3’SBASITUCST Y
He3HauHil Kinbkocti (MeHme 10) y 2023 poui. IX KibKicTh 3HAYHO 3pociia y
2024 pori (6isbIn HiXX B TTOJIOBUHY). A TeMaTHKa Iepeiia Bij omnucy peabiri-
Tarlii ;o aganTallii Ta MogabIIoro JXKUTTS i3 Ha0yTMMM TpaBMaMu. TaKoK 3Ha-
YHa KiJTbKiCTh MaTepiasiB onucye nMpoaoBxkeHHs cayxk6y B TLIK.

BBarkaeMO BayK/IMBMM HasIBHICTb MaTepiaiB, sIKi BUCBIT/IIOIOTH ITpobIeMa-
TUKY OTPMMaHHS BiliCbKOBMMM MeIMYHOTO MiATBEPAKeHHS iHBaIiLHOCTI ITiC/Is
TpaBM. Hamu 3HaligeHO ogyH TaKuii MaTepial.

[MpukMeTHO, 110 y MeiliiHux MaTepianax «CycIiijibHe XMeJTbHUILIbKUIT» iH-
dbopmaliist mpo iHBaMiIHICTb BiliICbKOBMX 3YCTPIiYAETHCS JIUIIIE Y TEKCTaX, i HIKOIU

1l International scientific and practical conference of students, postgraduate students, young scientists and practitioners
CREATIVE INDUSTRIES: MODERN TRENDS ¢ 2025




=
=0
V4
w
O

110

BUPOBHNL TBO KPEATMBHWX MPOAYKTIB Y XYPHAAICTWNLLI

y 3aroyioBKax. [Ipy IibOMY Y 3aTr0JIOBKaXx IepeBaskaloTh OIMMC Ta 0O6CTaBUHM OTPHU-

MaHHS TPaBM, aMITyTallii YM IpoTe3y.

3 mouatkoMm 2025 poKy KiZbKiCTh MyOsliKkalliii Ha AaHy TeMaTUKy CTPiMKO

3poCTae, IO IMiATBEPIKYye 3aTpeOyBaHIiCTh il BUCBITIIEHHSI B YKpaiHCbKOMY
MeJiiacepeOBUIII;.
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I BIAEOCIKO)KETU HA NEAAIOriYHI TEMUA

Hapuna JIynsik,

CTyLeHTKa,

BonmHcbkuMil HalliOHA/IbHUI YHIBEpCUTET
imeni Jleci YkpaiHku

HayxkoBwuii kepiBHuK: O.B. Komesmoxk,
KaHAMIaT QiIoIoriuYHMX HAYK, TOLEeHT

The article explores the role of video segments in the educational process
for journalism students and their impact on the development of professional
competencies. The research is based on modern multimedia learning theories
and an analysis of media technologies in educational journalism. The authors
highlight the advantages of integrating video content into pedagogical practice,
particularly in fostering critical thinking, creative skills, and deeper knowledge
acquisition. The paper also examines works by leading scholars in media and
education, analyzing the effectiveness of multimedia resources in promoting
educational topics. Special attention is given to the technical and social aspects
of video production, its personalization for different audiences, and its potential
for enhancing the prestige of education in society.
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Keywords: media technologies, educational journalism, video content,
pedagogical video segments, multimedia learning, critical thinking

KTyaJbHICTb MPOEKTY € OOCTiJ’KeHHS BIUIMBY BiJI€OCIOKETiB Ha HaB-
A YaJIbHMIA TIPOIleC CTYIEeHTiB->KypPHATICTiB, 30KpeMa PO3BUTOK KPUTUY-
HOTO MMUCJI€HHSI, TBOPUMX 3[i6HOCTeN Ta MpodeciifHMX KOMIIETEHTHOCTEN Y
CTBOPEHHi BiZleOKOHTEHTY. BimeociokeTu € He Jiuille MPOAYKTOM >KypHAaJiCT-
CbKOi TiSITbHOCTI, a ¥ eeKTUBHUM iHCTPYMEHTOM HaBUYaHHS, SIKUi1 TTOETHYE
TeOPeTUYHi Ta MPaKTUYHi aCTIeKTH MiATOTOBKY MaitOyTHiX )KypHasticTiB. Teopis
MYJbTUMeiiiHOTO HaBuaHHS Piuapma Maiiepa cTBepakye, 10 MOETHAHHS
TEKCTOBOi, ayaiaJibHOI Ta Bi3yajsbHOI iHdopMallii cripusie GijbII IJMO60KOMY
3aCBOEHHIO 3HaHb. [IJIs1 CTYIEHTIB KYPHATICTUKMA 1€ € OCOOIMBO aKTya/IbHUM,
OCKiJIbKM BOHM He JIKIIle CITOKMBAaIOTh Me/lia, ajie i CTBOPIOIOTH 10TO.

HoBu3Ha HayKOBOTO MPOEKTY ITOJISITA€ Y TOMY, 1110 Y Cy4aCHOMY MeJiaIipo-
CTOpi BileocCiokeT Ha IefJaroriyHi TeMyu 3aliiMaloTh Jedasli BasKIuBille Miclie.
ISt CTYyOeHTiB-KYpPHAICTiB, SKi I[iKaBJSTbCSI CTBOPEHHSIM MaTepiajiB Ha
OCBITHIO TEMAaTHKY, aHaJIi3 POJIi BiLEOCIOKETIB Yy IOy sipu3allii megaroriyHmux
TeM € 0COOIMBO BaXKIMBUM. VY 1ili CTATTi PO3ITISTHYTO, SIK MeIiaTeXHOJOTIi i MyJTb-
TUMEIiiiHI pecypcy MOXYTb OyTM e(peKTMBHO BUKOPUCTaHi B KYPHATICTUII Ha
Trefaroriyli TeMu, 3 OIVISIAY Ha Ipalli BiloMuUX JOUTiAHUKIB — €BreHa [IpoHiHa,
Annu l'onuapenko ta Onbru boHgapeHKo.

3a cnoBamyu €BreHa IIponiHa, aBTopa KHUTM «MepdiaTexHOJIOTII VY
CYYaCHil XXypHaJIiCTULLi», CbOTOAHI MeZjia BUKOPUCTOBYIOTh LIMPOKUIA CIIEKTP
TeXHOJIOTi, IKi 3HAYHO 3MiHIOIOTb GOPMY i 3MiCT JKypPHaIiCTChKMX MaTepiastis.
Lle cTocyeThCsl i BileoMaTepiastiB Ha OCBiTHI TeMu. [IpoHiH 3a3Hayae, 1110 Cy4acHi
MeJliaTexXHOJIorii JomoMaralTb PO3IIUPUTIY MOKIMBOCTI [JIS TpecTaBIeHHS
inpopmarii, pobsmsum ii GiMBII HAOYHOIO Ta AOCTYITHOKW. BuKopucTaHHS
indorpadiku, aHiMmalii, iHTepaKTMBHUX eJIeMeHTIB Ta pi3HMX GOpMaTiB Bimeo
IO3BOJISIE ayAUTOpii Kpallle 3pO3yMiTH ¥ 3aCBOITM HaBiThb CKJIaJHI OCBiTHI
TeMM, TaKi SIK HOBI ITeJaroriuHi migxoay abo ocBiTHI pedopmu.

Anna T'oHuapeHko y mpaili «KypHa/licTuKa OCBiTM: MeTOIM Ta MigxXomu»
MiIKPeCIIIoe, 1110 XXypPHaIiCTMKa OCBiTH, 30KpeMa uepe3 BiJleoClosKeTH, Ma€ Bask-
JMBe 3HaUeHHSI 17151 GOpMYBaHHSI CYCITiIIbHOI IyMKM PO OCBiTHI mpoiiecu. Bona
3ayBasKye, 110 BieOCIOKeTH IoIoMaraTh He Jiniile iHpopMyBaT ayauToOpiio,
asne it opmyBaTV MO3UTUBHE CTABIE€HHS 0 OCBiTHU, MiABUIIYIOUM ii ITPECTUX
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y cycminbCTBi. Ile 0c06MBO BakK/IMBO B YMOBaX, KOJIM YacTO 3yCTPida€ThCs
HeJI0Bipa 10 OCBiTHiIX pedopm a60 HU3bKMII piBeHb iHHOPMOBAHOCTI ITPO HOBI
METOIY HaBUaHHS.

Onbra BoHmapeHko B mpalii «MyabTyMefia B OCBIiTi» MiIKpeC/Ii0€ POJib
MyJIbTUMeLiiHUX TeXHOJIOTil y CTBOpeHHi edeKTUBHMUX HAaBUAJbHUX Cepeso-
BUIII, 110 3aJIy4alOTh ayAUTOPiI0 O OCBITHIX MpoIleciB. BoHa cTBepAXyE, 110
MYJIbTMMe/ia B OCBiTi € B&K/IMBMM KOMIIOHEHTOM, aJi3Ke Bifleo Moyke 3aMiHUTHU
CKJIAJIHi TEKCTM Ha 3pO3yMiJli BisyabHi 06pasu.

boHpapeHKo akleHTye yBary Ha iHTepakKTUBHOCTI, SIKa € OJHI€I0 3 OCHOB-
HUMX TIlepeBar MYJIbTUMeiiiHMX MaTepiaiiB. I[HTepaKTUBHi BimeocioxkeTu
MOXKYTb BKJIIOUYATU eJieMeHTU 3BOPOTHOTO 3B’SI3Ky, L0 J03BOJISIE IIsiZauyam
CTaBUTU TUTAHHS, BUCIOBIIOBATU CBOIO AYMKY, OpaTu ydyacTb y JUCKYCisIX
abo omuTyBaHHSX. lle 3HAUHO MiABMUIIYE PiBeHb 3aJTyYEHOCTi ayauTopii Ta
JOoMoMarae 3MiIHUTY 3B’SI30K MiX JXYpHaJIiCTaMM, SIKi CTBOPIOIOTh OCBiTHil
KOHTEHT, Ta IXHbOIO ayauTopiero [1].

BimeocioskeTu Ha IMegaroriydi TeMu € He Jiuile 3aco60M iH(GOpPMYBaHHSI,
ase i MOTYKHMUM iHCTpyMeHTOM (hOPMYBaHHS CyCHiIbHOI JYMKHU, TiATPUMKU
MO3UTUBHOTO iMiKy OCBITM Ta 3aJy4eHHSI TPOMAJChKOCTi O OOrOBOpeHHS
BaKJIMBUX OCBITHIX NMUTaHb. 3aBASKM MediaTeXHOJIOTISIM i MyJbTUMeIiliHUM
iHCTpyMeHTaM, sIKi onucaau JocaigHuku €sreH IIpoHiH, AHHa ['oHUapeHKo Ta
Osbra BoHmapeHKo, OCBiTHI BileOCIOKETH MOKYTb CTaTH 6i/IbIll e(eKTUBHUMMU
Ta iHTepaKTUBHUMM, IO CIIPUSITHMME PO3BUTKY OCBITM Ta MiABUINEHHIO ii
MPECTUKY Y CYCITi/IbCTBI.
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YOUTUBE SIK AAbTEPHATUBA
TPAAULLITHUM 3MI:
OCOBAUBOCTI CYCMIAbHO-
NOAITUYHOIO KOHTEHTY

Basnepiri JliToHiHCBKMIA,

acIipaHT,

KuiBCbKMII CTOMMYHNUI YHIBEPCUTET
imeHi bopuca I'piHueHKa

YouTube has evolved from a simple video hosting service to a full-fledged
media platform. Thanks to timely response to social changes, improving the
platform’s functionality for both viewers and content creators, the service has
turned into an influential modern cross-media. As a modern media platform,
YouTube has opened up additional opportunities for traditional media and its
users, and has also become a platform for new media in the format of journalistic
YouTube channels.

Keywords: YouTube, YouTube channel, YouTube Ukraine, media.

im moyaTKy IMMOBHOMACHITAaGHOTO POCi/ICBKOTO BTOPTHEHHSI B YKpaiHy
B 3HAYHO MocwiIniaach iHdopmaliiiiHa BIUIMBOBiCTH came YouTube Ha
YKpaiHCbKMX KOpUCTyBauiB. SIK BiyuyHO Bifg3Hauae E. MamoHTOBa, «YouTube
CbOTOIIHIi TIepPeTBOPMBCS HA CepeNoBMILE, e 3 SIBJSIOThCS HOBI JIimepu
my6siuHOoi aHamiTuku. Ha BimmiHy Bim TenebGaueHHS 3 #0ro OJHOCTOPOHHIM
nomaHHsaM iHdopmaiiii, YouTube-kaHanu cTanmu peaJibHUMM IUIaTGopmMamMu
IJIS1 BiIKPUTOTO OGrOBOPEHHS, CTBOPIOIOUM Y IVISIIAUiB BiZUyTTs O6e3rmocepes-
HbOT'O 3aTy4eHHsI 10 GOpMyBaHHS MOMITUYHOTO Kypcy» [2, 136].

YouTube, Ha BimMiHy Bif iHIIMX coliaibHUX mIaTdopM, QYHKIIOHYE SIK
BiZIeOXOCTMHT, 10 POOUTH 1Or0 BIIMB Ha IMISAadiB OJIM3bKUM 0 TelIeBi3iii-
Horo. ITpoTe iCHYIOTh CYTTEBi BiIMiHHOCTI y MO3MIliOHyBaHHi, ¢opmaTax,
TPUBAJIOCTi Ta XapaKTepi BimeoMmaTtepiasis, 1IiiboBilt ayguTopii Ta cmocobax
MomupeHHsT KOHTeHTy. CucTeMa MiAMMCOK HAa KaHa/IM Ta BaKJIUBICTb Mifl-
TPUMKM UMCIeHHOI ayaguTopii Ha YouTube Mae crisibHi pycy 3 MpUHIUIIAMUA
po60THU ApyKOBaHUX 3ac06iB MacoBoi iHdopmaririi.
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be3s cymHiBy, y Ha1ir yac YouTube € ogHi€ro 3 HaliIOITy/ISIPHIIIMX CYCITi/TBHO-
MoMiTUUYHUX Beb-1ttaTdopM. 3HaUHA YacTMHA IIOTEHIIifHOI aymuTopii abo
B3arajii He Ma€ TejieBi3opa BIomMa, ab0 BUKOPMCTOBYE 110r0 HEYACTO UM 30BCiM
He KopucTyeThesl. YouTube eBoIOIIiOHYBaB Bif ITPOCTOrO BigeOXOCTUHTY, N
KO’KEH MIr 3aBaHTaKUTU Bifeo 6yab-sKoi sKocTi Ta popmarty B 6yab-sIKMii yac,
1o mpodeciiiHOro MaiigaHuMKa SIK JJISI TBOPUMX OCOOMCTOCTEN, TaK i AJIsT IIINX
Komany ¢axiBIliB. AHa/li30BaHa HamMy IIaTGOpMa PO3BUBAETHCS MapasieibHO
3 iHIIMMM TEXHOJIOTiSIMM: SIKIIIO TIPMOJIM3HO IT’SITh POKiB TOMY 6YJIO TOCTaTHBO
3HiMaTy Ha GOHI HEMTPATBHOI CTiHM, HE IPUAISTHA YBaru OCBITIIEHHIO Ta He
IOTPUMYBATUCS JKOOHMX TpadikiB UM BUMOT, TO 3apa3 CUTYaIlist KapAMHAIbHO
3MmiHmnacst. Ilpu 11boMy OnHi€l0 3 mepeBar, 3aBasSku sikuM YouTube moxke
KOHKYPYBAaTU 3 TeJie6aueHHSIM, € Pi3HOMaHiTHiICTh KOHTEHTY, XOUa HEMOSKJINBO
CTBepIKyBaTH, IO TejebaueHHS He IPOIOHYE Pi3HOMAHITHMX IPOTpaM.
He3Baxkarouu Ha TOMiGHICTh 6araTbox TeJeBi3iitHMX ¢opmaTiB, Mporpam
Ta HOBMHHMX BMITYCKiB, IJISIIadi BCe K MAalOTh MOJIMBICTb 0OMpaTy Te, IO
BigmoBimae iXHiM cMakaM.

3rigHo 3 ompwIOAHEeHMMM JaHMMM KoMmmaHii Google, y IpOTUCTOSIHHI
IBOX iH(popMaliiHMX TIaTGOPM — TesiebayeHHS Ta iIHTEPHETY — ayAUTOpPis
YiTKO po3aijimiacs 3a BiKOBMMM KaTeropisimu. iTu, MifJiTKM Ta MOJOIb 00
COpOKa pOKiB BigalTh IepeBary iHTepHEeTY, TOMi SK JIIOAM CTaplili copoKa
pOKiB Bce mie cxuibHi 06upaTu TenebaueHHs [1, 119]. CtaTuctuka geMoH-
CTPYE MOCTYIOBMUIT Iporpail TejedaueHHs OibII MOOITbHOMY Ta 3pYyYHOMY
cepBicy YouTube. CriocTepeskeHHS 3aCBiIUyIOTh, 1[0 TeJle6aueHHS 4acTo BU-
KOPUCTOBYETHCS Jiniile Ik GoHOBUIA CympoBia, Toni sk YouTube mpuBa6iioe
KOPUCTYBaviB HEOOMEXXeHMMM MOKIMBOCTSIMY BMOOPY KOHTEHTY BiZIlTOBiTHO
10 0COOUCTUX YITOT06aHb.

Y TOi Xe 4ac, He3BaXKawuM Ha 3pOCTAIOUY KUIbKIiCTh MPUXUIbHUKIB
iHTepHeTy, TejiebaueHHsS He 3HMKHE TOBHIiCTIO. 3aBASKM iHTerpamii 3
iHTepHETOM BOHO TpaHC(POPMYETHCSI y Oi/IbIN ONepaTUBHMIA Ta JOCTYITHUIL
dopmar. ChoromHi TeneBi3iiiHMII KOHTEHT Ha IIaTdhopmax Ha KIITAIT
YouTube mmpeacTaBiisie cC06010 HOBMI €BOMIOLIiIHMIA eTamn y Memiacdepi. Xoua
B iHTepHeTi NMpiopuUTETOM YaCTO € ONIePaTUBHICTb, @ He SIKiCTb, mpodeciiiHo
CTBOpEeHi BiJeomarepiaay YCIIIIHO KOHKYPYIOTb 3 TPaguULiiHUM TejeBi-
3ilfHMM KOHTEHTOM 3a IOMyJSIpHiCTb. Yepe3 MOOiIbHICTD Bce Oinbiie
KOPUCTYBaYiB Bifggar0Th IepeBary iHTEepHETY IOPiBHSIHO 3 TejgebaueHHSIM.
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YouTube Mmae mekinbka KIIOUOBMX [epeBar HaJ, Teje6aueHHSIM: HacamIiepe/,
11e 6e3KOIITOBHMII CepBic, 1110 OTpebye JuIlle peecTpallii 411 TOBHOIiHHOTO
KopucTyBaHHs. Kpim Toro, BiH mporoHye epeKTUBHINTy peKjiaMy — peHTa-
6eJbHICTh iIHBECTUIIiN B OHJIAH-BileopeKIaMy BIBiUi ITepeBUIINYy€e ITOKa3HM-
KU TeJieBi3iiiHOI peKaMu.
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BI3YAAbHUW CTOPITEAIHT Y
XKYPHAAICTULI: AK ®OTO I BIAEO
3AMIHIOIOTb TEKCT

SIna Jlinkaw,
dororpad, BarmmHrTon

In 2024-2025, visual journalism has undergone significant evolution. From
a supporting element, it has transformed into a self-sufficient form of news
delivery. The use of interactive graphics, personalized video content, and artificial
intelligence has become the new standard among leading American media outlets.
Keywords: visual journalism, storytelling, personalization, media trends, AL

1. Hosuii cTaTyc Bi3yaabHOro ctopiteAinry

SIKio 1me KibKa poKiB TOMY 300paskeHHSsT Oy/M TOMOMIXKHUM €/IeMEHTOM
Y )KyPHaIICTChKMX TEKCTaX, TO HMHI caMe Bi3yaJbHi MaTepiaau 4yacTo CTaloTh
TOJIOBHUM JI3KepesioM iHGopMariii. IlimcuneHHst eMolliitHOro eekxTy, IIBUAKE
CIIpUIHATTS ¥ ajanTalis A0 HOBMX IuiaTGopm 3pobmwim ¢oTo, Bigeo Ta
aHiMaIlil0 OCHOBOIO HOBMHHOTO ¢opmary [1].
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2. TexHiuHi iHHOBaUii Ta UX-apAusainH

YV 2025 poui The Guardian oHOBMB MOOGiTbHMII 3aCTOCYHOK Ta TOJIOBHY
CTOPiHKY, peasi3yBaBiy migxima «mobile first». BisyanbHi 610k, KOPOTKi Bigeo
i indorpadika cTanu ocHOBHMMM 3acobaMu B3aeMogii 3 uutauem [2]. Takuit
penusarid J03BOJISIE 3AJIYIYUTU HOBY ayJIUTOPil0, 30KpemMa MOKOJIiHHS Z.

3. MpakTuyHi npukaaam 3 meaia

The Washington Post ctBopuB nmonaz 500 mynbTuMefiiiHux ictopiit y 2024
portii, ne 06’emgHaB Bifgeo, hororpadii, maHi i KOMeHTapi I/ pO3KPUTTS TEMU
KJIiMaTy, BUOOPiB, BO€H i Hayku [3]. San Francisco Chronicle orpumas Haropozny
3a Marepiaja IMpo paiioH Japantown, Jie KypHa/IiCTMKa MOEAHYETHCS 3 BisyaJli-
3alier0 apxiBHMX JaHux i kaprorpadieto [4]. TIME Al - HoBa miiatdopma, 110
BUKOPUCTOBYE TeHepaTuBHMii LI Ajis1 cTBOpeHHS iHAMBiAyani30BaHUX HOBMH,
SIKi BiATIOBiIa0Th yIIOJ06aHHSIM uMTaya [5].

4. MNepcoHanisauis sk ctaHAApT

3rigHo 3 mocmimkeHHaM Reuters Institute, y 2025 porti 72% KopucTyBauiB
OUiKYIOTb M€PCOHATi30BaHUIi MigXiA 0O HOBMHHOTO KOHTEHTY [6]. Lle croHy-
KaJio MPOoBiiHI aMmepUKaHChbKi Mefiia BIPOBAIKyBaTH CUCTEMM peKOMeHIallili,
aganTuBHI iHTepdericu Ta auHaMiuHi cTpiuky HoBMH. TIME, Axios, New York
Times — yci iHTerpymoTb iHCTpYMEHTH, III0 BPaxOBYIOTb iHTepecu 4yuTaua B
peasibHOMY 4aci.
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YXYPHAAN «MNEPELLb»: KPEATUBHI
OCOBAVBOCTI CTBOPEHHSA
NYBAILUCTUYHOI CATUPU
(1980-1990-T1 POKW)

Banepiss MenbHUK,

CTYIEeHTKa,

IBH3 «YkropoacbKuii HalliOHaJIbHUI
yHiBepCcUTeT»

HaykoBuii kepiBuuk: S1.M. llle6GemTsH,
KaHaunat QisonoriyHmMx HayK, TOLIEeHT

The paper examines the peculiarities of the transformation of satirical
techniques in the «Pereyv» magazine during the 1980s-1990s. It analyzes creative
techniques, particularly the use of allegories, genre diversity, and caricatures,
which allowed bypassing censorship and conducting socio-political criticism.

Keywords: satire, journalism, satirical genres, «Pereuw», allegory, caricature,
censorship, political criticism, social criticism, humor.

OCTAHOBKA np06AeM|/|. Cartupa B xxypHaii «[leperp» 1980-1990-x pokiB

I_I CTajla CBOEPIAHMUM iHCTPYMEHTOM IyOIilMCTUYHOI KPUTUKM B YMOBAX

LIeH3ypy Ta MOMiTMYHMX 3MiH. OgHaK ii )kaHpoBa Ta KpeaTMBHa crienndika B

KOHTEKCTi CyCHiJIbHO-TIOMITUYHOI ajarnTallii Toro nepiofy 3aauUIIaeTbCs He-

IOCTaTHBO AOCTiMKeHO. Ile cTBOpIoe MoTpedy y IMOIIoMy aHasli3i caTupud-

HUX TIPUIIOMIB K (HOpPM KyJIbTYPHOTO CIIPOTMUBY Ta BIUIMBY Ha I'POMAafChKy
CBiZOMICTb.

Bukaapa ocHoBHOro matepiaay. MeTa HaImoro AOCTiZIKeHHS IpOaHa-
JIi3yBaTy KpeaTuBHi 0COOGIMBOCTI CTBOPEHHS MYOIIIMCTUYHOI CAaTUPU B XKyp-
Haisi «[lepeub» 1980-1990-x pokiB, BU3HAUUTU TpaHCPOpPMAILil0 KaHPOBUX
dbopMm i caTMpMUHMX TIPUITOMIB Y BiZIITIOBiAb HA CYCITiIIBHO-TTOITUYHI BUKIVKNA
Ta PO3KPUTH IXHIO POJib Y POPMYBaHHI COIiaIbHOI KPUTUKM ¥ HAIliOHATbHOI
iTeHTUYHOCTI.

Y 1980-1990-x pokax caTUpuuHi mMaTepiann skypHany «lleperb» IHy4YKO
pearyBajii Ha COILiaJbHO-IIOJITUYHI OOCTaBMHMU, MOETHYIOUM PO3BAKAIbHY
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dhopmy 3 TOCTPOIO CYCITIIBHOIO KPUTHUKOK. ['YMOp Y JKypHaTiCTHUIIi BiirpaBas
MOABi/iHY POJb — 3 OJHOro OOKYy, TOJEruyBaB CHPUIHATTSA iHbopMalii,
a 3 IiHIIOro — 3MyIIyBaB 3aMUCIMUTUCS HaJ, CYCIiIbBHUMM BUKIMKaAMU [5,
c. 146]. TIpu upoMy caTupa SIK Xy[IOKHiii 3aci6 mepegbavyana BUKOPUCTAHHS
MOBHOCTUJIICTUYHMX Ta 300paka/IbHUX MPUITOMIB — rinep6osu, ppaseosioris-
MiB, KOHTPACTiB, KAPMKATYP — 1151 TOCUI€HHS BUKPUBAJILHOTO 3MicTy [7,C.75; 8,
. 29-38]. Y neMOKpaTMYHOMY CYCIiJTbCTBI Taka hopMa myOmiMCTUKY Biflirpae
BaK/IMBY pOJIb Y 36epeskeHHi cBOGOAM CI0Ba, MPOTE MOTpebye AOTPUMAaHHS
SKYPHaJTiICTCbKMX 3acaji: TOCTOBipHOCTi, 6ajaHCy AYMOK, TOUHOCTi, TIOBHOTMU
[1, c. 48-50; 2, c. 115-117]. Came B mMeskax LMX MPUHLMIIIB ipoHiUHA ITyOJTi-
LIJCTYKA 30epirae cBOI CUIy BIUIMBY, HE CITOTBOPIOIOUM 3MICTYy, i 3a/mIIae 3a
00010 ITPaBO MPUTATHEHHS 10 BiIIOBiTaJIbHOCTI.

VY mepiof cTaHOBJIeHHS He3ajexXHOI YKpaiHM caTupa, MpejcTaBjieHa Ha
cTopiHKax XypHaiy «[lepelib», HabysIa BArOMOro 3HaU€HHS SIK 3aCi0 CyCITiTbHO-
nosiTuyHoi pedekcii Ta yTBepHskeHHS HalliOHAJbHOI imeHTUYHOCTI [6].
TBOpuMit MiaAXia aBTOPIB MPOSIBASIBCS Y TpaHcdOopMaIlii KIaCMYHUX KaHPOBUX
dbopM BigMOBiAHO O HOBMX MeNiliHMX BUKJIMKIB, IO JAJ0 3MOIYy OOXOIUTU
imeonoriuyHi o6MeKeHHS Ta BIUTMBATY HA TPOMAaChKY CBiOMIiCTb.

3a pesyibTaTaMu OOCHIAKEHHSI HaM BIAJIOCS PO3IVISIHYTU KpeaTuBHE
BUCBIT/JIEHHSI CYCITiIIbHO-BaXKIMBUX MP0o6IeM uepe3 BMKOPUCTAHHS aJleropiii,
MeTadopiHeBepbaTbHMX 3aC00iB (KapMKaTyp), IO IOTIOMAraao 06ii T IeH3ypy
(3a yaciB KOMYHICTMUYHOTO pekumMy) Ta 36epiratu rocTpoTy KpuTuku. Tomi, ik
i cborogHi «KpeaTMBHICTh Y MOBi JKypHa/licTa BUSIBJSIETbCS B YMiHHI Ii6paTu
BJIyUHE MiCTKe CJIOBO, Y 3JaTHOCTi TPaMOTHO 3aCTOCYBaTy BaCHe YKPaiHChKi
HOPMM TBOpPEHHS JeKCUUYHUX OAMHUIb, MOXJINBO, HABiTh 3alepeuymBlIN Ti
HOPMU, IO YCTaAMJIACS Iif, BIUIMBOM POCiiiCbKOi MOBU» [3] . Takum 4mHOM
KpeaTMBHICTh BUCTYIIA/Ia He JIMIIE iHCTPYMEHTOM CTUJTIiCTUYHOTO 30araueHHs,
a 1 GopMOI0 KyJIbTYPHOI'O CIIPOTUBY.

Vripogosk 80-90-x pp. XX CT. caTUpUUHUI CTWIb «Ilepiisg» 3a3HaB 3MiH: Bif
3aBYQJIbOBAHOI KPUTUKU JI0 BiIKPUTOTO COIiaIbHOTO MPOTECTY. XOU HAMMPUKIHITI
KOMYHICTMYHOTO peXUMy caTupa ii 6ysia rocTporo, OgHAK MiCISIMU — 3aBYyasIbo-
BaHOIO (3 BUKOPUCTAHHSIM aJIeropiii Iyist KpUTUKM GIOpPOKpaTii Ta KOPYIIILii) ue-
pe3 imeosoriuyHi 06MekeHHST TOro4acHOi pafstHChKOi 1eH3ypu. Y 1990-x pokax
MOBa BUAAHHS CTaja OiJbIl BiIBEPTOI0 Ta KPUTUYHOIO. DOKYC TeMaTUYHOTO
CTIIPSIMYBAHHSI 3MiCTMUBCS Ha COIIiaJIbHY HEPiBHICTb, 3pOCTaHHS 3JI0YMHHOCTI Ta
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Ie30praxisaliiro mep>kaBHOro yrpasiiHHS. Taka TpaHcdopmaliist 6yima 3yMOB-
JieHa 3MiHaM¥ TOJIITUYHOTO KOHTEKCTY ¥ MoCIa6/IeHHSIM 1IeH3YPHUX 0OMEKeHb,
II0 CIIPUSIIO IMPIIOMY OXOIUIEHHIO TTPO6JIEM CYCIIiIIBHOTO XapaKTepy.

[TpoTsirom 3a3HaveHOro mnepioxay B KypHasi «[lepemnp» chopmyBaBcs cra-
nuii Habip JKaHPiB CATUPUYHO-TYMOPUCTUYHOI MyOMiLIMCTUKM, 30KpemMa, 3a
HaIlMMM CIIOCTEPEKeHHSIMM, TpaIUISIMCS Taki: mamdiier, deitieToH, MiHia-
TIOpa, aHEKIOT, ipOHi3M, 6aiika, ryMmopecKa, ycMillka, ahopusM, Imapoiisi, erti-
rpamMa, Kapukarypa, Iapx, Hapuc, caTUpUIHa 3aMiTKa, CAaTUPUUHI KOMeHTapi
Ta iHmr. Hait6inbil akTMBHO BUKOPUCTOBYBaMMCst mamdier, ¢eiyieToH, TyMo-
pecka, ycMimika Ta 6aiika. [lTouaTKOBO BOHM MaJiM JIiTepaTypHe ITOXOIKEHHSI,
OJHaK Oy/IM BIAJIO aJalITOBaHi JXypHastictaMu 10 GopMaTy MacoBOi MepioguKu.

OOHMM 3 OCHOBHMX JKaHPiB yacomucy OyB mamduieT, 1m0 34e6iabIIoro
BMKOHYBAB POJIb 3ac00y paaMKaJbHOI COIiaJbHO-IIOMITUYHOI KPUTUKU. Y
BUJAHHI BiH IMepeioB 3 JiTepaTypHOi JeK/JIapaTUBHOCTI B IyOIilMCTUYHY
dbopmy, BIacTUBY KypHaJTiCTChKiii crierudini. Hampukiaam Bip «Un € B KoHo-
ToIi Bimbmu?» (1989, Bumyck N214) BTUIIOE CATUPUUHMIL MiAXid 70 KPUTUKHA
OI0pPOKpaTUYHOI 6€3BiATIOBiIAIBHOCTI Ta HEITOPO3YMiHb MiXX MapPTitHUMM i
MimineicbKMMM CTpyKTypamu. BogHouac marepian «I 6opii... I cibosn... I
J10008B...» (1997, Bumyck N23) 1eMOHCTPYE TOCTPY KPUTHUKY ITOCTPAISTHCHKOT
peasyibHOCTi, 30KpeMa KOpYIIlii Ta 6aiiIy>K0CTi B CUCTEMi coliiaibHOro 3a6e3-
IeyeHHs, a caMe B iHTepHaTax AJs JiTHiX nogeii. KpeaTuBHMI migxin moms-
ra€ B eeKTMBHOMY 3aCTOCYBaHHi ipoHii Ta caTupu, M0 CIYKUTb He JIUIIe
iHCTpYME@HTOM KPUTHUKH, a i cripusie GOpMyBaHHIO COLliaJIbHOI CBiJOMOCTi.

QelinieToH, SIK OAMH i3 MpPOBiAHMX >kaHPiB «Ilepiisi», MaB MeHII arpe-
CMBHE CTWJIiCTMYHE HABAaHTAa)XEHHS, YaCTO TMOENHYIOUYM CATUPYy 3 Mapomili-
HUMM eleMeHTaMu. Mloro mepiiiHa crienudika nossrana y 3MaaioBaHHI TH-
TOBUX «aHTUTEPOiB» — OIOPOKPATIB, JiemapiB i xabapHuKiB. JKypHamicTCbKMit
aHaJIoT BiIpi3HSIBCS Bifl JiTepaTypHOro CBOEIO IPUB’SI3KOI0 A0 aKTyaJbHOTO
KOHTeKcTy. Matepian I. AHTOHOBA «SK 6yTH comimamum» (1985, Bumyck N21)
€ CAaTUPUYHUM TBOPOM, Yy SIKOMY aBTOpP KPUTHUKYE OIOpPOKpaTU3M, 6e3rmy3my
3BiTHICTb i MOKA3HY «COJIiTHICTb» YMHOBHMKIB. [pOHist Ta rirepo6ostiszaris mis-
KPewIII0Th KOHTPACT MiXX peaJbHUMM IOTpebamMu ofaeii i popMaTbHUMMU
nissMu Biaayv. KpeaTuBHMIT MiAXif MOIATa€ y BUKOPUCTAHHI Iepeo6ibiieHs i
iHIIMX MOBHMX 3ac00iB, 1100 aKIeHTYBaTM yBary Ha IpobjgemMax TOroyacHoi
peanbHOCTI.
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['ymopecka Ta ycwmilllka Ha CTOpiHKax yaconucy «Ileperb» akTMBHO BUKO-
PUCTOBYBAIUCS /IS CATUPUUYHOTO OCMUCJIEHHSI CYCIITbHUX TIpobsiem. Ilep-
Ui KaHP TIOEIHYE KOMi3M 3 COIliaJIbHOI KPUTUKOI, BUCMilOBaB abCcypaHi
cutyanii 3 1mob6yToBux Ta IMpodeciiiHux chep dvepe3 mnepebiablIeHHS Ta
rporeck. OpHi€w 3 Takux € rymopecka O. MipomHnyeHka «VY 1monaboTi» (1989,
BuIyck N211) — sckpaBuii MPUKIAL CAaTUPUIHOTO OCMMCIEHHSI OIOpPOKpaTii
pagsiHCbKOi mo6u. Yepes ob6bpa3 BuHaximHuka Hectopa Ileperenmiii, sikuit
MPOTIOHYE 6e3ry3[i TexHiuHi «iHHOBallii», aBTOpP BMUCMilO€ iMiTallilo Mpor-
pecy Ta dopManbHMII Miaxig mo 3BiTHOCTI. KpeaTMBHICTb BUSIBJISIETHCS Y
BUKOPUCTaHHI Trirepbosu, rpoTecKky # MOBHOI XapaKTepPUCTUKU JIsT Iiji-
CUJIEHHS CAaTUPUYHOTO eeKTy Ta KpUTUKM HeeeKTUBHOCTI CUCTEeMN.

VeMminika moenHye eeMeHTH (deityieToHy, TYMOPeCKM Ta Hapucy, y BU-
OaHHI (QYHKIIOHYE SK 3aci6 M’aKoi ipoHiuHOI KpuTuku. lleit kaHp maBaB
3MOrY Y JIerkiii ¢opMi 3MajabOBYyBaTM OIOPOKpATUYHI Mpobiemu, K, 10
npuknany, y tekcti O. l'amanina «HemoTopkaHicTe» (1997, Bumyck N23), me
B TOOPO3UWIMBO-ipOHiIUHiN GopMi pO3KPMBAETHCS TemMa AemyTaTCbKOi He-
OOTOPKAHOCTi. KpeaTuBHICTh XXypHaAIiCTCHKOrO MiAXOAY B YCMILlLi TTOJSIrae
B MOENHAHHI ipOHii Ta TYyMOpY IJISl TIETKOTO, ajle KPUTUYHOTO BUCBITIIEHHS
coliaJbHMUX MPOGIEM.

OIHMM i3 Ha6IIbII BMPA3HO PO3BMHYTHUX JKAHPIB, 110 HAOY/IM 3HAUEHHS
B KOHTEKCTi MyOIiIMCTUYIHOI caTpu TOTO Tepiomy, 6yia 6aiika. AmeropuaHa
dbopma mo3BosiIA 1IBOMY JKAHPY, MOMPU JiTepaTypHe IOXOIKeHHS, CTaTu
IieBMM 3aC060M KPUTUKM Y JKyPHATiCTChKOMY CepeloBMILi. ABTOPM 3aCTOCO-
BYBaJIM CMMBOJIM Ta 00pasy, 106 ormocepeIKOBAaHO BUCJIOBIIOBATU KPUTUKY
colianbHMX iHCTUTYILV. Hamnpuknan, y TBopi «ABapisi» (1980, Bumyck N29)
npobiemMu cucTeMu OOCTYTOBYBaHHSI TOJaHO Yepe3 o00pa3 MexaHiUHOI
HEeCITPaBHOCTI, 110 He YCYBA€ThCSI Yyepe3 6aiiIysKiCTh KepiBHUIITBA. Y KOHTEKCTi
BUIAHHS, Oajika Big3Hayasacs JIHTBICTMYHOI JOCTYIIHICTIO Ta Bi3yaJbHOIO
KOHKPETMKOI0, OCKIJIbKM YaCTO CYIIPOBOJIKyBasiacs imtoctpatisamvu. Lleii migxin
CTaB KIIOYOBMM KpeaTMBHUM €JIeMEHTOM BUIAHHS, IO CIPUSIB eeKTUBHI
aganTailii ingopMartii st IMPOKOi ayauTOopii.

V sxkypHaii «Ilepeub» 1980-90-X pOKiB Bi3ya/ibHi eJeMeHTH, 30KpeMa
KapuKaTypu, apxi Ta Turorpadika, BigirpaBaau KIHOUOBY posiby GOpMyBaHHI
CaTUPUYHOI iHTeHIIii, TOCU/IIOI0UM KOMIUHMIA acIleKT Ta COollia/ibHy KPUTUKY. B
yMOBax LieH3ypu HeBepbaibHi 3ac00M cTanu eeKTUBHMMU iHCTPYyMEHTaMMU,

1l International scientific and practical conference of students, postgraduate students, young scientists and practitioners
CREATIVE INDUSTRIES: MODERN TRENDS ¢ 2025

z
o
|—
)
i
wv)




=
=0
V4
w
O

1 22 BUPOBHNL TBO KPEATMBHWX MPOAYKTIB Y XYPHAAICTWNLLI

SIKi TO3BOJISUIM KPUTUKYBATU CYCIHiJIbHI Herapasmau, Taki SIK KOPYIIIisl, 010-
pOKparTis Ta colliaJibHa HeClpaBeJIMBiCTh. KapukaTypy AeMOHCTpyBaBaIu SIK
MoOyTOBI, Tak i moiTMuHiI Baau. Hanpukiazn, maaoHOK B. ImuBeHka «JIncuis-
xXabapHMK» BUCBIT/IIOE MpobseMy Kopymiii. ¥ 1990-x pokax TeMaTuKa iJTio-
CTpaliii 3MicTuiacss m0 300paskeHb COIiAJbHUMX TPYAHOIIIB Ta IepexigHuX
SIBUIII, 30KpeMa IediluMTy Ta eKOHOMIUHOI Kpu3u. BasknmBy posib BimirpaBasa
TakoX Tumorpadika, 10 JomaBasa eMoIliiHOTO 3abapBiieHHsT yepe3 CIelu-
biuni wpn@TH Ta pO3Mipu Kermio.

TakuM UMHOM, KpeaTUBHi ITiAX0aM 0 MOOYI0BY MyOIiMCTUIHOI cCaTUPK
B XypHaJi «Ilepeiib» 1980-1990-x pokiB — 30KpeMa CHUCTeMHe BMKOPUCTAHHS
kaHpiB nmamdiery, (eitieToHy Ta KapuKaTypy — CIIPUSIA TOJOJAHHIO I1eH-
3ypHMUX OOMEKeHb Ta 3a6e31euyBa/ii KPUTUUHE OCMUCIEHHS CYCITiIbHUX TTPO-
1eciB. 3aCTOCYBaHHS IIMX MPUITOMIB Bifirpanso BaskauMBYy poib Yy GOpMyBaHHi
CATUPUYHOTO AUCKYpPCY Tiei mo6u. Ileit mocBim € peeBaHTHUM i AJIsT CyyacHOI
SKYPHaJTiCTUKM, OCKIJIbKY 3aCBiguye ePeKTUBHICTh CAaTUPUIHUX HOPM Y BUCBIT-
JIEHHI COIliaJIbHO 3HAUYIIMX MTPo6sieM Ta GOpMyBaHHiI TPOMaIChKOi JYMKMN.
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NMUTAHHSA KIBEPHEBE3MNEKW Y
®OPMYBAHHI NPOBAEMHO-TEMATUYHOI
CNMPSIMOBAHOCTI IK AKTYAAbHA
NMPOBAEMA MEAIAMPOCTOPY V

2023-2024 POKAX

Aprem CBUPUIOB,

KYPCaHT,

BilicbkoBUi1 iHCTUTYT KMiBChKOTO HallioOHAIbHOTO
yHiBepcuTeTy imeHi Tapaca llleBueHKka

HaykoBuii kepiBHUK: I1.0. JKunbkmii,
CTapLINnii BUKIaZa4y

nepiox 3 2023 mo 2024 poku 3arocTPIOETHCS MUTAHHSI KibepHebes-

y MeKU, SIKi BIUIMBAIOTh HAa GOPMYBaHHS ITPOOJIEMHO-TEeMATUIHOI CITPsI-
MOBAaHOCTI BilicbKOoBUX 3MI. AKTyaJIbHICTb 1IbOTO MMUTAHHS ITiATBEPIXKYIOTDH
BiTuM3HsHI HayKoB1i YepHiii I. 0, Top6enko A. B., [Ipuiitmauyxk O. B Ta inHmi.

[Tpo6yiema 3abe3mneueHHs iHGopMalliiiHOi 6e3rmeku B colliaJbHUX Mejia
3pocia 3 MovyaTKOM IMOBHOMAcIITAabHOI BilicbkoBOi arpecii Pociiicbkoi ®e-
noepailii mpoTu YKpaiHuM i cTasa IMpiOpUTETHOIO B PO3BimyBa/lbHii cdepi
Vkpainu. Pocist TOBHOIO MipOI0 BUKOPUCTOBYE 1110 36poto. Came Tomy 3a6e3-
revyeHHs iHGopMaIlifiHOi 6e3MeKn, € MPiOpUTETHMM HalliOHAJbHUM iHTepe-
com [1; C. 249].

VY cyuyacHOMY CBiTi, 0CO61MBO B yMOBax BiliHU, Kibepbe3smneKka cTajaa BeJTbMU
BK/IMBOIO CKJIAAOBOI0 Oe3reku. Po3mi3sHaBaHHS PU3MKIB, YCBiTOMJIEHHS
3arpo3 Ta MPUITHSATTS 3aXOMiB /IS 3aXMCTY OCOOMCTMX Ta KOHQimeHLiiiHMX
IaHMUX CTAa€ HAA3BMYAHO BA>KAMBMM Ta YacTillle CTa€ TeMaMM peIopTaxiB
BiticbkoBuUx 3MI. [2; C. 259].

B po3spisi maHoi TeHAeHIii Pocisi Ham3BUUaliHO YacTO KOPUCTYETHCS
KibeprmpocTopoM B IpoOBeIeHHi iHGOpMAIliifHMX omepaliil mpoTu YKpaiHu.
i mii cmpsiMoBaHi Ha AMCKpeauUTallil0 YKpaiHCbKOI Bjaay, IIOLIMPeHHS
nesindopMmaillii Ta mpomaraHaM, a TaKOX decTabimisalliio yKpaiHChKOIO
cycminberBa [3; C. 222]. Came y Mexxax MpoTuzii Kibepatakam GhopmMyeThCs
Mpo6IeMHO-TeMaTUYHa CIIpsiMOBaHicTy 3MI.
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3 ogHOro 60Ky, cama I10 cobi TeMaTMKa KibepHebe3IeKu Ta iHIi mpo6ieM-

HO-TeMaTUYHi CIIPSIMOBAHOCTI, SIKi BUHMKAIOTh Y 3MI 3 MeTO0 CIIpOCTyBaHHS

(detikiB, MATPUMKYM BIAAM Ta Ailt BilicbKOBMX, cTabinmisamii cycminbcTBa. 3 iH-

10ro 60Ky, KibepHebe3Iieka cama I10 cob6i cTae OmHMM i3 ITPOOIEMHO-TeMaTUY-
HMUX HanpsmiB y 3MI y 2023 — 2024 pokax.

Cnucok BUKOPUCTAHUX AXKEPEA

[Mpuitmauyk O.B. (BIKHY). ITpo6iema 3a6e3neueHHs iHopmarriiiHoi 6e3nexku Ykpa-
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penitii, M. KniB, 10 nucromnanma 2023 p. KuiB : BilicbkoBuii iHcTuTyT KiBchbKoOro Ha-
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XIX MixnaponHoi HayKoBO-TpakTMuHOi KoHbepeHii, m. Kuis, 10 aucronana
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indopmamniitHoro BIumMBy Ha YKpaiHy. Bilicekoga ocgima i Hayka: ce0200eHHs ma
Mmatibymue: 36. Te3 momoBimeit XIX MiskHapomHOI HayKOBO-TIPaKTUUHOI KoHpe-
pentiii, M. KuiB, 10 nucromnama 2023 p. Kuis : BilicbkoBuit incTutTyT KniBchbKOro
HallioHa/JbHOTO YHiBepcuTeTy iMeHi Tapaca IlleBuenka, 2023. C. 222 — 223.

IAEHTUYHICTb YKPATHCbKMX
IHOOPMALINHUX
AYAIOBI3YAAbBHUX MEAIA:

BIA TEAEKAHAAIB AO KPEATUBHUX
MYABTUMEAIAHUX NAAT®OPM

BirTasnii llIkoabHMIi,
acrnipanT HH iHcTuTyTy skypHamictuku KHY
im. T. llleBuenka

HayxkoBwuii KepiBHUK: I.B. YepeMHux,
IOKTOP HayK i3 colliabHMX KOMYHiKalliii, JOI[eHT

Full-scalewar and digitalization are reshaping the Ukrainian media landscape.

The audience now demands analytical and educational content alongside real-
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time frontline updates. Information television channels are transforming into
creative multimedia platforms, integrating artificial intelligence and adapting to
new media formats. Media organizations strive to balance speed, accuracy, and
information security during wartime, prompting a reformatting of both content
and approaches to audience engagement.

Key words: media landscape, information television, artificial intelligence,
creative platforms, war and media, multimedia platform

OBHOMaCIITabHe BTOprHeHHs Pocii Ta cTpiMKuit po3BUTOK M POBUX
I_I TEXHOJIOTiii CYTTEBO 3MiHIOIOTH iH(poOpMaliliHux mpocrtip YKpaiHu.
Vriogo6aHHS MISmaviB Ta CIyXauiB HalliOHAJIbHUX ayAioBi3yaJbHUX Me[ia
TpaHCHOPMYIOThCS Bif, HeOOXiMHOCTI JaHMX IO Mepebir cuTyarlii Ha 1mosi
6010 Ta [ilt KpaiHM-arpecopa 10 NOTped B IPYHTOBHIIIMX aHATITUYHUX, iH-
dbopmaniinHO-y6IiMCTUYHMX i MPOCBITHUIIbKMX MaTepiasax. BigmoBigHo
IO KibKicHOTO AocaigskeHHs KpaBueHKo P. mpo HayKOBO-NIOMYJISIPHU KOH-
TeHT MemiamaaTdopm ITig yac 60i0BUX i, BiAMMOBigHI MaTepianu MaOTb
i TepaneBTUYHMIT edeKT, MO3BOJSIIOTh BiIBOMIKTMCS BiJl arpecuBHOI Miii-
cHocTi. He 3BarkarouM Ha BiAfaJieHiCTh TAKOTO KOHTEHTY BiJ, BiliCbKOBOI
chepu, aBTOPU JTE€MOHCTPYIOTh CBOIO I'POMAASHCHKY ITO3MUIIiIO0 i Jal0Th YiT-
KU CUTHAJI ITPO Te, 10 JXKOAHA cdepa SKUTTSI He MOoKe OYTH 103a IOTiTUKOIO
[1, c. 140].

CorionoriuHi maxi momgo memiacrnoxkmuBaHHs 3 2022 mo mouaTky 2025 po-
KiB 3aCBiJUyIOTb, 1110 ayAUTOPis BiAgae IepeBary colliaJibHMM MepeXkaM B OT-
pumaHHi iHdopmarii. YacTka aymioBisyanqbHUX Mefia magae, mormpasga 2/3
caMe CIOXMBaviB HOBMH OTPUMAIOTh iX i3 Tee6aueHHs. HOBMHM Ta mskepesia
inpopmarii ayguTopist o6upae Ha OCHOBI 0COOUCTUX MipKyBaHb, a He OY/Ib-
SIKMX 00’€KTMBHUX OMMUCAHUX KPUTEPIiB [2, c. 13].

Tpaguiiiidi iHgopMaliiiHi TeJleKaHa/IM pearyiOTbh Ha 3MiHM Ta BUKJIVKU
/i TIOCTYNOBO IePeTBOPIOIOTHCS Ha CKJIaAHI MyAbTUMe[iliHi ruiaTdhopmu,
dbopmMmyouM HOBY imeHTUYHICTb yKpaiHCbKOro Mmemiampoctopy. 10 iHdop-
MalliiiHMX 3arajJibHOHAIlIOHAJbHUX TejieKaHadiB VYKpainu: «24 KaHam»,
«5 kaHan», «Ecripeco TV», «[Ipsimuit», «Obozrevatel TV», «<YHIAH TB», «Amno-
ctpod TV», «Mu — Vrpaina», «<KuiB TV», «CycmibHe HOBUHM», — Y CBOIX ITPO-
rpaMHMX [OKYMEHTaX, BifgMoBiZHO A0 3akoHy «IIpo Menia», BM3HAUYalOTh
cebe caMe «TejeKkaHajgaMu». Pazom i3 TuMm B pospinax «IIpo cebe», memasti ya-
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CTillle TO3UIIIOHYIOTh cebe SIK «MemiariaTdhopMar, «MeIialpoeKT», «IubpoBa
mwiaTdopmar, «MepiifHa riatgopma», Tomo. 3 iHIIOrO OOKy, 3a3HayeHi
MepeTBOPEHHST BiJMOBiAAIOTh IMIOOAJIBHMUM TpPEeHIAAM PO3BUTKY KpeaTUBHUX
inmycTpiit. IndopmarliiiHi TesekaHaIM B MOIIYKY HOBMX (hOpMarTiB, criocobiB
B3a€MO/Iii 3 ayIUTOPi€I0 Ta METO/IB [10/1a4i KOHTEHTY iHTEIPYIOTh iHCTPYMEHTU
I B mporiec BMpobHUIITBA Ta 360py iHbopMarlii. YepemHux I. 3a3Hauae, 110
TaKMM YMHOM, aBTOMAaTMU3YIOTbCS IIPOLIECU, PO3IIMPIOIOTHCS MOXKIMUBOCTI
TMOIIYKY Ta aKyMYyJISIIii HOBMX iJIeii, 3a0Ia IKyEThCS Yac y po3pooiii mabaoHiB
MOCTaHOBKM 3aBJaHb [3, c. 127]. Cepen inpopmariiiitnux TesiekaHastiB YKpainu
PO3Ii/iv, IPUCBSIUEHI MOITULi BUKOPUCTAHHS IITYyYHOTrO iHTe/JIeKTY, Ha CBOiX
Be6-caiiTax MaloTh Tibku «24 Kanan» Ta «CycriibHe HOBMHM». Y JOKYMeHTax
YiTKO periaMeHTOBAaHO Tpo1iec B3aeMoii 3 iHctpymenTamu LI Ta MapKyBaHHS
BiZMMOBiAHMX MaTepiasiB.

B yMoBax BOEHHOTO CTaHy, PU3UKIB Oe3reKku, TMOBITPIHMUX 3arpos,
6s1ekayTiB Ta Gi3MYHOTO MOMIKOMKEHHS 00/IafHAHHS 3 Tlepeaadi i TpaHCIISIii
TeJIeBi3ifIHOTO CUTHATY CYyTTEBO 3pOCiia POJjib IIaTGOPM CITIIBHOTO JOCTYITY 10
BileOKOHTeHTY. TesiekaHa/IM PO3MilllyIOTh KOHTEHT Ha CBOiX caiiTax y BJIaCHUX
Memiareepax, YouTube, Telegram, Vimeo. BigmosigHo, BimOyBaeTbcst amar-
Tallisl IporpaM i KOpoTkux iHGopMaIliifHuX kaHpiB 10 GOpMaTiB, BIACTUBUX
m1aTdopmMam CHiIbHOTO AOCTYIY. AHApPIOIeHKO M. 1ie sIBUIlle Ha3UBAa€ «Mixk-
IVCIUILIIHAPHUMM IPOsSIBAMM B €KJIEKTUYHII CIIiBIpalli CTUIiB, >XaHpPiB Ta Ha-
MpSIMKiB» [4, c. 12].

HauionanbHi iHopMalliiiHi ayaioBidyaibHi MeJia, pearyiouu Ha BUKJIVKU
BiliCbKOBOTO 4acy, 3SMiHW/IM IITATHUI PO3IMUC i 3aMpOBaAVIM OKpeMi mocaaun
IIJIST BOEHKOPIiB. 3a HaIIOI0 OL[iHKOI0, 10 JI0TOro 2022 poKy >KypHaJIiCTiB, SIKi
CTeliasTi3yloThCsl Ha TeMi 60710BUX [iii i mepe6yBaloThCs Ha JTiHiT GPOHTY, Masu
3/1e61IbIIIOr0 3ara/IbHOHAIIOHA/IbHI TeJIeKaHaIN.

V migcymKy, yKpaiHchbKi iHbopMaliiiiHi aymioBisyanbHi Memia moTpeoy-
I0Th ITIM6OKOTO mepedOpMaTyBaHHS MO0 KOHTEHTY, KaHaJiB MOIIVPEeHHS
iHbopmariii Ta po6oTH 3 aynuTOpi€0, 06 aJeKBaTHO BigMOBiZaTK peatisiMm
BiliHM Ta IIiCAIBOEHHOTO BimHOBJeHHS. Pemopuyk JI. yzarajibHuIa MpoO-
deciitHi mpobaemMu Ta HOBi yMOBM po6OTHM Te/leKaHaIiB Ha BiiiHi. HaykoBelpb
cepeji TOJIOBHOTO 3a3HAvae, 0 CTAaHAAPTY MUPHOTO KUTTS He 3aBXIU Mpa-
LIIOIOTH Y KPU3O0BIii cuTyaliii (1eThcs Ipo onepaTMBHICTh, TOUHICTD, OaJIaHC).
Pepaxkiiii mokiamarTh 3yCU/b JJIS1 B3A€EMO/ii 3 perioHaJIbHUMM Mefia Ta Mifi-
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MiJIBHUMM IPOMaZiaMy Ha OKYIIOBAaHUX TEPUTOPISIX [IJis1 BCECTOPOHHBOTO BU-
cBiT/IeHHs nopiii [5, c. 113]. Camyk I., Puxiik B. PekoMeHAYIOTh MiABUIIUTYI
edexkTuBHicTh iHDOpMYBaHHSI Ta 3abe3meueHHs1 iHdopMmaIlliiiHOi 6e3mexku
3a paxyHOK iH¢OopMalifiHO-aHAJITUIHOI HiATPUMKM Iep>KaBHUX OpraHiB,
MIeThCs PO CTBOPEHHS IOMOMIXKHMX 6a3 JaHUX, cucTeM 360py iHbopMmatii
3a [IeBHMM perlaMeHTOM Touo [6, c. 141].
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NMPOBAEMHUW HAPUC HA EKOAOTIYHY
TEMATUKY (Y KOHTEKCTI MPOBAEM
YEPEMCbBKOTO 3ATIOBIAHWKA)

Onis lllynbra,

CTYLeHTKa,

BonmHCcbKkMi1 HalliOHAJIbHUI YHIBEpPCUTET
imeHi Jleci Ykpainku

HayxkoBwuii kepiBHuKk: O.M. Kociok,
KaHAuIaT QiIoIoriyHMX HAYK, TOLEHT

The abstract presents the environmental essay as a tool to highlight
environmental issues. Special attention is paid to the Cheremskyi Nature Reserve
as a unique and vulnerable area in need of protection. The essay genre allows for
emotional and deep exploration.

Keywords: environmental essay, Cheremskyi Reserve, journalism, nature
conservation, ecological awareness.

cyyacHOMYy iH¢opMalliliHOMy MpPOCTOpPi €KOJOoTiuHa >XYpHa/IiCTMKa Bi-
ynirpae BXIMBY pojib y dopMyBaHHI eKkocBimomocTi. JKaHp Hapucy,
TOEIHYIOUM eMOLIilHICTh i3 ¢dakTaMu, JO3BOJISIE aBTOPY He Jyuiile iHpopmy-
BaTH, a i1 MOTUBYBATH 0 Aiii. OCO6IMBO aKTyaJIbHMM € BUCBITJI€HHS ITPOOIEM
YepeMCbKOTO IPUPOSHOTO 3aMOBiJHMKA — YHiKaJIbHUI KyTOUOK BOAMHCHKOTO
IMosiccst, me 36epeskeHO PigKicHI 60TOTHO-JICOBI €KOCUCTEeMM 3 HEITOBTOPHUM
6iopi3sHOMAaHITTIM.

VY Te3ax IMpoOaHaai30BaHO MOXJIMBOCTI €KOJIOTiYHOTO HapUCy SIK >KaHpYy,
3[0ATHOTO TIPMBEPHYTU yBary A0 akKTyaJbHUX MpobieM 3amoBimHuka. O6-
IPYHTOBAHO BaXIMBICTh >XYPHAIICTChKOI MiATPUMKM MOPUPOAOOXOPOHHOI
IisUTbHOCTI yepe3 eMOIIiifHO 3a6apBiieHNII MyOTilMCTUUHNI TEKCT. 3arloBij-
HMK O6araTuit Ha 6iOpi3HOMAaHITTS, Ma€ iCTOpMUHE 3HAUEHHS Ta TYPUCTUIHUI
roTreHiiana. Hapucu, mpucBsiyeHi iboMy periony, J0romMaraiTb 3BepHYTH yBary
Ha 3arpo3u: BUPYOKY JIiCiB, OCylIeHHS 60T, HU3bKY €KOJIOTiUHY KyJAbTypy. Y
CBOiif pobOTi 6yJI0 BUKOPUCTAHO MPUKJIAAM 3 iCTOpii 3aIoBigHMKA, CITOTaan
OYeBUIIIiB, MaTepiaau eKCKypCiii Ta iHTepB’10 3 GhaxiBUSIMU.
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HocigskeHHS >KaHPOBUX 0COOIMBOCTEN MTOKA3as10, 1[0 eKOJMIOTiUHMIT Hapuc
e(eKTUBHO MO€eaHYE aHATITUYHICTD i XyIOXKHIO BUPA3HiCTh. Y TEKCTi MPUCYTHI
eMoIIiliHO 3a6apBiieHi 06pa3u, MeTadopu, onuc mpupogHoro Jauamadry. Lie
I03BoJisle opMyBaTH B UMTava IJIMOIIe PO3YMiHHS ITPOO6IEM Ta CIIOHYKAE 10
yuacTi B 36epexkeHi npupoan[4,c.368].

IcTopist KOMUIIHBOI CITIBPOOITHMUIII 3aIOBigHMKA, MTPEACTaB/IeHa Y TOCTIM-
HUIIBKOMY KypCi, SICKPaBO I€MOHCTPYE, SIK OCOOMCTIIT BHECOK OKpeMUX JIofieit
BIUIMBAE Ha CIIpaBy OXOPOHM Ipupoau. Lli maTepiann CIyTyIOTh BaKIMBUM JKe-
pesioM HaTXHEHHS I PO3BUTKY €KOMPOCBITHUIIBKOI POOGOTHM Ta 3aTydeHHS
HOBMX YYaCHMKIB.

3amporoHoBaHi B poOOTi peKoMeHallii 100 BAOCKOHAJEHHS IPUPOI0-
OXOPOHHOI JIiSITBHOCTI, 30KpeMa PO3BUTOK €KOTYPU3MY, 3aTyUeHHST MisKHAPO/I-
HMX TPaHTIB, IPOBeeHHSI HAYKOBUX MOCTiIKeHb i aKTMBHA ITPOCBITHUIIbKA PO-
60Ta 3 MiCIIeBMMM I'pOMajlaMM, MOKYTb CTaT¥ OCHOBOIO ISl TIPAKTUUHUX [Tiif,
CTIpSIMOBaHMX Ha 306epe>keHHs UYepeMcbKoro 3amoBimHuka [1, c.304].

OTske, eKOJIOTiYHMIT HapyC BUCTYIIA€ He JIMIIe CIIOCOO0M XyI0KHbO-iH(OP-
MaIlilHOTO OCMMCJIEHHS Mpo6jaeM, a i BaKIMBMM iHCTPYMEHTOM IIPOCBITH,
MOO6ii3arii pecypciB i BIuIMBY Ha rpoMajChKy IyMKy. Po6oTa moBOOMUTH, IO
3aCTOCYBAHHS IbOTO JKaHPY B YKPaiHCBKiil >KYpHAJICTUIII € TepCleKTUBHUM
HampsiMOM [IJIs TTOHAJIbIINX AOCTiIKeHb, OCKIJIbKM BiH JO3BOJISE MOETHYBATU
HAYyKOBi 3HAHHS, JIIOACHKI iCTOPii Ta CYCIiIbHO BasKIMBI MeceXi B €lMHe mepe-
KOHJIMBE TIOBiIOMJIEHHS, 3JaTHe 3MiHIOBaTM CTaBJIEHHS JIIOAEN A0 MPUPOAU i1
dbopmyBaTH BiZiOBigaIbHe €KOIOTiUHE CYCITiIbCTBO.
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AMBACAAOPCTBO SIK EOEKTUBHWUM PR-
IHCTPYMEHT ®OPMYBAHHA BPEHAY
POBOTOAABLUSA B CYHACHUX YMOBAX

AnToH Baprocik,

CTYLEHT,

KuiBCcbKMii CTOMMYHMIA YHIBEPCUTET
imeHi bopuca I'piHueHKka

CYJaCHMX YMOBaX KOHKYpEeHIIii Ha PMHKY ITpalii poO0TOIaBIli aKTUBHO
y IIYKAIOTh HOBI CcTpaTerii MO3UI[iIOHYBaHHS Ta 3aay4eHHs Kagpis. bpenp,
pOOOTOIABIIS CTAE KPUTUUYHO BaSKIMBUM €JIEMEHTOM 3arajabHOI pemyTalliitHoi
cTparerii KomItaHii. Ik 3a3Ha4YalOTh JOCTITHUKY, «OpeH ] poO0TOAABIIS 3a/IM-
[IA€THCS TOMiIHYIOUMM Ha PUHKY Ta € 0e3CYMHIBHMM CTPaTeTiYHMUM ejleMeH-
TOM KOHKYpEeHIIii po60TOABIIIB y ITpalleBaallTyBaHHI HaKpaIiux TaJIaHTiB»
[1, c. 1]. OnHuM i3 HaibiAbII eeKTUBHUX IHCTPYMEHTIB (opMyBaHHS MO3M-
TUBHOTO iMiKy KOMITaHii SK po60TOmaBIISI € aMbacagopCTBO.
Tomy MeTOO AOCTIAKeHHS € KOMIJIEKCHMII aHasli3 iHHoBalliliHux PR-
CTpaTeriit MpoBiIHMX YKpaiHChbKUX KOMIIaHiil y cdepi hopMyBaHHS Ta MpoCy-
BaHHS OpeHAYy poOOTOABIIS Uepe3 iMIIeMeHTallit0 aM6acaopChbKIX IIPOrPaM.
7151 JOCSITHeHHSI 3a3HaUeHOI MeTH BM3HAa4YeHOo TaKi 3aBIaHHS:
> CUCTeMaTMU3yBaTU iCHYIOUi TeOpeTUYHI ITiIXOAV 10 PO3YMiHHS heHOMeHY
KOpITOPaTUMBHOTO aMmbacaopCTBa;

» TMPOBeCTM KOMITapaTMBHMII aHaji3 KeliciB yKpaiHCbKMX KOMIIaHili;
BU3HAYMUTY KITIOUYOBi KpUTepii ycrinHocTi ambacaopchbKuX Mporpam;

> PO3pOOUTM METOMOJIOTiUHI peKOMeHJallii momo iMIieMeHTalii amba-
CaJIOpPChbKMX iHiliaTUB.

AKTYyaJIbHICTh OTpUMMaHMX JaHMX BOAYAEMO B TOMY, IO B YMOBax Iep-
MaHeHTHOi TpaHcdhopMmallii puHKY mpari Ta iHTeHcudikalii KOHKypeHTHOI
60poTHOM 3a BMCOKOKBaTi(iKOBaHi Kajpu, iHHOBAIIiliHi iHCTpyMeHTU PR-Ko-
MyHiKalli/t HabyBalOTh CTATyCy CTPATETiYHMX iMIIepaTUBIB AJisS 3a6e3MeueHHs
KOHKYPEHTOCIIPOMOKHOCTi KOMITIaHil. 3a pe3yibTaTaMy eMIipUIHUX JOCITi[I-
>KeHb, IMIVIEMeHTallisl CUCTEMHUX MPAKTUK OpeHAMHTY POOOTOIaBIISI KOPEJTIE
3 CYTTEBMMMU €KOHOMiUHMMM TpedepeHIlisiMi: ONTUMi3alli€el0 PeKPYTUHTOBUX
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BUTpPAT, MiHiMi3alli€l0 YacOBMX 3aTpaT Ha 3alIOBHEHHS BaKaHCil, pemyKIli€io
MOKAa3HMKIB TMJIMHHOCTI IepcoHaly, pallioHasi3alli€el0 KoMMOeHcalliiiHOI T0JTi-
TUKY Ta €KCTPAIOJISLi€I0 TPAHCIIAPEHTHOCTI KOPIIOPAaTMBHUX KOMYHIiKaLii [3].

ABTOp 1Ii€i pO3BiAKM HAMOJISIE, IO BAXKINBO PO3MISIAATH ambacaiopiB He
JMIle K iHCTpYMEHT KOMYHiKallil, ajie SK MeAiaTopiB KOPIIOPAaTUBHUX I[iH-
HOCTeJ Ta iIeHTUYHOCTI OpeHAy — Ie CIiBpOoOiTHMKM, SIKi Ha 3acagax mo6po-
BiJIbHOCTi Ta aBTEHTUUHOCTI TPAHC/IIOIOTh aKCiOJOIiuHi JOMiHAHTM KOMIIa-
Hii, AuceMiHyIOTh TTpodeciiiHMi1 JOCBiJ Ta KOHCTPYIOIOTh MO3UTUBHUI iMiIK
po6OTOMABIISI B IUTITAJIBHOMY CepeIoBUIIi (MePCOHATbHI COIlia/IbHi MepesKi)
Ta TpodeciiiHux KOM’IOHITi. Pe3ynbTaTu MOCTIIKEHHS IeMOHCTPYIOTh, IO
ambacagopchbKi mporpamMu TpaHcHopMyOThCS 3 GaKyJIbTaTUBHOIO €JIEMEHTY B
iMaHeHTHY CKJIaJ0OBy cTpaTeriyunux PR-KOMyHiKa1iii KOMIIaHi, 0 IPardyTh
IIO TIPOJIOHI'OBAHOI KOHKYPEHTHOI IlepeBaru Ha pUHKY Mmpaiii.

VY xo#i moc/timkeHHS MpoaHaji30BaHO JOCBiJ TPhOX YKPaiHChbKMX KOMITaHili
(Yasno, Uklon ta Readdle), siki ycmimnrHo BripoBaanii amb6acagopchbKi MporpamMm.
Amnarni3 3pgificHioBaBcst metogoM SWOT, 1m0 [03BOJMMIO BUSIBUTHM KJIIOUOBI
(daxkTopu ycrixy Ta OCHOBHi BUK/IMKY B peai3allii TakKuX IMPOEKTIB.

3a pesysnbTaTamu MPOBeAEHOr0 6araToGakTOPHOTO aHAJi3y HAMM ileH-
TU(HIKOBAHO KOHCTEJSIIIII0 JeTePMiHAHT, IO XapaKTepu3yITb BUCOKOedeK-
TUBHI ambacagopchKi IMporpamu. Emmipuuni maHi cBiguaTh, IO YCITiIIHI
MIPOEKTY IEMOHCTPYIOTh TaKi aTpuOyTHu:

UiTKO BM3HaueHa MeTa Ta CTpaTerTis. Yci yCIilliHi ITPOEKTY MaloTh KOHKPETHY
MeTy (IiZBMINEHHSI BITI3HABAHOCTi OpeHIy, 3aJyueHHSI HOBMUX TaJIaHTIB,
MOCWIEHHST JIOSUIBHOCTI iCHYIOUMX TMPAalliBHMKIB) Ta iHTETpOBaHi B 3arajabHy
KOMYHIKaIliliHy CTpaTeriio KOMIIaHii.

1. CucremHwMi1 migxim 1o po3BUTKY ambacamopiB. Kommanii 3a6e3reuyioThb
HaBYaHHA (Kypcu 3 SMM, KomipaiTUHTY, MyOIiYHMX BUCTYIIB) Ta IO-
CTiiHY MiATPUMKY YYaCHUKIB ITPOrpaMu, 10 MiJBUIILYE IKiCTb KOHTEHTY
Ta MOTMBAIIiI0 aMbacaiopiB.

2. EdekTtuBHa cucrema MoTHBallii. Pi3HOMaHiTHI MaTepiajbHi Ta HeMare-
piajibHI CTMMY/IM (TIepCOHA/Ii30BaHMII Mepu, HaBUaHHS, BU3HAHHS) ITif-
TPUMYIOTh 3aTy4eHiCTh aMbacagopiB Y TOBFOCTPOKOBIi MepCIIeKTHBI.

3. CriibHOTA Ta pery/aspHa KoMyHikauiss. CTBOpeHHS BiuyTTs HaJIeKHOCTI
IO CIiJIBHOTY 4Yepe3 PeryspHi 3yCTpivi, KOM’IOHITi-KO/UIM Ta 0OMiH
JIOCBiJIOM CITPMSIE MiATPUMIILI BMCOKOTO PiBHS 3a7TyUYeHOCTi.
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4. IIudposi iHCTpyMeHTM HiATpUMKKU. Po3po6Ka creriaJibHUX IMPOBUX
pecypciB (Ik-oT Ambassador Kit y Yasno) crpoiiye po6oty ambacagopis
Ta MMiABUILYE SKICTb KOHTEHTY.

[MapanenbHo 3 imeHTHdIKaIli€0 DacKIiTyI0uMx HaKTOPiB, HAMM €KCIUTiKO-
BaHO HM3KY iMIUIeMEeHTaIiifHuX 6ap’epiB, 1[0 MOTEHI[IfIHO PeAYKYIOTh edeK-
TUBHICTb aMbacaJopChbKuX iHII[iaTuB Ta MOTPeOYyIOTh MPOAKTMBHOTO MEHEe[-
SKMEHTY 3 60Ky KOPIIOPaTUBHUX CTPYKTYD:

1. ObmexkeHa KilbKicTb ambacamopiB. BilbilicTh MpoaHai30BaHUX IPO-
rpaM HalivyioTh Jiuiie 14-15 akTUBHUX YYaCHUKIB, 1[0 0OMEKYE TTOTeH-
[iJiHe OXOIUIeHHS.

2. HecrabinbHa akTMBHICTH aMbacamopiB. Yepes 6pak vacy Ta rpodeciiine
HaBaHTa)KeHHSI aKTUMBHICTh ambacaJopiB Moske 3HMKYBATUCS, L0 IO-
Tpebye MOCTiTHOTO OHOBJIEHHSI MOTMBALifHMX MeXaHi3MiB.

3. O6mexkeHe (iHaHcyBaHHS. HeBenuki 610mKkeTy (K y Bunaaky Readdle —
$2300) 06MeXKyI0Th MOKIMBOCTI PO3BUTKY ITPOrpaMi Ta CUCTEMM MOTMBALI|i.

4. Pu3MK BUTOpaHHS YyYyacHMKiB. be3 HajeXHOI MiATPUMMKM Ta poTallii
ambacagopy MOXKYThb BTpavyaTy iHTepec A0 MPorpaMu 3 YaCcoM.

Ha npuknazi ykpaincekoi komrmasii VIYAR, sska akTMBHO po3BUBa€ OpeH[I
pobOTOHABIISI, MOKHA 3aIIPOIIOHYBATY HACTYITHI peKOMeH/Iallii oA0 BIIpoBa-
IDKeHHST aMbacaiopChbKoi Mporpamu:

1. Iurerpamist ambacamopcbkoi MporpaMy B iCHYHOUY CUCTEMY KOPIIOpa-
TUMBHOI KYJbTYPU Ta BHYTPIIIHIX KOMYHiKallili, 30KpeMa 3 BUKOPMUCTaH-
HSIM KOPTIOPAaTUBHOTO YaT-60Ta.

2. Posmmpenns digital-crparerii 6peHay poboTomaBiisl uepe3 CTBOPEHHS
KopropatuBHOi TikTok cropiHky Ta 36ibiIeHHS akTUBHOCTI Ha YouTube
3 3aJIyYeHHSIM ambacaiopis.

3. 3ampoBajKeHHSI CMCTeMHOi MporpaMyu HaBUaHHS Ta PO3BUTKY ambaca-
IOpiB 3 (POKYCOM Ha CTBOPEHHS SIKiCHOTO KOHTEHTY IJ1s1 COLIia/IbHMUX MEPEXK.

4. Po3po6ka 6araTopiBHEBOI CCTeMM MOTHBAIIii, 11O ITOE€AHYE MaTepialbHi
Ta HeMaTepiaJabHi CTUMYIIN.

5. CTBOpeHHS CHiIbHOTY aMbacamopiB 3 peryasipHMMHU 3yCTpiuamu Ta 00-
MiHOM JIOCBiIOM AJIsI MiATPUMKM BMCOKOT'O PiBHS 3aJIy4eHOCTi.

[lincymoByOUM pe3ylbTaTU MPOBENEHOrO NOCIIIKeHHS], MOKEMO KOHCTa-
TyBaTH, 110 (peHOMEH KOPIIOPaTMBHOTO aM0bacaJiopCcTBa perpe3eHTye BUCOKO-
edexTuBHMIT PR-iHCTpyMeHTapiit popMyBaHHS Ta MOTEHIiIOBaHHS OpeHAY PO-
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60TOMaBIIs, IKMIT YMOXKIMBIIIOE CMMY/JIbTaHHE BUPILIEHHS KOMIUIEKCY CTpaTe-
riYHMX 3aBJaHb: eJieBallis PiBHS JOBipyM M0 GpeHAy, akcesepailis MpoIeciB 3a-
JIy4eHHSI BUCOKOKBaTi(hiKOBaHMX KaJpiB Ta peTeHIlis I[iHHUX CITiBPOOITHUKIB y
cepelHbO- Ta JOBTOCTPOKOBI ITepPCIIeKTUBI.

Cnucok BUKOPUCTAHUX AXKEPEA

1. BorosBneHcbkuit O. B. @opMyBaHHS iMiKy MiANPUEMCTBA Ha 3acajax Kopropa-
TUBHOI COLia/IbHOI BiAIOBiZaabHOCTI B yMOBax maHaeMii. bizHec IHpopm. 2022.
Nel1. C. 1-7.

2. Tpomosa O. €. HR-6peHAMHT y CUCTEMi YIIpaBIiHHS MepcoHasoM. ExoHomika ma
ynpaeninua nionpuemcmeamu. 2020. N22(19). C. 276-281.

3. IOpuak O. B. Crpaterii ¢opmyBaHHS 6GpeHAy POOOTOHABLSI B yMOBaX KpU3MU.
Mapxkemune 6 Ykpaini. 2022. N23. C. 42-49.

4. Employer Brand Research 2024 : mo6anbHe mocnigkeHHs. Randstad. URL: https://
www.randstad.com/employer-brand-research/.

5. MenbpHuk T. I. AM6acagopu 6peHAyY SIK iHCTPYMEHT KOMYHiKalliifHOi1 cTparerii
KomrtiaHii. EkoHomika ma cycninecmeo. 2023. N234. C. 68-73.

6. HR-AMBASSADORS Keiic-dbopym. VYkpaina, 4 miotoro 2024 p. URL: https:/
hrambassadors.com.ua/.

7. Tlerposa I.JI. CTpaTeriuHe yIrpaB/iHHSI pO3BUTKOM I€PCOHATY B yMOBaX IMppo-
Boi TpaHchopmatiii. CouiansHo-mpyodosi eioHocuHu: meopis ma npakmuka. 2021.
N211(1). C. 33-40.

BUKOPUCTAHHS LUI TA IHLLIUX
IHHOBALLIMHNX TEXHOAOTIN
Y KPEATUBHUX IHAYCTPISIX:
YKPATHCbKUI AOCBIA

IOnist Topenosa,
CTYLeHTKa,
Kuiscpkuii yHiBepcuTeT iMeHi bopuca I'piHueHka.

HaykoBwuii kepiBHuK: M.M. HeTpeo6a,
KaHIMIAT HAYK i3 COIiaIbHMX KOMYHIKallil, JOIIeHT

The paper examines the current use of artificial intelligence, generative
algorithms, augmented reality, blockchain, and other technologies in Ukraine’s
creative industries. It analyzes the impact of Al on content production, marketing
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strategies, and cultural practices. Successful cases of Ukrainian companies
implementing innovative technologies are presented, and their potential for the
development of the country’s creative economy is revealed.

Keywords: artificial intelligence, creative industries, AR, augmented reality,
content automation, generative design, Ukrainian startups.

peaTuBHi iHAYCTpii — 1@ CeKTOP eKOHOMIiKM, 10 6a3yeTbCcsl Ha iHTe-
KneKTyaanif/’I BJIACHOCTi, TBOpPYOCTi Ta iHHOBaligx. Y XXI CTOMITTI ix
PO3BUTOK 3HAYHO aKTUBI3yBaBCs 3aBASKM TEXHOJIOTIYHOMY IIPOTpecy, 0CO-
6JIMBO 3aBISIKM BITPOBAJIKEHHIO iHHOBAI[iliHMX pillleHb Ha 6a3i MITY4YHOTro
intenekty (ILI). B Vkpaini, He3BaxkalouM Ha CKJIaAHI 0OCTAaBMHU BOEHHOTO
yacy, chepa KpeaTMBHMX iHIYCTpPiii JeMOHCTpPYE 3HAUHMII MOTeHIiaa Ta
3[aTHICTh M0 iHHOBAaIil, a Il Ta iHII TeXHOJOorii cTaloTh MOTY>KHUMM iH-
CTpyMeHTaMM [Jisl 11 3pOCTaHHS.

VKpaiHCbKMII PUHOK AEeMOHCTpY€E akTuBHe BIipoBamkeHHs I y pizHMX
rajy3six KpeaTUBHMX iHAycTpiii. Tak, y peKJIaMHOMY CEKTOpi KOMIIaHii po-
3po6sgI0Th BiacHi Al-rutatgopmMm [ aBTOMaTM3allii Ta mepcoHasisarii
pekaMHMX KaMmIaHiii. [li TexHo/moTii A03BOMSIOTh ONTUMi3yBaTU TAPTeTUHT
Ta 3HAYHO MiABUIIUTY e(DeKTUBHICTb MapKeTMHIOBUX OIOMKETiB, aHaTi3y-
I0UM MMOBEeJIiHKY KOPUCTYBadiB Ta afallTylouy peKjaaMHi ITOBiJOMJIEHHS B pe-
aJIbHOMY 4aci.

BaxnuBuMm HamnpsMkom € BukopucranHsa Il y mepia-mipoctopi Ta
MapKeTUHTy. 3TifHO 3 JaHuMu caiity Mezha.Media, ykpaiHcbka KOMIIaHist
MEGOGO akTMBHO BUKOpHUCTOBYE reHepaTuBHmii L1 y chepi gusaiiny Ta kpe-
atuBy. Sk 3a3Haumiaa Chief Marketing Officer komnawnii Banepist TosounHa,
«texHosorii I 3maTHI IPUCKOPUTH Ta CIIPOCTUTHU IPOLECH, L]0 TAKOX iC-
TOTHO [Ji1 KpeaTuBHOI ramysi». [Ipu nmpomy, MEGOGO mnpomoBXye CITiBII-
paioBaTy 3 YKPaiHCbKMMM MUTISMU, 3Q/Iy4arouM iX OO CTBOPEHHS KOH-
TEeHTY, HallpUKIIaM, imoctpaTopky JIisy CaHuec 11t po3po0OKM OOK/IAAVMHOK
ayJiOKHIMKOK IKiJIbHOI1 JIiTepaTypu.

Oco6aMBOi yBaru 3acJiyroBye HOBUit ykpaiHcbkuit craptan VyshyvAl, skuit
po3po6isie II-mmatdopmy O CTBOPEHHSI MMepCOHANTi30BaHMX BUIIMBAHOK.
KopuctyBaui MOKYTh 3aKOLyBaTH Y BUIIKUBKY Oy[b-SIKi CEHCU, HATTMCABIIN X
TEKCTOM, a aJTOPUTM IepPeTBOPIOE 11eli TeKCT Ha YHiKaJIbHi Bi3epyHKHM, SIKi O-
€IHYIOTb TPAAMIIiliHi YKpaiHChKi MOTMBM 3 CydYaCHUMMM TeHAeHIisiMu. Takuii
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Mixig mo3Bojsie MOEMHATH KYJIbTYPHI Tpaauilii 3 iHHOBaliiHMMM TEXHOJIO-
rissMM, CTBOPIOIOYUM YHiKa/IbHi ITepCOHa/i30BaHi MPOAYKTM.

TakoX BapTO Big3HAUMTM HOisUVIbHICTh KOMaHOM eMuseum, sIKa CTBOpMIa
TPUBUMIiPHY KOITi10 JIeCSITMHHOI LIepKBU, IKy MOKHA IT00aYMTH Ha Byauili Bo-
JIOMMMMPCHKiil uepe3 AR-momatok. Bin icropmuHoi GymiB/i 3aauIIMBCS JIMIIE
dbyHIaMeHT, ajie 3aBAsIKM TEXHOJIOTii JOMTOBHEHOI peayIbHOCTI BigBimyBaui Mo-
SKYTb IT06QUUTH, SIK BUTJISIAAJIA 1epKBA Y MUHYIOMY.

HesBaxkaoun Ha MO3UTUBHY AMHaMiKy, BripoBagykeHHs I B ykpaiH-
CbKMX KpeaTUBHMX IHAYCTPIisIX CTUKAETHCS 3 PSIAOM BUKIMKIB. [lo-mepiie,
icHye mpobimeMa mocTymy A0 GiHaHCYBaHHSI IJISI TE€XHOJOTIUHMUX ITPOEK-
TiB, 0COGJIMBO B YMOBaX BOEHHOTO cTaHy. Ilo-apyre, BimuyBaeTbcs medinut
KBasmidikoBaHMX (axiBIiB HA MepeTUHi TEXHOJOTiN Ta KpeaTusy. [To-TpeTe,
3aJIMIIAIOTHCSI MUTAHHS 1OL0 peryatoBaHHS BukopucTtaHHs Il B KOHTeKCTi
aBTOPCHKOIO IIpaBa, OCOOJMBO 3 OIVISITY Ha MiKHapOIHMII XapakTep Kpea-
TUBHUX IHOYCTPIii.

BrpoBamxkennss HII Ta iHIIMX iHHOBALiHMX TEXHOJIOTii y KpeaTuUB-
HUX IHOYCTpisIX YKpaiHM CTBOPIOE 3HAUHMUII MOTEHIial s €KOHOMIUHOro
3pOCTaHHS, KYJIbTYPHOTO PO3BUTKY Ta MOCWJIEHHS MiKHApOJHOTO BIJIUBY
YKpaiHChKOTO KpeaTUBHOTO CeKTOpY. YCITilllHI KeJicu yKpaiHChbKMUX KOMIIaHiii
IeMOHCTPYIOTb, 110 TOEIHAHHS TEXHOJIOTiUHMX iHHOBAIIiii 3 KpeaTMBHUM
MUCJIEHHSIM MOX€e CTBOPIOBAaTU YHiKaJlbHI KOHKYPEHTHi TepeBaru Ha IJO-
06aJbHOMY PUHKY.
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Al AS A DOUBLE-EDGED SWORD IN
CREATIVE INDUSTRIES: COPYRIGHT
INFRINGEMENT IN MUSIC AND
VISUAL ARTS
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PhD student,
V. N. Karazin Kharkiv National University

Liubov Khavkina,

Doctor of Sciences in Social Communications,
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My paper is aimed at exploring how Al is transforming the artistic landscape
and how it might affect creative fields in the long term. Let’s delve into the
potential threats and provide detailed insights for a deeper understanding of this
relationship.

Keywords: infringement, fair use, copyright, unauthorized use, data mining.

I is making waves throughout the widest spectrum of human

A endeavors, starting from helping users remove their annoying ex-
partners from the family photos, ending with guiding Anduril and Lockheed
Martin military drones towards the enemy outposts. Artificial Intelligence
is the unavoidable sticker that is being put on every product ensuring the
buyer’s life gets more advanced and less stressful, even on paper. It is literally
everywhere, and its galloping expansion towards creative industries was only
a matter of time. While on one hand it may provide creative professionals
with necessary tools that their predecessors could only dream about just 10
years ago, it also poses significant threats and risks to the music and visual
arts sectors. Judging from the perspective of a music industry professional
who’s been in business for a decent amount of time, back in the day I could
only dream about certain Al tools that allow to separate music stems with
a press of one button instead of fiddling with outdated software to get a
half-decent result. At the same time, the fear of being replaced by the digital

Il MixHapoaHa HaykoBO-NPAKTUUHA KOHGEPEHLLiA CTYAEHTIB, acnipaHTis, MOAOAVX YHEHNX TA NPAKTHKIB
KPEATVBHI IHAYCTPII: CYYACHI TPEHAW © 2025



USE OF Al AND OTHER INNOVATIVE TECHNOLOGIES IN CREATIVE INDUSTRIES 139

jukebox that can produce musical pieces in a matter of seconds is rather
unsettling.

The rapid transformation of creative industries is happening before our
very eyes with tools for automated music creation, generative tools for visual
arts creation, automated content creation, as well as tools that enhance the
user’s capabilities in the creative field. Said capabilities of generative Artificial
Intelligence makes us wonder about the scope of human authorship over their
creations - it creates the dilemma of whether the data that is being used for
the learning process is a part of the new generated content, and measuring the
raw human input of each individual with current powers is virtually impossible.
Even though that’s where the copyright laws come into play, it is still quite
difficult to discern inspiration from blatant copying.

In music, Artificial Intelligence has a broad range of tools that can compose
and arrange original music pieces, mimic vocal styles of renowned artists, help
listeners discover new artists, assist music producers with separating stems
etc. Delegating the process of music creation to Al quintessentially endangers
human roles in music, replacing artists in composition, production and audio
streaming. Ethical concerns aside, the advancement of Al music creation could
lead to hardships in earning livelihood. If it may seem harmless at a first sight,
Al-generative tools like Udio and Suno use identical sound to renowned artists
like Michael Jackson, Bruce Springsteen, ABBA and many others. Users can
generate songs simply by typing in descriptions of artists they want the song to
be similar to. All of that, of course, is generated without consent or commercial
agreement from artists whose likeness is being used. The similarities are so
blatant that Recording Industry Association of America (RIAA) took matters in
their own hands and sued the above-mentioned companies. Udio representatives
claim that their data mining tool falls within the ‘fair use’ category, meaning
that it doesn’t need permission from a copyright holder. [1] The US Copyright
Office published two reports of the register of copyrights that shed the light on
a principle of copyrightability of works produced with help of Al technology,
clarifying that material that was entirely generated using Al is not eligible to
be copyrighted [2].

Personalized music experience, on the other hand, helps listeners
discover acts and artists that are similar to what they enjoy. Al in these tools
is used to create curated playlist experience for every listener according to
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their favorite artists and listening habits. These kinds of Al tools seem pretty
harmless, with the only possible drawback is that according to a few recent
claims the algorithm is set in a specific way to manipulate data and prioritize
certain artists over the others. That also amplifies due to multiple claims and
lawsuits involving digital streaming platforms and the way their algorithms
work. [3] Responding to criticism from listeners, different digital streaming
platforms have established a specific rule set that oversees the fairness of
legitimacy of streams [4].

If the music industry is somewhat organized in attempts to battle copyright
infringement, the situation is rather significantly different when it comes to
visual arts. In visual arts, Al algorithms now can generate images, generate
artistic styles and assist artists in many ways. While you can discern a piece
of musical fragment or someone’s voice, it’s a few steps harder to detect if an
Al tool is regurgitating a visual piece of art. Tools like DALL-E3, Midjourney,
Stable Diffusion and more destructive Al tools have advanced with an immense
speed. According to the Society of Authors poll, a quarter of illustrators have
already experienced losing work due to generative Al. [5] People no longer
feel the need to pay illustrators for their work, and the easy access to multiple
Al tools facilitates this idea. While the 3D artists are somewhat safe from
the inevitable due to the complex nature of their work, including meshing,
texturing, baking and a whole lot of alien words, other visual arts fields were
less fortunate. Aside from the financial aspect, more and more artists complain
that their unique styles are used and copied by Al without their consent. [6] If
a musical fragment can be copied, but not played live, as it takes years of hard
work and practice to perfect an instrument, plagiarizing a static piece of art
is a different story. The debates on unauthorized use of copyrighted images is
an ongoing battle in its early stage.

Moreover, when the laws that should regulate the usage of Al in visual
arts are still unclear, even the design software companies themselves dabble
into data mining. Adobe faced backlash in June 2024 regarding Terms of
Service that led to widespread concern among creators that Adobe could
access their personal content and use it to train its generative Al models
like Firefly. Following the outcry, Adobe came out with an explanation and
a promise that they would not utilize their users’ work in training of their
upcoming generative Al tool [7].
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Unlike the music field, where organizations like the RIAA have taken
prominent legal action, the visual arts world is still in the relatively early stages
of forming a unified response or establishing clear industry-wide guidelines
for navigating AI’s impact. Taking into account the overwhelming amount
of scandals involving generative Al tools, including the multiple deepfake
scandals, the Western countries will be surely establishing strict rules and laws
regarding the usage of Al and copyright infringement. The long-term effects on
how visual art is created, consumed, valued, and protected are still unfolding.
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CNELUDIKA BUKOPUCTAHHSA LUTYYHOTO
IHTEAEKTY B NMPOLLECI MOBYAOBU
KOMYHIKALIAHUX KAMNAHIN

Amnnpiit CiHbKoO,

acmipaHr,

KuiBCbKMIT CTOMMYHNUI YHIBEPCUTET
imeni bopuca I'piHueHKa

The article discusses the specifics of using artificial intelligence in the process
of building communication campaigns. It reveals the topic of additional tools
in the work of public relations specialists for the effective implementation of
projects, audience analytics, and communication effectiveness forecasting. Ethical
challenges associated with the automation of PR processes are outlined. The need
to combine AI with human expertise to create strategically sound and flexible
campaigns is justified.

Keywords: communication, public relations, information activities, artificial
intelligence.

CYy4JaCHMX YMOBaX, KOJIM HITYYHUIA iHTeNeKT TpaHchopmye chepy 3B’sI3-
y KiB 3 IPOMajChKiCTIO, BUHMKAE TOTpeba y BMBUEHHI HOBMX Iapagurm
MPAKTUYHOI TisITbHOCTI Ta TEOPETUYHMX acCIeKTiB QYyHKIIIOHYBaHHS ramaysi. Y
MpoIleci pO3BUTKY Pi3HOMAHITHMUX CEePBiCiB I'PYHTOBHO 3MiHIOIOThCS MiIXOOU
10 pO3pOoOKM, peasisallii Ta OL[iHKM KOMYHIiKaIlliifHuX KamIaHii. [Tpoiec mo-
Tpebye BCeOIUYHOro BUBUEHHS Ta aHaMi3y, OCKIIbKM CTPIMKMII PO3BUTOK He
3a/IMIIA€ MAHCIB /I TPaAUIIifiHOI MOOGYI0BM KaMIlaHiil i poOUTH MPiopUTeT-
HMMMU HiIX0AM iHHOBATOPiB PMHKY.
3a maHuMMuM mochiimkeHHs Mapii HikosoBoi, — BMKOPUCTAHHS aJTrOPUT-
MiB MAIIMHHOTO HAaBYaHHS Ta MPOTPAaM [Jisi CTBOPEHHS MEepPCOHaTi30BaHOTO
KOHTEHTY CTa€ CTAaHLAPTHOI TMPAKTUKOK B cyyacHoMy PR [1]. 3 KoOxHUM
pPOKOM Bce binbliie ¢axiBIliB 3BepTaIOThCS MO JOMOMOTY IO iHCTPyMeHTapilo
HMITYYHOTO iHTe/NeKTy. OOHUM 3 HAWMOMy/SIPHINIMX BKe TPUBAIUIA TIepiof,
sanmuiaeTbest ChatGPT. ITpo 1e cBimgunthb peiiTuHr @oHmy Andreessen Horowitz
B IKOMY TpyIia eKCIepTiB BXKe KiJibka poKiB MocIiijib Bu3Havae 100 HalikpaImx
MIPOAYKTiB Ha 6a3i MallMHHOTO iHTeeKTy [2].

Il MixHapoaHa HaykoBO-NPAKTUUHA KOHGEPEHLLiA CTYAEHTIB, acnipaHTis, MOAOAVX YHEHNX TA NPAKTHKIB
KPEATVBHI IHAYCTPII: CYYACHI TPEHAW © 2025



USE OF Al AND OTHER INNOVATIVE TECHNOLOGIES IN CREATIVE INDUSTRIES 143

3HauyHMI BIJIUB HITYYHMI iHTE/IeKT Ma€ TaKOX Ha MJIaHyBaHHS KOMYHiKa-
LiiHMX KaMIIaHiii. BUKOpMCTaHHS aHATiTUKY JaHUX A03BOJSIE IPOTHO3YBATHU
peakiiii ayAuTOpii Ha MOBiAOMJIEHHS IIle A0 3alMyCcKy KammnaHii. [TomepenHin
aHaJIi3 32 JOIIOMOTIOI0 KiJIbKOX MOCKOHAJIMX 3aIIMTiB LO3BOJISIE 3aBUACHO OIli-
HUTY MaiiOyTHi iiMOBipHi pe3yabratu Kamnanii. LITyuyHnit iHTeNeKT aHaJTi3ye
MaTepHU CIIOKMBAHHSI KOHTEHTY, 1110 IOTIOMara€ CTBOPUTU peieBaHTHi IMOBi-
OOMJIEHHSI AJis1 MiKpOCerMeHTOBaHMX ayauTopii [3]. Bmanuit monepenHii
aHaJi3 Ta MPOTHO3YBAHHSI MakCMMi3ye eeKTUBHICTh KaMIaHii Ta MiHiMi3ye
MOSIBY MIOTEHIIIIHUX 3arp03 UM PU3UKIB.

VY npoueci peanizarii kamranii, Toit camuit ChatGPT Moske aBTOMaTU3yBaTH
MpolieC CTBOPeHHs KOHTeHTy. Harnpukiaz, dopMyBaTtu mpecpeni3u, CI0raHu
Ta my6utikailii B comiasbHi MepexXi Ha OCHOBi 3aBYacHO MPOAYMAaHMX Ta CIUIA-
HOBaHMX TapameTpiB. Takuit Migxif JO3BOJSIE 3HAUYHO CKOPOTUTU Pecypcu y
BCiX MOXJ/MBUX MPOSIBax, 10 3HAYHO TMOKpallye e(@eKTUBHICTh peasisailii
KaMmIaHii. OgHak, BapTo 3ayBaKUTH, 0 BUKOPUCTAHHS LITYYHOTO iHTENIeKTY
B ITyOIiYHMX KOMYHIKallisIX BMMAara€ 4iTKOro PeryyIroBaHHS I[bOTO IIPOLeCy Ta
€TUYHOCTI BMKOPUCTAHHSI 3reHepOBaHOI0 KOHTEHTY, OCKiJIbKM JOCTEeMeHHO
HEeMae€ YiTKOTO PO3YMiHHS SIK OKPECJIMTU MeXi aBTOPCHKOTO MpaBa CTBOPEHOTO
KOHTEHTY Ha OCHOBIi 3amo3MYeHMX eJleMeHTiB iHIIuX aBTOpiB. IIpo Iie TaKoxK
3a3Havae B CBOii pobOTi BuIe3ragaHa HayKoBuilg Mapis HikosoBa. V ii Hay-
KOBili Tpatii iaeThcst Ipo Te, 110 6e3 JTI0AChKOI MoAepallii MITYYHO CTBOPEHMIT
KOHTEHT MOXXe MOPYUIUTY MIPUHLIUIIN TPO30pOocCTi Ta eTudHOoCTi B PR [1]. Kpim
TOTO, Y CBOEMY JOCHimkeHHi «[lITydHuit iHTe/NeKT y MmyOIiuHUX BiZHOCHHAX:
MOTEeHIIiliHiI TepeBaru Ta HeJOJiK1», aBTOP TAKOX IMiATBEPIKYE, 0 MITYUHUN
iHTeseKT BCe yacTille BUCTyIA€ MapTHEPOM 3 KOHTeHTY B PR-komaHpaax, xoua
3aHEIOKOEHHS 1010 OPUTIHAJIBHOCTI Ta aBTEHTUYHOCTI icHYE [4]. JocaigHukK
HAaBOJOUTb UiTKi apryMeHTM aHasi3ylouu crenudiky iHTerpaiii MaliMHHOTO
iHTeeKTy B pob0Ty (axiBIIiB.

BucHoBOK. OTKe, MO’KHA KOHCTATyBaTH, 110 LUTYYHMI iIHTEIEKT He 3aMiHIOE
PR-¢axiB1iB, a cTa€ iHCTPYMEHTOM /151 CTPATETiYHO OOIPYHTOBAHMUX, THYIKMX
i amanTUMBHMX KaMmaHii. Y IO€IHAHHI 3 JIOACBKUM (aKTOPOM IMOmiOHMIT
iHCTpyMeHTapiit MOXXe cTaTu pyIllieM MoOymoByu ebeKTUBHUX KOMYyHiKalliil B
HOBUX peasisix mydpoBoOro mpocTopy.

TakuM YMHOM, IITYYHUI iHTEIEeKT ITIepeTBOPUBCS Ha TOBHOLIIHHMI iHCTPY-
MEHT, II[0 JAa€ 3MOTY CTBOPIOBATM KOMYHiKalliliHi KamMMaHii 3 BUIMM piBHEM
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TOYHOCTI, OTIEpaTMBHOCTI Ta MepcoHajisailii. ®akKTUUHO, BiH JA€ 3MOTY MUT-
TE€BO aHAMI3yBaTM BENMKi 0OCITM HaHUX, MependavyaTy peakilii ayguTopii,
aanTyBaTU MOBITOMJIEHHS A0 Pi3HUX KOHTEKCTIB i HABiTh aBTOMATUYHO reHe-
pyBaTy KOHTeHT. OfHaK JIMIIIe JIIOAMHA 3JaTHA OLLiHUTU COL[ia/IbHUI KOHTEKCT,
BJIOBUTM TOHAJbHICTh MOMEHTY, €TUMUHY MEXYy UM peakiiito. Tomy daxiBelpb
CTa€ KepiBHMKOM KaMITaHii, IKMif CaMOCTifHO 00¥pa€ NUISIX BTiJIEHHS ITPOLIECY.
HITyuyHMi1 iHTeNeKT € OMHMUM 3i LIJIIXiB 10ro peasisaliii aje TOUHO He €AVMHUM
MIPaBUJIbHUM PillleHHSIM.
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PO3BUTOK BOEHHOI )XYPHAAICTUKU B
YMOBAX LLUOPOBOI TPAHCOOPMALIT
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3BO «VHiBepcutet Koponst Tanumna»

HayxkoBwuii kepiBHuK: LII. lunepaiok,
KaHauaaT QisloorivHMX HayK

Y me3ax po32na0aemubcsi p0O38UMOK 80EHHOT HYpHAICMUKU 8 YKpAiHi 8 yMO-
8ax 36poliH020 KOHpAikmy ma yugposoi mparcopmayii. 3’acosarHo, ki pyHk-
Uii BUKOHYE HYPHANICMUKA Ub020 HANPAMY, SIKi 8UKJIUKU nocmawms neped media
ma ik 3MIHIEMbCS POib HYpHalicma y yugposy enoxy.

Kntouoei cnoea: soeHHa xypHanicmuka, yugpposiszauis, mediazpamomuicms,
(etiku, ueHsypa.
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O€HHA XKYPHAJIiCTMKA — IIe He JIMIIe Taly3b iHhpopMyBaHHS, a i TieBuii iH-

B CTPYMEHT KOMYHiKallii, 1110 BIJIMBA€ Ha GOpMyBaHHSI TPOMaICbKOi TYMKM

Ta 3a06e3IeueHHs CYCITiIbCTBA KPUTUYHO BaskKINBOIO iHQopMmatiieo. B ymoBax

3abesreuye He JMIlle OMepaTUBHE BUCBIT/IEHHS IOAiN, a ¥ BUKOHYE (PyHKIIii

60poTHOM 3 deitkamMm, MPOTHIil BOPOXKiii ITporaraHi Ta MmiaTpUMaHHS HaIlio-
HQJIbHOTO MOPAJIbHOTO IyXY.

OIHMM i3 TOJIOBHMX BUKJIMKIB Y I POBY €I10XY € HaJl IIBU/IKE TTOMIMPEHHS
inpopmarii, 3HayHA uYacTMHA SKOi MOXe OyTM MaHIMyJISITUBHOIO abo
HeIOCTOBIpHOIO. 3a MAaHMMM MOCTiIKeHHS [HCTUTYTYy MacoBoi iHdopmailiii,
AQHOHIMHI TejlerpaM-KaHaaM aKTUMBHO IOMMUPIOIOTh (eNKOBUIT KOHTEHT Y
TikTok 3 MeTOl0 IMIBUAKOTO 3pOCTaHHSI ayAauTopii [1]. V 1IbOMy KOHTEKCTi
SKYPHaJIiCTUKA MOTpeOdye HOBUX MigXOmiB A0 mepeBipkM (akTiB, amamTarii
dbopmartiB i miaABUILEHHS JOBipY 0 JETiTUMHUX JIKepeJl.

BijiHa TakoX axkTyasisyBaja MUMTAaHHS MeJiarpaMOTHOCTI, K cepes, ayau-
TOpii, Tak i cepen, caMux KypHasticTiB. Cy4yacHi iHiliaTMBM, 30KpeMa OHJIaiH-
KypcM 3 MeJliarpaMOTHOCTi Ta LM(POBUX HABUUOK, BiJlirpaloTh BaskKJIMBY POJIb
y MigBUILEHHI CTiliKoCTi 1o me3indopmarii [3]. )KypHamicTu, 110 BUCBIT/IIOIOThH
BiliHY, CTMKAIOThCS He Jiniie 3 GisuuHMMM 3arpo3amu, a i 3 iHhpopMaliiiHumM
TUCKOM, I[€H3ypOI0 Ta HeOoOXifmHicTI0 306epiraTy mpodeciiitHi cTaHmapTU y
HaACKIaHMX YMOBAX.

VY 2023 pori LleHTp cTpaTeriyHMx KOMyHiKalliii Ta iHhopMaIliitHo1 6e3IeKu
ONyOJIiKyBaB CYCHiIbHO-TIOIITUYHE BUIaHHSI 3 IPOMOBMCTOIO Ha3BOIO «SIK pociii-
CbKMi1 iHdopMaIiiHMii Kopabesp IMIIOB Ha...», SIKe CTaJIO IMiACYMKOM aHaji3y
pociiicbKuXx (peiikiB Ta iHbopMaIliiiHMX orepailii IpoTSIroM NOBHOMACIITAOHOTO
BTOprHeHHsL. 1o 36ipHMKa YBiiIIM BUGpaHi MaTepiaan OAeHHNUX JaliIKeCTiB,
mo ikcyBaaM HapaTUBIB KPeMITiBChKOI ITpOIaraHay, METOIM MaHiITy/TIOBaHHS,
TpaHcopMallito MecemkiB yrpomosxk 2022-2023 pokiB. BumaHHs € mkepenom
IJI1 DOCTiIHMKIB Mefia, iCTOpUKiB, KYpHAJIICTiB i MpaBOOXOPOHIIiB, ajike Me-
MOHCTPYE, SIK IMOCTIMOBHO i CMCTEMHO BeleThCsl iHhOpMalliifHa arpecist mpoTu
VKkpainu. KHura Takox i1I0CTpye AMHaMiKy 3MiH Y pUTOPHIIi BOpOra, 10 € IIiH-
HUM JIJIs PO3YMiHHSI 3aKOHOMipHOCTeJ TiopmaHoi BiltHM [4 ¢.3-488].

BaskiBo, 1110 B HaIIIil KpaiHi MPOBOASTHCS TaKi 3aX0Ay, IK KOHGepeHIrii, y
2023 potii 6ymna «BoeHHi menia Bukimku—2023» [2], i BoHM cTBOpmM miaTGopmy
IJIS BiIKPUTOTO [iajioTy MiXK >KypHaslicTaMM, MeJlia eKcriepTaMu, peAaCcTaBHU-
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KaMM BjIagy Ta IPOMaAChbKMMM opraHisanisvu. ITim yac KoHdepeHIlii 06roBo-
PIOBAJINCS KITIOUOBI BUKIIMKHU, 3 SIKMMM CTUKAIOTbCS YKPAiHCBKi XXypPHaJiCTU B
yMOBax MOBHOMACIITAOHOI BiliHM: MUTAHHS Ge3IeKu, eTUKM, MPOTUAil Ae3iH-
dbopmariii Ta BigrosigasmpHOCTI Memia B ymoBax iHgopmaiiiiiHoro ¢gpoHTy. Taki
iHiI[iaTMBM CIIPUSIIOTh MOCWJIEHHIO IPOdeciitHOi CIiIbHOTM Ta (POpMYyBaHHIO
cTiiikoi indopMariiitHoi moiTUKY B Jepskasi.

ITig yac aHasmi3y Cy4yacHOTO CTaHy BOEHHOI XKypHaJIiCTUMKM B YKpaiHi Oys10
BUSIBJIEHO KJTIOUOBi TeHIEHIIii: 111 poBi3allisi BIUIMBA€E Ha CIIOCOOV CTBOPEHHS
i CHOXMBAHHSI HOBUWH, TIOCUJIIOETHCS POJb MYJIbTUMENIAHOTO KOHTEHTY,
I IBUIIYETHCS ITOTPeOa B OMEPATMBHOCTI Ta aHATITUIHOMY ITiIXOMi IO TTOIiiA.
3BuuaiiHa myO6UIiKallisi Bke He BUKOHYE HEOOXigHOi KOMYHIKaTMBHOI (yHK
1Iii — ayauTopist moTpebye KOHTEKCTY, EMOIIi/THOT 3a/Ty4eHOCTi Ta Bi3yasisariii.
Lle 3MiHIO€ XypHaJIiCTCbKe MMUChMO i METOIM MOJaHHS HOBYH.

Y TakuxX yMoOBax 3pOCTa€ 3HAYeHHS MiKIMCUUIUIIHAPHUX ITiAXOMiB [0
MiITOTOBKY KyPHATICTIB: BasKIMBO (hOPMYBaTH SIK HABMUKM 300py iHDOopMaIrii,
TaK i BMiHHS POTUIiSITY iHOpMalLIiiHMM aTakaM, IPaIloBaTy 3 Bi3yaJTbHUMM
iatTdhopmamu Ta HoBuMu hopmaramu nogavi. CaMe TOMy ITUTAHHS OCBIiTH i
MOCTITHOTO BIOCKOHAJIEHHS MPOdeciifHNMX HaBUUOK KYPHATICTiB HAOyBalOTh
0COo0JIMBOI Baru.

TakuM YMHOM, CyuacHa BOEHHA KYPHAJIiCTMKA ITOTpebye 6aaHCy MiK ortepa-
TUBHICTIO, JOCTOBIPHICTIO i1 eTHYHIcTIO. [i MoJaIbIIMii pO3BUTOK MOXK/IMBMIA 3
YMOBM CHMCTEMHOTO TIiIXOMY [I0 ITiITOTOBKM KaJIpiB, PO3POOKM MOJITUK Oe31eKu
SKYpHaUTiCTiB Ta (OPpMYBaHHSI HOBUX pellaKIiiiHUX CTaHAAPTIiB Y HMU(PPOBY emoxy.
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MEAIATEXHOAOTIi TA KPEATUBHICTb
Y KPU3OBOMY MEHEAXXMEHTI MICTA:
AOCBIA KUEBA

Karepuna bapaHosa,

acmipaHTKa,

KuiBCbKMI1 CTOMMYHUI YHIBEPCUTET
imeni bopuca I'piHueHka,

HaykoBwuit kepiBHUK: B.JI. IBaneHkKo,
IOKTOP disonoriyunx Hayk, mpodecop

This paper analyzes the specifics of crisis communication implemented by
local authorities during the full-scale war, focusing on the case of the Kyiv City
State Administration (KCSA) from 2022 to 2025. The study demonstrates the
critical role of local governments in ensuring timely dissemination of verified
information, counteracting disinformation, and maintaining the psychological
resilience of communities. Using the case study method, the author explores key
communication tools utilized by KCSA, including its official Telegram channel,
creative content formats, subtitled video materials, English-language digests, and
visually adapted messages. Emphasis is placed on the ability to swiftly adjust
communication strategies in response to the dynamics of crisis situations. The
findings offer practical recommendations for strengthening local communication
policies under emergency conditions.

Keywords: media technologies, crisis communication, creativity, commu-
nication strategies, public communication

bOTOHI KOKEH AeHb CIOBHEHUII KPU3OBUMM Vi HaI3BUUANHUMMU CUTYa-

C uisimu, ¢eiikamu, nesindopMaliiero Ta KOMYHIKaliMHMMM KpU3aMu, SIKi
MOTPEeOYIOTH MBUIAKOTO Ta YiTKOTO iHPOpMYyBaHHS.

[utaHHsa eheKTUBHOTO BUKOPMCTAHHS MeiaTeXHOJIOTi i KpeaTMBHUX

MiIXOMiB Y KPM30BOMY MEHEKMEHTI MiCTa BKe CTaj0 00’€KTOM HAyKOBOTO
aHali3y SK y 3apyOiKHMX, TaK i y BiTUMBHSHMX OOC/TiIKEHHSX. 30KpeMa,
T. B. Kym6c y cBOiX ITpalisix 3alIporIOHyBaB KOHIIEMII 10 6e3rmepepBHOI KpU30BOi
KOMYHiKaIlii Ta HaroJomyBaB Ha BasKJIMBOCTI ITPOAKTMBHOIO IM(GPOBOTO
pearyBaHHS 3 60Ky opraHiB Biagu [9]. B ykpaiHCbKOMY HayKOBOMY IOUCKYpCi
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MIPMHLMITOBI 3acafy KpM30BOi KOMyHiKallii gociimkyBanu A. B. TepeHT eBa,
C.O.Typ’eB Ta H. I. Ickpa [2, 3, 7], 5IKi, 30KpeMa, aHa/Ii3yBaIu MeXaHi3MM B3ae€-
MOZii MicIleBOI1 BJIafiy i3 HaCeJIeHHSIM ITiJ 4aC HaA3BUUYAMHUX CUTYAIIiil.

Bapto 3a3HaumTH, 1[0 B OiJBIIOCTI aHIJIOMOBHMX HAyKOBUX JIKepes y
KOHTEKCTi KpM30BOI TEeMATHUKM TePMiH “crisis” BXXMBAETHCS sIK 6a30BMit, 6e3
yTOuHeHHs “situation”. IToHsaTTs “crisis situation” BUKOPMCTOBYEThCS pifine
1 3a3BMYAll IK CMHOHIM a60 yTOUHeHHs. TakyMM YMHOM, TepMiH “crisis” Bu-
CTYIIa€ KJIIOUYOBOK KaTeropi€r B TeOpil KPM30BOrO MeHEIXKMEHTY Ta KpU-
30BUX KOMYHiKaIliii. Y Mexkax JaHOTO JOCTi’)KeHHS TPOTIOHYEThCS BXUBATU
MOHATTA “Kpu3a” Ta “KpMU30Ba CUTyallis” K B3a€MO3aMiHHi, 3 OIISIAY Ha
iXHI0 6J1M3bKICTDb 33 3MiCTOM.

Came micieBa Bjiajia B KpU30BUX CUTYaAIlisIX YaCTO CTA€ Ti€H TEPIIOI0
JIaHKOI0, SIKa MAa€ OmepaTMBHO pearyBaTy, 3abe3mevyBaTy AOCTYII 0 [I0-
cToBipHOi iHdopMmallii, HeliTpanizyBaTu ek Ta MiATPUMYBATU €MOLiiiHY
CTiViKicTh rpoMaay. SIK 3aCBigUyIOTh Pe3yJabTaTV HAYKOBO-IOCTiAHOI pO60TH
«Kpu3oBi KomyHikallii B yMOBax HaJA3BUYAHMUX CUTyalili» [6], Taka poib
OpraHiB MicIleBOi Bjaay 3yMOBJIEHA iXHbOIO HAOIVKEHICTIO [0 JIOKAJbHUX
CIiJIBHOT i HASIBHICTIO TTOBHOBAXXEHD IIOJI0 TIEPIIOUYEPTOBOTO pearyBaHHsS Ha
Haa3BUYalHi momii.

AHani3 aHTUKPU30BMUX MOBiJOMJIEeHb BUMKOHABYOro opraHy KuiBcbkoi
MicbKol pagy (KuiBcbKOI MiCbKOI AepskaBHOI anMiHicTpalii) [6] 3a nmepiof 3
jtoToro 2022 poky 10 CbOTOHI 3aCBiUMB, 1110 B KPM30Biii KOMYHiKallii pojib
MiclleBOi BjIaay IIOJSITAa€ B TOMY, II00: 3a6e3IMeunTy MBUIKNUIT OOMiH iH-
dbopMmaliiero MiK Bj1afol0 i HaCeJIeHHSIM; 3MEHIIUTY PiBeHb MaHiKM; HaJaTu
oIepaTMUBHY i1 TOCTOBipHY iH(pOpMaIlifo, Ha OCHOBI SIKOI MeIIKaHIli 3MOXYThb
NnpuiiMaTy pillleHHs, Bifl SKUX MOXe 3ayieskaTy XXUTTS i 340pOB’S; MiIBU-
MIUTY AOBipYy A0 OoQilliiiHUX IKepe, M0 MTO3BOJISIE 3aMI00IrT MOMIMPEHHIO
nesindopmariii.

OTke, B yMOBax Kpu3u edeKkTMBHA ITyO/IiuHa KOMYHiKallisl 3 60Ky MiChbKOi

BJIQ[IM CTA€ He MPOCTO iHCTPYMEHTOM iH(OpMYBaHHS, a Vi OMHUM 3 OCHOBHMX
3aC00iB YIIpaB/IiHHS COIiaJIbHMMM TTIpollecaMy, MOOiTi3allii rpoMaan i mocu-
JIeHHS AOBipu A0 0DilliiiHMX MKepeJt, IO CBOEI0 YEPIoIo 3aI100irae MoumMpeHHIo
nesindopmariiii. Y 1bOMy KOHTEKCTi OCOOIMBO BasKIMBOIO € 3MATHICTh 10 MBI/ -
KOi ajarTaliii KOMyHiKalliiiHMX iIHCTPYMEHTIB uepe3 BIPOBaKeHHSI HOBITHIX
Me[iaTeXHOJIOTil Ta KpeaTUBHUX MiAXOMIiB 10 KPU30BOIO MEeHEeI)KMEHTY.
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Y mpoIoHOBAaHOMY [OC/i/I>KeHHi 3aCTOCOBAHO Kelic-MeTOJ Ha IIpUKIIafIi
nistibHOCTi YripaBiiHHS iHGOpMaIliifiHOi MOMITUKM Ta JOCTYITy IO IyOIiuHOi
indopmariii amapary KMIA [8].

KpusoBa curyaiiisi, cipyumMHeHa TTOBHOMACIITAaOHMM BTOPrHeHHSIM PO Ha
TepuTopito YkpaiHnu, pakKTMUYHO OJHOMOMEHTHO BUTiICHWIA MOTEepeaHI0 KpPU3y,
nop’sa3any 3 nanaemiero COVID-19. Hespaskaroun Ha momepeHIo MiATOTOBKY 10
MOSKJIMBMX HaJI3BUYAMHIMX CUTYaIlili, 4iTKOT0 pO3yMiHHS XapaKTepy i MacIITabiB
HOBOI Kpu3u He 6yio [4]. ko mix yac manaemii COVID-19 ocHOBHUM iHCTPY-
MEHTOM KOMYVHiKallii, CHpSIMOBAaHUM Ha 3MEeHIIIeHHSI PiBHS HEBUM3HAYE€HOCTI Ta
nesindopMallii cepen, HaceIeHHSI, Oy/IM IOIeHHI ITpsiMi edipy — OpudiHTM Mich-
KOT'O TOJIOBM, TO B IepIIi MicsIli TOBHOMACIITAOHOTO BTOPTHEHHS Taka opma
KOMYyHiKarlii BusiByIacs MagoedeKTMBHOIO Yepe3 CTPIMKY AMHAMIKy MOiit Ta
HeOOXiIHICTh MTPaKTUUYHO MUTTEBOTO MOIIMpeHHs iHbopmariii [1].

V nepiog 2022-2024 poKiB, 3aroCTpeHHSsI CUTYallii BHACTIJOK TOBHOMACIITA0-
Horo BToprHeHHs Pocilicbkoi @epepaiiii B YKpaiHy, OIHUM i3 KJIIOUOBUX iHCTPY-
MEHTIB OIlepaTUBHOIO iHOOPMYBaHHSI MEIKAHIIiB CTONMUIII cTae odimiiiHmit Te-
nerpam-kaHan KuiBcbkoi MichbKoi IepskaBHOI agMiHicTpatiii. Ils1 rutatdopma nae
MOX/IMBICTh MUTTEBO JOHOCUTM BaSKIMBY iH(MOPMAIIil0 IO IMIMPOKOI ayauTOpii.
Vske B mepiiri gHi BiliHM Oy0 3adikcOBaHO CTPiMKe 3pOCTaHHS MiAIMCHUKIB: i3
npn6am3Ho 20—-30 Tucsy mo monam 200—300 Tmcsy oci6. IIpoTsrom nepumx Ie-
CTU MICSIIIiB ayguUTOPis KaHATY 3p0OCia MaibKe A0 MMiB MiJIbIIOHA KOPUCTYBAUiB.

OCHOBHMMM KOMYHIKaTMBHMMM 3aBIAHHSIMM B ITiKOBi (a3u Kpu3u, Crpo-
BOKOBaHOI BTOPTHEHHSIM, Oy/11: iHGOPMYBaHHS ITPO MTOTOYHY CUTYALIit0 B MiCTi,
cripoctyBaHHS (ejikiB 1Moo Hi6GMTO eBakyarllii BCiX MeIIKaHIiB abo BimcyT-
HOCTi KepiBHMIITBA B CTOJIMIIi, @ TAKOK MiHiMi3allisl MaHIiYHUX HACTPOiB cepe
HacejleHHS. [I711 JOCSITHeHHSI MaKCMMaJIbHOTO OXOIJIEHHS ayAUTOpii MOBiOM-
JIEHHS aJaNTOBYBAJINCS BiMIOBIAHO A0 MPUHIIUIIIB KPU30BOi KOMYHiKallii: BU-
KOPUCTAHHS JTAKOHIYHUX TEeKCTiB, YHUKHEHHSI CKJIaJHUX MOBHMUX KOHCTPYKIILilA,
ny6IIIOBAHHS MTOBiOMIIEHD Y KiJIbKOX IIM(DPOBUX KaHAJIaX.

VpaxoBywOuM MPUCYTHICTh iHO3€MHUX TPOMA/ISIH y CTOJIMIII Ta MOTPedy iH-
dbopmyBaT Mi>xKHapOJHY CITiIbHOTY, OYJI0 3aIPOBA/IKEHO IMPAKTUKY MepeKIamy
OCHOBHMX ITOBiJIOMJIEHb aHIVIi/ICbKOIO MOBOI0. Kpim Toro, 3armouaTkoBaHo ¢op-
MaT ILIOJEHHOI0 aHIJIOMOBHOIO [aiiikecTa 3 OCHOBHOIO iH(OpMaIli€lo Impo
cutyalito B Micri. Lleit majimskect po3MilnyBaBcsl Ha odiliiiiHOMy BebmopTasti
KMIIA, y TenierpaM-KaHasli Ta pO3CU/IaBCs MPeACTaBHMKAM iHO3€MHMUX MeJiia.
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OTXe, B KOHTEKCTi KOMYyHiKalliliHOi AisibHOCTI KMiBChbKOi MichKOi JepykaB-
HOI afMiHicTpalii i yac BOEHHOTO CTaHy KpeaTUBHI MiAX0au CIIpSMOBaHi Ha
MiATPUMYBAHHS CTilfKOCTi MENIKAHI[iB Ta e(eKTMBHY TPaHUISI0 OQilliliHIX
MOBigOMJ/IeHb. 30KpeMa, BUKOPMCTOBYBA/IMCS BisyasIbHi ajanTailii HoBiloM/IeHb,
iHTerpauis rymopy B HeodiuiiiHi ¢opmaTy, a TaKO)K CTBOPEHHSI BITi3HABaHMX
cepiif MOBIIOMJIEHb 3 €OMHOI0 CTWIICTMKOW. Taki pimeHHST cripustii Gopmy-
BaHHIO JTOBipM [I0 IKepesia, YTPMMaHHIO yBaru ayauTopii Ta MBUIKOMY ITOLIN-
peHHIO ITepeBipeHoi iHbopMallii B corfianbHMUX Mepeskax. Tak, MoBigoMIeHHs, [0
CYITPOBOIKYBaIMCST Bileo abo iHdorpadikoro, Mo Habupaty BTpUYi Oibiri
OXOIUIEHHS, Hi’K aHAJIOTiUHi 32 3MiCTOM, ITPOTe 6e3 KpeaTMBHOIO CK/IaJHMKA.

[Tics crabinisarnii curyartii B Kuesi, 30Kpema ITic/Ist BiCTyIry BOPOSKMX CIJI i3
teputopii KuiBchKkoi 06/1acTi, KOMyHiKaTMBHA cTpaTeris Oyia BigmoBigHMM un-
HOM TpaHchopmoBaHa. OCHOBHMIA aKIIeHT OYJ/I0 3MillleHO Ha iHhOpMyBaHHS ITPO
BiHOBJIEHHSI pOOOTH MicbKOi iHPPACTPYKTYpH, @ aHIJIOMOBHUI AiiKeCT 6ysI0
nepedopMaTOBaHO 3 MIOAEHHOTO B MIOTMKHEBUIA. L1 3MiHM CyTTPOBOMKYBAINCS
MOCTYIIOBMM 3HMKEHHSIM KiJIbKOCTI MiAIMMCHUKIB KaHaTy, IO ITiATBEPIXKYE, 1110
3MeHIIIeHHST aKTMBHOCTI ayauTopii Kopesioe 3i crabinizaiieio curyarii. CraHoM
Ha BecHy 2025 poKy ayauTOpist KaHATYy CTAHOBUTD 6/113bKO 420 THCSY OCib.

Inst yTpMMaHHS yBaru IIANMCHUKIB YIIpaBiliHHS iH(poOpMaIiiiHOi
MOJIITMKY Ta AOCTYMy Ao my6miunoi indopmarii anmapaty KMJA mouano ak-
TUBHillle 3aCTOCOBYBAaTM TaKy KpeaTMBHY TEXHOJOTiI0, SIK CTBOPEHHSI KO-
POTKMX BiI€OPOIMKIB, SIKi PO3KPUBAIOTh TeMM (PYHKIIIOHYBAaHHSI MiChKOI iH-
dbpacTpykTypu abo MOSICHIOWTD, SIK MPALIOIOTh Ti UM iHIII iHGPACTPYKTYpHi
MexaHi3mu [5]. Lli Bimeomarepianu xapakTepu3yHOThCS AMHAMIUHUM MOH-
TaXkeM, JOCTYITHOI0 MOBOIO BUKJIAAy Ta Bi3yaJIbHMM CTUJIEM, aJalTOBAaHUM
no uudposux miaTdopm, 30Kkpema coliaabHUX Mepex. Takuii dopMmar Ko-
MYHiKaIlii 03BOJISIE He JinIlle TiepeaaBaTu iHdopMmaliiio, a it GopmyBaTu mo-
3UTUBHE CTABJIEHHS A0 POOOTM MiCbKMX CJIYXKO, MiABUINYIOUM AOBipy rpoma-
IsTH 10 MicueBoi Biaau. Okpemy yBary B TaKUX Bifleo NMPULieHO CTBOPEHHIO
cyoTUTPiB, 110 3ab6e3meuye OJOCTYMHICTh KOHTEHTY /IS JIIo[el i3 MmopyIleH-
HSIMM CJTyXy Ta CIIPUSIE 3PYUHOCTI Teperisify B yMOBax 0OMeXeHOro 3BYKO-
BOTO CyIIpOBOAY (HalpUKiaj, y TpOMafCbKOMY TPAHCIIOPTi).

OTxe, KpeaTuBHi BimeodopmaTu ctanu epeKTUBHUM iHCTPYMEHTOM He-
dbopmanbHOrO, ajie 3MiCTOBHOTO AiaJory BjaAyu 3 rPOMa00 B yMOBax BUCO-
KOro iHpopMaliifiHOro HaBaHTa>KeHHS.
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V mifgcyMKy 3a3HauMMo, 10 edeKTHBHA IyOiuHa KOMYHIKaIliss B KPM30-
BUI1 TIepiof IepeTBOPIOEThCS 3 iHCTPYMeHTY iH(GOPMYBaHHSI Ha 3acib Kepy-
BaHHS COLiaJIbHOIO AMHaMiKoio, MoOimi3allicio HacejleHHS Ta 3MillHEeHHSIM
JIETITUMHOCTI Biiagu. Y cydacHMX KpM30BMX YMOBaxX MiclleBa Bjaja Bifirpae
BUPILIAJIbHY POJIb Y CUCTeMi Iy6siuHOoi KomyHikallii. Came Tomy [Ijisi OpraHiB
MicCI1eBOi BJIaiyt KpUTUUYHO BaXK/IMBO (PopMyBaTH CTasli KaHAIM KOMYHIKaIlii e
B YMOBaXx CTabi/IbHOCTi, BUOYIOBYBATH JOBipy B Aiano3i 3 r[poMaolo Ta Ipailio-
BaTU Ha BUIlepe;KeHHS Ie3iHdopMallii, a He Jinille pearyBaTu Ha ii HaCTigKu.

Oco6mMBY yBary BasKaMBO MpUAISITA GOpMi mpeacTaBaeHHS iHbhopMariii.
HocBig komyHikanii KMJIA B ymMoBax MOBHOMACIITa0HOI BifiHM 3acBiguuB
epeKTUBHICTb MOE€IHAHHS JIOASHOIO TOHY, CTUCIOr0 Gopmaty, BidyalbHOI
BUPA3HOCTI Ta (POKyCyBaHHS Ha MPAKTUUYHUX iHCTPYKIisIX. AKTMBHE BUKO-
PUCTAHHSI HAPATUBIB CITiIBHOCTI, BiITIOBiAa/IbHOCTI Ta B3a€MHOI MiATPUMKNA
CTaJIO BasKJIMBUM UYMHHUKOM IICUXOJIOTiUHOI cTifikocTi rpomaau. Came moe/-
HAHHS KPeaTUBHUX MeCeJKiB i3 TEXHONOTIYHMMM PillleHHSIMU CTBOPUJIO TIe-
penyMoBu Ay eeKTMBHOI KpM30BOi KOMYHiKallii Ha piBHI MiChbKOi Biaau.

3 ornaay Ha I1Ii HampalloBaHHS CbOrofHi KuiBchbKa Micbka IepskaBHa
agMiHiCTpallisl IPOIOBKY€E PO3BUBATHM CUCTEMY IM(DPOBOI MPUCYTHOCTI. 30Kpema
3 ypaxXyBaHHSIM TMOTEHIiifHMX PU3MKiB, MOB’SI3aHMX i3 TOMITUKOIO Tejerpam-
KaHaJTy SIK T1aT@OpMU, pO3I/ISIIAEThCSI MOKIMBICTD 3aITyCKY a/IbT€PHATUBHOTO
KaHanmy y Barcarn. OuikyeThcs, 1[0 HOpMYyBaHHS HOBOI ayIMTOpii MoTpebyBa-
TUMe Yacy, IpoTe TaKuil KPOK BiAIIOBijae cTpaTeriuHiii MeTi — 3abe3rneunTu
Oe3mnepepBHiCTh, 6araToOKaHAIbHICTb Ta AOCTYITHICTh OQilliitHOI iHpopMalii a1
MEIITKaHIIiB CTOUIIi B YMOBaX OyIb-IKMX BUKIIUKIB.
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I-I OCTAHOBKA np06AeM|/|. [TicnsiBoeHHA BimbOymoBa YKpaiHu K MOTYKHO{
€BpOTeNChbKOi epykaBy 3 6araTuM i pisHOMaHITHUM KyJIbTYPHUM JIaH] -
madToM, IOTMOBHEHA YJOCKOHAJIEHHSIM KpeaTUBHUX MiAXOAiB [0 po30ymoBU
iHppacTpyKTypyM MiclieBOTO cepeOBuIIa, MOXKe BiZlirpaBaTu KJIIOUOBY POJIb Y
MOKBABJIEHHI iHHOBAIIiIHO-KYJIbTYPHOTO TIPOCTOPY TEPUTOPiasbHOI rpoMaau
Ta aKTMBi3allii eKOHOMIYHOTO 3pPOCTAaHHS; CTMMYJ/IIOBaHHI ii collia/ibHOI 3Typ-
TOBAHOCTI. [0 TOTO X po36yn0Ba KpeaTUBHUX iHAYCTPilt cTae e i BasKIUMBUM
YMHHUKOM y GOPMYBaHHI KOHKYPEHTOCITPOMOYKHOCTI SIK TEPUTOPIiii (perioHiB),
TakK i OKpeMUX iX afiMiHiCTPaTUBHO-KY/JIbTYPHUX YTBOPEHD (Tpomaj). Memiaris-
TPUMKA KpeaTUBHUX BEKTOPIB Y PO3BUTKY I'POMAJI CIIPUSIE MapTUCUTIATUBHUM
MpakTUKaM Y iX BiJHOBJIEHHi, 3abe3redye BITi3HABAHICTb TEePUTOPiaTbHUX
6peHiB, GopMye MPUBAOINBICTb MiCIIEBMUX TYPUCTUUYHMUX JE€CTUHAIII.
AHOAI3 OCHOBHUX AOCAIAXKEHDb. 3a OCTaHHIMM ITyOIiKaIiIMM HaYKOBUX
mocnimkeHb KuiBCbKOI MIKOMM eKOHOMiKM, y 2020 polli KpeaTuBHIi iHOYCTpii
3abesneunnu 4,2% momaHoi BapToCTi B YKpaiHi, crBopuBIIM 360 THCSY pobo-
yMx MicIlp. Bisplie Toro gocaigHuilbka iHGopMmallis, onyoaikoBaHa EBporeii-
cbKko10 Komiciero 3a 2024 pik migKpectoe i mepeKOHIMBO HAroa0IIy€e 3pOCTaHHS
poJti KpeaTUBHOI iHAYCTPii y BigHOBAeHHi YKpaiHu Ta ii iHTerpaiiii 3 EBporieii-
cekum Corosom [1; 2]. Kpim Toro, cnoctepira€TbCsl 3pOCTaHHS yBaru BiTUM3HS-
HOT'O HAayKOBOTO CepeqoBMIIa 0 ITPo6IeM CTaHOBIEHHSI KpeaTUBHOI iHIyCTpii
Ha piBHI TepuUTOpiaJibHMX Tpomaj. 30KpeMa IOCTiTHUIIbKI mKepena BonuH-
CbKOTO HalliOHAJIbHOTO yHiBepcuTeTy iMeHi Jleci YKpalHKM aKLE€HTYIOTh yBary
Ha KyJIbTyPOJIOTIYHOMY aCIIeKTi pO3BUTKY KpeaTUBHOI iIHAYCTpii B YKpaiHi [3].
MeTta pocaipxeHHs. PerioHasbHMIT BUMIp PO3BUTKY KpeaTUMBHMUX iHJIY-
CTPili Cy4aCHOTO TEPUTOPIaJIbLHOTO CepefoBMUILA CIIOHYKA€ A0 MOIIYKY Ii€BUX
YMHHMKIB MPOIeCY MOAEPHi3allii i BiiOyI0BM eKOHOMiIUHOTO i KyJIbTYpPHOTO IT0-
TEHIliaTy IMCIIBOEHHOTO YKPaiHChKOTO CYCIIIBCTBA, SIKe 3maTHe chopmyBaTu
MOOiJIbHY KpeaTUBHY €KOCUCTEMY i aKyMYJTIOBAT KPUTUUYHMUIA TOCBid, po3rasy-
SKEHO1 CUCTEeMM KpeaTUBHUX iIHAYCTPil SIK Ha PiBHI TepuTOpialibHUX TPOMaf, TaK
i B Macmtabi 1isicHOI cucTemMu perioHiB YKpaiHu, a OTsKe BUSHAYUTU iXHIO POJIb Y
(dhopmyBaHHi EKOHOMIUHOTO MOTEHI[iaTy Ta KyJAbTYPHOI i€ HTUUYHOCTI TePUTOPIIA.
Buknaap ocHoBHOro matepiaay. 3a HallMMM CIOCTepPEXeHHSMM, IO-
JIabllla eKOHOMiYHa TpaHchopMallis YKpaiHChKOTO CYCIIIBCTBA i IMiC/ISIBOEHHE
BigpomkeHHS YKpaiHM Ha 3acafax JeMOKpaTUYHUX IIPUHILIUIIIB EBPOCOIO3Y, MO-
BUHHE CIIMPATUCS HA JOCSATHEHHSI OCTAHHIX POKiB y cdepi BUKOPUCTAHHS TTO3U-
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TUBHUX pe3y/IbTaTiB TBOPUOI iHAYCTPii, Ika 3JaTHA 3MIHUTY KYJIbTYPHMIA TaH -
madT OKpPEeMO B3SITOTO HACEJIeHOTO ITyHKTY i BUSIBJISIE cebe B Pi3HUX CEKTOpax
IN3aliHy, apxiTeKTypu, My3UKHU, KiHO, BULABHUYO]1 cipaBy, [T Ta iHIIMX TBOpUMX
cripsiMyBaHHAX. OKpeMy poJib IIpU LIbOMY BiflirpaioTh Mefia, HalliJieHi Ha T03M-
TUBHY pelpe3eHTallil0 03HauYeHMX TBOPYMX iHiljiaTus. TBopua iHOyCTpisg Mae
HeOOMeXeHMI MMOTEeHIIia/l CAaMOPO3BUTKY, OCKIJIbKM 3aKOPiHEHA Y 6e3MeXXHOMY
MPOCTOPi AYXOBHOI MEHTAJbHOCTI Ta IHTEJIEKTyaJIbHUX 3MiOHOCTEN JIIOOMHNA.
[Tpu LpOMY BasKIMBO BPaxOBYBaTU OPUTiHAIbHMUIA i CYTTE€BUI iCTOPUKO-KYJIb-
TYPHMIA PO3BUTOK KOXKHOI TepUTOPiaJibHOI TPOMAay Ha PiBHi cena, MicTa K
KYJIBTYPHOTO JIOKYCY, SIK TIeBHOTO KYJbTYPHOTO KOAY B MEXaxX OKPEMO B3SITOTO
perioHy, a iHKo/M i 11i10i mepskaBu. [IoTpi6HO TaKOK 6paTyl A0 yBaru MoTeHIian
KOMYHIKaI[iiHMUX KO[IiB, SIKi MO’KHA BUKOPUCTOBYBATH Y MeialliATPUMILi Kpea-
TUBHMX iHIlIiaTUB.

OTke MM CTOIMO Iepel, BUpIlIEHHSIM ITIpoGJieM He JIMIIE PO3BUTKY,
MPUMipOM, MiCII€eBOi €KOHOMIiKM, YM-TO YAOCKOHAJIEHHSI TYPUCTUYHOI TpUBa-
O6MBOCTI MiclieBOi rpomajy, GibIlle TOro, repen BUPIIeHHSIM IPoOJieM, SIKi
(opMYIOTh TOBrOTPMBAJIMIA TTO3UTMBHMIA TTPUBAGIMBIIL iMIIIK SIK PErioHiB, Tak
i MiCT Ta MiCTE€UYOK B I0TO MeKaxX. A 11e CTIOHYKa€ A0 BUBUEHHS Pi3HUX TTiIXO/iB
IIO/I0 3aCTOCYBAHHSI KpeaTUBHMX IHAYCTPiil 3 BpaXyBaHHSIM BiTUM3HSHOIO Ta
CITIJIbHO-€BPOIIEeliCbKOT0 AOCBiY, akTyasli3allii BEeKTOPiB MeAiacylipoBOaY TBOP-
YOro CTaHOBJIEHHSI TEPUTOPiii. AKTMBHE BUBUYEHHS i TOCTIIKEHHSI MeXaHi3MiB
BIUIMBY TBOPUMX iHIYCTPilt HA CYCHiJIbHI CTaHM IIOJ0 PO3rOPTAHHS iX COIliasib-
HO-TIOIITUYHOTO i KyJIbTYPHOTO IIOTeHIIialy, 103a BCIKMM CYMHIBOM CITpUSIE
yHidikallii crmoco6iB iX yCINTHOTO BMKOPUCTAHHS i CTBOPIOE AOCTATHI HAYKO-
BO-TIPaKTUYHI MeXaHi3MM 100 iX ITOJaJIbIIOr0 BAOCKOHATEHHS.

TyT BapTO HaAroJOCUTK Ha TOMY, 10 CydyacHa KpeaTUMBHa IiHAYCTpig — Iie
6araToacrnekTHe KyJbTypO-TBOpUYE SIBUIIE, TOTEHIIial SKOi MOKe 6yTY 3HAUHO
MigcuIeHnit MeaianpakTUKaMM.

3 Halloi TOYKM 30py, KOXKHA TepuTOopiajbHA rpoMajia IOCTYIIOBO CTaHe
repe[ Mpo6JIeMOI0 CTPYKTYPHOI mepeOynoBM OpPTaHiB MiCIIEBOTO YITpaBIiHHS
i 3 HACTYIIHMM CTBOPEHHSIM OKPEMOTO VITPaBIiHCHKOIO ITiAPO3IiTy 00
KpeaTuBHOI iHAYCTpii, IKMii 30aTHUI aKTMBHO BUKOPUCTOBYBATYU QJITOPUTMU
TBOpUOi TepcoHasi3aiii, mo (opmMylOTh apceHaJ TBOpPUMX imeit Ta ix
HACTYITHOIO iMIIJIEMEHTalli€l0 Ha 3aKOHOJAaBUOMY PiBHI OKpeMOi rpoMajiu.
Lle 6e33ariepevyHo CIPUATMME aanTallii TBOPUYOro KOHTEHTY, SIKUii, 3 OIHOIO

1l International scientific and practical conference of students, postgraduate students, young scientists and practitioners
CREATIVE INDUSTRIES: MODERN TRENDS ¢ 2025

>
z
o
|—
)
i
(%0]




>
=
=0
hV4
w
O

156 POAb KPEATUBHUX IHAYCTPI Y PO3BUTKY MICTA, PEFIOHY

00Ky, MiATBEP/IKYE 1OTO CYCITiTbHO-eKOHOMIUHMIT TOTEeHIIiasl, a 3 iHIIIOT0, 110
Ioy>ke BaXXIMBO, MOXKe 3MEHIIyBaTH MPaKTUYHI TOXMOKM IPU #oro peaisariii.
Bka3zaHe 3HaAMIUIO CBOE MiATBEPIKeHHS Yy 3BiTI YKPalHCbKOTO KyJIbTYPHOIO
donmy, me 30KpeMa 3as3HAueHO, IO IiATPMMKA KpeaTMBHOI iHmycTpii Ha
MiClLIeBOMY DiBHi CIpMsiE CTBOPEHHIO HOBUX POOOUMX MiCIlb Ta BIOCKOHAIIOE
yIpaBmiHChKY iHbpacTpykTypy. Binbuie Toro nocmimkenHsi MiHicTepcTBa
KyJbTypM Ta iHQOpMaIliifHOi MoiTMKY YKpaiHy MigTBepKye, 10 KpeaTUBHi
iHIyCTpii € BaXIMBMM UMHHUKOM y (GOpPMYyBaHHI KyJAbTypHOI MOJITUKM Ta
PO3BUTKY rpomaf, [4;5]. BaXXIMBUM KPOKOM MOKe CTaTU TakOX GOpMyBaHHS
JIOKQJIbHUX 1 TillepJIoKaJIbHMX Mefia Y KOXKHOMY KOHKpPeTHOMY perioHi, e
PO3ropTalOThCs KpeaTUBHI iHilliaTUBMU.

BucHoeku. KpeatuBHi iHaycTpii € MOTY>KHMM iHCTPYMEHTOM PO3BUTKY Te-
PUTOPiaIbHUX IPOMaj, CIIPUSIIOTh iX eKOHOMIYHOMY 3POCTaHHIO, KYJIbTYPHOMY
OHOBJIEHHIO Ta COIia/IbHIl 3rypTOBAHOCTI. X MiATpMMKA Ha MiclieBOMY PiBHi €
BaYXJIMBOIO CKJIAAOBOIO CTPATETi1 CTA/IOTO PO3BUTKY TEPUTOPIii, a MeiaCyTIpOBif,
TaKMX iHILIATUB 3MATHUI 3a0€3MeUMTH aKTUBHICTh MApTUCUIIATUBHMUX ITpaK-
TUK 3 GOKY MiCIIeBOTO HaCeJIeHHS i 30BHIIlIHIO MMPUBAOIMBICTD [IJIST Pi3HUX aK-
TOPIB BIVINBY.
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icbkmit maHamadT — e He auile Qi3sMUHMIL MTPOCTIp, a ¥ BidyanbHUI

M KO, SIKuit BimoOpajkae KyJbTYypHY Ta €KOHOMiUHy OMHAMiKy MicCTa.
KuiB, sk cronuiisl YKpaiHu, 3a3Ha€ 3HAUHOIO BIUIMBY 30BHIIIHbOI peKIaMMu,
sIKa BHOCUTb KOPEKTUBU [0 Bi3yaJIbHOTO CIIPUIMHSITTSI MiCbKOTO CepeIoBUIIA.
be3ymMoBHO, pek/iamMa € BaXJIMBUM iHCTPYMEHTOM KpeaTMBHOI €KOHOMiKMU,
IO CIIpMsiE PO3BUTKY Oi3Hecy Ta iHHOBalil B Iijiomy. OgHaK HagMipHa Ta
HeBIMOPSIIKOBaHa peKiaMa CTBOPIOE «Bi3yaIbHMI ITyM», 1110 HETaTUBHO BIUIMBAE
Ha eCcTeTMKy MicTa Ta KoM@OpT /0ro MemrkaHIiiB. 3TigHO 3 BM3HAUYEHHSIM,
rnogaHuM y pob6oti JsaeHuyk H.B. Ha Temy «BisyanbHUiT IIIyM B apXiTeKTyp-
HOMY IIPOCTOpi MiCTa»: «Bi3yaJbHUII IIYM — 1@ HarpoOMaJsKeHHsS, XaOTUYHe
pOo3MillleHHST pi3HOMaHiTHUX 6aHepiB, BUBICOK i T.J,., IO TICYE CIIPUITHSTTS da-
cagy 6ymiBmi» [1]. Tosk akTyanabHICTh MOJAHOI TeMM 3yMOBJIeHA OMHAMIYHUM
PO3BUTKOM cdepy Ta CyJaCHMMM TEHAEHIIiSIMU, SIKi 6e3MmocepeIHbO BILIMBA-
10Th Ha GOpMYyBaHHS Bi3yaJbHOTO CEpeAOBUINA CTOMUII YKpaiHu. AmKe 3 po3-
BUTKOM TEXHOJIOT'i# Ta 3pOCTaHHSIM KOHKYPEeHIIii MisK OpeHIamMM 30BHIIITHS pe-
KJIaMa CTa€ Bce OiIbII ITOMITHOIO Ta iHTEepaKTMBHOIO i IIi 3MiHM, BifIIOBigHO,
MiIKPeCTIOTh TOTPe6by Y BIIPOBAIKeHHI UiTKMX MTPaBWII Ta CTAHAAPTIB IJIs i1
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po3MimieHHs. Ile 3abe3meuyBaTMMe TapMOHiliHe ITOE€IHAHHS i KOMEPIifHUX
iHTepeciB, i eCTeTMUYHMX BUMOT BOJTHOYAC.

[lepmr 3a Bce BapTO AOCTIANTY TEOPETUYHi acleKTM B3a€EMOMil MiChbKOTO
na"amadTy Ta KpeaTMBHOI EKOHOMiKM. AHaJTi3yI0uM (D OPMYBaHHS KPeaTMBHOIO
cepenosuina mict 3a O.M.CBiHIMIIBbKOW0 Ta B.O.TkauyKom, MOXKHA IiATU BUC-
HOBKY, 10 MiCbKUi1 JaHAIIA(T — 11e 6araTOBMMipHe ITOHSITTS, SIKE OXOILTIOE YCi
eJIeMeHTU MiChbKOTO CepeIoBUINA: apXiTeKTypy, iHPpPacTPyKTypy, 3eJIeHi 30HH,
my6JTiyHi TPOCTOPU i B TOMY UMCITi Bi3yasbHi eJIeMeHTH, TaKi SIK 30BHIIITHS pe-
ki1aMma. CyKymHICTh yCiX IUX ejieMeHTiB GopMye Bi3yanbHMIT KOH MiCTa, 110
BILJIMBAE Ha CIIPUMHSITTS KMSIH i TOCTel CTOMMIIi, a TAKOX Ha iIeHTUUHICTh MiCTa,
30KpeMa. 3BepHYBIINChH 10 ITOCiOHMKa «KpeaTBHA EKOHOMiKa Ta KpeaTUBHI iH-
oyCTpii» BuUIlle3ragaHuX aBTOPiB, BUOKPEMWIN JIJIsI cebe TTOHSITTSI KpeaTUBHOI
€KOHOMiKM: «B 6i/IbIII By3bKOMY PO3YMiHHi, KpeaTMBHA eKOHOMiKa — I1e eKOHO-
MiKa HacamIieper, rajyseii HayKu, MUCTel[TBa Ta KyJAbTypu. BoHa 3acHOBaHa Ha
BMCOKi ¥ KOHIIeHTpaIlii KpeaTMBHOI po60vO0i CyIn, 110 € ABUTYHOM iHHOBAIIil Ta
PO3POOHMKOM HOBMX ITiIXO/iB, SIK y cdepi HAyKM i JOC/TiIsKeHb, TaK i B chepax
MigPUEMHUIITBA, MUCTEITBA, KyJAbTYpy abo ausaitHy. OCHOBHMM 3aBAAHHSIM
KpeaTUBHOI €KOHOMIiKM € CTBOPEHHS Ta peasti3allisi «eKCK/II3MBHOTO TBOPYOTO
nponykTy» [2]. Ha 0CHOBi BU3HaueHb LIMX ABOX MOHSITh, MOXXHA CTBEPAKYBATH,
10 MiCbKUIt JaHAmadT i KpeaTBHA €KOHOMiKA € TOTUYHMUMM Y TIpolieci op-
MYyBaHHS MPUBA6GIMBOro Ta QYHKIiOHATBHOTO MiCbKOTO CepeOBUIIA.

3amgns 30epeskeHHST MPUBAOIMBOCTI MicTa Ta IIEBHOTO BPEryJIIOBAHHS
«Bi3yaJIbHOTO LIyMY» iCHY€ HOpPMAaTMBHO-IIPaBOBOBE perya0BaHHS 30BHIIIHbOL
pexnamu B KwueBi, skomy cIif Opuaiiutu ocobauBy yBary. OCHOBHUM
HOPMAaTUBHO-IIPAaBOBMM aKTOM, 110 PeryJioe peKkJIaMHy IisuIbHICTb B YKpaiHi
€ 3akoH Ykpainu «[Ipo peknamy», 30KpeMa, CTaTTs 16 11bOro 3aKOHY BM3HAYaE
MOPSAOK PO3MillleHHs1 30BHINIHBOI pexinamu [3]. Kpim Toro, IlocraHoBa
Kab6inetry MinicTpiB Vkpainm N22067 Bim 29.12.2003 3atBepmskye Twurosi
MpaBuia po3MillleHHsI 30BHIIIHbOI peKJaMM, SIKi BCTAHOBJIIOIOThH 3arajbHi
BUMOTM [0 PO3MillleHHSI peKJaMM, MOPSIIOK OTPUMAaHHSI AO3BOJiB, a TaKOX
BUMMOTM IO TEXHiYHOi BiZMMOBiZHOCTI Ta 6e3meKkM peKIaMHUX KOHCTPYKILii
[4]. BogHouac, y micTi KmeBi nmuTaHHS pO3MillleHHS 30BHIIIHbOI peKIamMu
peryso€eThbCsl HMU3KOI OONATKOBMX HOPMATUMBHO-MPABOBMX aKTiB, 30KpeMa
Pimenusim KwuiBchbkoi micbkoi pamm N2223/2445 Bim 20.04.2017 «IIpo
3aTBepmKeHHs [IpaBui po3MilleHHS peKaaMHMX 3acob6iB y micti Kuesiv,
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[0 BiAMOBIZHO BCTAHOBJIIOE IIOPSIAOK PO3MIIlEHHS pPeKJIaMHUX 3acobiB,
BMMOTI'M A0 iX OoOpMJIEHHS Ta BM3HAYA€ MTOBHOBAKEHHSI OPTaHiB MiClLeBOTO
caMOBpsITyBaHHS Y 11iit cdepi [5]. A Takok Posnmopsimkennsim KMIA N2207 Bif,
05.02.2019 «ITpo 3aTBepaskeHHs [TopsiAKy po3MillleHHS 30BHIIIHbOI PeKJIaMy B
MicTi KueBi», sike B CBOIO Uepry AeTani3zye npoleaypy OTpUMaHHS J03BOJIiB Ha
PO3MillleHHS 30BHIIIIHbOI peKJIaMy, BUMOTU A0 3asIBHUKIB, @ TaKOX ITOPSII0K
IeMOHTaKy He3aKOHHO PO3MillleHX peKIaMHMX 3ac06iB [6].

B meskax Pimenns KMP N©223/2445 Bim 20.04.2017 BHeceHO 3MiHM [0
Konuemnirii po3mimieHHsT 30BHIIIHBOI peKJIaMM y CTOMUII, SIKi IepeadadaroTb
30HYBaHHS MicTa Ha 5 ¢opMaTHMX 30H (Bim O M0 4), KOKHA 3 SIKMX Mae€
cBOi BuMOrM A0 ¢opMaTy peKJIaMHMX 3aco0iB, IO O3BOJISIE BPaxOBYBaTu
apXiTeKTypHi 0CO6aMBOCTI Ta QYHKIiOHATbHE TIPM3HAYEHHS TepuTOopii. Takoxk
nepenbaueHoO 3MeHIIEeHHs KiJbKOCTi pekjaaMyu Ha 75%, 1110 3HAYHO TMOHUXKYE
piBeHb Bi3yaJIbHOTO IIYyMYy Ta TMOKpAIly€ €CTeTUYHEe CIPUIMHSTTSI MiChbKOTO
cepenoBuilia. be3yMOBHO, BCTAHOBJIEHO €AVHI CTAaHAAPTU AJS1 PEKIaMHUX
KOHCTPYKIIili, HaJaHO OeTaJbHUIA OIMC Ta Bi3yamisallilo, abu pekiama y
CTOJINIIi TapMOHilOBaJia 3 apXiTeKTYpHUM CcepeJloBUILeM MicTa.

BapTo mocmianTy, IKui BIUTMB Ha MiChbKMi IaHAMA(T Ta 30BHILITHIO pEK/IaMy
micta Kuesa saijicHioe BuillesragaHa Konilemntiisi. ITepii 3a Bce, ii BHpoBaIsKeHHS
CTaJI0 BaKIMBMM KPOKOM Y BIOPSIIKYBAHHI Bi3yaJbHOTO CepeIOBUINA CTOMUII].
OpHuM i3 K/IIOYOBMX eneMeHTiB Iii€i KoHienilii € 30HyBaHHSI MiCTa Ha
I’'SIThb (OpMATHMX 30H, INO JO3BOJISIE BPaxOBYBaTM iCTOPUKO-apXiTEKTYpPHi
0COOJIMBOCTI KOKHOTO pailoHy Ta BCTAHOBJIOBATM BiAMOBimHI BMMOTM [0
po3MillleHHsI peKIaMHUX 3aco6iB. Lle cripusie 3MeHIIeHHIO Bi3yaJbHOTO LIyMY
Ta TOKpAIIeHHI0 eCTeTMYHOTO BUIVISIAY MichbKoro jnaHamiadTty. BomHouac i
nocnigkenHs: Cadpponona B.K. ta Cadpononoi O.0. miaTBepasKyioTh eQeKTUB-
HIiCTbh CMCTEMHOTO IMiAX0AY A0 AM3aliHy MiCbKOTO CepeqoBUIla, 30KpeMa Bpaxy-
BaHHS iCTOPMKO-MiCTOOYIiBHOTO 30HYBAHHSI IIPY PO3MillleHHi 30BHIIIHBOI pe-
Ki1amu [7]. B cBOIo Uepry BIOPSIAKOBAHMIA Ta €CTeTUYHO MPUBAGIMBUIT MiChKUIA
MPOCTip CTBOPIOBATUME CIIPUSITAMBI YMOBU IJIS1 PO3BUTKY KPEaTMBHOI €KOHO-
Miky. O6MekeHHS Y KiJIbKOCTi Ta BIIPOBAIKEHHSI €OIMHMX CTaHOAPTIB /IS pe-
KJIaMHMX HOCIiB JiMilIe PO3IIMPIOE€ MOKIMBOCTI I/ TBOPYMX pillleHb Y cdepi 1u-
3aliHy, 1110 Hece 3a COO0I0 3a/TyUYeHHS iHBECTUIIiii, PO3BUTOK KY/IbTYPHUX iHilliaTUB
Ta MiJBUILLEHHST TYPUCTUUYHOTO iHTepecy M0 MicTa. Biblile TOro, BIpoBa KeHHS
iHHOBalliliHKX pillleHb y chepi 30BHIIIHbOI peKIaMu, SIKi He Jiniie iHHOPMYIOTb,
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ajie ¥ B3a€MO/IiIOTh i3 MeIIKaHIISIMM MicTa (HallpuK/Iaj, iHTepaKTUBHI eKpaHu),
MiJABUIYIOTh iX 3aJy4YeHIiCTb 10 MiChbKOTO >XUTTS. Lle crnpusie opmyBaHHIO
MO3UTUBHOIO IMiKy MiCTa Ta HiATPUMYE i[1e10 CTaJIOro PO3BUTKY [§].

TakoX 3aTBepIKeHHST BifMOBimHMX 3MiH 10 KoHuerii 36iibinye maHcu
BUPIIINTY MTpOO6IeMHe MUTAHHS Bi3yaJbHOTrO IIYMY, sIKe Hapasi JyKke roctpo
CTOITh Y KOHTEKCTi Cy4aCHOTO ypOaHiCTMYHOTO AMCKYPCY. AllsKe TOC/TiIKeHHS
MMOKa3yI0Th, 1110 HAAMipHa KiJIbKiCTh 30BHIIIIHbOI peKJaMy MOsKe TIPU3BOAUTHI
IO 3HMKEHHS Bi3yaJibHOTO KOMGOPTY, BUKIMKATY BTOMY Ta 3MEHIIIyBaTH 3a-
raJibHy MPMBAOAMBICTh MicbKOTO cepemoBuina. Lle 0co6aMBO akTyaqbHO MAJISI
iCTOpMUHMX LIEHTPIB MICT, Ie apXiTeKTypHa CIaflliHa MoTpedye 0coOIMBOTO
3aXUCTY Bif] Bi3ya/JIbHOTO IlepeBaHTaXKeHHS].

He MeHII BaskIMBUM € i TOCSITHEHHS 6aJaHCy MisK KOMEpPIiifHUMM iHTe-
pecamu (moTpebamu 6i3Hecy B e)eKTUBHIN pekiaMi) Ta HeobxigHicTIO 36epe-
SKeHHS SIKOCTi TpOMafiCbKOTO ITPOCTOPY. A/Ke HaiMipHe TTOIIMPEeHHS peKiIaMu
MOXKe MMPUBECTU 10 BTPATU YHIKAIbHOCTI MiChKOTO CepeoBuUIla Ta 3HMKEHHS
Jioro mpuBabGIMBOCTI JJIs1 MEIIKAHIIIB i rocrei micra. [Iyisi BUpIilIeHHS IIbOTO
MMUTAHHS Oi/ICHO BasKJIMBUM € BIIPOBAIKEHHS MOIiOHMX pillleHb, IKi BpaXx0oBY-
I0Th iHTEpEeCH BCiX 3aIlikKaBIeHMX CTOPiH, 3a6€3MeUyI0Th MIPO30PiCTh MPOIIECiB
MIPUITHSTTST pillleHb Ta CIPUSIOTh PO3BUTKY HAIPSIMKY e(peKTMBHOTO pO3Mi-
IIeHHS 30BHILTHbOI pekiaMy 6e3 KO AJISI MiCbKOTo JTaHamadry.

OTKe, 30BHIiIIHS peKiaMa B K1eBi € BasK/IMBMUM eJIeMeHTOM MiChbKOI'O JIaH]I -
madTy, AKMi BIUIMBAE Ha eCTeTUYHE CITPUITHSATTS MiCTa Ta pO3BUTOK KpeaTuB-
HOi eKOHOMiKM. BipoBaskeHHS KoHIIeMIlii po3BMUTKY 30BHIIIIHbOI peKIaMM, 30-
KpeMa 30HyBaHHS MiCTa Ta BCTAaHOBJIEHHS €AMHUX CTAHJAPTIB J1s1 peKIaMHUX
KOHCTPYKIIilt, MiliCHO CITPMSI€ 3MEHIIIeHHIO Bi3yaJbHOI'0 IITYMY Ta MMOKpaIleHHIO
eCTeTMYHOTO BUIJISIAY MiCbKOTO cepemoBuiia. Lle cTBOpIoe CIIPUSITIMNBI YMOBU
IIJISI PO3BUTKY KPEAaTUBHUX IHIYCTPiii, 3aTydeHHs iHBEeCTUIIil Ta TiABUIEHHS
TYPUCTUIHOI MPMUBAGIMBOCTI CTONMMII. TaKMM UMHOM, rapMOHiiiHe TOeTHAHHS
KOMepIIiiHMX iHTepeciB Ta eCTeTUUHMX BUMOT € KII0U0BUM dhaKkTopoMm Yy dop-
MYyBaHHI TPUBAOIMBOTO Ta PYHKIIIOHATIBHOTO MiCbKOTO ITPOCTOPY.
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IHOOPMALINHO-KOMYHIKALINHI
KAMIAHIT 2022-2024 PP. Y KOHTEKCTI
HAAATOAXKEHHS KOMYHIKALLIT
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The purpose of this paper is to review the information activities implemented
within the Kyiv City Target Program for the Development of the Information
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and Communication Sphere for 2022-2024 and to analyze two information and
communication campaigns of the Kyiv City Communication Center, focusing on
their objectives, key messages, and main mechanisms of idea transmission.

Keywords: information and communication campaign, effective communi-
cation, national security, «<government—public» information model

a IOoYaTKy MOBHOMACIITAOHOTO BTOPrHeHHsS pP¢ B YKpaiHy NUTaHHS
H edexTMBHOI KOMYHiKallii MK OpraHamMu BJaAu Ta TPOMAACHKICTIO
Haby/la KpUTUYHOTO 3HaueHHs. CaMe CBO€YacHa, IOCTOBipHA ¥ 3po3yMina
ingopmalris crasa iHCTpyMEHTOM IiATPUMKM CYCITIIBHOI CTiIKOCTi, MOOiTi3arii
pecypciB Ta 36epeskeHHsI TOBipU A0 MepsKaBHMX iHCTUTYLiA. YV TaKMX yMOBax
indopMyBaHHS rpoMajisTH, 30KpeMa B KOHTEKCTi MpaBwI Oe3MeKu, IIMBIIbHOTO
3aXMCTy Ta y4YacTi Y Ipoliecax yxBaJeHHs pillleHb, TepeTBOPUIIOCS Ha BasKJIMBUIA
YMHHMK HalioHaIbHOI 6e3meku. OcobanBo epeKTMBHMMM Oy/IM CTpaTeTivHi
indopmariitHo-komyHikaniiHi Kammanii (IKK) — 1e «koMIuiekc pisHOMaHiTHUX
3aXO0fIiB, CIIPSIMOBAHMX Ha Ilepeavy KJIIOUOBOTO ITOBiIOMJIEHHS 10 OfHi€i abo
KiJTbKOX LIThOBUX ayAUTOPIiil yepe3 HaiOIbITY KiTbKiCTh ONTUMATbHUX KaHAJIiB
3 BUKOPUCTaHHSIM MaKCMMAaJIbHO JOCTYITHOIO IHCTPYMEHTAapito Bisyasisalii cyTi
KJIIOUOBOTO ITOBiIoMJIeHHSL. [Ipy 1IbOMY CHCTEMHICTD Ta Ge3IepepBHICTh oAyl
indopmalii npairoe Ha ycrix iHGopmaliiiHoi KaMmaHii» [uuT. 3a 1].

Tox meTolo possiakm Gyme ormapn iHGOpMaLifiHMX 3aXOfiB Yy MeXax
MicbKoi 1iTbOBOI ITporpamMmu po3BUTKY iH(POpMaIiiiHO-KOMYHIKaTUBHOI chepu
micta Kuesa Ha 2022 - 2024 poku Ta aHas1i3 IBOX iHpoOpMallifiHO-KOMYHiKalliii-
HUX KamnaHil LleHTpy komyHikarii M. KueBa, 30kpema ix MmeTH, KIIOUOBUX Me-
ceIkiB Ta OCHOBHMX MeXaHi3MiB TpaHC/IALI] ifei.

3a pganuMmu MicbKoi 1LibOBOI IporpamMM pPO3BUTKY iHQOpMaliitHO-
KOMYHiKaTuBHOI chepu micta Knesa Ha 2022 — 2024 poku (3aTBepIKeHOI Bif,
2021-10-07 N2 2723/2764) 3aBmanHsiMm N2 1 O6y/i0 BM3HAUEHO HA/Iaro/I;KeHHS
KOMYHiKallii «Bj1afa-rpoMagcbKicThb» [2].

V 2022 pori y paMKax IBOX yrop Oy/o mpoBemeHO iHbopMalliiiHi 3axomu
3a TakMMM HanpsMmamu [2]: 1) #ii B ymoBax HaJA3BMUYAHUX CUTyallili; m0-
TpUMaHHS 6e3IeKM rPOMaJsiH B YMOBAX 3alIPOBAKEHHS PEKMMY BOEHHOTO
CTaHy; BUCBITI€EHHSI TepOi3My YKPaiHChKUX BiliICbKOBUX; 2) IIOJO Tepelime-
HYBaHHSI 00’€KTiB TOMOHiIMikM; 3) «O6G’¢mHaHi MOBOIO»; 4) «MemiarpamorT-
HicTb» (6e3meku B iHbopMmaliitHoMy rpoctopi); 5) «<HoBa TonoHimMika KneBay;
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6) «<KKMAH - mmpocTip MOXKIMBOCTEN, PO3BUTKY Ta IepeMOru»; 7) I0I0 y4acTi
KMSIH Y PO3PO0ILi MiChKMX TMOJMITUK IIOAO COIiaIbHO-eKOHOMIYHOTO PO3BUTKY
micta Kuesa; 8) cTocoBHO iHGOpMYyBaHHS MeIIIKaHI[iB CTOINII OO TTepeiime-
HYBaHHS 00’€KTiB TOMOHIMiKM Ta PO3’SICHEHHSI MeXaHi3MiB BCTAaHOBJIEHHSI Me-
MOpiaZTbHMX OOMIOK Y MicTi KneBi; 9) 3 npuiienieHHs: KyJIbTypy BOJIOHTEPCTBA
Ta IMIPOMOIIili T POMaAsSTHChKOI aKTMBHOCTI IJIS iTeli Ta Moiozi; 10) 1omo mocu-
JIEHHSI MOTMBAIlil B yMOBaXx 3araJibHOi M0Oiti3aliii Ta JOOPOBITILHOTO 0OpaHHS
BiiichKOBOI creriasbHOCTi; 11) «36ip imeit Ta MpOIO3uILiii Bi IpoMaaChKOCTi
Ta eKCIIePTHOTO cepemoBuiia 0 mpoekty Crparerii — 2027»; 12) «Haiibinbina
repemMora — Ie IepemMora Haj, caMuM co6010»; 13) iHbopMaliiiHO-KOMYyHiKa-
TUBHA KaMmIaHist «byab co6or B 5 OllIBp». 3a paxyHok 6womkety (LleHTp Ko-
MyHikarii) — 57, HazBemo mepiri 10: 1) «Bipto B 36poiiHi Cwim Ykpainn»; 2)
«ITepeBaru BakimHailii Bigm COVID-19»; 3) 3 iHbopMyBaHHS KUSIH IIOI0 OTPU-
MaHHSI COI[iaTbHUX T/IBT IJI BHYTPIlTHbO-TIepeMileHuX ocib; 4) 3 inbopmy-
BaHHY KUSIH TIPO OCHOBHI MpaBmiia MOBEAiHKY MiCTSIH y TIepiof, peskuMy BOEH-
HOTO CTaHy; 5) 3 iHGpopMyBaHHSI KMSIH IIPO OCHOBHI MpaBuMja MOBEIiHKM ITif
yac BUHMKHEHHS HaI3BMUATHMUX CUTYalliii; 6) «TepuropiaabHa 060poHa MicTa
KueBar; 7) momo nmommupeHHs BaxXanBoi iHopmariii y cdepi KUTIOBO-KOMY-
HaJIbHOTO TOCIIOAapcTBa. 8) oo rnpouenyp dbopMyBaHHS IOAATKOBUX Opu-
raji B pi3HUX CTPYKTypax cekTopy 6e3meku Ta o6opoun Ykpainu; 9) «besmneka
nimoxofiB»; 10) i3 po3’siICHeHHS [JIs1 KMSIH eJIeKTPOHHUX CepBiciB, Mo (QyHK-
IIIOHYIOTh B CTO/MMIII Ta iH. BracHumu cunamu JenapramMeHTy CyCIIJIBHUX KO-
MYHiKaliil BUKOHaBYOro oprany KmuiBcbkoi Micbkoi pagu (KuiBcbKOi MiChbKO1
IepsKaBHOI agMiHicTpallii) peamizoBaHO Taki: 1. «BiZHOB/JIEHHSI Ta PO3BUTOK
pecypciB poAuHM — [li€Ba MiATPMUMKA IUTUHU»; 2. «MeaiarpaMoTHiCTb»; 3. «I1o-
skeskHa 6e3riekar; 4. «ITyHKTu 06irpiBy». BmacHumMu cunamu LleHTpy KOMyHiKa-
1iri — 27 kamnadiii, HazBemo nepiri 10: 1. «YkpaiHcbKka — 11e KpyTo!»; 2. «Pazom
repemoskemo!»; 3. lo Iust Konctutynii Ykpainn; 4. mo [IHs 6aTbka B YKpaiHi;
5. o ITHs 3axucty miteit B YKRpaiHi; 6. 1o [IHst EBporu B YkpaiHi; 7. 1o [Ixs He-
3ayiexxHOCTi Yrpainu; 8. [lo [Tug Kuesa; 9. lomo po3s’sscHeHHST mOCTyT «lleHTpy
KOMYHaJbHOTO cepBicy»; 10. «KuiB — 1e...» Ta iH. [2].

BigmosigHo mo odiiiiiHoi iH@opMallii Mpo BUKOHAHHS IIporpaMu 3a
2022-2024 poxu MPOTSATOM OKpeCcIeHOTo vacy Ha Qeitcoyk-cTopinii LieHTpy
KOMYHiKaIiii 6yyo oryosikoBaHo 2 064 ofi. OCTiB, i3 3araJbHMM OXOIIEHHSIM
16 400 000 yHiKaIbHMUX KOPUCTYBaAUiB; — iHCTarpaM-cropinka — 880 my6ikartiii
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(BimHOBseHO 3 25.03.2022); — Tenerpam: 1 140 my6irikailiit; — TIKTOK-CTOpiHKa —
omy6iikoBaHo 560 my6smikairiii (ctBopeno 31.05.2022); — 400 my6tikariiii B paM-
Kax iHDopMaIiitHO-KOMYHIKaTMBHMX KaMIIaHilt; — p03p06/eHO, HaJPyKOBAaHO:
762 410 om. TemaruuHoi mosirpadiuHoi mpomykilii (eBpodaaepu, OyKIeTH,
TIaKkaTy, 6pPOIIypu), IKY 6y/I0 PO3IMOBCIOIKEHO B TPOMAICHKMUX MICISX Ta Tie-
pemaHo CTpyKTypHuM migposmiiam KM/IA; - po3po6ieHo Ta CTBOpeHo 37 iH-
dbopmarliiiHux Bigeoponukis, sIKi po3MillleHi Ha BCiX collia/ibHMUX I1aTGopmax
LleHTpy KOMYyHiKallii1, 22 3 IKMX CTBOPEHO BJIACHUMU CWJIaMU MiAIIPUEMCTBA; —
po3smiiieHo 2 255 ofi. 30BHIlIHBOI pekmamu [2].

3arasioMm [lemapTaMeHTOM CIHiJIbBHO 3 MiANOpSAKOBAaHMM KOMYHaJIbHUM He-
KOMEpLIiiiHMM MTiAMPUEMCTBOM BMKOHABUOrOo opraHy KuiBcbkoi MicbKOi pamu
(KuiBcbkoi MiCbKOI AiepskaBHOI aaMiHicTpartiii) «LleHTp komyHikaiii» (masti — LleHTp
KoMyHiKariii) rmpotsrom 2022-2024 pokiB 3/ilicHIOBasacst poboTa 3 ITiArOTOBKM Ta
npoBeneHHs1 101 iHopmaliiiHO-KOMYHIKaTMBHOI KaMIlaHii, 3 SIKMX: 38 PaXyHOK
oromxkeTy: [lemmapramenT — 13, IleHTp KoMyHiKarlii — 57; BmacHumu cuiamu: lenap-
TaMeHT — 4; lleHTp KOMyHiKallii — 27, 30Kpema: 3a paxyHOK O1oKeTy [2].

3ragyBaHuii LleHTp KomyHiKallii «Vcentri KOMyHiKallii» — «MagaHUMK IJ1s
po36ymoBu Aianory Biaaau Ta rpomanu» [3]. LleHTp koMyHiKallii opieHTyeThCs
Ha BMUCBIT/IEHHS TisI/IbHOCTI MiCbKOI BIa[iY Ta CTMMYJIIOBAHHS y4acTi TpoMaisH
y ¢GopMyBaHHi ¥ MOHITOPUHTY MYHIUMIaJIbHOI MOMiITUKM. OCHOBHUMMU
HanpsiMaM¥ € TOIyAsIpU3allisi iHCTPYMEeHTiB IPOMaJiChKOl y4acTi, TaKUX SIK
eJIeKTPOHHI MeTuIlii, KOHCY/IbTallii, TpOMaAChbKi C/JIyXaHHS, pagy Ta OpraHu
caMoopraHisallii HacejeHHs, a TAKOX iX yIoCcKOHaneHHs. Y oKyci — po3BUTOK
IMapTHepPCTBA MiK I'POMAaJIChbKiCTIO Ta BJIAZ0I0 Yepe3 IMPOCBITHULILKI iHil[iaTUBU
Ta HaBUYaJIbHI IpoOrpamMu, CIPSIMOBaHi Ha 3MiIlHEHHSI HaBMUYOK e(eKTUBHOI
B3aemopii. Takuii migxig BimmoBimae moTpebi cyyacHOro MicTa y HIMPOKiit
y4acTi MeUIKaHIIiB y [poLecax yrpasiaiHHA [3].

Ha mpuknami nBox iHgopMaliiiHO-KOMYHIKaILifHMX KaMIIaHiii MOYaTKy
MMOBHOMACIITAOHOTO BTOprHeHHS pd B YKpaiHy, peasi3oBaHMX 3a PaxyHOK
6romketry M. KreBa, mpoaHaiizyeMo ix MeTy, OCHOBHI MeXaHi3MM TPaHCJISITii
igei Ta KJIIOYOBI MeceoKi.

FonoBHOW MeTow iHbOpMalitHO-KOMYHiKaIliiiHOI KammaHii «Bipio B
36poitHi Cvm YRpaium» (IuB. puc. 1) € miaBuIeHHs PiBHS MiaTpMMKMY 36poii-
Hux Cun YKpaiHu cepen rpoMafsiH, a TaKOX CIIPUSIHHS IPOMOIIii CTyskOM B
cuiax 6e3meku Ta 060pOHM, 30KpeMa cepeJi MellIKkaHIliB Micta Kuesa [4].
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OcHoBHi MexaHi3Mmn TpaHcAsuii iael
KammnaHist peasnisyeThbcsi yepe3 6araTokaHaabHI KOMYHiKalliifiHi CcTpaTerii,
SIKi BKJIIOYAIOTh:

e BisyanbHi maTepiaAu: posmilleHHsl TakaTiB, 6in160pAiB Ta iHIIMX
Bi3yaJIbHMX HOCIiB y MyOMIiYHMX MICISIX [JIsI TPUBEPHEHHSI YBaru
IrpPOMajiCbKOCTi.

o Lndposi naatpopmu: axTuBHE BUKOPUCTAHHS COILiaNbHUMX MepPex
Ta oQiLiifHMX BebO-caifTiB IJis MomMpeHHs iHQopmallii Ta B3aeMoii 3
ayauTopieto.

° I'quTHePCTBo 3 MeAia: criBIIpalld 3 3acob6amu MacoBoi iHGopmariii mis
3a6e3MevyeHHs MPOKOI0 OXOIJIEHHS Ta JOCTOBiPHOCTI ITOBigOMJ/IEHbD.

KamMmmnaHis akijeHTye yBary Ha TakKuX KIIOUOBUX MeceIsKax:

o [liaTpumka Ta posipa: GopmyBaHHS NMO3UTUBHOIO CTaBJIEHHS IO
36poitaux Cui YKpaiHy Ta NigBUIEHHS PiBHSI JOBipU 10 BiliICbKOBUX.

e [pomapsaHCbKa BiANOBIAGABHICTb: CTIOHYKaHHS TPOMAJISIH O aKTUB-
HOi y4acTi y migTpMMIIi HaI[iOHAJIbHOI 6e3MeKy Ta 060POHN.

e HauioHaAbHa €pAHiICTb: THOKpecaeHHs BasKIMBOCTI OO’€HAHHSI CY-
CITiJIbCTBA HABKOJIO CITIJIbHOI MeTU — 3aXUCTY Jep>KaBHOTO CyBepeHiTeTy
Ta TEPUTOPIATIbHOI IIiTiCHOCTI.

AAKYEMO AAKYEMO

3cy

3A
PAHKOBY
KABY

N
CROKINHMIA
COH

CIMEMHY
BEYEPID

Puc. 1 BizyansHi KomnoHeHmu iHGopmayitiHo-koMyHikayitiHoi kamnarii 2022 poxy
«Bipio 8 36potini Cunu Ykpainu»

IDwcepeno: [4].

MeTta kamnaHii «3 iHhopMyBaHHS KMSH PO OCHOBHI IpaBuia MOBE/iH-

KM MIiCTSIH Y TIepiofi peXXMMy BOEHHOTO CTaHy» (IuB. puc. 2) [5]: 3abe3neunTtu

06i3HaHicTh MelIKaHIIiB KueBa 111010 TpaBmI MOBEIiHKM ITij] yaC BOEHHOTO CTaHY,

30KpeMa [JOTPMMaHHS KOMEHJAHTCbKOI TOAMHM Ta [iil MiJ 4ac MOBITPSIHUX
TPUBOT, 3 METOIO MiABUIIEHHS PiBHS 6€3I1eKM Ta TPOMAaChKOi CBiOMOCTI.
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OcHoBHi MexaHi3Mun TpaHcAsil iaei:

e Po3MilleHHs Bi3yaJIbHMX MaTepiasiB y MyOMiuHMX MICILSIX, IO MICTATb
YiTKi iHCTPYKIIii Ta HaragyBaHHs PO MTpaBM/ia ITOBeAiHKM B YMOBaX BOEH-
HOT'O CTaHy.

e Bukopucranusa unudpoBux riatdopm s TOmMpeHHS iHdopmarrii,
BKJIIOUAIOUM COLIiaJbHi Mepexi Ta odiuiiiai Be6-caiiTu, o 3abe3neuye
HIMPOKe OXOTIJIEHHS ayauTOopii.

e 3aylyuyeHHS TPOMaAChKMX OpraHi3alliii Ta MiClieBUX iHilliaTUB IJ1s1 O PEH-
Hs iHdopMmalltii Ta MpoBeIeHHS PO3’ICHIOBAILHOI pOOOTHM cepell HaceIeHHS.

e KJrouoBi Mecemki:

e JloTpMMaHHS BCTAHOBJIEHMX MPAaBWI MOBEIiHKY € KPUTUYHO BAKIVBUM /IS
3a0e31eYeHHsT 0COOMCTOI Ta rPOMaIChKOi Ge3MeKM ITiJT yaC BOEHHOTO CTaHYy.

e KoskeH MeIIKaHeIb Hece BiTIOBigaIbHICTh 3a BjIacHY 6e311eKy Ta 6e31eKy
OTOYYIOUMX, AOTPUMYIOUMCh peKOMEeH/Allili Ta iHCTPYKIIii, HAMaHUX Opra-
HaMM BJIaJ.

e IHdopMOBaHiCTb Ta CBiOMe CTaB/IEHHSI 10 MPaBUJI MTOBEIiHKM CIIPUSIIOTD
3MIIIHEHHIO TPOMAaJChKOi CTifKOCTi Ta e(eKTMBHOMY pearyBaHHIO Ha
Ha/I3BMYaiiHi cuTyallii (Opi€HTOBaHICTh HA MaIly YKPUTTIB, 3BYKOBi CITOBi-
IIeHHS TTOBITPSIHYU TPUBOT, MiHiMaJIbHi Ta MaKCMMAaJIbHi 3ariacy s JII0IVHA
IiJT Yac BiIKTIOYEHHSI eJIeKTPOeHePTii, MpaBu/a OOTY Mif, 4aC BUMKHEHHS
CBiT/Ia Ha BY/IMIIi (CBIiT/IOrO, 3i CBIT/IOBiIOMBAIbBHMMM €/IeMEHTaMM, Y TOMY
YIC/Ii Ha IOMAITHiX TBapMHax) TOIIO).

OpanraiTeck, Wo6 BYTY NOMITHUMM -

o
[ ] °
§  OGVPAMTE PEYI

KON HEMAGE CBITNOTO KOJILOPY

CBITJIA
HA BYJMILI

CLE =

i
A

AK HOCHTH

i aATE Rk CBITNOBIGNBATbHI
NOMAWHIX TEREHINL G 1
YNOBNEHLIB

--------- Amard 12 i arin /A 22h0nARATHTARAR S 2mnma

Puc. 2 BizyanvHi KOMNnoHeHmMu iH(popmauitiHo-komyHixauiiinoi kamnauii 2022 poxy
3 iH(hOpMYBAHHSA KUSIH NPO OCHOBHI npasuia n08ediHKu MiCMsH
y hepiod pexcumy 80eHH020 cmaHry. Dicepeno: [5].
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OTxe, Ha MNOpuUKIAAi CTOAMYHOI iHQOpMaIlliiiHOI Mojesi KOMYHiKallii
«BJIaZia — 'pOMaChKicTb» y 2022-2024 My nepecBigumincs, o HOBi BUKIUKIA
BilfHM IeMOHCTPYIOTb 3alIUTU TPOMAJICbKOCTi B iHOPMYBaHHi BiJ KIIaCUYHUX
dbopmatiB g0 rHyukoi, IIM(PPOBO OPiEHTOBAHOI, AeleHTpaai30BaHOI MoAeni
KOMYHiKallii, B sIKilt mepskaBa, megia, IT-cekTop i rpoMaassHCbKe CYCHiIbCTBO
BUCTYIIAIOTH SIK B3a€MO3aJIEXKHi Ta BiAOBiAaMbHI YUaCHUKMN.
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COMMUNICATIVE CREATIVITY IN
LEGAL PRACTICE: KEY ASPECTS
OF ITS MANIFESTATION

Vladyslav Kuznietsov,
Youth Center for Effective Communications, Odesa

The study presents an analysis of communicative creativity in lawyers based
on selected case studies, highlighting its significance for enhancing communicative
competence and professional culture in the legal field.

Keywords: communicative creativity, creative thinking, communicative
competence, legal communication, case analysis.

1l International scientific and practical conference of students, postgraduate students, young scientists and practitioners
CREATIVE INDUSTRIES: MODERN TRENDS ¢ 2025

>
z
o
|—
)
i
v




168 POAb KPEATUBHUX IHAYCTPI Y PO3BUTKY MICTA, PEFIOHY

n today’s world, marked by dynamic social transformations, globalization

I processes, and an increasing saturation of information, the communicative

competence of legal professionals acquires new semantic and functional

dimensions [1-3, 5]. One of the key factors influencing the effectiveness of legal

practice is communicative creativity — an integrative quality that combines the

ability for original thinking, strategic foresight, and adaptive interaction within
legal discourse.

Communicative creativity is understood as a set of intellectual and
communicative traits that enable a specialist to respond quickly and non-
standardly to communicative challenges, while remaining consistent with
ethical norms and legal principles. This type of creativity is particularly relevant
in situations requiring conflict resolution, the construction of effective legal
argumentation, and the development of innovative legal defense strategies.

The increasing complexity of social interactions and the growing number
of non-standard communicative situations necessitate the training of legal
professionals who not only possess legal knowledge but are also capable of
effective communication across interpersonal, professional,and public domains.

Lawyers are not merely legal technicians, applying the law to facts and
executing basic analytical skills. Rather, lawyers also need to be creative to
interpret precedent in a novel way, reframe an unfavorable fact, attempt to get
a larger percentage of the pie in a negotiation, envision different theories of
liability, craft innovative defenses, identify potential parties, draft a persuasive
argumentinabrief,and generate alternative solutions to client problems[4: 701].

This paper analyzes the main aspects of how communicative creativity
manifests in legal practice. Particular attention is paid to the following dimensions:

v the ability to generate original solutions under conditions of legal

uncertainty;

v the capacity to engage in reasoned dialogue in conflictual or high-

pressure situations;

v the use of innovative linguistic and rhetorical strategies in professional

communication;

v the focus on empathetic interaction with clients and other participants

in legal proceedings.

The study draws upon specific legal case materials, allowing for the
observation of how creative communicative behavior contributes to solving
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complex legal problems. The findings support the conclusion that the formation
and development of communicative creativity should become an essential
component of legal education and the professional training of future lawyers.
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PO3POBAEHHS TA PEAAI3ALLIA
CTPATErII 3POCTAHHSA BEB-NAAT®OPMM
MEAIAXABY YHIBEPCUTETY FPIHYEHKA

Karepuna Jlumapsn,

CTYIleHTKa,

KuiBCbKMI1 CTOMMYHNUI YHIBEPCUTET
imeHi bopuca I'piHueHKa

HaykoBwuii kepiBuuk: T.10. Benodacrosa,
KaHIUAAT MeJaroriyHux HayK, JOLEeHT

Grinchenko University Media Hub is an innovative project established on the
basis of the Grinchenko University Media School. It serves as a center for effective
communication among media experts and scholars, professionals in the creative
industries, journalists, public figures, and media content consumers. Media Hub
unites a media education training center, a media production agency, and a media
research and analytics unit.
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Keywords: media hub, web platform, media education, media product,
media branding.

ermiaxab VYHiBepcureTy I'piHUEHKA CTBOpPEHMII 3 METOK HaJaHHS
M IOCTi THULIBKUX, CYCITIIbHO-OPi€HTOBAHMX TPEHIHTOBMX, BUPOOHUYMX,
QHATITMYHMUX Tocayr. Ile mpukiIag MOe€THAHHS Teopii i mMpakTuku y cdepi
MemiaocBiTH, Memiabe3meku, MemiaOpeHAMHTY, peKJIaMM Ta 3B’SI3KiB 3
rPOMAaJIChKiCTIO B KOHTEKCTi TOBOEHHOI BifOyoBY YKpaiHu Ta €éBpoiHTerpaiiii.
30pi€HTOBAHICTb JAHOTO IIPOEKTY TaKa:
— mnepembavyaeTbCs BIIPOBAIKEHHSI CepPTU(RIKOBAHUX TPEHIiHTOBUX ITPO-
rpaM, 10 SIKMX JOJIy4aTUMYTbCSI €BPOIIEeNiChbKi MapTHepPHU 3apaay CIIijib-
HOI nomy/spusatiii;
— peaji3allis KOHCYJbTAlli/i 3 MUTaHb Meiabe3reKku, MemiaoCBiTH IJIsi
pi3HMX CEerMeHTiB 1i/IbOBOi ayauTopii, HepopmasbHOI OCBiTH;
— TMiABUINEHHS 00i3HAHOCTI 3M00yBadiB BUINOiI OCBiTM pi3HUX piBHIB
KuiBChbKOTO CTOMMYHOIO YHiBepcuTeTy iMeHi Bopuca I'piHueHKka;
— OOCTigsKeHHS BIUIMBY MeJia Ha JIIoJielt;
— CTBOPEHHS SIKICHMX MeAIalpOAyKTiB [Jis Pi3HMX CETMEHTIB IiJIbOBOI
ayguTopii.
IlTomo 1inboBoi ayauTopii Meniaxaby YHiBepcuteTy I'piHueHKa, TO ii MOsKHA
IIpeCTaBUTH 3 PO3IIOAIZIOM Ha TaKi YMOBHI MIATPYNIN:
— IIKOJSIpi, 6aThKY, nemaroru; [1]
— CTY[IEHTH, aclipaHTH, HAYKOBLIi;
— JIIOAY TPEThOTO BiKY;
—  JIepKCTYKO00BIIi (B T. Y. IpeACTaBHUKM OPTaHiB MiClIeBOro caMOBpSI-
IyBaHHSI;
— IpencTaBHMKM IPOMaAChbKMUX OpraHisailiit micra Kuesa;
— migmpueMili (TIpeaCcTaBHMKM MaJIOTO Ta CEpeaHboro OisHecy MicTa
Kuesa) [2].
lo KOXXKHOTO CEerMeHTY I[iJIbOBOi ayAuUTOpPii 3aCTOCOBYIOTHCSI OCOOMMBI iH-
CTPpYMeHTHU Mejia HaBuaHHs. [IporonyoThes ceptudikaTHi mporpamu. Hampu-
KJIa[l, HampalbOBaHMUI MOCBi iHTEHCUMBY [IJISI CTApPIIOK/JIACHUKIB (OXOIIEHO
12 KMIBCBKMUX WIKiM), CTYOEHTIB KOJEXiB, JileiB i Mepiumnx KypciB 3aKaajiB
Bumoi ocBiTu — «Mediaschool-2024». Cnim Big3HaumTy, IO LiKaBiCTb 0
MIPOEKTY BUSBJSIIOTH i 3[00yBayi iHIIMIT 3aKknaiB BUIOi ocBiTy. Hampukniaz,
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Kam’ssHenb-TTominbchbKuMil HalliOHAIbHMIA YHiBEpcUTeT iMeHi IBaHa OrieHka 6yB
npezncrasieHnii 31 yuacHukom [1].

s eeKTMBHOTO MPOCYBAaHHS MeIiallpOEKTiB, 30i/bIIeHHS 06i3HAHOCTI
Ta PO3IIMPEHHS L[ITbOBOI ayAUTOPii MPUITHSTO pillleHHS pO3pOoOUTH Beb-I1IaT-
dbopmy, a came, — CTOPiHKY Ha 6asi caitfTy ®akynbTeTy KypHamicTuku. CTBO-
pPEHHSI CTOPiHKM — 1Ie KpeaTUBHUI MiaXil, SIKuii JO3BOJUTh KOHKPETHU30BaHO
PO3I0BiIaTH, TOKA3yBaTU iBEHTH, Kelicu, rocTeit, mapTHepiB.

Be6-mtatopma Meniaxaby Meniaxaby YHiBepcuTeTy ['piHUeHKa — 11e He
npocTo iHdbopMmaliiiiHa CTOpiHKa, a 6araToQyHKIiOHATbHMI KOMYHiKaIliiiHMI
LIEeHTp, SIKUI CIPUSITUME IiABUINEHHIO PiBHS MediarpaMOTHOCTI, 3abe3me-
yyBaTUMe I[iJIbOBY ayAuUTOPil0 MPaKTUYHMMM HaBUUYKaAMM, 3Mil[HIOBATUMe
no3utlii KnmiBCcbKOro cTOMMYHOrO YHiBepcuTeTy iMeHi bopuca I'piHueHka
B MemiaiHmycTpii Ta momomaraTume YKpaiHi B iHdopmarliiiHiii BiliHi Ta
MTiCJIIBOEHHOMY BiTHOBJIEHHI.

Be6-mnatopma Mepiaxaby mopmiseHa Ha pi3Hi ceKTOpu, Kareropii i
migkaTeropii.

Cexropu Mepiaxaby YHiBepcuTeTy I'piHueHKa mpejcTaBiieHi Ha puc. 1.

. . CeKTop . Cexrop
CeKTop MeaiaocBiTH Me [iaBHpOGHUITEA MeJiafioC/IipKeHb Ha
aHaAJIITUKHA
porpamu Ta HaJJaHHA BJIaCHUX inpopMyBaHHS PO
TPEHIHTH; MOCJyT 3 NpOBE/IeHHs
iX aHOHCYBaHHs Ta IEPCIEKTHBOIO B. HayKOBHUX JI0C/II/KEHb
BUCBIT/ICHHS OTPHUMaHHi KOIITIB i3 npoGon
pe3yJbTaTiB; _(aHlMaulﬂ._ Me/liaocBiTH,
po3po6.IeHHs Ta i{Hd;g;ﬂaB?;}Ka’ xgaga6e3ne6xu Ta_
PO3MOBCIO/)KEHHS p AlaBUpOOHUUTBEA;
inpopManiitHux ggsgigiii;lvﬂ npo6ieMHui aHaJi3
Marepianisis R CHTHR U1t MOX/IMBOCTeH
MeAirpaMOTHOCTI. A TKH /L ) CydacHol 1ya/IbHO1
KOMIIaHii TOIIO ; OCBITH.
KOHCYJIbTYBaHHS.

Puc. 1 Cexmopu Mediaxaby Yuisepcumemy I'piHueHka

[Tpo pybpuku Mepiaxaby. Pybpuka «IIpo Hac» — 3arajibHa iHdopMmariis
MIpO TPOEKT, a miapybpuka «Haira icTopis» KOHKpeTu3ye eTany CTBOPEHHS
Ta BIPOBaIKeHHsT Memiaxaby. [Tinpybpuka «Micis Ta 1ii» HagaBaTUMe YiTKy
KapTUHY, 110 OUiKyBaTy Bif MPOEKTY, a «Kia4oBi Hanmpsimu AisyIbHOCTI» Je-
TajbHillle TTOKaKyTh HAIPSIMM, BiAIIOBiZHO MJIs1 KOXKHOI I[iJIbOBOI KaTeropii.
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BaxximBuMM MOMEHTOM Y XOZi CTBOPEHHS CTOPiHKM MTPOEKTY € MOKa3 KOMaHIu,
napTHepiB. BignmosinHo, mani nigpy6puku «Komanma» Ta «ITapTHEpM» CTBOpPEHi
Ha 6a3i pyopuku «IIpo Hac». 3aBepIIaIbHUM €TarioM 3arajbHOi pyOpUKM €
«Mepia mpo Hac», ge My OymeMo ITyOJTiKyBaTy aKTya/IbHi ITOCUJIAHHS 3 Me[ia
cTaTeil Mpo misbHiCTb Memiaxaby VYHiBepcurtery ['piHUeHKa, TMM CaMUM
30i7bIIyIOUM AOBIpY LIIBOBOI ayAUTOPii Ta MOMY/ISIPU3YIOUM pPOOOTY cepef,
iHIIMX KaTeropiii [3].

«HoBMHM Ta moAii» — OKpeMMUMM CTaTTSIMU Oyae my6miKyBaTucs iHpopma-
IIisT TIpO TpOBeeHi iBeHTM Ta riobanbHi moxii. Takoxk «KopucHi pecypcm»,
«CJIOBHUK TE€PMiHiB»; MOX/IMBICTh MOCTAaBUTU 3aIIMTAHHS Y MiApo3aini «FAQ».

OTxe, po3pobsieHHS Ta peasisallis Be6-miatrdhopmu Meniaxaby YHiBep-
cuteTy I'piHUEHKA € CTpPaTeriyHo BasKIMBUM KPOKOM i PO3BUTKY MeJiaoc-
BiTM, MPaKTUUYHOI TMiArOTOBKM 3[00yBauviB Ta ITOCMJIEHHSI BIUIMBY HAIIIOTO
VHiBepcuTeTy B iHboOpMaliiiHoMy IpocTopi. [HTerpaiisi ocBiTH, JOCTiIKeHb
Ta Me[iaBMPOOGHMIITBA B €AMHOMY IIMGPOBOMY IPOCTOPi 3abe3Ieuye SKiCHY
IiITOTOBKY MaiOyTHIX sKypHaTicTiB, MemiadaxiBIliB Ta KOMYHiKaliiiHUKIiB. Lle
cripusTMe (OPMYBAHHIO SIKICHOTO YKPaiHChKOTO KOHTEHTY, 110 JOIIOMOXe Y
60poThOi 3 me3indopmaliicio, 3MilTHeHHI M(PPOBOI 6e3IeKy Ta PO3BUTKY T10-
TeHIlialTy IK CTYAeHTChKUX, TaK i TPOMaJICbKMX Ta MiAIPUEMHUIIBKUX iHilliaTUB.
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KPEATUBHI IHAYCTPIi B YMOBAX KPU3U:
KYABTYPHA AUNAOMATISA TA AAANTALLIA
ITAAIMCbKOI MOAHOIT IHAYCTPIi

Banepis Jlykam,

CTYeHTKa,

KuiBCcbKMI1 CTOMMYHMUI YHIBEPCUTET
imeHi bopuca I'piHueHKa

HaykoBwuii kepiBHUK: T.B. I110K,
KaHOMUIAT iCTOPUYHUX HAYK

Creative industries hold significant potential for fostering cultural exchange
during times of global crisis. The Italian fashion industry demonstrates adaptive
strategies through digitalization, cultural diplomacy, and humanitarian initiatives.
These approaches not only support the sector’s resilience but also strengthen its
international image, particularly through cooperation with Ukraine.

Keywords: creative industries, Italian fashion, cultural diplomacy, crisis.

peaTuBHi iHAYCTPii, 30KpeMa MOAHA iHAYCTPisl, BiirpatoTh KJIIOUOBY POJIb
Ky dbopmMmyBaHHi €EKOHOMIYHOTO, KY/IbTYPHOT'O Ta COLiaJIbHOTO KaIliTary Kpa-
iH, IEMOHCTPYIOUM YHIKaJIbHY 3[ATHICTb afaITyBaTUCS 0O KPU30BUX CUTYaLIiiA,
TaKuX SIK BiliHM UM TeOIOJiTUYHI HOTPSICiHHS. ITanilicbka MOgHA iHIYCTpis, 1110
€ OCHOBOIO 6peHpy «Made in Italy», cTaya ssickpaBMM MPUKIAIOM TaKOi afgarnTariii
ITiJ] Yac IMoBHOMAcIITabHOro BTopraeHHs Pocii B YKpaiHy, po3moyaToro B TIOTOMY
2022 poxky. lIg Kpr3a BIUIMHY/Ia Ha €eKOHOMIUHi CTpaTerii, ryMaHiTapHy MO3MIIi0
Ta KyJIbTYPHY AUIUIOMATIIO iTaiiicChKMX OpeH/IiB, MiIKPEeCMBIIN IXHIO 3IaTHICTh
He Jiuile BUCTOSITU B CKJIAIHMX YMOBAX, a /i BUKOPUCTOBYBATM KpU3Y [IJIs1 iHHOBA-
11i¥1, CONiZapHOCTi Ta 3MilIHEHHS IJT0OATbHOTO iMiIKy ITastii.

ITanmificbka MoAHa iHAYCTPiS € BaXJIMBUM CEKTOPOM €KOHOMIiKMU,
3abe3mneuywoun 5,1% BBII kpaiHnu, mo cTaHOBUTD 75 MiMbSIPAiB €BPO MOHAHOI
BapTocTiy 2023 potii, i cTBoproouM poboui miclist ajis moHaz 1,2 MinbiioHa ocio
[4, c. 3]. 3a janumu Confindustria Moda, 060poT cekTopy gocsr 111,7 minbsipma
eBpo 'y 2023 porii, 1m0 Ha 3% GinbIie mopiBHIHO 3 2022 pOKOM, a eKCITOPT MO
CKJaB 65 MinbsipAiB €Bpo, a6o 10% 3aranbHOro ekcroprty Itarii [4, c. 5]. IIpoTe
BiliHa B YKpaiHi CIpMUMHMIIA 3HAYHI €KOHOMIUHI BUKJIMKY, BKIIOYAIOUM CaHK-
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1ii mpoTtu Pocii, 3pocTaHHS 1iH HA eHeproHocii Ta MopylleHHs JaHIIIOriB I10-
cravyaHHs. 1o 2022 poky eKcnopT iTanificbkux ToBapiB poskoui Ao Pocii cra-
HOBUB 1,2 MisbsipHa €Bpo MOPiuHO, i caHKIIii EC, 30KpeMa 00MeKReHHS TOCTYITY
no cuctemu SWIFT, crBopwin ¢iHaHCOBY HeBM3HAUEHICTh [J1s1 OpeH/iB [3].

EKOHOMIiYHI TpyIHOILI TOCUIMINCS Yepe3 3pOCTaHHs LiH Ha eHeproHocii,
CIIpUUMHEHe 3ajieXkHicTio Iranii Big iMmopTy rasy, mio MO3HAYMIOCS Ha
€HeproeMHOMY BUPOOHMITBI onary. Y nmepiomy KBapTasi 2024 poKy eKCIIopT
MOV 3HU3UBCS Ha 5,3% depes reonoiTMYHY HeCTAOI/IbHICTh, KOHKYPEHIIiIO 3
Kuraem i 3HIKeHHS TOonUTY B A3ii [4, c. 7]. [Tonipu 11e, 6peHn, Taki sk Moncler,
Brunello Cucinelli i Prada, 36epernu iigepcTBo 3aBAsIKM CUIbHINM perryTarlii Ta
iHHOBALI/iHUM Migxomam. [IJIsl MomoIaHHs KPU3M iTasliiichKi OpeHau aKTUBi3y-
Basii MdpoBy TpaHchopmaliito Ta AuBepcudikallito puHKiB.

Mopa TakosK He 3aJIMIIAETHCSI OCTOPOHb aKTyaIbHUX ITPO6JIeM I7106aIbHOTO
piBHSI, NIPUBEPTAIOUYM yBary A0 KPMU30BUX SBUII i KOHCOMITYIOUM MiATPUMKY
CBITOBOI CITiIbHOTH. Tak, MinaHCbKUI TUKIeHb MoAM OCiHb-3uMa 2022, 110
306ircs 3 movyaTkoM BiliHM, cTaB IIaTGOPMOIO IJISI COiTapHOCTI 3 YKpaiHOIo.
IIbkopmkio ApMaHi MpoBiB MTOKa3 y MOBHIl TUIII, BiIMOBUBIINCH BiJl, MY3UKMU,
10 CTAI0 CUMBOJIIYHOIO MiATPUMKOIO TTOCTPAKAAINX i PiAKICHUM MO TUYHUM
skecToM Yy BUCOKit mopi [1]. Armani Group Buaimwia 500 000 eBpo Ha
nigtpumMky YBKB OOH pns mormomoru ykpaiHcbkum GikeHiam [1]. IHmmi
6penau, BKIouatoun Bottega Veneta, Dolce & Gabbana, Ferragamo, Prada
Group, Valentino, Trussardi i Max Mara, foay4mincst 10 TyMaHiTapHUX iHilia-
TUB, Bif, 3a1B COMiAAPHOCTi 0 GiHAHCOBOI MiATPUMKM [2].

Kpusa Takox cTumysroBaia KyJIbTypHUIA giasor Mix [tasiero Ta YkpaiHolo.
VY 2023 poiii YkpaiHa Ta ITanis mignucanu MeMopaHIyM ITPO B3a€MOPO3yMiHHS
y cepi TeKCTMIIBHOT TPOMMCIIOBOCTI, SIKMIA ITepefdavyae 0OMiH TEXHOJIOTISIMHA,
IOOCBiIOM i CTIpUSIHHS iHBECTHUIIiSIM, 3 aKLIEHTOM Ha eKoJIoriuHi maTtepianu [5].
BisHec-dopym y micTi CTen cTaB MaiiJaHYMKOM JIJisT 0OTOBOpPEHHS CITiBIIpalli,
BiIKpMBaIOUM MepCreKTUBU JJIs1 eKCIIOPTY Ta CIJIbHUX MTPOEKTIB [6].

ITanijicbka MOgHa iHAYCTpig B ymoBax BiviHu Pocii mpotu Ykpainu npoze-
MOHCTpPYBaJa, 10 KpeaTuBHi iHAYCTPii MOXYTh OYTU He JiMIlle eKOHOMiUHMM
aKTMBOM, a ¥ iHCTPyYMEHTOM COJIiIapHOCTI, iHHOBAllilf, KyJbTYPHOTO Jiajory
i Mi>kHapomHOI Tipomoliii. EKOHOMiUHI BUKIMKY CIIOHYKIN iTaTiiCbKi MOJHI
o6penau no umdposoi TpaHchopMallii, CMMBOJTIUHI sKeCTH i TyMaHiTapHi iHiIlia-
TUBU HigKPeCININ POb MOAM B KYJIbTYPHIl IUIJIOMATii, a iHTerpanis ykpail-
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CbKO1 KyJIbTYPM Ta CIIiBIIpallsd BiIKpWIM HOBi mepcrieKTuBu. IIpoBigHi 6peHan
3MIITHWINM TI06GaabHMI iMimK ITamii K jmigepa Moau, MiATBEPIKYIOUM 3[1aT-
HIiCTb KpeaTMBHUX iHAYCTPili aflariTyBaTUCS OO0 KPU3OBUX CUTYaILili i COpUsITU
MixKHapOAHil COJiJapHOCTI.

Cnucok BUKOPUCTAHUX AXKEPEA

1. Artribune. Le reazioni della moda alla guerra in Ucraina. Artribune. 2022.
URL: https://www.artribune.com/progettazione/moda/2022/03/reazioni-guerra-
ucraina-stilisti-maison/ (mata 3BepHeHHs: 04.05.2025).

2. Binkley C.MilanFashion Week, Interrupted. Vogue Business.2022.URL: https://www.vogue-
business.com/fashion/milan-fashion-week-interrupted (mata 3BepHenHst: 04.05.2025).

3. Binkley C. To Do or Not to Do: Luxury Sanctions on Russia. Vogue Business.
2022. URL: https://www.voguebusiness.com/fashion/to-do-or-not-to-do-luxury-
sanctions-on-russia (maTta 3BepHeHHs: 04.05.2025).

4. Confindustria Moda. Italian Fashion Sector Data 2023. Milano: Confindustria
Moda. 2023. 20 c.

5. MiHicTepcTBO eKOHOMIKM YKpainu. YKpaina Tta Itamis mimmicamu MemopaHIyMm
PO B3a€EMOPO3YMIiHHS y cdepi TekcTuabHOI rmpomucioBocti. 2023. URL: https://
me.gov.ua/News/Detail?lang=uk-UA &id=15a3ef5b-6a12-4804-a7c6-0f5c947742f7
(mara 3BepHenHs: 04.05.2025).

6. TloconberBo Yipainu B Itasii. CTEIL: TekcTuIbHA MPOMUCIOBICTD 00’€HY€E YKpaiHy
ta Iram. 2023. URL: https://italy.mfa.gov.ua/news/step-tekstilna-promislovist-
obyednuye-ukrayinu-ta-italiyu (gata 3sBepHensnsi: 04.05.2025).

KPEATUBHI NMNIAXOAU AO NMPOMOLLIT
MAAMX TA CEPEAHIX MICT

Biopika OBuapeHKo,

CTYIEeHTKa,

KuiBCbKOr0 CTOJIMYHOTO YHiBEPCUTETY
imeni bopuca I'piHueHKa.
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In the modern world, the image of a city, its reputation and recognition are
becoming a strategic resource. In the conditions of increased global competition,
creative approaches to the promotion of territories are becoming a key factor in
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attracting investments, tourists, human capital and supporting social cohesion.

The promotion of territories goes far beyond ordinary advertising — it is a system

of marketing communications that broadcasts the values, identity and unique

offer of a particular city, forming its image in the minds of target audiences.
Keywords: creative promotion, branding, digital strategies.

CBiTOBIi MPaKTUL OAHUM i3 HaAMMONIMPEHININX KpeaTUBHUX TIiIXO/iB
y € OpeHOVHT TepUTOPi, IKMi1 6a3yeTbCsS HAa BMOKPEMJIEHHI aBTE€HTUY-
HMX XapakTepucTuk Micta. Hampwmknam, 6pennm «I Amsterdam» akieHTye
Ha BigkpurtocTti cronuui HimepnaHaiB 10 KpeaTMBHOCTI, MiAIIpUMEMHMIITBA
Ta KyJIbTypH, TOHi sIK ¢dpaHiry3bkuii «Only Lyon» Boaso MmoemaHye iCTOPUUHY
CTIAIIMHY MiCTa 3 1I0T0 iHHOBAIiliHUM MoTeHIiasioM. O61aBa 6peHIN MAOTh
€OMHY Bi3yaJibHy Ta KOMYHIKaIliliHy CTpaTerilo, iHTerpoBaHy y BcCi cdepu
MiCBKOTO XUTTS — BiJ TYpU3MYy 10 3aJy4yeHHs iHBecTuLiii. Bennka bpuranis,
HaTOMICTb, JEMOHCTPYE eDEeKTUBHICTb MOZeJi Aep>KaBHO-TIPMBATHOIO IMapT-
HepcTBa. Tam yHKIIOHYIOTh Tak 3BaHi Destination Management Organisa-
tions (DMO), sKi 3a6e3meuyoTh KOOPAMHAIIiI0 MiXX MiCIIeBOIO BJIaJIOI0, TYPUC-
TUYHUM O6i3HECOM, KYIbTYPHUMM iHCTUTYIIiSIMY Ta MIPUBATHUM CEKTOPOM.

B VkpaiHi mpoTsSrom ocTaHHiX pOKiB Bce Oijiblie MiCT i rpoMa/i 3BepTarThCs
10 GPeHAMHTY SIK iHCTPYMEHTY PO3BUTKY. JIbBiB aKTMBHO IMMO3MIIiIOHYE cebe SIK
KYJIbTYPHY CTOJMII0 YKpPaiHM, BUKOPUCTOBYIOUM Iracio «J/IbBiB BIiZKpUTUIA 11
cBiTy». Lleit coraH CympoOBOMKYETHCS SCKPABOIO Bi3yaJIbHOWO iT€HTUUHICTIO,
TYPUCTUYHMMM KaMITaHiSIMM Ta YMCI€HHUMMU KyJIbTypHUMM TTomissmMu. Kuis, y
cBOIO uepry, npocyBae 6peHp «Kyiv: The City That Inspires», migkpeciooun
MO€IHAHHS 6araToBiKOBOi icTOpii 3 iIHHOBAIIiMHICTIO, IMHAMIKOIO Ta BiZKPUTi-
CTIO JIO CBiTY.

OkpeMy Hilly B YKpaiHCbKMX MiCTax 3aliMa€ TMOMI€BUI MapKETUHT.
Hakpuknan, Kam’sHerb-ITomibChbKMii cTaB BITi3HABaHMM 3aBIOSIKM (ecTuBa-
JISIM TIOBIiTPSIHUX KYJIb, IMIITAPCbKUM TYPHipaM Ta iCTOPMYHUM PEKOHCTPYKIIisIM,
SIKi ITPUBAGTIOIOTh TYPUCTIB 3 yciel KpaiHu Ta 3-3a KOpAoHy. ITomi6Hy cTpaTerio
aKTUMBHO BMKOPMCTOBYIOTh TakKOX IBaHO-®PpaHKiBChK, Y>kropop, Ta YepHiBlii, e
NpoBeAeHHs (pecTUBaIB i MO CTa/IO SIAPOM MiCLIeBOI TYPUCTUYHOI MO TUKMN.

CyuacHi TexHOJIOTii BiAKPMBAIOTh HOBi MOXKJIMBOCTI I/ TIPOCYBAHHS MICT.
YKpaiHChbKi TpomMaau Jedajli akTUBHillle BUKOPUCTOBYIOTh COIia/IbHI Mepexi,
MOOGiNbHI mogaTku, uudposi rigu it TypuctuyHi matdopmu. Ipoekt Ukraine
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NOW, 3amoyaTKoBaHMt Ha 3araJbHOHAIliOHAJIbHOMY PiBHi, CTaB IPUKIAIOM
ycminHoi BidyanpHOI Ta uMdpoBOi cTpaTerii popmMyBaHHSI MO3UTUBHOTO MiX-
HapoOAHOro iMimKy YKpaiHu K cydacHOi, 6e31euyHoi, BiIKpMUTOi Ta iHHOBAITiii-
HOI AepsKaBu.

[3 mouaTkoM moBHOMAacIITabHoi BiftHM y 2022 poli TepuTOpiasbHUI
O6peHaMHT B YKpaiHi HaOyB HOBUX CeHCiB. MicTa, 10 ONMMHMINCS B 30Hi 60i10-
BUX [Iiit a60 6iyst Hel — gk XapKiB, MukomnaiB, Cymu, XepcoH — OpMYIOTh HOBi
HapaTVBU, B SIKUX KIOUOBMMM CTaJIMU CTiliKiCThb, HE3JIaMHIiCTb, COMiTapHICTh,
repoism i rOTOBHICTb IO BigHOB/IeHHs. Y 6araThbOX BMUIIAAKaX Ili HapaTUBU
TPaHCIIOIOTHCS Yepe3 HOBI racja, BidyajabHi CMMBOJIM, iCTOPii BOTOHTEPCHhKOI
aKTMBHOCTI Ta MMATPUMKM TpoMaau, IO CTBOPIOE eMOIiliHui 3B’SI30K i
BUKJIMKAE MoBipy. Hanpuknan, Bimeoponuk «OJyieKcaHApis: SIK XMBE MiCTO Ha
KipoBorpanmuHi mif yac BifiHM?» Big 1+1 JeMOoHCTpye Culy MiclieBOi rpoMaan
yepes3 KUTTEBI iCTOPil 3BUYATHMUX MEIIKAHLIB. [3]

Lindposisallis Micbkoro cepemoBuina HabyBae Bce GibIIOrO 3HAUEHHS.
Micta Bke He MpoOCTO reorpadiyHi TOUKM — BOHM II€PETBOPIOIOTHCS Ha
CaMOCTilfHMX CY0’€KTiB KOMYHiKallii, SKi aKTMBHO IPaIlOI0Th HaJ BJACHUM
obpasom. Tak, y @innsHaii 6yso ctBopeno matdopmy Helsinki Smart Region,
sika 3a6e31euye BiIKPUTUI JOCTYT OO0 MiCbKMX JaHUX Ta CTUMYJTIOE PO3BUTOK
inHoBaii. [2, c. 20] V Cinramypi peanisyeTbcss MaciiTabHa nmporpama Smart
Nation, mo oxomroe uudpPoBi3aliilo MPaKTUYHO BCiX chep MiCbKOTO JKUTTS —
Bil MeOMIMHM O TpaHCIOPTy. ECTOHIisA, y CcBOW uepry, mpocyBae cebe SIK
«uudpoBy nmepxkaBy» yepes iHiljiaTuBy e-Estonia Briefing Centre, mo mnpu-
Bab/0e MikHapoaHi Aeneratii Ta iHBectopiB. Y TypuHi MemKkaHIli MOXYThb
O6paTy yuyacTb B yIpaBjIiHHI MicToM yepe3 ubpoBy Iu1aTGopMy rpomMaacbKoi
yuacrti, a B [ly6ai B mexkax iHirjiatusu CitiVerse cTBopeHoO BipTyanbHi Mmopenti
MicTa [ij1s1 TJIaHyBaHHS iHbpacTpykTypu. [2, c. 21]

VYKpaiHChKMI1 JOCBif Yy 1IbOMY HaIlpsiMi TakKOX JeMOHCTPYE AVMHaAMIUHMIA
PO3BUTOK. SICKpaBMM IIPUKIALOM € MOOiIbHMIT 3acTOCYHOK «KuiB LIndpoBuit»,
SIKMI iHTerpye eaeKTPOHHI CepBiCcM — BiJ OIUIATM TPAHCIIOPTY OO iH(Opmy-
BaHHSI PO Haj3BMuaiiHi momii. lleit mpoeKT cTaB diHaMiCTOM MiKHAPOAHOL
npeMii Innovation in Politics Awards y 2023 potii. Y MeHIIUX rpomMajiax, sSik-0T
Ckone Ha JIbBiBIIMHI, TaKOX BIIPOBAJKYIOTbCS MOMiOHiI iHimiaTMBM — Ha-
MpUKIIam, Mob6inbHMUI momaTok «Ckoje Smart», IKuit 06’€IHye TYPUCTUUHY,
iHppacTpyKTypHY Ta cepBicHy iHdopMaliito. [1]
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OTxXe, KpeaTHBHa ITPOMOIIisl MaIMX i cepeTHiX MiCT € He JiuIlle iHCTPYyMeHTOM
MiIBUIIEHHSI €KOHOMiUHOI aKTMBHOCTI, ajie 1 BaXKJIMBOIO CKJIaA0BO0 (opmy-
BAHHS CTIVKOI JIOKAJIbHOI i€HTUYHOCTI Ta coLiabHOI 3rypTOBaHOCTI. CyyacHi
MPaKTUKU AE€MOHCTPYIOTh, 110 eeKTMUBHE MOENHAHHS OpeHIVHTY, TTOiEBOTO
MapKeTUHTY, [M(PPOBMUX TEXHOJIOTiN i KOMyHiKallii LiHHOCTel 3JaTHe TPaHC-
dbopmyBaTH CIPUITHSTTS MicTa SIK ycepeanHi Kpainu, Tak i 3a ii Meskamu.
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NMPOEKTY «ROOTS&ROUTES UA»

Jligis ITopxyH,

CTYLEeHTKa,

KuiBCcbKMii CTONMYHMIA YHIBEPCUTET
imeni bopuca I'piHueHKa

HaykoBuii kepiBHuK: T.B. Ky3Henosa,
IOKTOp HayK i3 collialbHMX KOMYHiKalliit, mpodecop

The thesis analyzes the potential of mobile applications as a tool for cultural
diplomacy on the example of the Ukrainian project Roots&Routes UA. The impact
of digital products on shaping a positive image of the country, preserving heritage,
and engaging young people in cultural dialogue is considered. Particular attention
is paid to determining the level of youth interest in innovative mobile applications
that promote the cultural heritage of Ukraine.
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cultural heritage, Roots&Routes UA.
Cy4yaCHOMY IJI00aj1i30BaHOMY CBiTi KyJbTypa CTa€ He JIKIIE CII0COO0M
yi,ZLEHTI/I‘lHOCTi, a /i BaYJIMBUM pecypcoM M’SIKoi cuin. KynbrypHa num-
IJIOMATisl memasi JacTilme BMKOPUCTOBYE LMAPOBi iHCTPYyMEHTH, OCOOGIMBO
MOOiJIbHI 3aCTOCYHKM, SIKi TAIOTh 3MOTY 3aJyYUTU MOJIOIb, TYPUCTIB i MixkHa-
POOHY ayIUTOPilO.

3a manmmu DataReportal (2025), monan 70% HaceneHHs cBiTy (5,78 Mmi-
JIbSIpZIa 0Ci0) KOPUCTYIOThCS MOOIIbHMMMU TenedoHaMu, puuomy 87% cepen
SIKUX — cMapTdouu. Lle cTBOprOe 3HAUHMIA MOTeHLiasl AJ1s1 [UPPOBUX KYIbTYP-
HUX iHiniaTus [1, c. 1].

MeTa HAIIOTO JOCTiIKEHHST — BUSIBUTHU ITOTEHIIiaT MOOITbHOTO 3aCTOCYHKY
«Roots&Routes UA» 9K IHCTPYMEHTY KyJbTYPHOI AMUIUIOMATii Ta MPOMOLil
KyJIbTYPHOI iIEHTUYHOCTI.

3amponoHoBaHa Hamu nmdposa miatdopma «Roots&Routes UA» roenaye
iHHOBaLiliHI PyHKIIii, 30Kpema:

e iHTepaKTMBHY Mally KyJbTYPHUX I MaJIOBIIOMMX JIOKaLill YKpaiHy;

e KOpPOTKi icTopii mpo 00’eKTM cHagMHM (YKPaiHCbKOIO Ta aHIIiCh-

KO0 MOBaMMu);

e MOX/IMBICTb CTBOPEHHS Ta 30epeXXeHHS BIaCHUX MapIIPYTiB;

e coIlianbHy QYHKIIiO, IO T03BOJISIE KOMEHTYBATH Ta TITUTICS MapIIPyTaMM.

Lleit IPOEKT He JuIle TIPOIIOHYE TYPUCTUIHMI OCBi/, a ¥ 3abeseuye 10-
CTYI A0 KyJIbTYPHOI CHAAIIVHM, aKIEHTYIOUM yBary Ha HalliOHAJbHUX MEHIIN-
HaX i perioHaJIbHUX OCOOJMBOCTSIX KpaiHM. BUBUEHHST KyJbTYpPHOI CHAIIIVMHNI
VKpaiHy uepes Ll 3aCTOCYHOK JO3BOJISIE MOJIOKHIN ayauTOpii OTpUMyBaTH
indopmariito B 3pyuHomy b poBomy ¢hopmari, 110 MiJBUIIYE iX 3a1liKaBIeHiCTb
Y KyJAbTYPHUX OCOOIMBOCTSIX KpaiHM.

3 MeTO0 BMSIBJIEHHS 3alliKaBJI€HOCTi MOJIOZAI Y BUKOPUCTaHHI MOOITbHIUX
3aCTOCYHKIB [JisI BUBYEHHSI KyJbTYpPHOI cHaauMHu YKpaiHu, Hamu Oyio
MPOBeIeHO OHJIaliH-aHKeTyBaHHS Ha rutaTdopmi Google Forms (n=30, KBiTeHb
2025 p.) cepen, monoai Bikom 18—-24 pokiB — OCHOBHOI 11i/IbOBOI ayAuUTOpii 1o-
TeHLiMIHOTO 3aCcTOCYHKY Roots &Routes UA. OnuTyBaHHS 3aCBiAUMIO HACTYIIHE:

e 90% pecIOH[IEHTIB BUKOPUCTOBYIOTh MOOi/IbHI 3aCTOCYHKM ITif, Yac 1o-

nmoposxkeit (3okpema Google Maps, Booking, aymiorian);
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e 66,7% 3allikaBjieHi y BUBUEHHI KyJbTYPHOI CIaAIIMHM YKpaiHu, 30KpeMa
il JIOKaAbHUX, periOHAIbHUX IPOSIBiB;

e 83,3% BBa)KalOTh, 1110 KYJIbTYPHI 3aCTOCYHKM MOXYTb IIO3UTUBHO BIUIN-
BaTy Ha MI>KHapOIHMI iMiIK KpaiHu;

e 90% BUCIOBWIM TOTOBHICTh CITPOOYBAaTM 3aCTOCYHOK Ha KIITaAT Roots&
Routes UA, 1110 moeiHy€e MaITy KyJIbTYPHIX MApIIPYTiB, TepCOHATI30BaHi ITi/I-
Ka3Ky Ta MaTepiaiv po HallioOHa/IbHI MEeHIIIMHM, Jia/IeKTH, JOKa/IbHY KyXHIO.

OnuTyBaHHS MiATBEPAKYE BUCOKY 3alliKaB/IeHiCTb MOJIOi B IM(POBUX KyJIb-
TYPHUX MPOAYKTAX. AGCOMIOTHA OLBIICTb PECIIOHIEHTIB YK€ aKTMBHO KOPMC-
TYETHCS 3aCTOCYHKAMM ITiJT YaC MaH/IPiBOK i BUSIBIISIE OaKaHHS MaTyU TOCTYII 10
iHCTPYMEHTIB, SIKi JO3BOJISIIOTH ITi3HABATU KYJIbTYPY, iCTOPil0 Ta JIOKa/IbHi 0C00-
JMBOCTi YKpaiHy B iHTepaKTMBHOMY, JOCTYITHOMY (hopmari. Bucokuii piBeHs Itif-
TpuMKM iHiliaTuByu Roots &Routes UA Bkasye Ha ii pesieBaHTHICTb i aKTyaJIbHICTb
IJ1S1 MOJIOZI01 ayAMTOPii, a TAKOX Ha MOTeHLiasl ISl [IOJAIbIIOTO PO3BUTKY.

SIk iHCTpyMEHT KyJbTYpPHOI AMIIOMATii 3alpONIOHOBAHMI MOOITbHUIA
3aCTOCYHOK BUPI3HSETHCS iHTEPAKTMBHMM IIiIXOIOM N0 30epekeHHS Ta
Mpes3eHTalil KyJIbTYpHOI criafuuHu. Bid He iniie 3HaliOMUTb KOPUCTYBAUiB
3 icTOpMYHMMM 06’€KTaMM, aje i 3aJydya€ iX O CTBOPEHHSI KyJIbTYpHUX
MapIIpPyTiB. 3aBOSIKM AOCTYITHOCTi Ha MOOIMbHMUX IIPUCTPOSIX, 3aCTOCYHOK
A€ MOXK/IMBICTh BUBUATU JIOKAJIbHI iCTOPiI, CIPUSIOUM PO3YMiHHIO KYJIbTYP-
HOI pisHOMaHiTHOCTi YKpainu. Lle BignoBigae Mi>kHapOgHMM NPAKTUKAM BU-
KOPUCTaHHS IMOPOBUX TEXHOJIOTii I/ KyJAbTYPHOTO JIiajiory.

V tabmuiii 1. mpefcTaBieHo YOTUPH KITIOUOBi QYHKILIT, sIKi OyIyTh peastizoBaHi
B 3acTOCYHKY Roots &Routes UA, i3 3a3HaUe€HHSIM iX IPUKIAJHOTO BTI/IEHHS Ta Bifi-
MOBiTHOCTI MXKHAPOIHMM IPaKTMKaM y cdepi 111dpoBoi KyIbTypHOI AUIIJIOMATIi.

Tabnuus 1.
IopiBHaHHSA GyHKIIiI MOGLIBHUX 3aCTOCYHKIB
y chepi KynbTypHOI AUIUIOMAaTii
DyHKIIis IIpuknag peanisanii B BigmoBigHicTh MDDXKHapOTHMM
3aCTOCYHKY Roots&Routes UA MpaKTUKaM
1 2 3
[HTepakTMBHA BimoGpaskeHHS CxO03Ki MiaXoay BUKOPUCTOBYIOTHCS Y
maria MaJIOBiIOMMX, JIOKQAbHUX | KUTaicbKOMY 3acTocyHKY Shanghai Urban
KYJIbTYPHUX JIOKallilt KyJbTYpPHOL Cultural Map, 110 MiATPUMYETbCS MYHIIM-
06’€eKTiB crafmyHy YKpainu naniterom IlaHxaio
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IIpodoecerHs maba. 1

1 2 3

JIBOMOBHUI KoHTeHT npencrasieHuit Binmosimae pexomenpaiiism FOHECKO

KOHTEHT YKpaiHChKOIO Ta L[0/0 iIHKII03UBHOCTI Ta JOCTYITHOCTI
aHIJIiIChKOI0 MOBAMM KYJIbTYPHOTO KOHTEHTY JJISl MisKHapOJZHO1

ayauTopii

CouianbHi MosknuBicTb KOMeHTyBaTH, | [TinTpumye npuHIMM b poBoi

yHkii CTBOPIOBATH 1 IITUTUCS nmy6stivHOI JuUIIIoMartii, ki 3acToco-
MapupyTammu BYIOTBCSI B €BPOIEVICHKUX KYJTbTYPHUX

matdopmax (Europeana, Cultural Gems)

ITepcoHnanizoBaHi | KopncryBaui MOXYTb Binmosimae cBiToBUM TpeHzam y cdepi
MapIpyTu CTBOPIOBATU BJIACHI MOOGITbHOTO TYpU3MYy, Hanpukiaaza, Google
KyJbTYPHi MapIipyTu 3a Arts & Culture Experiments
iHTepecamm
OyHKIIisS [Mpukian peasnisailii B BigmoBimHicTh Mi>KHapOIHUM ITPaKTUKAM
3aCTOCYHKY Roots&Routes UA

dyHKIIii 3acTOCYyHKY Roots&Routes UA He nuiiie Bi[IOBiIalOTh MoTpedam
KOPUCTYBAuiB, a i iHTErpylThCsl B 3araJIbHONPUIHSTI CBITOBI CTaHAAPTU Y
cdhepi umdposoi KyabTypHOi Auruiomarii. Ile m1eMOHCTpPYE, 10 YKpaiHCbKUIL
KpeaTUBHMI MPOLYKT 34aTeH OYyTH KOHKYPEHTOCIIPOMOXKHUM Ha T7I06a1bHOMY
piBHi Ta eeKTMBHO MPOCYBaTU KyJbTYPHY CHAIIIMHY B cydacHOMY (hopMari.
BBakaeMo, IO IPOEKT Mae€ IOTeHIiaJ A0 MaciuTabyBaHHS, CITiBIIpali 3
MDKHapOOHMMM IHCTUTYLIISIMU Ta 3aJIyUeHHS ayAUTOPil 3a MexxaMy YKpaiHu.

OTpumaHi pe3ynbTaTy 3aCBigUyIOTh 3HAYHMIA TTOTEHIlial MOOITbHMUX 3aCTO-
CYHKIB SIK iIHCTPYMEHTY Ky/IbTYpHOI AUIIOMAaTii. Bucokuit piBeHb 3a1likaBJIeHOCTi
Yy KyJIbTYPHOMY KOHTEHTI cepeJi MOJIOJi Ta TOTOBHICTb B3a€EMOIISITA 3 HUM Yy
undpoBoMy dhopmaTi MiaATBepIKYIOTh aKTya/IbHICTb PO3POOKYM TaKMX MPOEKTIB,
K Roots&Routes UA. TloegHaHHsI 1IMGPOBUX TEXHOJIOTIN, CTOpPITeTiHTYy Ta
iHTepaKTUBHOTO [M3aiiHy CTBOPIOE YMOBM Ijisi He()OPMaTbHOTO KyJIbTYPHOTO
BIUIMBY — $SIK yCepeaMHi KpaiHM, Tak i Ha MibKHapOAHOMY piBHi. TakuMM UMHOM,
MOOGTBbHI TIATGOPMM MOXYTh BifirpaBaTv BasKIMBY pOIb y 30epeXeHHi
craAIyHY Ta GOpPMYBaHHI MMO3UTUBHOTO 06pa3y YKpaiHu y CBiTi.
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BMKOPUCTAHHS LI B KPEATUBHIN
NMPOMOLLIT PAPMALLEBTUMHOIO EPEHAY
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imeni bopuca I'piHueHKa

Artificial intelligence is changing approaches to pharmaceutical marketing,
allowing companies to adapt their strategies to the needs and preferences of
their target audience. Personalised solutions, big data analytics, and automated
content creation increase brand awareness, consumer engagement, and loyalty.
This approach enhances the effectiveness of marketing campaigns, fosters
creativity, and provides a competitive advantage in the digital age.

Keywords: artificial intelligence, pharmaceutical marketing, personalisation,
digital strategies, branding.

HTerpailisi MTYYHOTO iHTeNeKTy y dapmameBTUYHUI MapKeTUHT 3Mi-
I HIOE Te, IK GpeHIy B3a€EMOJiIOTh i3 MOCTavYaJbHMKAMMU MEAUUHUX I10-
CIyT, TAIliEHTaMM, PeKJIaMOAABISIMY, 3HAYHO MiJABUINYIOUM BMNi3HABAHICTb
O6peHAy Ta 3aJydyeHHsI aBAUTOPii. [HCTpyMeHTH, KepoBaHi MITyYHUM iHTe-
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JIEKTOM, 3HaXOASIThCSI B aBaHrap/i miei Tpancdopmaliii, ocKiJibku 3abesre-
YyIOTh IIepCOHAi30BaHi cTpaTerii 3ay4eHHs Malli€HTiB, 10 € BUPillaIbHUM
IJ1ST PO3BUTKY MIITHMX 3B’SI3KiB MiX (hapMalieBTUIYHMMM KOMIaHisIMM Ta iX-
HiMu uinboBumu aBautopisimu [1]. [IpuctocoByoun B3a€MOLi0 40 iHAMBI-
oyaabHUX MOTpeb i BmomobaHb KOPUCTYBAUiB, IITYYHUIA iHTE/EKT AOIIOMa-
ra€ rapaHTyBaTH, IO MOTEHIIi/iHI MOKYIIIi OTPMMAITh OiJbII peieBaHTHY
iHdopmaIriio Impo MOCTYITHI MeTOAM JIiIKyBaHHSI, TAKMM YMHOM ITOKPALIYIOUM
ixHiii mocBig i 3amoBosieHicTh 6peHgOM. KpiM TOro, HEMOK/IMBO IMEPeEOIli-
HUTY POJIb MITYYHOTO iHTEJIEKTY B MOIIMPeHHi iHdopmallii mpo nmepesaru ta
6e31eKy HOBMX JIiKiB i MeTO/IiB JIiKyBaHHS; 1ie Ja€ MeAUIHMM IIpaliBHUKAM
i cmokuBauyaM MOSK/IMBICTb HMPUIIMATU OOIPYHTOBAHi pillleHHS, IO 3pell-
TOIO TIPU3BOANUTD 40 TOKPAIeHHS NPUXUIbHOCTI A0 JiKYBaHHS Ta MIOTO pe-
3ysbTaTiB [1]. Ha KOHKYpeHTHOMY PUHKY, e iHHOBAallii € KPpUTUIHO BaXK/IM-
BOI0 0c06MBicTIO, 30aTHiCcT Il MpormoHyBaTH yHiKaibHi Ta iHAMBiAYyaNbHi
MapKeTMHTOBI pillleHHSI BUTiOHO MO3UIioHye apMalleBTUIHI 6peHaun, o-
romarawnyy iM BUAITUTUCS Ha MepernoBHeHOMY pMHKY [1]. OcKinbku O6peH-
IOVHT i MapKeTUHIOBi cTpaTerii po3BMBalOThLCS B €M0XY LIM(PPOBUX TEXHOJIO-
riif, BUKOPUCTAHHS MITYYHOTO iHTEJIEKTY He TiIbKYU cripuse audepeHiamii
O6peHpy, aje i Bifirpae KJIKYOBY POJib Y IMOKpAIleHHi pe3ylIbTaTiB OXOPOHU
300pOB’s uepe3 MoiHGOPMOBaHMUX i 3a/lydeHUX 3allikaBjeHux cTopiH [1]. Ta-
KM YMHOM, CTpaTeriuHe BIIPOBAJKeHHS LITYYHOTO iHTENeKTy B MApKEeTUHT
i 3a7yJYeHHs MaIli€HTIB € BaXJIMBUM AJj1s hapMalleBTUUYHMUX KOMITaHiNi, SIKi
MParHyTh MiABUIIUTK BIi3HABAHICTh OpeHIy Ta CIPUSITU TIUOIMNUM, GiJIbII
3HAYYIIUM 3B’SI3KaM 3i CBO€I0 ayIUTOPi€I0.

V cdepi papmaneBTUUHOTO IPOCYBAHHS iHCTPYMEHTM IITYYHOIO iHTe-
JIEKTY KapAWHAIbHO 3MiHIOIOTh CIIOCI6 B3a€MOZAii KOMIIaHii 3i CBOEIO IIiTbO-
BOIO ayAUTOpi€l0, MPOMOHYIOUM HOBi NIISAXM IJIS TBOPUMX MapKETUHTOBUX
crpareriit. LIi iHCcTpymMeHTH, Taki IK pO3MOBHi 4aT-60THU IITYYHOTO iHTEJIEKTY
Ta TepCcoHaji30BaHi IporpaMu, AO3BOISIIOTh (papMalleBTUMUHMM KOMIaAHIsIM

MIPUCTOCOBYBATH CBOI I[M(PPOBi MAaPKETUHTOBI 3yCHMJUISI 1O KOHKPETHUX ITOTPe6
i Brogo6aHb Mali€HTiB, TUM CaMMUM ITOCUJTIOIOUM 3aTy9eHHS Ta ITOKPaITyIOun
3arajbHi pe3y/lbTaT¥ OXOPOHM 310poB’s [2]. KpiM TOro, iHTerpauis mry4yHoro
iHTeNIeKTy Ta aHATITUKM BEIMKUX JTAaHUX TpaHCPOpMYye MapKeTMHIOBi iHHO-
Ballii, 1O3BOJISIIOUM KOMIIaHISIM Kpallle PO3yMiTM Ta IMPOTrHO3YBaTy MOBEHiHKY
CTIOKMBAUiB, TAKMM YMHOM CTBOPIOIOUM GisIbIII 1Ii/IeCIIpSIMOBaHi Ta ePeKTUBHI
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crparterii mpocyBaHHs [3]. Llei1 TeXHONMOTiYHMI 3CYB He TiIbKM MiABUIIYE edek-
TUBHICTh MapKeTMHIOBMUX KaMIIaHili, aje ¥ BiAIIOBiJa€ WMIMPIIiii TeHOeHIlil
Bukopucranus I gnas crpateriudoi audepeHitiarii y BMCOKOKOHKYPEHTHi
dbapmarnieBTMUHI MPoMMUcIoBOCTi. OCKiIBKY 1Ii iHCTPYMEHTM IITYYHOTO iH-
TeJIeKTY CTAIOTh BCE GBI JOCKOHAJIMMM, BOHM ITPOIOHYIOTh (hapMalieBTI4-
HMM KOMIIaHisIM Oe3IIpelleIeHTHi MOXK/IMBOCTI IJIs BIIPOBAI;KeHHsI iHHOBAIlii1
i 3aXOIJIEHHS YaCTKM PUHKY, BUKIMKAIOUYM MTOTPeOy B MOCTIHMUX iHBECTUIIISIX
Y MapKeTHHTOBI pillleHHS Ha OCHOBI MITYYHOTO iHTeJIeKTY AJIs MiATPUMKA KOH-
KypeHTHOI nepesaru [3][2].

Ha Bimminy Big Toro, sik dhapMalieBTMYHA iHAYCTPisT JOCTIIKY€E MTYIHMU
iHTeJIeKT IJIs pO3pOOKM Ta MapKETUHIY JIiKiB, peKJIaMHMUII CEKTOp IPUITHSIB
TEeXHOJIOTil IITY4YHOTrO iHTeNeKTy, 106 pPeBOMIOIiOHI3yBaTU KOMepIIiliHe
CTBOpEHHSI, 0COO/IMBO [1Jis 1aThOPM ColliaTbHUX MepeK [4]. [HTerpyoun Taki
mogeni Al, sik ChatGPT, Pictory i DALL-E, pekiiaMoiaBiii MOKYTb 3HaUHO ITiJI-
BUIATU IIBUAKICTH i e(eKTUBHICTh CBOiX MapKeTMHIOBUX cTpaterTiii [4]. Lis
TEeXHOJIOTiUHA CHMHEpTisl He TiJIbKY ITOJIETIIY€E MIBUAKE BUPOOHUIITBO KOHTEHTY,
ajie i MiaBUIY€E MepCOHaTi3allil0 Ta KPeaTUBHICTh peKiIamMu, 3abe3rnedyodn
KOMIIaHisSIM KOHKYPEHTHY IlepeBary B IIBUIKO3MiHHOMY LIMGPOBOMY Ccepemo-
Buli [4]. He3Bakaroun Ha 1ii riepeBaru, BUKOPUCTAHHSI IUTYYHOTO iHTENEKTY
IJIS1 CTBOPEHHS PEKJIAMHMX POJIMKIB CYITPOBOMKYEThCS MMPOGIeMaMi, TAKUMU
SIK YCYHEHHSI 3aHEITOKOEHHSI 1O/I0 eMOIIiifHOI IIMOVHM Ta SIKOCTi CTBOPEHOTO
LITYYHUM iHT€JIEKTOM KOHTEHTY, 1110 MOKe BIUIMHYTM Ha Ji0TO BIUIUB i CIIPUIi-
HATTS ayauTopiero [5]. OcKiibKM pekiaMHa iHIyCTpist TPOJOBKYE PO3BUBATUCS,
HAA3BMYAHO BaKJIMBO BIIPOBA[KYBAaTU BIOCKOHAJEHHS, SKi MiABUIILYIOTb
eeKTUBHICTD i MPaKTUYHICTh CTBOPEHMX 3a moromMoroio Il pekmaMHUX po-
JIMKiB, OMHOYACHO BUPILITYIOUM MPo6IeMu eTUKY, 3aKOHOIaBCTBA Ta SIKOCTI [5].

Takum 4yMHOM, He3Bakalouy Ha Te, 1[0 iIHCTPYMEHTM Ha OCHOBI IITYyYHOTO
iHTeJIeKTy MalOTh BeJIMUE3HMII MOTeHIiaa A TpaHcdopmarllii KoMepiriitHoi
IisSJIbHOCTI, [IJIS1 TIOBHOTO BMKOPUCTAHHS IXHiX MOKIMBOCTE i TIOM’ IKIIIeHHS
BJIACTUBUX 0OMEsKeHb HEOOXiAHI YBaKHMIA PO3IJISIA, i CTpaTeriuHe BTPYYaHHS.
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POAb KPEATUBHMX IHAYCTPIN
Y KYABTYPHOMY MNMPOCYBAHHI
®PAHLLY3bKOI PECNTYBAIKU

Jlinis Cupmop,

CTyIOEeHTKa,

KuiBCbKMI1 CTOMMYHNUI YHIBEPCUTET
imeHi bopuca I'piHueHKa

HayxkoBuii kepiBHuK: T.B. 1ok,
KaHAUAAT iCTOPUYHUX HAYK, JOLIE€HT

The creative industries of the French Republic play an important role in
shaping the country’s positive image. One of the main tools for their promotion
is the country’s cultural diplomacy, which promotes France’s national identity.
Active support from the state apparatus, in particular through the support
of cultural initiatives and international partnerships, is effectively used to
strengthen France’s influence in the international arena, while increasing its
economic potential. A comprehensive approach allows to significantly strengthen
the country’s position in international rankings, as the export of cultural products
and creative services is becoming increasingly important.

Key words: creative industries, culture, France, soft power, nation brand.
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peaTuBHi iHAYCTPii MalOTh 3HAYHMI BIUIMB Ha POPMYBaHHS iMi 3Ky e p>KaBH,
KBMKopMCTOBy}qu KyJbTYpHY AUIUIOMATil0 SIK OCHOBHUIA iHCTPYMEHT
MPOMOIIii Ta BCTAHOBJEHHSI KyJbTYPHOTO BIUIMBY Ha IJIOOAIbHOMY PiBHi.
®paniry3bka Pecrnybsika € sickpaBMM TMPUKIAIOM BIPOBAKeHHS KpeaTMBHUX
IHIYCTpiii SIK IHCTPYMEHTY AEeP>KaBHOI KyJIbTypHOI moiTuku. IlinTpumka nmx
cdep y @paniiii € nmpiopurerom MiHicTepcTBa EBpOIM Ta 3aKOPAOHHMX CITPAB,
sKe Bu3Hauae poboty 3 ICC - industries culturelles et créatives (KyJIbTypHUMMU
Ta KpeaTMBHUMM iHAyCTpisimu) [1]. TakoX HaJ IPOMOLI€X0 aKTUBHO IPALIIOIOTh
@®paniry3bKi [HCTUTYTH i TMpoKa Mepeska @paHITy3bKuX ANbSTHCIB. MiHICTEPCTBO
mae roTtykHe (iHaHcyBaHHSI cdep, 30kpeMa 3a nepiom 2023-2024 poky 6yi10
BUJiIeHO Ginbie €60 MinbiioHIB Ha peanisariito 6inbiie HiK 300 MPOEKTIB, 110
BKJIIOUAIOTh [IPOCYBAHHS KPeaTMBHUX IHAYCTPIiA [2, . 7]. MiHICTepCTBO Ky/IbTYpU
®paH1ii po3pobuio crpareriro “France Relance”, skuii nepen6ayas BULiIIEHHS
€400 MinbiTOHIB Ha PO3pPOOKY CcTpaTeriio 3 npyuckopeHHs1 po3BUTKy ICC [3]. Taka
3alliKaB/IeHiCTb OyJ/ia cCrpuYMHeHa norepenHiM aHastizom 2019 poky, IKuit moka-
3aB ekoHOMiuHy Bary ICC y mepskasi. 3okpeMa, ICC “3abe3neuyrors 640 000 po6o-
YMX MICIIb Ta MalOTh 060POT Y po3mipi 91 minbsipaa eBpo” [4]. Kpim Toro, “12% 3
11i€l cymMmu mpunaga€e Ha eKCropT, a 2,3% HailioHaibHOTO BBII 1110 € eKOHOMiIYHOI0
Baroxo, 6/11M3bKOI0 IO Baru arpoxapuoBoi IPOMMUCIOBOCTI Ta BABiUi OIBIIO0, HixK
y aBTOMOGi/IbHOI ITpOMUCIOBOCTI” [1].
Jlo mepesiky KpeaTMBHUX IHAYCTPIiil BiIHOCATb MOLY Ta AM3aliH, My3UKY
Ta ay[aioBi3yaJIbHMII KOHTEHT, KiHO, >KMBIi BUCTYNM Ta HOUCKYCii, KHUTH,
Bimeoirpu Ta 1uudpoBy TBOpUiCTh ToIo. Lli ramysi moromaraiTb HEBIIMHHO
HapoiryBaty BIumMB ®paHiii cepep iHIMX gepkaB. IX eQeKTUBHICTb MOKXHA
JIETKO MPOCIiAKYyBaTK Yepe3 PisHOMAaHITHI MiXKHapOAHI peiTUHIU. 30Kpema,
®panirysbka Pecry6sika 3acTOCOBY€e KpeaTuBHI iHAYCTPii IK YaCTUHY M’SIKOi
CUIM, a TIPOAYKTM iX [isUIBHOCTI OMOMAararTh 3pOCTaTU HalliOHATbHOMY
openny pepskaBu. Y 2025 pori, 3rigHo 3i 3BiTom Global Soft Power Index,
®paHniry3bKka Pecrry6itika mocigae 6 micie. [Tokasuuk “Kynbrypa Ta criagiimnHa”
Mae o1iHky 8.0, 3 moskmBux 10, BummMm 3a 1o undpy y @paniii € nuiie mo-
KasHMK “Bri3HaBaHicTh”. BpaxoByroum TOV (aKT, 1O piBeHb BIIi3HABAHOCTI
IoepkaBy HampsiMy 3ajeXXUTh Bif, KyJbTYpHOTO MPOCYBaHHS, 1i MOKa3HUKU
Bigo6paskaioTh BaskiuBicTs ICC y @paniii [5, cT. 107].
TakoX BasKJIMBUM ITOKAa3HMKOM € Miclle KpeaTMBHMX iHIYCTpiii y HaIllio-
HajpHOMY OpeHpi ®paiii. HarioHanbHuii GpeH € OCHOBOIO BITi3HABaHOCTI
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nepxkaBu, a cdepy KOMIIaHii, IO #Oro (QOpPMYIOTh € BaKIMBUMMU Y IIbOMY
nipotieci. BigmosimHo mo 3BiTy Nation Brands 2025, ®paniry3bpKa Peciry6tika rmoci-
Ia€ 6 MicIie B PeiTUHTY HalliOHATbHMX OpeH/IiB AepskaB. BapTicTb OpeHmy ckiaia
$3,89 Tpunbitona [6]. Haitmoposkunmmu 6penmamu ®Ppanilii ctaam BeaMKi KOM-
nadii y cdepax ICC, a came monu. Hap3uuaiiHe 3pocTaHHSI ITPOIEMOHCTPYBaB
Chanel, stkmit rociB nepiie i3 BapricTio 6peHmy $38 MinmbsipaiB. VY mepiry qecsiTky
TaKOX BXOISITh Louis Vuitton, SKoro BUTiCHWIN Ha IpyTe Miclie, IIOPiBHSHO 3 T10-
nepenHiM pokom, Hermes, 1o mociB TpeTio mosuiiito, a Takosk DIOR Ta Cartier.
3arajiom BOpaHHS SIK iHIYCTPisl TIOCiZae mepie Miclie y HaIlioHaJIbHOMY GpeH/Ii,
3aliMaroun 4yacTKy 'y 23,5% Bif 3arasibHOi BapTocTi [7]. TBopui mignpuemcTsa mij-
KPEeC/II0I0Th CBOI0 BaXK/IMBICTh He TUIbKM SIK CKIALOBOI JIepyKaBHOI KyJIbTYPHOIL
TIOJTITMKM, aJie ¥ I7106aIbHO, CITPUSIIOUM ITOOYIOBI MTO3UTUBHOTO iMimKy @paHirii.

[TimcymoByroum, BapTo 3a3HauMTH, 110 PpaHirysbka Pecry6mika € 3paskom
edexTMBHOI MO/l TPOCYBaHHS KpeaTUBHUX iHAYCTPIA, SIKi BilirpaioTh KIIO-
YOBY POJIb Yy MOCUJIEHHI BIUIMBY JepKaBU 3a KOPAOHOM. 3aBASIKM J€P>KaBHOMY
CIIPUSTHHIO, PO3BUTKY BiJITIOBIIHMUX iHCTUTYIIi} Ta €KCIIOPTHOMY IOTeHITiaJTy, Ha-
I[iOHA/IbHMIT GpeH T, epskaBy HEBIIMHHO 3pOCTAE. Y CBOIO Uepry, Ie MiKPecIoe
BaYIMBICTh KYJIbTYPHOI CKIa0BOI Y popMyBaHHI 30BHIlIHBOI OMiTUKY. Kpea-
TUBHI iHIYCTPii € 0OCHOBOIO Y TPOMOIIii DpaHITy3bKIUX I[IHHOCTE Ta CTUJTIO JKUTTSI,
TUM CaMMM BUIJISIIOUM 1X HAlliOHAJbHY ifeHTUUHICTh. OTKe, CMUMBOJIIYHA CKJIa-
IIOBa MAa€ TaKy caMy Bary SIk €eKOHOMiuHa. TaKMM YMHOM, KpeaTUBHi iHIyCTpii
CKJIa[Al0Th MOTYKHUIA CTpaTeriuHmii pecypc mepskaBu, SKUii y JOBTOCTPOKOBIi
MepCIIeKTUBI 3a6e3I1eunTh HAJIEKHMII piBeHb MPUCYTHOCTI ®paHiiii y rimobab-
HOMY Ky/JIbTYPHOMY ITPOCTOPi. [I0 TOTO 3K, TAKUM MifXif ClIpUsITMe 36epekeHHI0
ii TTO3MUIIiii IK MPOBIAHOTO LIEHTPY KYJIbTYPHOIO BIUIMBY, TUM CaMMUM YKPiIlIio-
10YlM EKOHOMIKY JIep>KaBM .
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The article explores modern approaches to promoting charity and sports

events in the online space. Using the example of the «Chestnut Run» project, the
effectiveness of Telegram channels and Facebook communities in attracting an
audience and maintaining unity in wartime is analyzed.

Keywords: promotion, charitable and sporting events, digital communica-

tion, Telegram channels, Facebook communities.

I_I angemis COVID-19 ta moBHOMacInTabHa BiiiHa B YKpaiHi MpUIIBUI-

i uudpoBy TpaHCPOpMalLilo CYCIiIbCTBA, IO CYTTEBO 3MiHMUIIO

crioco6u oprasisaiiii Ta TpoMoOIIii MacoBMX IOAiN. Y HOBMX YMOBaxX HeOe3IeKH,
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MOOITBHOCTI Ta pO3IMOPOIIEeHHS HaceleHHS! aKTyaJIbHUM CTaj0 MUTAHHS Iie-
peHeCeHHs COLia/IbHO 3HAUYIIMX iHiliaTMB y uyudpoBuii mpoctip. OgHUM i3
TaKuX IPUKIAIIB € (opMaT MMPOBEIeHHS 6IarofiifHO-CIIOPTUBHMUX 3aXOZiB,
30KpeMa IOPivYHOro iBeHTY «IIpobir mij KamrTaHaMmuy, SK1ii OCTaHHi pOKY BiJI-
OyBa€ThCS OHJIAIH.

[ToTpeba 36eperT €AHICTb yIaCHMKIB, He3BaXKar0uM Ha Qi3MIHY IMCTAHIIIIO,
BMMAarae Bif, opraHizaTopiB HOBMX CTpaTerili 3ajiyueHHsI Ta KOMYHikailii. ¥
3B’3Ky 3 IIMM LMpOoBi maTdopmu cTaau He juile KaHaJaMy MOIIMPEHHS
indopmariii, a # mpocTopamu MiATPUMKM Ta COLiaTbHOI 3TyPTOBAHOCTI.

[TepeBaroo 1mu¢poBoi KOMYHiKalii € ii rHyYKiCTh, MOXKJIMBICTb IIBUIKO
amanTyBaTV IIOBiIOMJIEHHSI 1Nl IiJIbOBY ayaUTOpil0 Ta 6Ge3KOIITOBHO
OXOIUTIOBATY BeIUKi MacuBM KopuctyBauiB. 3a maHnumu Gradus Research, y
2023 poui moHan 70% yKpaiHIliB OTPMMYIOTh iHQOpMaIlil0o HacamIepes uepes
undpoBi Ixepena, BKIOUYHO 3 MeCeHpKepaMy Ta COLMepeXXaMi, 1[0 CYyTTEBO
BIUIMBA€ HAa MeXaHi3MM NIPOMOLIii MoAi. [2]

Hane mocuimskeHHST (OKYCY€ETbCSI Ha JBOX OCHOBHMX KaHamaxX e(eKTuB-
Hoi mpoMotiii: Telegram-kaHnanax Ta Facebook-cminbHoTax. Telegram Ta i1
MeCeHIKepy € KIIYOBMMM KaHajJaMM [IJisi OTPUMMAaHHS HOBMH, SIKi BUKO-
PUCTOBYIOTb 75% peCHOHIEHTiB, CIiZOM igyTh COIiaJibHI Mepexi, SK-OT
Facebook Ta Instagram (56%). [3]

V BUITAAKY MTPOMOIIii 61aroaiifHO-CITIOPTUBHOTO 3axoay «IIpobir mig kari-
TaHaMM», OPraHi30BaHOTO HeNmpMOYTKOBOIO opraHisaiieio, Telegram-kaHaau
PO3ITISIHAIOTHCS SIK ONMH i3 TOMOBHMUX O€3KOIITOBHUX KAaHAIiB OXOTUIEHHS I1i-
MbOBOI ayauTopii. BpaxoByloun BiCyTHICTh OIOIKETy Ha pekjiamy, OpraHi-
3aTOpM 3MYIIEeHi ITYKaTy aJbTepPHATUBHI CIIOCOOM MOIIMpeHHS iHpopMalrii.
OpHUM i3 TaKMX CIIOCO6IB € 3BepHEHHS 40 aAMiHiCTPAaTOPiB HOBUHHMX Ta Te-
MaTMYHMX KaHAJIiB i3 MPOXaHHSIM IO iHdOpMaliiiHy MATPMMKY Ha BOJIOH-
TepPChbKUX 3acajax.

EdexTuBHa komyHikalisg 3 agmiHictpatopamu Telegram-kaHasiB mepe-
6auvae mepcoHani30BaHMII MiJXi/l, MTOSCHEHHS CYCHiJIbHOI 3HAUYIIOCTi 3aX01y,
aKIeHT Ha IPO30POCTi Ta BiAKPUTOCTI opraHizaTtopiB. OCOOIMBO BasKIMBO
obMpaTy KaHaIM 3 TEeMATUYHOIO BiIIOBITHICTIO — HANpPUKIAZA, KaHAIU TIPO
CIIOPTUBHI 3aX0IM, 3IOPOBUIi CIIOCIO KUTTSI, 6y1arofiiiHicTh, HOBMHM KneBa Ta
YKpaiHChKOI Iiacriopu, o MaTh JOOPY penyTallilo Ta YHUKATh PO3MIllleHHS
iHpopmatiftHOro CMITTSI.
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st migBuieHHs e(eKTUBHOCTI BimOOPy KaHaIiB JOIII/IbHO OPi€EHTYBATHUCS
Ha Takuit okasHuk sk Engagement Rate (ER) — mokasHuk 3ayy4eHOCTi, Bi0-
O6paskae KiJIbKiCTh KOPUCTYBaUiB, sIKa B3a€MOJIi€ 3 KOHTeHTOM. 11106 3po3ymiTu
«uy ER HOpManbHUIT» BapTO MOPIiBHSITU OT0 3 IIOKa3HMKOM 3a/Ty4eHOCTi KOH-
KypeHTiB. [4] JocniauBIIM Tejlerpam KaHa/IM, MO>KHA IIPUATU 1O TaKOTO BUC-
HOBKY, ITI0 CepeIHiii MOKa3HUK 3aydeHHs ckiamae 1,50%.

Oxpim Toro, Telegram m03BOJIsSIE MUTTEBO MOIIMPIOBATH iHOpMaIlilo 3a
MIPUHIIATIOM «JIAHI[IOTOBOI peaxliiii», KOJY HOBMHA, OMyO/JiKOBaHA B OZHOMY
KaHaJIi, MOXKe OYTH ITiIXOTUIeHa iHIMMY 6€3KOIITOBHO — 3aBAsIKYM cucTeMi. Lle
CTBOPIOE MOTEHIIia/l BipyCHOT'O MOIIMPEHHS.

Opyrum i3 rojoBHUX 6GE3KOLITOBHMX KaHaTIB MMpomoriii 3axomy € Face-
book-cminpHOoTH. B VKpaini Ha mouaTok 2025 pOKy HamMvyeTbcsl GIM3BKO
13,9 MaIH akTMBHUX KOpUcTyBauiB Facebook [1], o po6uTs 1110 miatdopmy of-
Hi€lo 3 Halie)eKTUBHILIMX JIJISI KOMYHiKallii 3 IIMPOKOI0 ayaIUTOPi€EI0.

Ha npuknazi «[Tpo6iry mig kamraHamm» Facebook-rpymu 103BosIIOTh 0XO0-
MIUTU OAVH i3 CECTMEHTIB ayIUTOpii — YKpaiHIli 3a KOpAOHOM — 6e3 (hiHaHCOBUX
BUTPAT, aJie 3 BUCOKMM ITOTeHIliaJloM MOOiTi3allii Joaeii.

JIO1Ii/IbHOIO CTPATETIEI0 € 3IyYEeHHST TaKUX TPy SIK: «YKpaiHii B ITamii»,
«Ukrainians in Poland», «YkpaiHcbka miacriopa B CIIIA», «Ukrainians in
Germany» Toino. Ii criTbHOTM MaIOTh BUCOKMIT piBeHb B3a€MO/Iii, 06rOBOPEHHS
BOKIMBUX IO, MiATPUMKY iHII[iaTUB Ta BOJIOHTEPCTBO, 1[0 POOUTB iX CIIpK-
SITIVBUM CepeIOBUIIEeM JIJIsl TPOCYBaHHSI MTOiOHOTO 3ax0my.

[MommpeHHs iHGOpMaIlii B TAKMX MiCIISTX MOKHA 3pOOUTHM JBOMA IIUISIXaMU :

CamocriitHa my6uikariist iHpopmaltiii mpo 3axij opraHizaTopaMu B 3arajib-
HOIOCTYIHMX CITiTbHOTaX. Takuii migxim mae 3MoTy IMIBUIKO JOHECTH iHDopma-
1Ii10 0 YYaCHMKIB I'pPYIl, OOHAK BMMAara€e HOTPUMAaHHS MpaBuUI, BCTAaHOBJIEHUX
agMiHicTpatopamu. ITocTy MalOTh 6YTY KOPOTKUMM, €EMOIIiITHO 3PO3YMIJIMMU,
Bi3yaJIbHO MPMBAOGIMBYMM Ta MiCTUTU UiTKUI 3aK/IMK IO YIaCTi.

Komynikanisg 3 agmiHicTpaTopamu rpyn Ajisi iHpopmaluiiiHOi migTpuMKu.
AnmiHicTpaTOpy YacTO BiZKPUTI IO IMOMIMPEHHS KOPMCHOI iHdopMarlii mpo
6yarofiiiHi iHiiaTMBM. 3BEpPHEHHSI IO HMX MOKe€ MaTy IepCOHaTi30BaHMUIL
XapakTep i3 MpoXaHHSIM He JiuIle PO3MiCTUTH IyOsikalilo, a i miaTpumaTu
3axiJ; opraHisaiifHo — HaIPUKJ/IAI, CIIPUSITY ITPOBEAEeHHIO JIOKAJbHMX ITPOOiTiB
y CcBOiX KpaiHaxX. Y Takuii croci6 Facebook-rpymnu mepeTBOpIOIOTHCS Ha JIO-
KaJibHi KOMYHiKalliliHi ocepeaKu, 0 MiATPUMYIOTb 3arajJbHOYKPAaiHChKY i/el0.
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[TigcymoByI0OUM MpoBeeHe MOCTIMKEeHHS, BAPTO 3a3HAYUTH, IO edek-
TUBHA HMdpoBa IMPOMOIlisl BMMAara€ He Jjuiile BMOOpy miatdopmu, a it po-
3yMiHHS i1 KyJIbTypM CIIIJIKYBaHHS, QJITOPUTMIB B3a€MOJil Ta IOTeHLiany 4o
opraHiuHoro mnomupeHHs. CaMe TaKkuit MiaXiJa J03BOJISIE HOCSATATH BUCOKOTO
piBHS 3aJTyUeHHS HaBiTh 3@ BiACYTHOCTI (iHAaHCYyBaHHS, SIK y BUTIaAKY «[Ipobiry
i1 KallTaHaMM’».
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